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Increased  Winter  Auto  Linage  Seen  As 
Industry  Launches  New  Season 

Introduction  of  New  Models  Two  Months  Early  Will  End  Novetnber- 
December  Slump  Without  Seriously  Affecting  Spring  Business 

The  new  automobile  season  which  By  ROBERT  S.  MANN  December,  knowing  that  the  new  schetm 

will  oDcn  when  the  New  York  Au-  .  .  .  ^  .  ....  of  things  would  require  heavier  exi^^ 


I  will  open  when  the  New  York  Au¬ 
tomobile  Show  begins  Nov.  2  should 
prove  a  strikingly  improved  one  both 
far  the  motor  makers  and  for  the 
country’s  newspapers. 

Increased  car  sales  are  taken  for 
granted  on  all  sides.  This  in  itself 
would  indicate  accompanying  gains  in 
nlvertising  linage  if  newspapermen  did 
not  remember  grimly  that  the  present 
year  has  seen  gains  in  sales  accom- 
puied  by  linage  losses  every  month 
since  January.  But  an  analysis  of  the 
situation  as  it  is  seen  by  two  keenly 
iiterested  parties — automobile  dealers 
and  newspaper  advertising  men — justi¬ 
fies  a  prediction  that  this  downward 
trend  in  linage  will  be  reversed. 

The  manufacturers  themselves,  the 
primary  factors  in  determining  the  ad¬ 
vertising  to  be  done,  are  not  inclined 
to  tip  their  hands  at  present,  in  public 
at  least  Possibly  they  themselves  arc 
still  in  some  doubt  as  to  just  how  the 
^ual  advertising  pattern  will  shape 
itself  under  the  new  system  by  which 
new  models  are  announced  two  months 
earlier  than  in  the  past. 

One  thing  seems  plain — that  the  logic 
of  affairs  offers  an  excellent  chance 
for  increa^  pressure  in  behalf  of  flex¬ 
ible,  localized  advertising — that  is,  news¬ 
paper  advertising.  With  the  sales  pat¬ 
tern  tt^ed  topsy-turvy  by  a  vital 
change  in  the  traditional  way  of  doing 
business,  with  some  localities  due  to 
profit  more  than  others  under  the  new 
scbeinc  of  things,  and  with  dealers  in¬ 
sistent  tlmt  they  prefer  local  advertis¬ 
ing  mCTtioning  their  names  rather  than 
advertising  in  general  media,  the  way 
IS  open  for  a  real  effort  along  this  line. 

As  for  the  automobile  advertising  of 
the  near  future,  it  is  obvious  that  the 
current  wave  of  announcements  will 
fave  to  ^  followed  by  a  fair  amount 
of  copy  if  the  original  expenditure  is 
not  to  be  wasted.  Tlie  extent  of  this 
follow-up  copy  will,  of  course,  depend 
largely  upon  the  sales  volume,  but  in- 
<iniries  by  this  paper  in  co-operation 
wth  the  National  Automobile  Dealers 
^sociation  seem  to  justify  a  belief  that 
n  most  parts  of  the  country  sales  can 
be  developed  in  a  period  traditionally 
held  to  be  dead.  Christmas  and  new- 
h^se  dates,  the  latter  varying  some¬ 
what  by  states,  will  call  for  extra 
lushes. 

Opening  months  of  the  new  year  will 

a  critical  time  for  advertising  under 
■e  new  system.  Th^  represent  the 
worst  period  for  motoring  weather  and 
JBy  bring  a  lull.  In  the  linage  sta- 
tstics  they  will  undoubtedly  show  losses 
■comparison  with  past  years,  «ince  in 
[■her  years  these  months  have  brought 
^•nouncement  and  local  Auto  Show 
■Py-  The  redeeming  feature  of  the 
period  wilj  be  that  dealers  will  all  be 
supplied  with  cars  instead  of  wait- 
for  factories  to  get  into  production 
**  has  sometimes  happicned. 

Spring  will  undoubtedly  bring  a  rush 
"  ® advertising — as  usual, 

lastinj?  fairly  well  until  the 
Wcurnng  question  of  still  newer  mcxlels 
on  a  damper.  But  with  the  out¬ 
doors  still  appealing  powerfully  in  the 


By  ROBERT  S.  MANN 

late  summer,  some  dealers  count  on  be-  ing.  Only  one  newspaperman  believed 
ing  able  to  use  the  period  for  a  clean-up  the  linage  losses  indicated  any  perma- 
of  used  cars.  nent  reduction  in  advertising  expendi- 


of  used  cars.  nent  reduction  in  advertising  expendi- 

Elsewhere  on  this  page  and  following  tures  per  car. 
pages  Editor  &  Publisher  is  pleased  This  newspaperman  pointed  out  that 
to  present  a  survey  of  automobile  dealer  the  list  of  automobile  manufacturers  has 
opinion  made  by  the  N.A.D.A.  Here  been  shortened  by  the  depression  and 
we  offer  the  opinions  on  newspaper  ad-  the  field  narrowed  down,  which  to  his 
vertising  men  who  have  been  studying  mind  indicated  a  permanent  linage  loss 
possibilities  of  the  new  automobile  sea-  to  newspapers. 

son.  Two  principal  questions  were  put  Another  answer  called  attention  _  to 


to  them  by  Editor  &  Publisher:  one  the  fact  that  “radio  seems  to  be  getting 
(in  three  parts)  about  the  effect  of  the  a  larger  share  of  advertising  appropria- 
earlier  introduction  of  new  models  on  tions  all  the  time,”  as  an  importnat  in¬ 
future  automobile  linage ;  the  other  seek-  fluence  on  linage. 


ing  an  explanation  of  this  year’s  para¬ 
dox,  which  saw  big  increases  in  new  car 


(3n  the  other  hand,  several  news¬ 
papermen  pointed  out  that  some  manu- 


sales  over  those  in  1934,  while  auto-  facturers  had  found  sales  ahead  of  pro¬ 
motive  linage  in  newspapers  has  fallen  duction  at  certain  times,  and  con- 
behind  month  by  month  ever  since  sequently  had  eased  up  on  advertising. 


January. 


Some  ventured  the  suggestion  that 


Taking  the  latter  question  first,  we  manufacturers  had  been  saving  adver- 
find  most  of  the  answers  were  reassur-  tising  money  for  use  in  November  and 

AUTO  DEALERS  SEE  SALES  GAINS, 
MORE  ADVERTISING,  IN  NEW  PLAN 

Retailers,  Despite  Some  Skepticism,  Forecast  Winter  Sales  and 
Profits— Urge  More  Localized  Copy  and  Factory 
Promotion  (or  Used  Cars 


This  year’s  experiment  in  the  ear¬ 
lier  introduction  of  new  model  auto¬ 
mobiles  finds  a  substantial  number  of 
retail  car  dealers  skeptical.  Approxi¬ 
mately  twice  as  many,  however,  are 
looking  forward  to  benefits  from  the 
plan — increased  winter  sales,  bringing 
profits  for  red-ink  months,  and  possibly 
followed  by  a  rising  sales  trend  which 
will  prevent  the  spring  season  from 
feeling  the  effect  too  much. 

Studying  the  effects  of  the  change, 
some  of  them  see  the  possibility  of 
carving  for  themselves  a  good-sized 
share  of  Christmas  gift  business.  They 
see  the  likelihood  that  numbers  of  mo¬ 
torists  will  buy  cars  when  the  time 
comes  to  get  new  auto  licenses,  that 
date  offering  one  additional  reason  for 
the  buyer  to  make  up  his  mind  instead 
of  waiting. 

Some  dealers  are  counting  on  the  new 
models  to  help  them  share  in  the  cus¬ 
tomary  fall  upturn  in  general  business 
(although  others,  it  is  true,  lament  that 
August  and  September  business  has 
been  at  a  standstill  as  possible  buyers 
“waited  to  see”) ;  and  even  the  skeptics 
join  in  expecting  a  wave  of  spring  busi¬ 
ness  when  the  sunshine  and  warm 
breezes  come  again  to  make  indoor  life 
unsatisfying. 

Currently  dealers  in  all  parts  of  the 
country  are  keenly  estimating  how  the 
new  program  may  affect  some  regions 
and  some  cities  more  or  less  than 
others.  And  with  these  localized  ef¬ 
fects  reinforced  by  the  dealers’  insist¬ 
ent  preference  for  local  automobile  ad¬ 
vertising,  there  may  be  some  special 
benefits  for  newspapers  and  other  local 
media. 

With  comparatively  few  exceptions  the 
dealers  are  looking  forward  to  heavier 
advertising  in  the  coming  season. 


These  are  highlights  of  a  survey  of 
dealers’  opinions  presented  here 
through  the  cooperation  of  the  National 
Automobile  Dealers  Association  and 
Walter  E.  Blanchard,  the  editor  of  the 
N.  A.  D.  A.  Bulletin.  Questionnaires 
sent  out  by  Mr.  Blanchard  brought  an¬ 
swers  from  more  than  50  cities  in  all 
parts  of  the  country,  some  from  individ¬ 
ual  dealers,  but  many  representing  the 
opinions  of  local  or  regional  associ¬ 
ations. 

These  answers  covered  a  wide  va¬ 
riety  of  opinions,  some  of  which  could 
not  he  tabulated  because  of  appended 
qualifications. 

Two  questions  dealt  with  advertis¬ 
ing — one  the  amount  per  car,  the  other 
with  the  aggregate  advertising. 

Answering  the  first  of  these,  19  either 
predicted  increased  advertising  per  car, 
or  expressed  a  desire  for  more  adver¬ 
tising  and  said  it  should  be  done.  Thir¬ 
teen  took  the  opposite  viewpoint.  Many 
took  the  opportunity  to  criticize  manu¬ 
facturers’  advertising  policies  as  put¬ 
ting  too  much  money  into  general  media 
and  not  enough  into  local  newspapers, 
over  the  dealers’  signatures,  ^me 
said  the  manufacturers’  assessment  for 
advertising  left  the  dealers  unable  to 
advertise  enough  locally.  A  few  said 
flatly,  on  the  other  hand,  that  advertis¬ 
ing  expenditures  are  too  high,  or,  as 
one  Illinois  dealer  put  it,  “Manufac¬ 
turers  are  spending  enough  of  the  deal¬ 
ers’  money  for  advertising.” 

Answering  the  second  of  the  adver¬ 
tising  questions,  38  were  definite  that 
aggregate  advertising  will  or  should  be 
increased,  while  only  six  were  on  the 
other  side.  Several  pointed  out  that  a 
winter  campaign  will  be  necessary  after 
the  announcements  have  been  made, 
{Continued  on  page  50) 


December,  knowing  that  the  new  scheme 
of  things  would  require  heavier  expendi¬ 
tures  than  usual  at  the  close  of  the 
year. 

A  few  typical  statements  on  this  point 
will  be  sufficient: 

“I  think  it  was  simply  a  period  during 
which  production  was  trying  its  best  to 
catch  up  with  demand,  and  therefore 
was  not  in  particular  need  of  liberal 
advertising.  This  does  not  in  any  way 
indicate  a  permanent  linage  loss,  but  as 
production  level  passes  consumption  and 
inisiness  continues  to  be  better  and  bet¬ 
ter,  which  is  most  certain  to  be  the  case, 
advertising  of  automobiles  in  the  news¬ 
papers  will  go  to  a  greater  extent  than 


“Our  most  severe  loss  was  in  July 
when  we  dropped  10,(X)0  lines  and  our 
next  most  severe  loss  was  in  September 
when  we  dropped  5,(X)0  lines.  This  was 
about  the  time,  you  will  recall,  when  it 
became  definitely  known  that  the  auto¬ 
mobile  industry  would  pursue  the  new 
policy  of  introducing  their  automobiles 
in  November  rather  than  in  Janu- 
ary. 

“Isn't  it  entirely  possible  that  manufac¬ 
turers,  knowing  they  would  have  to 
spend  money  in  November  and  realizing 
they  would  have  to  spend  additional 
money  in  the  spring  of  the  year,  be¬ 
gan  at  this  time  to  curtail  their  adver¬ 
tising  expenditures  with  a  view  toward 
the  future  expense  they  would  incurr  in 
the  selling  of  their  cars?” 

“Several  of  the  leading  compani^  had 
difficulty  in  getting  enough  cars  in  the 
hands  of  their  dealers  at  the  height  of 
the  buying  season.  Consequently,  a 
great  deal  of  advertising  in  newspapers 
was  cancelled  at  that  time  and  was  not 
reinstated.  We  also  know  that  certain 
companies  that  had  set  quotas  of  cars 
for  the  year  found  out  e^ly  this  year 
that  they  would  have  difficulty  in  pro¬ 
ducing  enough  cars  to  supply  the  de¬ 
mand,  and  therefore  did  not  continue 
their  newspaper  advertising  to  the  ex¬ 
tent  they  had  originally  planned.  I 
understand  that  several  of  the  lading 
companies  have  considerable  credit  bal¬ 
ances  left  in  their  newspaper  budgets 
at  the  end  of  the  season.  Whether  or 
not  this  money  will  be  used  during  the 
balance  of  1935  and  in  1936  is  prob¬ 
lematical.  Some  companies,  no  doubt, 
will  greatly  increase  their  newspaper 
expenditures  in  1936,  but  we  would 
guess  that  a  certain  amount  of  this  un¬ 
spent  money  is  a  permanent  linage 
loss.” 

As  to  automobile  advertising  in  the 
coming  months,  the  Editor  &  Pub¬ 
lisher  inquiry  brought  some  interesting 
statements.  Take  this,  for  instance, 
from  Detroit,  the  automobile  center, 
sent  by  Hil  F.  Best,  newspaper  repre¬ 
sentative  : 

“First  November  auto  show  means 
more  newspaper  advertising  this  winter, 
and  undoubt^ly  larger  schedules  nert 
spring.  In  between  the  factories  will 
be  forced  to  run  used-car  copy  for  deal¬ 
ers.  More  winter  sales  should  result 
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and  they  will  be  spread  throughout  the 
country. 

“Newspaper  automotive  linage  is  down 
at  this  moment,  but  the  Uctofter,  No- 
vemlier  and  December  schedules  will 
com|>ensatc  for  tiie  linage  lost.  By  the 
end  ol  it  is  reasonable  to  believe 
this  year  s  Image  will  lulance  or  ex¬ 
ceed  last  year  s  iigures. 

"All  manufacturers  show  increasing 
optimism  and  are  hoping  to  t»e  agreeably 
surprised  by  Novemher  and  December 
car  sales.  They  will  then  start  their 
big  filing  drive  in  March. 

"For  the  hrst  time  in  automobile  his¬ 
tory,  John  Public  can  buy  Mrs.  John 
Public  a  motor  vehicle  and  hang  a  new- 
model  on  the  Christmas  tree.” 

In  South  Bend^  Ind.,  automobiles  are 
also  an  important  industry.  Clarence 
W.  Harding,  in  charge  ot  automotive 
advertising  lor  the  South  licud  Tribune. 
analyzes  the  situation  thus  : 

‘  1.  How  much  do  you  expect  winter 
auto  buying  (and  advertising)  to  be 
stimulate  by  the  plan  ? 

"In  this  locality  there  liave  lieen  very 
few  sales  of  autonxibiles  from  the  end 
of  .August  until  the  new  nuKlels  were 
introduced  in  January.  Although  our 
coldest  weather  here  is  in  January  and 
February,  the  introduction  of  new 
models  has  always  resulted  in  sales  of 
new  cars.  It,  therefore,  would  be 
natural  to  expect  that  this  buying  spurt 
will  lie  moved  up  from  January  to  No- 
veml)er,  making  November  and  Decern 
Ker  good  months  for  new  car  sales.  In 
regard  to  advertising  it  has  l>een  our 
experience  that  advertising  always  fol¬ 
lows  sales.  With  new  models  to  intro¬ 
duce  the  automobile  manufacturers  will 
have  to  be  more  liberal  with  their  space. 
If  car  sales  follow  naturally  there  will 
be  a  considerable  amount  of  f<illow-up 
advertising. 

"2.  Will  next  spring’s  advertising 
suffer  from  any  winter  increase  in  lin¬ 
age? 

“The  spring  of  the  year  in  this  terri¬ 
tory,  due  to  climatic  conditions  alone, 
will  still  be  the  time  when  most  auto¬ 
mobiles  will  be  sold.  .An  examination 
of  our  linage  records  for  the  iiast  several 
years  shows  that  the  automobile  com- 
lianies  spent  a  considerable  amount  of 
nteney  in  January-  or  February  to  intro¬ 
duce  their  new  models.  They  came  back 
strong  in  April  and  May  to  influence 
the  automobile  buyer  at  that  time.  It, 
therefore,  seems  logical  to  assume  that 
even  though  new  mcxlels  are  introtluced 
in  November  we  slxmld  enjoy  as  much 
linage  in  the  spring  as  we  do  now. 

"3.  Do  you  see  any  sales  and  adver¬ 
tising  benefits  in  the  used-car  market 
uhder  the  new  plan? 

“It  is  difficult  for  the  writer  to  see 
any  advantages  for  the  used-car  market 
in  this  new  plan.  The  summer  months 
in  this  territory  have  always  been  by 
far  the  best  for  the  used-car  market. 
It  is  true  that  when  dealers  have  more 
nsbd  cars  to  sell  they  push  harder  for 
btisiness  and  get  additional  .sales.  If 
new-car  sales  are  brisk  in  November 
and  December  with  the  result  that  the 
dedl’er  has  to  take  in  a  number  of  used 
c4rs  he  may  try  harder  to  sell  them 
and,  through  advertising,  may  dispose 
of  them.  However,  this  business  during 
the  winter  on  used  cars  will  be  expen¬ 
sive  and  it  is  pretty  sure  that  the  dealer 
will  use  up  about  all  the  profit  he  may 
have  in  the  used  car  in  an  attempt  to 
sell  it  and  avoid  storage  expense." 

From  an  important  New  England 
newspaper  came  this  reply ; 

“1.  Late  fall  advertising  (Noveml>er 
and  December)  w-ill  be  benefited  by  the 
earlier  introduction  of  new  models. 

“2.  Winter  advertising  (that  is  the 
advertising  around  the  usual  winter 
show  time)  will  l>e  less,  but  next 
spring’s  advertising  should  be  increa.sed 
on  account  of  less  winter  linage. 

“3.  I  do  not  believe  that  the  early 
introduction  of  new  models  has  very 
much  influence  one  way  or  tlie  other  on 
the  used-car  market.” 

Erw'in  Huber,  advertising  director  of 
the  Baltimore  News-Post,  answered  the 
query  by  sending  a  report  prepared  by 
J.  J  Reese,  in  charge  of  automotive  ad¬ 
vertising,  which  predicted  “at  least  25 
to  30  per  cent  increase”  in  winter  sales 


and  advertising  over  last  winter,  with 
no  corres)Hinding  loss  next  spring.  "If 
general  business  conditions  continue  to 
improve,”  said  Mr.  Reese,  “next  .sprine’s 
linage  .should  show  a  gain  of  2.'*  to  .10 
per  cent  over  the  same  time  of  19.35. 

“Concensus  is  that  used-car  sales  this 
fall  and  coming  winter  will  he  as  great 
a  problem  as  ever,  if  not  worse  so,  l)e- 
cause  of  the  .Auto  Show  next  month. 

“I  hR)k  forward  to  a  big  increase  in 
automotive  display  linage  next  year  for 
the  following  important  reasons : 

“First — Apparently  from  all  indica¬ 
tions  business  slujuld  be  better  in  19.36 
than  any  year  since  1929. 

“Second — .All  the  autrnnobile  manu¬ 
facturers  contentplate  building  more 
cars  in  19.3()  than  any  year  since  1929. 

"Third — -A  numljer  of  the  imiKUtant 
manufacturers  retiuced  prices  on  the 
1936  cars. 

“Four — Many  of  the  manufacturers 
have  increased  their  advertising  appro¬ 
priation  for  19.36  way  and  above  19.35.” 

Harold  E.  Middleton,  national  adver¬ 
tising  manager,  Dcs  Moines  Register  & 
Tribune:  “It  is  t(xi  early  to  give  any 
definite  answer  to  your  first  ciuestion 
as  to  whether  or  not  winter  automobile 
buying  will  be  stimulated  by  the  in¬ 
troduction  of  new  models  in  the  fall. 
It  is  the  consensus  among  dealers  that 
such  will  Ite  the  case.  .As  we  all  know, 
that  was  one  of  the  reasons  for  the  early 
intrcKluction  of  the  cars. 

"\N'e  know  that  the  advertising  in 
Octolier.  Novemlx*r  and  December  will 
l>e  increased  this  year  by  that  plan,  due 
to  announcement  copy  and  the  automo¬ 
bile  shows  which  are  being  held  in  No¬ 
vember.  However,  we  believe  that  next 
spring’s  advertising  will  suffer  to  a 
certain  extent  from  the  increase  in 
linage  during  the  late  fall.” 

Ivor  H.  Young,  manager  automotive 
advertising,  Cohitnbus  (Ohio)  Dis¬ 
patch  :  “There  is  no  questimi  but  that 
the  National  .Automobile  Sht)w,  earlier 
new  car  announcements  and  local  shows 
will  stimulate  automobile  advertising 
and  sales  this  Fall. 

“Winter  auto  buying  will  undoubt- 
e<lly  be  stimulated  but  the  used  car  mar¬ 
kets  will  probably  beemne  clogged  up. 
Tin;  public  is  educated  to  new  car  buy¬ 
ing  in  the  winter  time  and  it  will  un- 
doubfetlly  follow-  after  a  while  that  more 
used  cars  will  also  lie  sold  during  this 
peritxl  of  the  year.  This  latter  situa¬ 
tion,  the  tem|K)rary  clogging  up  of 
used-car  stocks,  will  probably  cause  an 
increase  in  classified  used-car  advertis¬ 
ing. 

“We  don’t  l(K)k  for  much  new  car 
display  copy  after  the  announcement 
and  the  show  until  spring.  The  cus¬ 
tomary  January  announcements  and 
show  linage  will  be  missing.” 

F.  1.  Carruthers,  advertising  man¬ 
ager,  Dctn’cr  Post:  “I  have  talked  to 
a  good  many  of  the  local  dealers  and 
quite  a  numlter  of  factory  men  during 
the  past  few  days  about  the  innovation 
of  national  shows  this  fall  instead  of  the 
early  spring  as  in  the  past.  A  great 
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On.  24>25—  Kansas  Newspaper 
Roundtables,  annual  meeting. 
University  of  Kansas.  Lawrenre. 

Ucl.  24-25-26 — liiinoik  Press 
.Assn.,  annual  meeting.  Union  Ar¬ 
cade  HIdg.,  (ihampaign-Urbana, 
111. 

Oct.  25-26-  Interstate  Advertis¬ 
ing  Managers’  Assn.,  tail  meeting, 
l‘enn-Harris  Hotel.  Harrisburg, 
Pa. 

Oct.  27-3U — Assn,  of  National 
Advertisers,  convention,  Atlantic- 
City  N.  J. 

Oct.  29-30  -Obio  Circulation 
Managers’  Assn..  38th  semi-annual 
meeting,  Neil  House,  Colum¬ 
bus.  O. 

Nov.  34- -Texas  Circulation 
•Managers’  Assn.,  convention, 
(hunter  Hotel.  San  Antonio. 

Nov.  5 — New  England  Newspa¬ 
per  .Advertising  Executives  Assn- 
meeting.  Boston 

Nov.  15-17  —  Sigma  Delta  Chi. 
annual  convention.  Urbana-Lin- 
coln  Hotel.  Urbana.  III. 


majority  of  them  Ixflieve  that  this  is  a 
wise  move  and  will  result  in  a  large 
imml)er  of  .sales  of  new  cars  as  holidav 
gifts,  and  that  there  will  l)e  a  natural 
buying  in  the  spring  anyhow,  as  that 
is  usually  the  time  that  most  cars  are 
sold. 

"Most  of  them  informed  me  that 
there  will  lie  heavy  advertising  cam¬ 
paigns  in  Novemlter  and  December, 
which  in  the  jast  were  held  up  until 
January,  February  and  March  Of 
course,  local  shows  will  lie  held  early 
in  Decemlier  and  we  expect  to  make  up 
a  g(KKl  deal  of  auto  linage  in  connec¬ 
tion  with  these  shows.  Naturally, 
dealers  will  have  a  lot  of  used  cars  to 
sell  in  making  new  sales  and  we  con¬ 
fidently  exjiect  advertising  from  these 
dealers. 

“Maylx*  we  are  overly  optimistic  on 
automobile  linage  for  the  late  fall  and 
early  winter,  but  we  like  to  lielieve  what 
the  representatives  tell  us.  With  their  in¬ 
creased  output  we  firmly  believe  gen¬ 
erous  advertising  will  Ijc  very  neces¬ 
sary.  I  have  attended  the  dealer  meet¬ 
ings  here  the  last  two  weeks  and  am 
assured  of  heavy,  generous  campaigns.” 

C.  M.  Snyder,  advertising  director, 
.itiaiila  Constitution:  “It  is  my  opinion 
that  unquestionably  winter  automobile 
buying  will  lie  stimulated  by  this  plan. 
We  already  have  evidence  in  hand  of  a 
stimulation  of  advertising.  It  is.  of 
course,  impossible  to  tell  definitely 
whether  spring’s  advertising  will  suffer 
from  an  increase  in  winter  linage,  but 
I  doubt  if  there  will  be  any  decrease  in 
this  territory.  .Automobile  sales  are  on 
the  increase  and  regardless  of  when 
they  issue  the  new  models,  it  seems  to 
me  that  there  is  Ixumd  to  be  a  con¬ 
siderable  amount  of  spring  buying,  so 
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that  1  look  for  no  decrease  in  sales  ik 
advertising  effort.  * 

“As  far  as  used  cars  are  concemei 
it  .seems  to  me  that  if,  as  we  expm 
there  is  an  increase  in  the  sales  of  iw 
automobiles  under  the  new  plan  tftdr 
will  necessarily  he  an  increased  acet^ 
lation  of  used  cars  which  should  fott* 
advertising  increases  in  the  used-car 
field.” 

W’.  H.  Goodloe,  national  advertise 
manager,  Jacksonville  Florida  Tii^. 
Union:  "We  confidently  expect 
due  to  the  earlier  introduction  of  n^ 
models  this  year,  automobile  buying  and 
advertising  will  be  stimulated  and  in¬ 
creased  ;  to  what  extent,  of  course,  is 
problematical.  We  do  not  believe  that 
next  spring’s  advertising  will  suffer 
from  any  increased  winter  linage.  As 
to  the  used-car  sales,  we  believe  the 
earlier  introduction  of  new  models  will 
require  more  advertising  and  more  push 
on  used  cars,  and  as  a  result  of  same 
will  undoubtedly  sell  more  used  cars."  | 


ASKS  MORE  PROPAGANDA 

French  Official  Would  Sell  Rate 
News  to  Foreign  Newipn^eti 

Reorganization  of  French  prop^anda 
abroad  through  the  selling  ot 
news  at  cut  rate  prices,  purddie  of 
advertising  space  to  “neuralize  any  iuiti- 
French  campaigns,”  and  a  wide  i^i- 
bution  of  red  ribbons  of  the  French 
Legion  of  Honor,  was  urged  by  Ernest 
Pezet,  memlier  of  the  Chamber  of  Dep¬ 
uties  foreign  affairs  committ^  in  i 
recently  published  book  “In  tne  Eyes 
of  the  World.”  according  to  the  United 
Press. 

M.  Pezet  suggested  that  one  import¬ 
ant  way  to  reach  large  groups  of  rad- 
ers  abroad  is  to  “offer  extremely  re¬ 
duced  rates  to  certain  newspapers  whose 
influence  might  be  useful  to  us,  so  that 
they  might  be  able  to  subscribe  to  the 
retxirts  of  .Agence  Havas.” 

“To  reach  the  North  .American 
masses.”  M.  Pezet  wrote,  “our  news 
service  must  not  lie  suspected  of  be¬ 
ing  inspired  even  slightly  1^  the 
i-'rench  government  and  must  give  ob¬ 
jective  news,  comprehensive  to  the 
state  of  mind  and  manner  of  think¬ 
ing  of  the  American  public.” 

He  summarized  his  scheme  of  reach¬ 
ing  the  North  -American  public  in  two 
plans :  First,  serving  .American  news- 
l-’aixrrs  with  “exclusive  news”  throogh 
a  h'rench  medium,  and  second,  “ad¬ 
vertising  contracts  passed  out  oppor- 
tuiHfly  to  the  newspapers,  even  to  the 
Hearst  press,  can  neutralize  any  anti- 
French  campaigns  in  opening  in  oar 
defense  those  columns  which  other¬ 
wise  would  remain  closed  to  us.” 


C.  H.  MORRISON  PROMOTED 

Named  Treasurer  of  Harrisburg  Pa-  | 
pers  Succeeding  R.  M.  H.  Whartea  ^ 

Qiarles  H.  Morrison,  business  nuo- 
ager  of  the  Harrisburg  (Pa.)  Patriot  - 
and  Evening  Nnvs,  has  been  made  _ 
treasurer  of  the  Patriot  Company,  pob-  | 
lishers  of  the  two  newspapers.  In  the  | 
adjustments  following  the  death  of  = 
Richard  M.  H.  Wharton,  vice-president  I 
and  general  manager.  Homer  E.  Moyer  | 
continues  as  advertising  manager.  I 
Entering  the  service  of  the  company  ' 
in  1902,  a  month  after  the  patriot  went 
to  its  present  owner,  Vance  C.  McCor¬ 
mick.  former  chairman  of  the  War 
Trade  Board,  Mr.  Morrison  has  be«  i 
in  turn,  cashier,  office  manager,  and  ^ 
business  manager.  ^ 


HAS  TROMMER  ACCOUNT  | 

John  F.  Trommer,  Inc.,  brewer- 1 
BriKiklyn,  N.  Y.,  has  placed  its  adver-  ^ 
tising  account  with  Cecil.  Warwick  &  ^ 
Cecil.  Inc.,  New  York.  Newspapers  | 
and  outdoor  advertising  are  planned.  | 

ROTHERMERE  RETURNS  I 

Lord  Rothermere,  proprietor and  W-  i 
L.  Warden,  editor,  London  Daily  ‘ 

who  have  spent  the  past  fortnight  m 
Canada,  left  for  home  on  the  Empress  j 
of  Britain  from  Quebec  Oct.  25. 
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dailies  win  two  new  A.B.C.  DIRECTORS 

All  Other  Controversial  Questions  Referred  to  Board  for  Decision — New  Dues  Program  Approved 

— All  Officers  Re-elected  At  Chicago  Convention. 
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Members  of  A.B.C.  hourd  of  directors  at  special  meeting  following  convention 
&  Empire;  T.  F.  Driscoll,  Armour  &  Co.,  (Chicago,  secretary;  E.  R.  Shaw,  Po 
EJectrir  Co.,  New  York;  S.  R.  Latshaw,  Butterick  Publishing  Co.,  New  York; 
Capper  Publications,  Topeka,  Kan.,  and  O.  C.  Harn.  managing  director,  Chicago. 
Eben  Griffiths,  Socony-Vacuum  Corporation.  New  York;  William  A.  Hart.  E.  1. 
New  York;  J.  Noel  Macy,  Westchester  Newspapers.  Inc..  Yonkers,  N.  Y.;  Harr 
Howard  W.  Stodghill.  Louisville  Courier-Journal  &  Times;  Walter  Dear,  Jersey  C 
Successful  Farming.  Des  Moines,  and  L.  R.  Green.  Tuckett  Tobai 


in  Chicago  last  week.  Left  to  right,  seated:  W.  J.  J.  Butler.  Toronto  (Ont.)  Mail 
leer  Plant  Engineering,  (Chicago,  treasurer;  President  P.  L.  Thomson,  Western 
Ralph  Starr  Butler,  General  Foods  (Corporation,  New  York;  Marco  Morrow, 
Standing  <1.  to  r.):  Mason  Britton,  McGraw-Hill  Publishing  Co.,  New  York; 
du  Pont  de  Nemours  &  (Co.,  Wilmington.  Del.;  F.  W.  Stone,  Parents'  Magazine, 
y  Webster.  San  Bernardino  KCal.I  Sun;  William  F.  Schmick,  Baltimore.  Sun; 
ity  Jersey  Journal:  Donald  B.  Douglas,  (Quaker  Oats  (Co.,  (Chicago;  Fred  Bohen, 
cco  (Co..  Mamilt  on.  Ont.  .Seven  directors  are  not  in  the  picture. 


(Special  to  Kimtok  &  I’i'Blishkr) 

CHIC.AGO,  Oct.  21 — Unanimous  ap¬ 
proval  of  recommendations  embod¬ 
ied  in  the  compromise  program,  the 
chief  feature  of  which  is  changed  news¬ 
paper  representation  on  the  board  of 
directors,  with  reference  of  all  other 
important  controversial  questions,  in¬ 
cluding  the  newspaper  division’s  re¬ 
quest  lor  uniformity  of  audit  forms  for 
all  media  and  clarification  of  the  t)asic 
rate  and  combination  rule  to  the  board, 
broujght  the  twenty-second  annual  con¬ 
vention  of  the  -Audit  Bureau  of  C-lrcu- 
iations  to  a  close  here  last  Friday. 

Thus,  ntajor  reforms  suggested  by 
the  special  newsiiaiier  committee  were 
ratiti^  at  one  of  the  best  attended 
conventions  in  many  years,  with 
the  newspapers'  recommendation  for 
iurther  refinement  of  audit  reports  in 
regard  to  net  paid  circulation  referred 
to  the  "Supreme  Court  of  the  A.B.C.” — 
the  board  of  directors — for  future  ac¬ 
tion.  While  the  convention  was  gen¬ 
erally  and  rightly  referred  to  as  a  “har¬ 
mony  meeting,”  there  was  sufficient 
comment  from  other  divisions  of  the 
bureau  to  indicate  that,  aside  from  the 
newspaper  group,  there  was  no  desire 
to  materially  change  present  bureau 
rules  and  procedure. 

Upon  adjournment  of  the  Friday 
niorning  general  session,  the  board  of 
jhrectors,  increased  from  25  to  27  mem¬ 
bers  by  the  addition  of  two  more  news- 
Wper  representatives,  re-elected  of¬ 
ficers  as  follows; 

P-  L.  Thomson,  Western  Hilectric 
tympany,  \ew  York,  president;  F.  R. 
uavis,  (ieneral  Electric  Company,  Sche- 
wtady,  N.  Y.,  vice-president;  S.  K. 
Latshaw,  Butterick  Publishing  Com¬ 
pany,  New  A’ork,  second  vice-presi- 
Ralph  Starr  Butler,  General 
roods  Corporation,  New  York,  thjrd 
we-president ;  T.  F.  Driscoll,  Armour 
«  Company,  Chicago,  secretary;  and 
Po'iver  Plant  Engineering, 
treasurer. 

The  following  directors  were  elected; 


.Advertising  Division — Directors  re¬ 
elected  for  two  years ;  Mr.  Davis,  Mr. 
Driscoll ;  Eben  Griffiths,  Socony-Vacu¬ 
um  G'il  Company,  Inc.,  New  York; 
Grafton  B.  Perkins,  Lever  Brothers 
Company,  Cambridge,  Mass. ;  Mr. 
Thomson;  (j.  R.  Schaeffer,  Marshall 
Field  &  (io.,  Chicago.  Director  elected 
for  two  years;  J.  \V.  Dineen.  General 
Motors  Corporation,  New  York. 

.Advertising  .Agency  Division — Direc¬ 
tor  re-elected  for  two  years ;  B.  ( '. 
Duffy,  Batten,  Barton,  Durstine  &  Os- 
Ixjrn.  Inc.,  New  A’ork.  Director  elected 
for  two  years;  11.  H.  Kynett  ,.Aitkin- 
Kynett  Comiiany,  Philadelphia. 

Business  Paper  Division — Director 
re-elected  for  two  years :  Mr.  Shaw. 

I'arni  Paper  Division — Director  re- 
e'ected  for  two  years ;  h'red  Bohen, 
Siu'ccssfiil  Panning,  Des  Moines,  Iowa. 

Magazine  Division — Director  re¬ 
elected  for  two  years;  .Mr.  Latshaw. 

N'ewspajx’r  Division— Director  re¬ 
elected  for  two  years ;  H.  W.  Stodg¬ 
hill,  l.oiiin-ille  Courier-Journal  dr 
limes.  Directors  elected  for  two 
years;  Harry  S.  Webster,  San  Bernar¬ 
dino  (Cal.)  Sun  and  Telegram;  J.  Noel 


Macy,  Westchester  Newspapt'rs,  Inc., 
A’onkers,  .\.  A’.  Director  elected  for 
one  year;  W.  J.  J.  Butler,  Toronto 
(Out.)  Mail  and  Empire. 

Coinnienting  upon  constructive  work 
accomplished  by  all  divisions  in  a  meet¬ 
ing  which  demonstrated  the  bureau’s 
ability  to  solve  problems  vital  to  it? 
continued  effectiveness  for  all  con¬ 
cerned,  President  Thomson  stated ; 

"The  convention  was  most  suc¬ 
cessful  in  that  it  was  able  to  bring 
alxiut  an  agreement  as  to  the  essential 
services  of  the  bureau  to  the  business  of 
advertisers  and  publishers  and  to  the 
fundamental  iirinciple  that  control 
should  lie  in  the  hands  of  the  buyers  of 
ailvertising.  Gianges  that  have  been 
made  will  make  for  smoother  and  more 
effective  oiK'ration.  The  ability  of  the 
bureau  to  settle  differences,  despite  the 
many  different  interests,  reflects  credit 
111)011  the  members  and  increases  the  bu¬ 
reau's  ability  to  carry  on  the  work  it 
has  done  for  21  years.” 

h'rank  Newell,  Toledo  Blade,  chair¬ 
man  of  the  special  newspaper  commit¬ 
tee  apiMiinted  at  last  year’s  .A.B.C.  con¬ 
vention  and  discharged  with  sincere  ap¬ 


Group  of  cirrulation  managers  at  A.B.C.  luncheon,  left  to  right:  Don  Walsh, 
Chicago  Daily  News;  R.  J.  Seeman,  St.  Louis  Globe-Democrat;  R.  E.  Neusitz, 
Globe- Democrat;  Walter  Raurk.  Pittsburgh  Press;  James  Montgomery,  Detroit 
News,  and  C.  W.  Staab,  Cincinnati  Enquirer. 


preciation  by  the  newspafier  division 
this  year,  remarked; 

‘\ve  are  satistied  the  settlement  is 
liarmonious  and  in  the  liest  interests  of 
all  concerned.” 

The  newsi)aper  division  also  approved 
the  new  dues  program,  which  provides 
a  logarithmic  curve  in  dues  iiayments, 
with  no  general  increases  in  newspaper 
dues,  except  comparatively  small  up¬ 
ward  revisions  in  the  larger  circulation 
iirackets  and  equally  small  decreases  in 
dues  for  smaller  jiapcrs. 

Ralph  Starr  Butler  served  as  chair¬ 
man  oi  the  resolutions  committee  whose 
recommendation  that  ail  divisional  reso¬ 
lutions  1k“  referred  to  the  l)oard,  were 
approved.  Three  of  the  divisions,  how¬ 
ever,  while  joining  the  others  in  ap¬ 
proving  the  compromise  program,  re¬ 
corded  the  following  opinions : 

The  farm  [taper  division  added  the 
recommendation  "that  there  be  no  fur¬ 
ther  change,  either  now  or  later,  in  the 
organic  structure  of  the  .A.B.C.  board.” 

The  business  paper  section  went  on 
record :  “strongly  and  emphatically  in 
its  opinion  that  the  interests  of  publish¬ 
er,  advertising  agent  and  advertiser 
alike  will  best  be  served  if  the  majority 
control  of  the  directorship  of  the  A.B.C. 
continue  in  the  hands  of  the  adver¬ 
tisers.” 

The  magazine  division  made  the  most 
emphatic  protest  and  declared  its  ac¬ 
ceptance  was  based  "solely  in  the  inter¬ 
est  of  harmony.”  The  resoluticHi  stated  ; 

"Whereas,  the  magazine  division  be¬ 
lieves  in  the  wisdom  of  the  original 
[ilan  of  equal  representation  by  pub- 
li.sher  divisions  on  the  board  of  di¬ 
rectors,  arul 

"Whereas,  this  |)rinciple  was  departed 
from  in  1927  without  apparently  .‘^tisfy- 
ing  the  need  e.xpressed  at  that  time  by 
the  newspaper  division,  and 

‘  Whereas,  it  is  the  opinion  of  the 
magazine  division  that  '  each  division 
should  compose  its  differences  within 
its  own  group,  and  being  mindful  of 


$41  NEWSPRINT  PRICE 
EXPECTED  TO  STAND 


Canadian  Producers  Reported  Sendii 
Out  Announcements — Great 
Lakes  Reorganisation  is 
Facing  Obstacles 


Prexident  P.  L.  Thomtion  (extreme  left)  chatting  with  B.  K.  Sandwell.  editor,  Satnniay  ISight,  Toronto,  luncheon 
npeaker  at  A.B.C.  meeting.  Others  at  speakers'  table,  left  to  right:  Ken  K.  Dyke,  Colgate-Palmolive-Peet  Company; 
John  Benson,  president  of  the  American  Association  of  Advertising  Agencies,  and  B.  Morgan  Shepherd,  Southern 

Planter. 

ihe  fact  that  the  iK;ws|iai)cr  committee’s  Bulk  circulation  and  uniformity  of  - 

recommendation  fav<jred  seven  inanag-  forms  caused  conflicting  recommenda-  PANOFF  CLASSIFIED  MANAGE! 
ing  directors  and  a  total  of  five  direc-  tions,  headed  by  the  newspaper  division  Irving  1^.  Panoff  has  l>eeii  appointe 
tors  from  the  other  three  divisions,  and  resolution  asking:  “that  only  net  paid  classified  advertising  manager  (jf  th 
“Whereas,  the  magazine  division  be-  Ite  shown  on  the  first  page  of  all  forms,  Brooklyn  Eaylc  to  have  supervisio 
lieves  that  tlie  attitude  of  the  newspaper  and  that  the  definition  of  net  paid  shall  over  all  undisplay  classified.  He  ha 
committee’s  report  in  attempting  to  cor-  lie  the  same  in  all  media.  The  news-  ijgen  telephone  rciom  supervisor  on  th 
rect  so-called  ‘discriminations’  between  pajier  division  recognizes  the  problems  Eagle  since  19d2,  having  previously  b« 
divisions,  is  an  unwarranted  attack  upon  involved  for  the  other  divisions  in  the  a  member  of  "  the  Syracuse  Jourru. 
the  lioard  of  directors  and  the  other  principle  and  recommends  that  the  Ixiard  classified  staff. 

divisions,  and  of  directors  develop  ways  and  means  to  '  _! _ 

“Whereas,  the  newsjiaper  committee’s  bring  about  the  operation  of  this  prin-  niBTiQ  mct  ene  uu? 

report  reewnmended  various  changes  in  ciple  as  soon  as  possible,  and,  at  the  CURTIS  NET  $4,505,952 

lilies  and  procedure  primarily  affecting  same  time,  do  so  without  working  au  Ciirtis  Publishing  Company  this  wee 

the  interests  of  other  divisions,  and  undue  liardship  on  any  publication  divi-  reported  a  net  profit  of  $4,505,952  fc 

“Whereas,  the  magazine  division  be-  sion.”  the  9  months  ended  Sept.  30,  equivalei 

lieves  the  solidarity  of  the  Audit  Bureau  The  advertising  agency  division  and  to  $5.21  a  share  on  $7  preferred  stocl 

as  at  present  constituted  is  threatened  business  paper  group  approved  reten-  compared  with  not  (profit  for  san 
by  any  spirit  of  antagonism  lietween  fioii  of  the  present  forms  and  recom-  1934  period  of  $5,214,738. 

ibvisions  or  further  encroadiments  upon  mended  no  change.  The  magazine  divi-  - 

the  rights  of  other  divisions,  and  .solely  =»'on  again  defended  its  position  with  - =— = 

in  the  interest  of  harmony,  tie  it  the  following  resolution :  _  _  _  ^  _  _ 

“Resolved,  that  the  recommendations  “Rciwlved,  tliat  the  magazine  division  H  I 


•-..o..  niiiiwui  ic^aiu  lo  gcu-  r-IjAni-rv  T  A  V  /'ACE-  I  r»CT  Great  A 

graphical  and  circulation  distribution.  CHARITY  TAX  CASE  LOST  -jonpoo  ne 

With  re-election  of  Mr.  Stodghill  to  _  — - - ,  _  swath  in 

serve  along  with  Walter  Dear.  Jersey  S.  Supreme  Court  Refuse*  to  Re-  ^wain  m 

City  Jersey  Journal  and  William  F.  view  Washington  Star  Case  ^  j-eporl 

Schmick,  Baltimore  Sun,  the  newspa-  (5/>rcia/ to  Editos  &  PublisuerI 

pers’  new  directors  are  Mr.  Macy  and  Washington,  D.  C.,  Oct.  23 — The  price  I 

Mr.  Webster,  members  of  the  Newell  Supreme  Court  of  the  United  States  payal 

committee,  and  W.  J.  J.  Butler,  Can-  has  refused  to  review  a  court  decision  States  fun 
adian  newspaper  representative,  who  which  held  that  the  IVashington  Eve- 
was  elected  for  a  one-year  term.  iiing  Star  cannot  deduct  from  its  taxable 

An  expanded  financial  report  was  incomes  amounts  contributed  to  the  Dis- 
made  by  Mr.  Shaw,  showing  the  bureau  trict  of  Columbia  communitftr  chest.  Iorontc 
closed  the  fiscal  year  ended  August  31,  The  case  involved  contributions  of  number  o 
1935,  with  a  net  income  of  $8,619.  $20,000  and  $25,0(X)  made  in  1929  and  “1 

O.  {^.  Harn  was  re-appointed  manag-  1930.  _rancial  < 

ing  director  of  the  bureau.  The  Star  had  contended  that  these 

-  donations  constituted  “necessary  busi-  f"®  ' 

B.  KILGORE  PROMOTED  ness  expenses,”  on  the  grounds  that  companies 

(5/.ecio/ fo  Editor  &  Publisher)  they  enhance  the  prestige  of  a  news- 

Washington.  D.  C..  Oct.  23— Ber-  ^"d  benefit  it  from  the  stand-  the  bondhi 

nard  Kilgore  has  been  installed  as  chief  arculatipn.  At  this 

of  the  Washington  bureau  of  the  Wall  court  held  otherwise,  basing  an  offer  b 

Street  Journal,  succeeding  Thomas  W.  .ruling  on  the  fact  that  the  benefits  E  Aldricl 

Phelps  who  has  been  called  to  New  York  ,•  •  i 

to  write  feature  articles  Before  vVhen  the  litigation  was  instituted,  headed  by 
comiJJg  to  Wash?ngtoJ  KUgore  the  point  involved  was  considered  one  of  The  co. 

two  years  in  the  New  York  office.  importance  to  publishers  prac-  In  the 

_  tically  all  of  whom  are  donors  to  com-  ently  bem 

DriDCDTc  Tr»  c'rkACT  munity  chests.  However,  Congress  has.  the  groun 

KUUiLKla  10  LUAsT  Qygr  the  objections  of  President  Roose-  handed  ov 

Paul  Roberts,  of  King  Features  Syn-  velt,  specifically  provided  that  corpora-  that,  if  r: 
dicate,  has  been  assigned  to  the  far  tions  may  deduct  charitable  contribu-  to  the  inti 
west  following  transfer  of  Eli  C.  Min-  tions,  and  the  point  isi  no  longer  of  gen-  print  indus 
ton  to  the  New  York  office.  eral  industry  interest  of  newspr 


r 


Major  changes  in  the  administra¬ 
tive  setup  of  the  Associated  Press 
;^Jrt  announced  in  New  York  this 

vieck 

Jackson  S.  Elliott,  assistant  general 
manager  and  assistant  secretary  of  the 
corporation,  will  continue  in  the  latter 
cai«it>'  only.  Eloyd  Stratton,  formerly 


bureau  and  in  the  course  of  his  service 
there  covered  such  outstanding  stories 
as  the  Jake  Hamon  murder  case,  the 
Tulsa  race  riots,  several  mine  and  labor 
disorders  marked  by  martial  law  and 
strife,  and  gubernatorial  impeachments. 
Hureau  chief  at  Lincoln,  Neb.,  was  his 
next  assignment,  where  he  handled 


was  a  tremendous  job,  as  it  involved 
handling  of  a  personnel  of  1,200  and 
the  largest  leased  wire  system  in  the 
world,  totaling  more  than  250,000  miles 
of  operating  wire.  In  1935  he  took  on 
the  added  responsibility  of  operating 
the  Wirephoto  system. 

In  transferring  exclusively  to  cor- 


until  after  peace  had  been  concluded  at 
\'ersailles  and  St.  Germain.  He  was 
in  charge  of  the  general  news  desk  on 
Nov.  7,  1918,  when  the  erroneous  armis¬ 
tice  was  reported  in  New  York  and  the 
city  and  entire  country  went  mad  in 
celebration.  The  A.P.  didn’t  have  the 
story,  and  its  reports  indicated  the  i)eace 


Kent  Cooper 

idmmistrative  assistant,  and  W.  J.  Mc- 
Cambridgc,  who  has  long  been  in  charge 
ot  the  traffic  department,  have  been 
ippointed  assistant  general  managers. 

.\lr.  Stratton,  the  announcement  said, 
will  be  in  charge  of  the  service  in  the 
absence  or  incapacity  of  General  Man¬ 
ager  Kent  Cooper  and  will  handle  “such 
luties  as  the  general  manager  may  from 
time  to  time  assign  to  him.”  Mr.  Mc- 
Cimbridge  will  continue  under  the  gen- 
ml  manager  as  the  administrative  Itead 
oi  the  traffic  department. 

Mr.  Elliott’s,  the  announcement  said, 
Will  include  among  other  things  such 
ratters  as  admission  to  or  changes  in 
membership,  broadcasting  of  news,  con- 
'truing  of  bylaws  and  \nolations  and 
proposed  amendments  thereof,  member¬ 
ship  rights  and  obligations  and  other 
■orporate  matters  requiring  attention  of 
the  board,  such  as  court  actions,  ad- 
hsing  writh  counsel,  etc.  He  will  also 
'hare  with  the  treasurer  responsibility 
as  to  investments  of  and  reports  to  the 
Wd  upon  the  Employe  Benefit  Fund.” 

The  announcement  was  made  by  Mr. 
Cooper,  general  manager  and  secretary 
ot  the  corporation. 

For  the  last  few  years  Mr.  Stratton 
has  been  administrative  assistant  to  (ien- 
ffal  Manager  Cooper.  Mr.  Stratton 
ajso  is  manai^ng  director  of  the  .\sso- 
ciated^  Press  in  ( jreat  Britain,  Germany 
^  France,  which  he  organized  under 
ihe  direction  of  Mr.  Cooper. 

Mr.  Stratton’s  newspaper  training  of 
ip  years  was  almost  wholly  on  a  small 
oU'  daily  newspaper,  the  IV  infield 
•  Kan)  C owner.  It  followed  the  steps 
irom  carrier  boy  t0|  the  editor  and  busi- 
[  the  same  paper,  in- 

I  eluding  intensive  working  experience  in 
™Pst  of  the  mechanical  departments, 
ror  a  number  of  years  he  was  a  re- 
tiPr  the  Wichita  (Kan.)  Eagle, 
™  Topeka  (Kan.)  Capital  and  the 
Jiunjor  City  Star.  Attendance  at  the 
University  of  Kansas  was  interrupted 
p^r  the  United  States  declared  war, 
*hen  he  enlisted  in  one  of  the  early 
|®bulance  units  and  served  more  than 
two  years  on  the  front  in  France,  going 
“tto  the  Army  of  Occupation  after  the 
Pnnistice. 

returned  to  the  Courier  for  a 
'U  hts  discharge  but  in 

.  ’  j?®’  Joined  the  Associated  Press 
M  an  Mitor  in  the  Kansas  City  bureau. 
2*  subs^uently  was  a  wire  and  state 
editor  in  the  Oklahoma  Gty 


Lloyd  Stratton 

alone  the  current  and  legislative  news  a 
capital  city  produces  and  also  wrote  a 
supplemental  service  averaging  15,0(K) 
words  weekly.  He  then  was  trans¬ 
ferred  to  Chicago  as  night  east  express 
wire  editor  and  later  was  placed  in 
charge  of  the  IS  state  supplement'  ser¬ 
vices  in  the  then  central  division.  This 
was  a  position  jiermitting  time  for  re- 
uortorial  assignments  and  during  the 
next  three  years  his  regular  work  was 
interspersed  with  coverage  of  stories 
including  the  lvOeb-Ix;opold  trial,  the 
Herrin  troubles,  shopmen’s  strike,  labor 
and  political  activities  throughout  that 
section,  LaFollette’s  burial.  University 
of  Chicago  scientific  experiments,  inter¬ 
sectional  sports,  and  was  a  roving  re- 
iwrtorial  assistant  to  staff  men  traveling 
with  Presidential  candidates  in  the 
middle  west. 

Mr.  Stratton  came  to  New  York  in 
1925  as  general  editor  of  the  supple¬ 
mental  services,  preparatory  to  the 
establishment  by  Mr.  Cooper  of  the 
feature  and  news  picture  mat  services. 
Stratton  organized  these  services  and 
remained  as  editor  through  the  period 
of  develoi)ment.  He  then  was  appointed 
foreign  news  editor,  in  which  position 
he  spent  much  time  in  Europe  and 
South  .America.  Thereafter  his  duties 
irave  been  almost  entirely  executive  in 
all  phases  of  administration. 

Mr.  Stratton  was  born  in  Arkansas 
City,  Kan.,  July  4.  1895 

Mr.  McCambridge  is  45  years  old. 
He  entered  the  A.P.  service  more  than 
30  years  ago  in  Chicago. 

He  went  through  grammar  school  in 
Chicago  and  then  started  to  work  in 
commercial  houses.  While  he  was  work¬ 
ing  he  went  to  night  school  and  finished 
a  high  school  course.  Later  he  spent 
three  years  in  college  and  one  year  in 
a  business  school. 

He  joined  the  A.P.  as  a  member  of 
the  messenger  force.  His  duties  con¬ 
sisted  mainly  of  delivering  copy  to 
newspapers.  Five  years  later  he  was 
transferred  to  the  office  of  superintend¬ 
ent  of  the  central  division,  involving 
handling  of  pony  service  between  Cihi- 
cago  and  Springfield,  Ill. 

In  1913  Mr.  McCambridge  was  trans¬ 
ferred  to  New  York,  where  he  worked 
directly  under  Mr.  Cooper  in  the  gen¬ 
eral  traffic  office.  In  1927  he  was 
appointed  associate  traffic  executive, 
and  two  years  later  assumed  complete 
charge  of  the  traffic  department.  This 


Jackson  Elliott 

Ijoration  work  of  the  .Associated  Press, 
Mr.  Elliott  leaves  the  news  field  where 
for  32  years  he  engaged  in  about  every 
pha.se  of  press  association  activity  in 
and  out  of  the  national  capitol.  Be¬ 
ginning  as  a  Senate  reporter  he  served 
through  all  of  the  various  roles  on 
Capitol  Hill  to  chief  of  the  A.P.  Con¬ 
gress  staff.  Between  sessions  he  han¬ 
dled  iiolitical  and  national  convention 
assignments,  aiding  in  covering  the 
news  of  the  nominations  of  Presidents 
Theodore  Roosevelt,  Taft,  Wilson, 
Harding  and  Coolidge,  as  well  as  the 
nominations  of  opposite  party  candi¬ 
dates  who  lost  in  those  contests. 

Many  news  thrills  are  recalled  by 
Mr.  F'lliott  during  his  Washington 
work.  Memorable  were  two  hunting 
trips  with  the  first  Roosevelt,  and  par¬ 
ticipation  in  strenuous  equestrian  tests 
ordered  by  him  to  ascertain  the  physical 
fitness  of  officers  of  the  army  general 
staff.  Outstanding  also  was  service  in 
Cuba  during  the  insurrection,  which  re¬ 
sulted  in  the  downfall  of  President 
Palma  in  190('>,  and  the  setting  up  by 
Secretary  of  War  Taft  and  Acting  Sec¬ 
retary  of  State  Bacon  of  a  provisional 
government  there.  The  entire  .Atlantic 
fleet  was  on  guard.  It  was  Mr.  Elliott’s 
good  fortune  to  obtain  beats  on  the  de¬ 
cision  to  land  .American  forces,  and,  the 
same  night,  the  secret  departure  on  a 
cattle  ship  of  the  beaten  first  president 
of  Cuba. 

■At  Washington  also  Mr.  Elliott  cov¬ 
ered  every  departmental  assignment,  and 
became  chief  of  staff.  In  1912  Melville 
F'.  Stone  called  Elliott  to  New  A’ork 
as  superintendent  of  the  eastern  divi¬ 
sion,  and  in  1915  he  was  called  upon 
to  divide  his  time  between  New  York 
and  Washington  in  titular  charge  of 
national  capitol  service  and  the  Eastern 
Division.  For  a  short  time  he  was 
acting  superintendent  also  of  the  south¬ 
ern  division,  and  directed  the  work  from 
Washington. 

Although  the  United  States  had  not 
entered  the  war  it  was  obvious  it  would 
do  so.  Mr.  Elliott  then  was  assigned 
to  give  his  full  time  to  the  Washington 
w'ork,  continuing  in  that  capacity  until 
American  forces  were  ready  to  engage 
in  active  fighting  in  France. 

Before  the  first  battle  by  American 
forces  in  Europe,  Mr.  Elliott  was  in 
New  York  as  chief  of  the  news  de¬ 
partment  and  continued  in  that  position 


W.  J.  McCambridge 

report  was  untrue.  Every  wire  for  two 
hours  poured  in  demands  from  worried 
members  that  the  A.P.  give  them  stories 
of  the  meeting  of  the  Allied  and  Ger¬ 
man  Commissioners. 

But  it  turned  out  fortunately  for  the 
.A.P.,  Mr.  Elliott  said.  An  intimate 
friend  of  his  was  then  the  public  rela¬ 
tions  representative  at  the  State  Depart¬ 
ment.  Through  that  connection  a  tele¬ 
phone  wire  was  set  up  between  Mr. 
Elliott’s  desk  and  Secretary  Lansing’s 
office,  which  flashed  the  first  word  to 
■A.P.  when  the  opposition  report  was 
disproven. 

Meanwhile  the  street  crowds  had 
growm  denser.  Extras  were  issued  by 
some  A.P.  member  papers  calling  the 
armistice  report  a  hoax,  but  thousands 
and  thousands  refused  to  heed.  It  was 
late  that  night  before  the  A.P.  got  the 
story  clear^  up  and  then  Mr.  Elliott 
and  associates  went  to  dinner,  at  a 
then  famous  restaurant  on  Fulton  street. 
■Soon  they  found  themselves  targets  in 
a  barrage  of  water  carafes,  tableware 
and  other  movable  objects,  without 
knowing  what  it  was  about.  The  A.P. 
party  was  seated  near  the  Ann  street 
exit,  and  with  the  help  of  the  man¬ 
agement  was  able  to  slip  out  without 
being  hit.  I^ter  they  learned  that  the 
boisterous  befuddled  crowd  noticed  that 
Mr.  Elliott’s  T)arty  had  not  arisen  while 
a  croaking  celebrant  was  trying  to  sing 
the  national  anthem. 

“My  news  work,”  said  Mr.  Elliott  to 
Editor  &  Publisher,  “will  always  be 
looked  back  to  with  pleasure  and  per¬ 
sonal  satisfaction.  I  was  specially  hon¬ 
ored  by  the  management  and  the  board 
of  directors  several  times.  No  greater 
honor  has  come  to  me  than  the  present 
recognition  that  my  long  service  fits 
me  for  a  few  years  more  of  corporation 
executive  work.  I  am  very  much  pleased 
with  the  assignment  and  know  already 
I  will  have  plenty  to  do.” 


HANNA  ANNOUNCES  CHANGES 

{Special  to  Editok  &  Publisheu) 

Chicago,  Oct.  23 — Appointments  of 
James  B.  Young  as  assistant  editor  of 
the  Chicago  Journal  of  Commerce  and 
William  L.  Ayer  as  managing  editor, 
were  announced  here  today  by  Phil  S. 
Hanna,  editor.  Mr.  Young,  previously 
managing  editor,  has  been  with  the 
Journal  of  Commerce  more  than  20 
years. 


AJ».  PROMOTES  THREE  KEY  EXECUTIVES 


Jackson  Elliott  Resigns  as  Assistant  General  Manager  to  Give  Full  Time  to  Corporation  Affairs — 

Stratton  and  McCambridge  Are  Advanced 


t 


for  October  2  6,  193  5 


SPIRITED  PRESS  SERVICE  RIVALRY 
IS  BOON,  SAYS  COL.  McCORMICK 

In  Speech  Before  Associated  Press  Managing  Editors  Chicago 
Publisher  Outlines  Advantages  of  Struggle  for  Supremacy — 
Extolls  Present  Management  of  the  Association 

tuli  text  of  Col.  R.  K.  McCor-  Press  in  turn  are  conscious  of  the  fact 
mick  s  address  in  Chicago  at  the  that  they  are  not  subject  to  the  individ- 
lutKheon  he  tendered  last  week  to  the  ual  members,  so  tliere  is  room  f<»r 
visiting  Associated  Press  managing  edi-  discord. 

tors  is  reprinted  herewith,  giving  in  de-  "Beyond  exchanging  the  news  of  the 
tails  his  views  on  the  present  highly  meml>ers,  it  has  Itecome  necessary  for 
competitive  situation  in  which  the  press  the  Associated  Press  to  initiate  news. 


SCHOLARSHIP  WINNERS 


associations  lind  themselves ; 

“I  am  al>out  to  violate  the  laws  of 
hospitality  to  the  extent  of  making  a 
speech,  and  I  am  to  precede  it  by  a 


There  are  a  variety  of  cases  where 
tlie  .services  of  the  memlier  newspa|)ers 
would  not  lie  satisfactory  to  all  the 
memliers.  Big  League  hasehall  is  one 


story  which  will  show  how  good  the  instance.  \Vc  could  get  our  news  from 


Tribune  is — or  was. 

“About  twenty- four  years  ago  a  citi- 


the  newspaiiers  in  each  of  the  Big 
League  towns  and  not  have  an  Associ- 


zen  of  Chicago  came  to  tell  me  that  atecl  Press  reiKirter,  but  sports  news  is 
he  had  received  an  apiMiintment  in  the  very  individualistic,  and  the  newsiiajiers 
diplomatic  service  from  President  Wil-  of  the  .Associated  Press  would  not  want 
son;  that  it  was  very  imiKirtant  to  him  the  stories  of  the  sjKirts  writers  in  the 
the  announcement  of  it  apfiear  in  the  Big  League  towns.  .Another  case  is, 
most  favo'able  light ;  that  in  the  .story  obviously,  the  capital  of  Washington  and 


(rf  the  appointment  he  did  not  wish  men-  the  other  capitals.  What  would  lie  news 
tioD  made  that  he  was  a  iKirk  packer,  for  the  local  newspaper  would  lie  en- 
wfaich  he  no  lunger  was.  He  wished  it  to  tirely  insufficient  and  entirely  different 
state  only  tliat  he  was  a  graduate  of  from  what  other  newspapers  would 
Harvard,  a  member  of  the  . Art  Institute,  want.  What  is  interesting  to  readers 
a  Director  of  the  hirst  Xatiunal  Bank,  in  Washington,  D.  C.,  is  often  not  what 
the  author  of  some  kind  of  a  Ixiok  on  is  interesting  to  those,  say,  in  .Seattle, 
a  non-porcine  subject,  certainly  not  to  Washingtou.  The  .Associated  Press 

say  tliat  he  was  a  pork  packer.  must  have  an  elalxirate  news  staff  to 

It  seemed  that  this  assurance  could  cover  the  many  delegations  in  the  na- 
be  given  without  trifling  with  one’s  tional  conventions. 

conscience,  so  I  reiieated  the  conver.sa-  “In  its  early  days  the  .\ss(Kiated 
tion  to  Ned  Beck,  and  Ned  had  a  re-  Press’  cxMiiK-rative  idea  extended  into 
write  man  write  the  story — a  very  nice  foreign  news.  The  .Associated  Press 

story  all  aliout  linance,  art,  literature,  e.xchanged  foreign  news  with  various 

foreign  travel ;  not  a  word  ahout  the  foreign  agencies.  1  was  as  active  as  1 
packing  business.  He  sent  it  down  to  \v,as  able  *o  he  in  modifying  this  plan 
right.  and  in  liaving  the  .Associated  Press 


Winners  of  the  ChicaKo  Tribune  $500 
scholarships  awards  offered  hy  Col. 
Robert  R.  McCormick,  publisher,  con¬ 
gratulate  each  other  on  their  success 
in  recent  competitive  examinations. 
Left  to  right:  John  R.  Taylor,  mes¬ 
senger  in  the  Tribune  advertising  order 
department,  and  John  R.  Bayless,  file 
clerk  in  the  editorial  reference  depart- 
iiient.  Both  are  continuing  to  work  at 


all  the  acrimonious  discussion  at  tht 
last  two  annual  meetings. 

"It  is  a  situation  that  confronts  iu 
a  situation  that  cannot  be  cured  and 
therefore  must  be  endured. 

“Now  the  services  are  free  to  seek 
revenue  which  the  -Assticiated  Press 
cannot  seek.  They  can  sell  news  to 
any  newsiiaper  while  the  .Associate. 
Press  services  can  only  go  to  meniocr 
iiewsjiaiiers,  and  the  revenue  can  only 
l)e  derived  from  that  limited  number 
The  services  can  sell  and  do  sell  ne«s 
to  others  than  newsiiapers ;  they  sell  it 
to  brokers,  to  government  offices,  tu 
broadcasting  chains,  to  advertisers  spon¬ 
soring  programs  on  broadcasting  chains 

"Now,  whether  or  not  it  is  good 
judgment  for  these  private  org^iza- 
tions  to  do  that  is  a  matter  of  ojnnioti 
To  the  management  of  the  -Associated 
Press,  the  revenue  obtained  by  the  pri¬ 
vate  services  is  all  sinews  of  war  tu 
the  private  services  to  use  in  competi 
tion  with  the  .Associated  Press. 

“In  France  the  news  service  Haws 
not  only  furnishes  news  and  features 
but  also  furnishes  advertising  linage 
The  possibility  is  stressed  that  the  time 
may  come  when  an  organization  may 
offer  to  sell  news  and  features  to  news 
paiiers  and  sell  advertising  for  news¬ 
papers  ;  practically  undertake  to  run  a 
ntwspaiser  for  the  proprietor. 

“If  I  have  stated  the  case  I  have  made 
it  plain  that  these  complexities  and  dii 
ticulties  are  inherent  and  we  have  to 
live  with  them  just  as  we  Itave  to  live 
with  a  great  many  difficulties. 

"1  do  not  feel  any  great  concern  over 


the  Tribune  and  taking  their  college  the  competition.  1  may  be  mistaken 


ruuraes  at  night. 


in  this,  but  1  do  not  feel  concern  that 
the  .AsstKiated  Press  will  be  ruined  bv 


foreign  news.  The  Associated  Press  .ame  ownership,  some  of  which  are  the  comjK'tition  of  private  news  ser 

exchanged  foreign  news  with  various  niemlH-rs  of  the  .Associated  Press  and  vices;  for  this  reason,  that  valuable  as 

foreign  agencies.  1  was  as  active  as  I  some  of  them  are  not.  the  situation  is  a  news  service  other  than  that  of  an 

\v.as  able  *o  he  in  modifying  this  plan  difficult.  It  points  to  discord.  individual  newspaper  is,  valuable  as  fea 

and  in  liaving  the  .Associated  Press  ‘Inevitalile  comiietition  has  arisen  lie-  tures  are,  valuable  as  comics  arc,  valu- 


iiidividiial  newspaper  is,  valuable  as  fta 
tures  are,  valuable  as  comics  arc,  valu- 


When  the  announcement  was  made  gather  as  much  of  the  news  as  possible  tween  the  service  of  the  .Associated  able  as  photographs  are,  1  do  not  think 

that  was  the  story  we  ran,  hut  the  in-  with  its  own  correspondents,  tor  the  Press  and  the  other  news  services — pri-  that  all  of  those  put  together  are  as 

^ired  headline  writer  wrote  the  head-  reason  that  the  foreign  news  agencies  vately  owned  services,  and  csimpetition  valuable  as  the  exchange  of  news  bt- 

hne:  Pork  Packer  .Appointed  Minister.’  are  largely  government -controlled,  fre-  tends  toward  recrimination.  tween  the  members.  I  say  that  bow- 


So  you  .see  even  the  Tribune  can  make 
mistakes,  and  1  think  of  my  ex-pork- 
packer  friend  sometimes  when  we  be- 


•piently  subsidized,  aiul  invariably  pre¬ 
judiced. 

“Dbviously.  the  corresixnidents  seek- 


tends  toward  recrimination.  tween  the  members.  I  say  that  ho»- 

“News  's  not  the  only  commodity  ever  much  we  may  suffer  as  an  .As- 
which  newspaiiers  handle.  Newsiiapers  sociated  Press  organization  from  com¬ 
print  features,  pictures,  and  comics,  and  iietition  of  agencies  freer  in  their  scope 


come  impatient  with  any  service  we  re-  ing  news  for  the  .Associated  Press  are  these  we  obtain  in  a  variety  of  ways ;  than  the  .Associated  Press  can  be,  I 

ceiye  from  another  source.  competing  with  all  other  correspondents  some  of  them  we  produce  in  our  own  think  our  mutual  support  is  the  founda- 

Arguments  that  come  up  before  the  in  their  lield.  AA'e  know  what  com-  offices,  some  we  buy  from  the  author,  tion  stone  of  our  organization  which  will 

Board  of  Directors  of  the  Associateil  iietition  is  among  ourselves.  \Ve  see  some  we  buy  from  syndicates,  some  we  hold  it  together  and  cause  it  to  survivt 

Press  or  at  the  annual  meeting  of  the  that  it  engenders  great  mental  activity  buy  from  services  controlled  by  private  any  competition. 

mem^^rs  are  necessarily  confined  to  a  and  a  certain  amount  of  recrimination,  corporations.  Some  of  us  join  in  groups  “I  will  close  with  a  word  about  the 


mem^^rs  are  necessarily  confined  to  a  and  a  certain  amount  of  recrimination,  corporations.  Some  of  us  join  in  g 

spKinc  incident.  The  whole  dispute  The  situation  is  there  and  you  could  not  to  obtain  them  and  share  the  cost, 

being  centered  around  .some  given  situa-  change  it  if  yon  would,  and  you  would  “Private  services  were  able  to 

tion,  we  suffer  from  too  short  a  per-  not  do  it  if  vou  could.  The  inherent  I'ewsnaper  proprietors  a  blanket 


rporations.  Some  of  us  join  in  groups  “I  will  close  with  a  word  about  the 
obtain  them  and  share  the  cost.  management  of  the  Associated  Pres. 

“Private  services  were  able  to  offer  and  in  doing  so  I  am  going  to  think 


Oeing  centered  around  .some  given  situa-  change  it  if  yon  would,  and  you  would  “Private  services  were  able  to  offer  and  in  doing  so  I  am  going  to  think 
tion,  we  suffer  from  too  short  a  per-  not  do  it  if  you  could.  The  inherent  newspaiier  proprietors  a  blanket  ser-  that  I  stand  sort  of  half-way  betwetn 

spective.  We  exaggerate  the  issue  lie-  evil  is  so  much  less  than  the  inherent  vice:  news  plus  features,  plus  comics;  the  members  and  the  management  be¬ 
cause  w'e  do  not  judge  it  by  its  import-  good  that  we  put  up  with  it.  May  I  news  plus  features,  plus  comics,  plus  cause  I  have  not  lieen  on  the  hoard  a 

a^e  in  relation  to  the  manifold  com-  recapitulate?  Hriginally  we  had  a  fed-  photographs.  To  meet  this  form  of  great  many  years, 

plexities  of  newspaper  publishing.  eration  of  newspaiiers  exchanging  news,  comiietition  it  appeared  to  the  manager  “I  think  the  management  is  excellent. 


plexities  of  newspaper  publishing.  eration  of  newspaiiers  exchanging  news. 

“Therefore  I  will  today  try  to  state  To  that  we  have  added  .Associated 

broadly  the  relationship  of  the  .Asso-  Press  correspondents.  ..._ . . 

ciated  Press  to  its  memliers,  to  its  man-  "The  .Associated  Press  membership  its  members  features,  comics,  and  photo-  of  organization,  a  federation  of  thirttfli 

agement.  .ind  to  its  competition.  I  will  does  not  contain  all  the  newspapers  in  graphs.  hundred  newspapers  is  not  a  form  of 

try  not  to  say  anything  that  you  will  .America.  Many  of  them  would  like  to  “Some,  but  not  by  any  means  all  of  organization  which  lends  itself  to  excel- 
not  agree  with,  to  deduce  nothing ;  l>e  memliers ;  we  will  not  let  them ;  we  our  members,  took  the  features,  comics,  lent  executive  management.  Our  board 
merely  to  state  the  case.  have  protest  rights;  we  keep  them  out.  and  photographs  of  the  .Associated  of  directors  coming  from  all  over  the 

The  .Associated  Press,  we  are  often  They  have  to  use  some  news  services.  Press.  Thus  we  created  still  another  country  and  only  meeting  three  times  a 
told,  is  a  cooiierative  organization,  a  Since  they  cannot  get  news  from  us  complication  in  our  .Association  in  that  year  has  not  the  same  opportunity  to 
word  so  mis-used  that  I  cannot  define  they  get  it  where  they  can.  all  the  memhtrs  of  the  .Associated  Press  grasp  the  affairs  as  a  board  of_  dirtc- 

it.  The  .AsscKiated  Press  is  a  federa-  “There  lire  other  news  services  than  are  not  taking  identical  services.  It  tors  all  located  in  one  city.  I  think  the 

tion  of  some  thirteen  hundred  member  -the  .Asscx-ialed  Press.  Thev  are  in  tends  tow  ird  friction  and  vet  I  am  manae'ement  is  excellent,  and,  highly 


eration  of  newspaiiers  exchanging  news,  comiietition  it  appeared  to  the  manager  “I  think  the  management  is  excellent. 
To  that  we  have  added  .Associated  and  to  the  majority  of  the  directors  I  think  it  is  much  better  than  we  have 

Press  correspondents.  that  the  Associated  Press  should  offer  any  right  to  expect  it  to  Our  fora 

“The  .Associated  Press  membership  its  members  features,  comics,  and  photo-  of  organization,  a  federation  of  thirteen 

does  not  contain  all  the  newspapers  in  graphs.  hundred  newspapers  is  not  a  form  of 

.America.  Many  of  them  would  like  to  “Some,  but  not  by  any  means  all  of  organization  which  lends  itself  to  excel- 


have  protest  rights;  we  keep  them  out.  and  photographs  of  the  .Associated  of  directors  coming  from  all  over  the 
They  have  to  use  some  news  services.  Press.  Thus  we  created  still  another  country  and  only  meeting  three  times  a 
Since  they  cannot  get  news  from  us  complication  in  our  .Association  in  that  year  has  not  the  same  opportunity  to 
they  get  it  where  they  can.  all  the  memhtrs  of  the  .Associated  Press  grasp  the  affairs  as  a  board  of  dirtc- 

“There  lire  other  news  services  than  are  not  taking  identical  services.  It  tors  all  located  in  one  city.  I  think  the 
■the  .A.ss(K.-iated  Press.  They  are  in  tends  tow  ird  friction,  and  yet  I  am  management  is  excellent,  and,  highly 


nwspapers.  They  have  certain  rights  comiietition  with  the  .Associated  Press,  sure  it  is  better  to  have  the  .Associated  as  I  think  of  all  of  you,  I  think  Kent 
from  each  other,  certain  obligations  to  Some  of  our  members  subscrilie  to  Press  offer  these  services  to  its  mem-  Cooper  is  as  good  as  any  of  you. 
each  other,  and  certain  rights  against  those  services.  Some  of  our  members  hers  than  to  refuse  to  offer  them.  But  “The  principal  reason  why  the  .As¬ 
sociated  Press  management  has  been 


have  to  subscribe  to  those  services,  for  it  makes  further  complications 


“The  first  obligation  and  the  primary  we  have  members  who  are  members  in  “Competition  between  the  .Associated  as  effective  as  it  has  been  is  due  to  a 


^rpose  of  the  .Associated  Press  is  that  either  the  morning  or  evening  field  but  Press  and  the  other  services  has  he-  very  fortunate  accident  that  probably 

its  component  members  furnish  their  not  in  both,  or  members  in  the  evening  come  extremely  keen.  In  our  capacity  will  not  reproduce  itself.  I  refer  to  ^ 

1<^I  news  to  all  the  members  in  other  field  and  not  in  the  Sunday  field.  We  as  members  seeking  any  opportunity  to  president  of  the  .Associated  Press.  Wt 
cities.  .And  with  that  goes  a  prohibi-  have  memliers  who  own  more  than  one  improve  our  newspapers  we  are  glad  have  in  Frank  Noyes  a  man  serving 

tion  to  furnish  their  local  news  to  any  newspaiier,  some  of  them  memliers  and  to  get  additional  service  from  any  avail-  without  salarv  and  devoting  not  only 

non-member  newspaper.  some  of  them  non-memliers.  ahl#.  Th#*  manacretnpnt  nf  tbr  hi*  pntirc  mentalitv  hut  his  entire  soul 


verv  fortunate  accident  that  probably 


non-member  newspaper.  some  of  them  non-memliers.  able  source.  The  management  of  the  his  entire  mentality  but  his  entire  sod 

“This  news  cannot  lie  furnished  di-  “I  am  connected  with  the  smallest  .Associated  Press  considers  other  sources  to  that  organization.  From  tijra 
rectly ;  it  must  pass  through  an  inter-  ixissible  string  of  newspaiiers.  being  their  competitors,  competing  for  supre-  time  he  has  sought  to  lay  down  his  to- 
mediate  organization — the  personnel  of  two  newspapers.  .At  one  time  one  of  macy,  ever  competing  to  destroy  the  den  and  has  been  persuaded  to  continue 
the  Associated  Press.  Here  arises  an  our  papers  did  not  have  a  membership  .Associated  Press.  The  management  of  to  carry  it.  When  the  time  does  c(^ 
opportunity  for  discord.  in  the  .A.ssociated  Press.  The  experi-  the  Associated  Press  with  the  consent  that  he  Insists  upon  relief  from  tlal 

“The  managing  editor  is  master  of  ciice  that  the  member  newspaper  could  of  the  directors  adopts  a  highly  com-  load  it  will  be  almost  impossible  to  re 

all  he  surveys;  he  tells  everybody  in  not  send  Qiicago  news  to  its  New  York  petitive  attitude  toward  all  other  ser-  place  him.  _  , 

his  office  what  to  do  and  where  they  get  brother  seemed  very  burdensome,  and  vices.  “I  apologize  for  intruding  a 

off.  and  they  either  do  it  or  get  off.  the  burden  was  liorne  until  we  sue-  "Thus  it  was  that  a  year  ago  the  upon  you.  I  have  done  so  in  the  bop* 
Obviously,  that  way  cannot  be  used  in  ceeded  in  securing  a  membership  in  the  .Associated  Press  management  acquired  that  this  feeble  effort  to  outline  tlK  can- 
dealings  with  the  personnel  of  the  As-  .Associated  Press  for  the  New  York  for  such  members  as  cJioose  to  use  it,  plexities  under  which  we  must  bye  to- 
sociat^  Press.  paper.  I  am  bound  to  say  that  where  in  effect  the  exclusive  use  of  the  device  gether  will  softpn  some  asperities  m  our 

“'The  personnel  of  the  .Associated  there  are  several  newspapers  in  the  to  telegraph  photographs,  which  led  to  struggles  and  remove  others." 


peiiiive  aiiiiune  lowara  an  oiner  ser-  piatr  inui.  _  , 

vices.  "I  apologize  for  intruding  a  sj)^ 

"Thus  it  was  that  a  year  ago  the  upon  you.  I  have  done  so  in  the  bop* 
.Associated  Press  management  acquired  that  this  feeble  effort  to  outline  the  con- 


ADDIS  ABABA  HAS  HOLLYWOOD  AURA 


Personal  Letters  to  Home  Offices  Tell  of  Hardships  and  Diversions  of  Correspondents — Expense 

Accounts  Yield  Rare  Items 

STRANOK  fDiitrasts  in  press  assi)-  tlieu  there  would  l>e  the  very  d< 
nation  corresjxjndents  methods  *)t  iia\.  Some  of  these  idiots  just 
covering  their  Ihfj  assiKumenls  on  the  >eem  to  realize  wliat  a  very  d 
Italo-Kthiopian  war  fronts  arc  indicated  iM.sition  we  arc  in  liere... 
in  personal  letters  now  being  received  ’’Some  of  the  youngsters  are  1 
by  home  offices.  _  ^  the  time  of  their  life  trailing  a  i 

Tlie  veteran  Karl  von  Wiceaud,  Uni-  of  from  two  to  five  .M/yssinians  : 
versal  Service  correspondent  is  some-  behind  them.  .\  small  army  of 
what  cynical  concerning  some  of  the  ims  iK’en  Innight  hy  the  corresini 
“youngsters”  who  “act  and  dress  as  if  in  anticipation  of  the  rt.mance  of 
Wis  .Aliaha  were  Hollywood.’  Webb  vaning"  to  the  Front  or  .Some 
Miller.  Kuroin-an  news  manager  of  the  One  has  lx.ught  alxnit  JO  muU 
United  Dress,  now  on  the  hritrean  front  has  engaged  a  small  triKip  of  mu 
with  the  Italians,  tells  of  the  strenuous  and  servants.  One  has  one  te 
“course’’  of  iiUK'ulations  against  dis-  myself  and  one  for  my  servants, 
sease  which  he  took  in  iirejiaration  for  particular  corresiKmdcnt  also  has 
his  assignment,  and  of  the  billions  of  sonal  servant  and  that  iiersonal  s 
dies"  in  hritrca.  Lxpeiise  accounts  owns  two  slaves.  The  iKTsonal  s 
show  purchases  of  mules,  ’’cholera  Ijelts  ’  ] 

guns  and  ammunition,  field  equiiiment,  , 
etc.  .  1 

Here  are  some  items  from  the  ex- 
IKiise  account  of  1£.  W.  Beatty,  Jr.,  in 
.Addis  -Ababa  for  the  Unit^  Press  ; 

(amounts  are  given  in  Thalers ;  a  Thal¬ 
er  is  worth  about  35  cents)  : 

.Aug.  31 — Canvas  bags  for  caniinng, 

48  thalers. 

Provisions  for  two  men  one  month 
for  use  in  field,  201. 

Sept.  4 — Withdrew  in  silver  for  cash 
reserve  case  bank  closing,  jianic,  or  for 
use  in  field.  1,000. 

Mule,  240. 

Hotel  room  for  second  half  of  Aug¬ 
ust,  stamps,  telephone,  258. 

.Aug.  1  to  31 — Boy’s  wages,  60. 

Sept.  7 — Feed  for  mule,  9. 

Sept.  10— Mauser  rifle  and  300  rounds 
of  ammunition,  280. 

.Sept.  14— Canvas  for  tent,  135. 

Sept.  21— High  boots,  45. 

Sept.  22 — Three  pack  and  riding 
mules  plus  feed  for  same,  210. 

■Mr.  von  Wiegand  wrote  : 

"The  effects  of  the  extreme  altitude 
of  8,500  feet  compels  for  the  first  weeks 
at  least,  a  great  restriction  of  physical 
exertion.  Like  nearly  every  one  else 
1  had  attacks  of  nausea,  dizziness,  attd 
difficulty  in  breathing ...  I  got  Ivetter 
during  the  day  and  by  being  exceeding¬ 
ly  careful,  walking  slowly,  resting  much, 
not  overtiring  and  never  filling  my  stom¬ 
ach  more  than  half,  I  have  been  get¬ 
ting  on  quite  well. 

’’Yesterday  I  lunched  at  the  French 
I.egation  and  was  unable  to  resist  the 
marvelous  cuisine  after  the  awful  f(X)d 
at  this  hotel.  1  ate  too  much  and  im¬ 
mediately  had  trouble  all  afternoon.  I 
sent  myself  to  bed  without  dinner  as 
disciplinary  punishment  and  tcnlay  1 
feel  fine. 

"The  altitude  affects  in  various  ways. 

•Some  cannot  sleep,  lose  appetite  and 
flesh,  liecome  weak,  vomit,  are  dizzy, 
and  to  others  it  has  a  strange  mental  ef¬ 
fect.  There  are  few  among  the  8fi  cor¬ 
respondents  and  cameramen  who  can 
say  they  feel  good. 

‘”rhe  prospect  of  air  bomlrardment 
is  giving  us  no  little  concern.  We  are 
right  in  the  middle  of  town  and  that 
means  in  one  of  the  most  exposed  jiosi- 
tions.  Hubbard.  Knick  and  I  will  make 
reconnassiance  one  of  these  days  to  see 
where  we  might  pitch  a  camp  temixirar- 
il.v.  ( .\lr  von  Wiegand  refers  to  Wy- 
nant  I).  Hubbard,  .African  exjilorer  and 
writer  and  Universal  Service  corresixm- 
dent.  and  H.  R.  Knickerbocker,  Inter¬ 
national  News  .Service  correspondent.) 

•Another  uncomfortable  thought  is  what 
will  lie  the  effect  on  the  very  primitive 
native  (xipulation  of  a  ruthless  bom¬ 
bardment  and  the  killing  and  maiming 
•>t  many  jieople?  Will  it  incite  them 
against  the  whites?  So  far  there  has 
lieen  no  signs  of  hostility. 

•As  you  might  expect,  among  such 
a  mob  of  correspondents  and  camermen 
there  are  a  few  who  arc  behaving  badly. 

-Some  (lut  revolvers  in  their  pockets  and 
then  get  drunk.  Two  or  three  serious 
incidents  have  lieen  narrowly  averted. 

Just  let  a  drunken  camerman  or  corres- 
Poixlent  start  shooting  up  the  place  and 


ojMjlis  hy  motor  trouble  so  that  we 
had  to  make  a  night  landing  on  the 
desert ;  also  night  landing  at  Khar¬ 
toum. 

"The  climb  from  fiOO  feet  to  7,700 
feet  here  takes  the  life  out  of  me.  It’ll 
take  some  time,  they  tell  me,  to  lie- 
come  acclimated  to  this  altitude,  Ixcause 
the  effects  are  afxiut  the  same  as  an 
altitude  of  11,000  to  12.000  feet  in  tem- 
])i-rate  zones.  I’ve  had  constant,  split¬ 
ting  headaches,  and  lassitude.  It’s  ac¬ 
tually  an  effort  to  walk  100  yards,  and 
climbing  a  flight  of  stairs  is  a  feat. 

"The  climate  is  e.xcellent  aside  from 
altitude  and  billions  of  flies  that  crawl 
up  your  nostrils  and  ears  all  the  time, 
and  the  dust.  I  went  through  the  na¬ 
tive  market  this  forenoon  and  can  still 
smell  the  stench  in  the  nostrils.’’ 

Taking  care  of  corresjxindents’  ex- 
(x-iises  and  other  expenditures  relative 
to  war  and  diplomatic  coverage  is  quite 
a  complicated  business  now.  The 
1,'nited  Press  has  a  staff  of  accountants 
in  London  to  handle  this  work.  PTnan- 
cial  recorrls  are  kept  in  16  foreign  cur¬ 
rencies.  including  the  Fthiopian  thaler, 
diaries  F.  Camplxdl,  is  U.P.  comptrol¬ 
ler  for  PTiroix*.  His  assistant  in  R. 
McLellan. 

H.  R.  KnickerlxKker  wrote  that  he  is 
negotiating  for  a  truck  at  a  cost  of 
$l,5(Xf.  His  exjxinse  account  for  the 
b'thioiiian  assignment  included  such 
items  Ts  flashlights  and  extra  batteries, 
knife,  flask,  hold-all  and  straps,  put¬ 
tees,  disiiatch  cases,  duffle  bag,  steel 
mirror,  binoculars,  compass,  cixiking 
kit,  towels,  camp  bed,  chair  and  mos- 
((uito  net.  sun  helmet,  air-pillow,  insec¬ 
ticide,  one  pair  high  and  one  pair  low 
IxKits,  two  (listols  and  ammunition,  two 
(lairs  of  riding  breeches,  two  gas  masks, 
trench  coat,  oilskin,  alcohol  stove,  med¬ 
icines.  medical  kit,  .mattress,  filter,  toilet 
Iiajier  and  thermos  ixittle. 

-Ankelos  .Angelopolotis.  resident  cor¬ 
respondent  f(<r  I.N.S.  at  .Addis  .Ababa 
has  been  advanced  $1,400  for  a  pack 
train,  which  Knickerbocker  also  will 
utilize. 

With  the  Italian  army  at  the  front 
b'loyd  (jiblxins,  reporting  for  I.N.S.  has 
been  fighting  for  more  facile  transmis¬ 
sion  of  his  dispatches.  Official  army 
messages  crowding  the  wire  have  de¬ 
layed  the  files  from  the  corresixmdents 
with  the  Italian  force.  “Sometimes  I 
feel  as  though  I’m  talking  to  myself,” 
said  Oiobons  in  reporting  transmission 
delays.  "W’e  cannot  lx;  certain  that  our 
disiiatches  get  through.” 
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LOCHNER  LEAVES  AMERICA 


Photo  shows  (left)  Jack  Howard,  of  Washington  News,  and  son  of  Roy  W. 
Howard,  rhairman  of  the  Seripps-Howard  Newspapers.  Mrs.  Howard,  a  friend, 
and  William  Hawkins,  son  of  William  W.  Hawkins  of  the  Seripps-Howard 
newspapers,  arriving  in  Honolulu  reeently.  The  Howards  and  Mr.  Hawkins 
are  enroute  to  attend  the  inauguration  of  the  Philippine  commonwealth. 
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ciatiun.  He  is  president  ot  the  lieriin 
group.  The  luncheon  was  lield  at  the 
Hotel  Ciotham. 

H.  W.  von  Hoenmiing,  newly  elected 
vice-])resident  of  the  New  A  ork  group, 
introduced  Mr.  Lochner.  Mrs.  Lochner, 
Kent  Cooper,  general  manager  of  the 
^  .Associated  Press,  and  PL  J.  Page.  Inter¬ 
national  Telephone  and  Telegraph  Co- 
official,  were  also  guests  at  the  meeting. 

Mr.  Lochner,  who  came  to  this  coun¬ 
try  to  speak  at  the  .A.P.  Maipging  Hldi- 
tt'rs’  .Association  meeting  in  Chicago 
k  b-st  week,  left  with  Mrs.  Lochner  for 

I  (iermany  on  the  Bremen,  Oct.  25. 

\  HEADS  HOSPITAL  CAMPAIGN 

Stanley  Resor,  president  of  J.  AV’alter 
on  Brown,  Thompson  Company,  New  York,  has 
mapped  by  accepted  the  chairmanship  of  the  adver- 
ines  to  be  tising  division  of  the  United  Hospital 
Canma'gn  Coininitfee,  New  York. 
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STRANGE  CAREER  OF  FRANK  A.  MUNSEY 

Georg^e  Britt  Trace*  Amazing  Development*  in  Life  of  Ambition*,  Quixotic  Publi*her — Many 
lntere*ting  New*paper  Anecdote*  Recounted — Book  Titled  “Forty  Year*,  Forty  Millions” 


Frank  a,  MUNSKY  was  the  most 
quixotic  of  newspaper  publishers. 
He  was  probably  the  most  hated  pub¬ 
lisher  that  ever  lived — especially  among 
newspapermen  wlio  suffered  under  his 
peculiar,  cold  direction,  and  who  suf¬ 
fered,  in  another  sense,  from  his  habit 
of  buying  newspapers  and  scrapping 
them.  He  had  no  news  sense,  but  a 
great  business  sense.  He  applied  to 
newspaper  publishing  the  technique  of 
running  a  grocery  store. 

This  is  the  picture  that  George  Britt 
gives  us  in  “Forty  Years — Forty  Mil¬ 
lions:  The  Career  of  Frank  A.  Mun- 
sey,’’  published  by  Farrar  &  Rinehart 
(^).  There  are  many  persons  still  liv¬ 
ing  who  knew  Frank  A.  Munsey,  as 
well  as  anyone  could  know  him,  and 
some  of  them  will  relish  this  lK)ok ; 
others  will  hate  it.  But  here  it  is  re¬ 
gardless — the  story  not  of  a  great  man, 
although  he  was  very  rich,  but  the  story 
of  an  eccentric. 

Mr.  Britt  has  culled  the  record  to  get 
at  all  sides  of  Munsey,  and  has  suc¬ 
ceeded  to  some  degree.  It  is  hardly  a 
fault  of  the  author’s  that  when  you  have 
hnishcd  the  300  pages  you  feel  that  the 
man  is  still  as  strange  and  far  away 
from  human  comprehension  and  appre¬ 
ciation  as  he  was  in  real  life.  It  seems 
impossible  to  know  him.  No  one,  evi¬ 
dently,  was  close  enough  to  him  to 
share  his  intimacy.  -And  so,  to  piece  to¬ 
gether  the  story,  it  is  necessary  to  rely 
on  the  previously  printed  word  and  the 
testimony  of  those  who  shivered  in  his 
presence.  Probably  an  official  biogra¬ 
phy  will  be  written  some  day — Gamaliel 
Bradford  turned  the  job  down  because 
he  found  that  what  was  desired  was 
eulogy — and  Munsey’s  private  papers 
may  yield  some  new  knowledge  of  the 
man.  but  Mr.  Britt’s  story  is  likely  to 
stand  as  the  most  complete  picture  of 
the  publisher  until  that  time. 

One  day  Munsey  said  to  John  A. 
Hennessy,  managing  editor  of  the  Nnv 
York  Press: 

“I  have  a  philosophy  about  newspa¬ 
permen.  The  average  reporter  is  worth 
$25  a  week  and  no  more.  There  are  a 
few  exceptions  of  course.  But  the 
staff  in  the  main  should  be  paid  a  top 
of  $25  a  week  and  I  want  you  to  con¬ 
form.” 

Hennessy  bristled  and  argued  and 
Munsey  indignantly  stalked  out  of  the 
room.  Two  weeks  later  he  was  talking 
about  his  ambition  to  build  up  the  best 
staff  in  New  York,  expense  no  object. 
“Go  out  and  hire  the  best  men,”  he 
ordered. 

Of  such  strange  contrasts  was  Mun¬ 
sey’s  personality.  He  had  a  great  an¬ 
tipathy  for  fat  men,  and  would  have 
them  fired  just  because  they  were  fat. 
He  looked  in  the  Press  editorial  rooms 
one  day  and  had  the  distinguished  turf 
editor  discharged  because  he  was  too 
old.  man  his  age  is  no  good,”  he 
said.  This  turf  editor  was  still  writing 
competently  20  years  afterwards. 

His  peculiar  slants  on  news  stories 
drove  his  editors  nearly  crazy.  Once  he 
brought  his  chief  Washington  corre¬ 
spondent  to  New  York  to  write  a  letter 
for  him  in  response  to  an  invitation  to  a 
social  function.  He  was  extraordinarily 
timorous  of  advertisers,  except  when 
aroused  to  a  major  campaign.  “I  will 
not  quarrel  with  the  sources  of  my 
revenue,”  he  told  his  writers.  “Remem- 
l)er  now,  no  opinions,”  he  is  reported  to 
have  told  his  editorial  writers.  The 
book  is  juicy  with  such  anecdotes. 

Mr.  Munsey’s  career  as  a  newspaper 
publisher  did  not  start  in  earnest  until 
1912,  when  he  was  58  years  old.  At  this 
time,  Mr.  Britt  observes,  “he  was  set 
in  ways  and  outlook,  trained  well  in 
other  activities,  lavishly  confident  but 
unaware  of  those  fundamental  routines 
which  his  contemporaries  in  the  craft 


By  JOHN  W.  PERRY 


had  l)een  busily  acquiring  for  -Iff  years 
IKist.  -Munsey 's  new.spai)ers  were  the 
toys  t)f  his  fatuity,  the  victims  of  his 
lioary  sedulous  dabbling.  He  himself 
was,  as  the  candid  World  remarked,  ‘one 


Frank  A.  Munsey 

of  the  ablest  retail  grocers  that  ever 
edited  a  New  York  newspajicr.’ 

“He  never  became  a  newsitaperman. 
The  nearest  approach  of  his  life  was  as 
a  magazine  man,  which  few  have  been 
able  to  combine  successfully  with  news- 
papering.  He  brought  to  his  editorship 
a  hungry  ambition,  a  shrewish  tongue, 
an  unstable  nervous  system  and  a 
thumping  ignorance  of  practical  news¬ 
paper  .\BC’s.” 

This  critical  summary  of  the  man  is 
corroborated  by  the  statement  by  Mun¬ 
sey  in  1915  that  his  best-paying  news¬ 
paper  was  the  Baltimore  Aezos,  adding 


a  clear  explanation  that  he  had  placed 
the  palter  in  the  hands  of  its  editor  with¬ 
out  interference  from  the  owner. 

-Mr.  Britt’s  Uwk  fails  to  give  a  com¬ 
plete  cataloging  of  the  various  news¬ 
paper  enterprises  which  Mr.  Munsey 
owned  and  d.scarded.  They  are  all  men¬ 
tioned,  mo.stly  in  an  atiecdolal  manner, 
which  makes  the  book  less  valuable  for 
reference.  The  book  fairly  cries  for  a 
table  of  M'unsey’s  newspaper  acquisi¬ 
tions  and  data,  formally  tabulated,  of 
what  became  of  these  properties. 

Munsey  called  Munscy’s  Magazine 
“the  flagship  of  the  fleet.”  It  was  from 
this  popular  i)eriodical  that  his  career 
took  shape.  In  1892  he  wrote  for  this 
magazine  an  article  called  “Journalists 
and  Journalism  of  New  York.”  Six¬ 
teen  newspai)ers  were  reviewed.  Eight 
of  these,  Mr.  Britt  says,  became  his 
own  properties — “only  two  of  them  sur¬ 
viving  his  hand” — and  a  ninth,  the  Ad- 
zertiser,  was  made  out  of  his  old  Con¬ 
tinent. 

Commenting  on  this  article,  Mr.  Britt 
ob.serves :  "It  was  as  if  a  bidder,  study¬ 
ing  his  cards,  were  computing  the  tricks 
he  would  take.  It  ojjened  a  window 
upon  Munsey’s  comprehension  and  re¬ 
corded  a  forecast  of  his  career.” 

Munsey  operated  the  Continent  as  a 
youthful  exi)eriment  and  sold  it.  He 
lK>ught  the  old  .Vctc  York  Daily  News 
from  Mrs.  Benjamin  Wood  in  1891. 
William  T.  Dewart,  now  president  of 
the  New  York  Sun,  was  then  his  gen¬ 
eral  manager.  Munsey  lost  about 
$750,000  on  this  jaijer  and  relinquished 
it  in  1904.  Two  years  later  it  died. 

This  was  the  prelude  to  Mr.  Mun- 
sey's  new.spaper  career,  Mr.  Britt  says. 
In  1912  he  bought  the  Press,  and  in  four 
years  the  paper,  which  had  been  firmly 
established,  slumped  dangerously. 

Something  had  to  be  done,  and  so 
Munsey  bought  Charles  A.  Dana’s  fa¬ 
mous  Sun,  and  the  Evening  Sun,  killed 
the  Press.  The  morning  Sun  did  not 
do  so  well  after  Munsey  got  it,  and  in 


PRESS  WIRELESS  RECEIVES  PERMISSION 
TO  OPEN  ETHIOPIAN  CIRCUIT 

But  Before  It  Can  Transmit  Direct  to  New  York  It  Must  Make 
Further  Arrangements  in  Addis  Ababa — ^Talking  to 
U.  S.  Navy  Operators 


PRESS  WIRELESS.  INC.,  was  au¬ 
thorized  by  the  Federal  Communi¬ 
cations  Commission  in  Washington  Oct. 
22  to  establish  direct  wireless  service 
between  New  York  and  .‘\ddis  -Ababa. 

The  commission  w’as  also  asked  to 
approve  two  more  direct  circuits  from 
the  United  States  to  Ethiopia,  requested 
by  RC.A  Communications,  Inc.,  subsi¬ 
diary  of  the  Radio  Corporation  of  Amer¬ 
ica.  It  is  expected  that  the  RC.\  ap¬ 
plication  will  be  granted  soon. 

Reports  that  F.C.C.  action  on  the 
Press  Wireless  petition  might  mean  an 
end  to  the  present  British  communica¬ 
tions  monopoly  in  the  Ethiopian  capital, 
and  expedite  transmission  of  war  news, 
are  over-optimistic  D.  K.  DeNeuf,  su- 
lierintendent  of  opsrations.  Press  Wire¬ 
less,  told  Editor  &  Publisher  this 
week. 

In  the  first  place,  he  said,  Press  Wire¬ 
less  would  have  to  get  permission  to 
use  existing  transmitting  equipment 
now  in  Addis  Ababa — Station  ET.A, 
which  is  British  owned,  or  the  U.  S. 
navy  equipment  now  being  installed — 
before  it  could  carry  dispatches. 

Getting  permission  to  use  ETA  seems 
unlikely,  since  it  is  to  the  interests  of 
the  company  owning  the  station  to  route 
all  copy  intended  for  the  Unit^  States 
through  London,  thus  collecting  tolls 


in  both  -Addis  .Ababa  and  London. 
Since  the  Ethiopian  government  gets  a 
cut  on  all  matter  transmitted  through 
ET-A  it  is  improbable  that  it  will  make 
any  effort  to  bring  about  a  change  in 
conditions. 

Use  of  the  U.  S.  government  equip¬ 
ment  seems  uncertain  also.  This  equip¬ 
ment  is  now  l)eing  set  up  by  four  navy 
radio  operators.  It  is  understood,  how¬ 
ever,  that  the  station,  which  was  es¬ 
tablished  for  communications  between 
the  United  States  legation  in  Ethiopia 
and  the  State  Department  in  Washing¬ 
ton,  will  not  be  used  unless  the  regular 
means  of  transmission  are  destroyed. 
Even  then  it  is  not  known  whether  it 
may  be  utilized  for  press  messages. 

Press  Wireless  is  owned  by  seven 
newspapers,  the  New  York  Times,  New 
York  Herald  Tribune,  Christian  Science 
Monitor,  Chicago  Tribune,  Chicago 
Daily  News,  San  Francisco  Chronicle 
and  the  Los  Angeles  Times. 

The  Press  Wireless  station  in  this 
country  is  WJS  at  Hicksville,  L.  I. 
Its  transmitter  power  was  recently 
doubled  to  10,000  watts.  The  two  RCA 
station  for  which  the  direct  communi¬ 
cation  is  sought  are  WQF  and  WEC 
at  Rocky  Point,  L.  I. 

Press  Wireless  has  no  equipment  in 
Ethiopia. 


1920  the  publisher  bought  the 
York  Herald.  To  the  Sun  and* 
L.vening  Sun  he  joined  under  one 
ership  the  Herald  and  the  Eveniru 
7  elegram.  ” 

“He  was  king  at  last.”  Mr.  Britt 
says,  "He  alone  commanded  two  gnm 
of  the  highest  calibre.”  Then  1* 
merged  the  Sun  and  Herald,  taking  in 
the  Evening  Sun.  The  Telegram  con¬ 
tinued  indeiiendently.  He  tried  to  bu> 
the  Nero  York  lizvning  Post,  and  whet 
that  couldn’t  be  bought,  he  purchased 
the  Clobe  in  1923,  and  merged  it  with 
trie  Sun.  In  1924  he  bought  the  Evt- 
ning  .Mail  and  merged  it  with  the 
Telegram.  The  Herald  turned  out 
to  be  not  so  remunerative  in  the  morn¬ 
ing  field  and  Mr.  Munsey  was  bwt  on 
buying  the  Tribune  to  merge  with  the 
Herald,  so  that  he  could  compete  in  the 
field  covered  by  the  sensationally  suc¬ 
cessful  Times  and  World.  He  was 
frustrated  in  this  deal,  and  it  end^  with 
the  sale  by  Munsey  of  the  Herald  to 
the  Tribune.  It  was  a  bitter  tUsap- 
pointment  to  him  to  lose  the  Herald 
for  although  the  Sun  was  successful, 
thus  ending  this  dreary  string  of  fail¬ 
ures,  he  had  his  heart  set  on  the 
Herald. 

The  New  A'ork  phase  of  Munsey i 
career  is  especially  well  known,  and 
.Mr.  Britt  recapitulates  it  with  a  dra¬ 
matic  lien.  It  is  one  of  the  most  dra¬ 
matic  and  avaricious  stories  of  all 
journalism  history.  Mr.  Munsey’s  jour 
nalistic  activity  in  Baltimore,  Bciston, 
Washington  and  Philadelphia  are  also 
surseyed  in  the  same  manner. 

"Munsey  owned  18  newspapers,”  Mi 
Britt  summarizes.  “Some  were  cut  ofi 
at  once  by  the  process  of  merger,  soot 
declined  and  expired  in  his  hands,  a  f« 
he  sold,  more  than  half  went  to  death 
because  of  his  touch.” 

When  Munsey  died  he  directed  his 
e.vecutors  and  trustees  to  convert  every¬ 
thing  he  had  into  money — "to  sell  his 
real  estate,  his  bank  stock,  his  grocers 
stores,  his  magazines  and  his  newspapers 
— one  along  with  another,  no  prder- 
ences,  no  exemptions.”  He  left  his 
millions  to  the  Metropolitan  Museum  ot 
.Art,  although,  to  all  appearances,  he  was 
not  in  the  slightest  bit  interested  in  art 

In  his  foreword  Mr.  Britt  says:  “The 
method  used  here  is  a  newspaper  re¬ 
porter’s.”  Certainly  Mr.  Britt  sees  the 
salxjtage  in  Mr.  Munsey’s  newspaper 
transactions  with  a  keen  eye  to  the 
human  misery  it  created.  But  he  covers 
all  the  liases  of  Munsey’s  career 
thoroughly  and  with  something  of  a 
sense  of  wonderment.  It  is  the  story  oi 
a  man  so  strange  that  you  wonder, 
when  you  lay  the  book  down,  whether 
he  actually  ever  lived.  But  look  at  the 
names  of  the  New  York  newspaper* 
today,  and  you  know  that  he  was  reai- 
and  not  a  myth. 

SEEKS  EARNINGS  “SHARE” 

(Special  to  Editor  &  Publisher) 

Philadelphia,  Oct.  23 — A  ^>*1}  “ 
equity  seeking  to  recover  from  in^ 
vidual  and  corporate  interests  in  w 
Philadelphia  inquirer  alleged  undts; 
tributed  net  earnings  of  “upwards  ot 
$5,000,000”  was  filed  in  Common  Plw 
Court  here  yesterday  by  John  Green, 
brother-in-law  of  the  late  Eleanor  Mayo 
Elverson,  widow  ot  the  former  pi^  | 
lisher.  Colonel  James  Elverson,  F 
Green  is  the  residuai  y  legatee  under  w 
will  of  Eleanor  Mayo  Elverson  and 
she  was  the  residuary  legatee  under  w 
will  of  Colonel  Elverson,  Jr.,  who  died 
in  1929. 

PAAS  DYE  APPOINTS 

The  Paas  Dye  Company,  Newwk. 
N.  J.,  has  appointed  the  Chas.  Dallas 
Reach  Company,  Newark,  as  its  adver¬ 
tising  agency. 
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SIDNEY  SMITH  DIES  IN  AUTO  CRASH 

y^tftociates  to  Carry  on  Work  Started  by  Creator  of  The  Gumps — Famed  Cartoonist  Signed 
$450,000  Contract  With  Additional  Two-year  Option  the  day  of  His  Death 


instance  the  Gumps  were  created  by  Mr.  News-Bee.  By  the  time  he  joined  the  several  years  awn  his  character  of  .Mary 
Smith  when  Capt.  Patterson  was  with  art  staff  on  the  Tribune  in  1911,  he  was  Gold  in  the  Gumps  died, 
the  Tribune  in  1917.  Stanley  Link,  noted  for  the  drawing  of  a  goat  that  Personally.  Mr.  Smith  was  popular 
who  has  been  Mr.  Smith’s  assistant  for  eventually  became  known  as  “Old  Doc  and  he.  in  turn,  enjoyed  knowing  jKKjple. 

the  past  ten  years  and  who  also  draws  Yak.”  Among  other  series  he  drew  He  often  nave  chalk  talks  in  schools, 

“Tiny  Tim”  for  the  Sunday  comic  sec-  prior  to  “The  Gumps”  were  “The  Bunk  clubs,  churches  and  l(Klges.  Sometimes 

tions,  will  continue  to  draw  the  adven-  of  a  Busy  Brain,”  ‘‘Self-Made  Heroes”  these  lectures  were  Riven  for  charity 

tures  of  the  Gumps.  He  will  be  assisted  and  “Light  Occupations.”  ;uid  often  for  fellowship.  He  loved  out- 

liy  Mr.  Smith’s  collaborator,  Blair  Wal-  He  created  the  Gumps  in  1917,  when  door  life  and  travel.  He  was  often 

User,  who  had  been  in  conference  with  Capt.  Patterson,  at  that  time  active  in  seen  in  Lincoln  Park  and  in  the  vicinity 

_ _ the  affairs  of  the  Tribune,  conceived  the 

(  j  idea  of  a  daily  comic  strip,  depicting  ^ 

I  the  everyday  life  of  an  American  fam-  i  ^  ^ 

'b''  Capt.  Patterson  christened  the  1  ^  "  i  ■ 

family  “The  Gumps”  because  the  name  ^  ;  j  ill  l\A  iKi  ^  I 

I  inferred  an  odd  sort  of  character  as  ^  ^  I M  /  •  ’  *  I 

j  he  exercised  editorial  supervision  of  the  »  ^  \ 

strip,  continuing  up  to  the  present  time  4  1  fo*- 
to  suggest  developments  of  the  daily  .  C 

and  ‘‘Uncle  Bim.” 

1917  and  as  a  Sunday  feature  since  1918, 
when  Smith  discontinued  his  “Old  Doc  ^ 


Andy  Gump  in  happy  mood,  drawn  by 
Mr.  Smith  for  Editor  &  Publisher 
recently. 

of  his  country  estates.  Many  knew  him 
for  his  daily  five-mile  run  which  he 
regularly  made  to  keep  in  condition  in 
spite  of  his  58  years. 

He  enjoyed  fast  driving  of  automo¬ 
biles  and  was  a  skilled  driver.  He 
usually  preferred  to  do  his  own  chaui- 
feuring. 

Mr.  Smith  is  survived  by  his  widow, 
the  former  Mrs.  Katheryn  Abell  Fulette, 
and  two  children,  Robert  Sidney  Smith, 
Jr.,  25  years  old  of  Phoeniz,  Ariz.,  and 
Mrs.  Gladys  Lucknow  of  Lauderdale. 
Wis.  There  are  also  two  brothers.  Dr. 
Thomas  H.  Smith,  of  Bloomington,  Ill., 
and  James  T.  Smith  of  Los  Angeles. 
Cal.,  and  three  sisters,  Mrs.  Charlotte 
Haefner,  Buffalo,  N.  Y.,  Mrs.  Fan  Jo 
Coolidge,  Bloomington,  and  Mrs.  James 
Zorge,  {,'hicago.  Mr.  Smith’s  first  wife, 
who  was  Gertrude  Craddock  of  Pitts¬ 
burgh,  died  in  1925. 

Besides  his  farm  holdings,  country 
estate  and  personal  property,  it  is  tm- 
derstood  the  cartoonist  leaves  an  in¬ 
surance  legacy  of  $350,000. 

A  great  number  of  messages  of  con¬ 
dolence  were  received  by  Mrs.  Smith. 

{Continued  on  next  page) 
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THE  CUMPS  —  ANDY  GETS  .SOME  MORE  WAR  TRAINING 
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In  the  early  months  of  1917  the  Gumps  were  bom.  This  is  one  of  the  original  group  of  Andy  and  Min  strips,  origmated 
at  the  suggestion  of  Capu  J.  M.  Patterson,  now  publisher  of  the  New  York  Daily  News.  Sidney  Smith  often  explained 
that  to  draw  the  same  face  over  and  over  again — thousands  of  times — it  must  be  a  simple  face.  This  is  the  way  he 
originally  conceived  Andy  and  Min,  bearing  only  slight  resemblances  to  the  pair  today  as  they  have  come  down  throngh 

17  years  of  “refinement.” 
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including  one  from  Gov.  Henry  Horner 
of  Illinois,  recalling  the  cartoonist's  |)er- 
sonal  kindness  and  mourning  him  as  a 
genius  and  a  friend.  -Arthur  Crawford, 
manager  of  the  Trihnne-News  syndi¬ 
cate  told  Editor  &  Pum.isiiKR  that  Mr. 
Smith’s  per.sonality  “will  he  sadly 
mis.sed — he  was  known  aiul  hehwed  liy 
all  his  associates." 

John  T.  McCutcheon,  dean  of  Trib¬ 
une  cartcKinists,  attributed  .Smith’s  suc¬ 
cess  to  his  constant  interest  in  his  work. 
“He  was  always  thinking  about  his  car¬ 
toons,”  .said  Mr.  McCutcheon  “and  he 
made  tiiem  seem  real  to  followers  all 
over  the  world.  When  .Andy  and  Min 
were  in  difficulty  tiieir  troubles  e.xcited 
as  niucii  interest  as  ik-ws  stories  of  the 
day.” 

Mr.  McCutcheon’s  tribute  hears  out 
the  fact,  that,  despite  rumors  to  the 
contrary,  Mr.  Smith  always  took  an 
active  interest  in  his  work  and  talked 
alx  ut  his  cliaracters  as  if  they  were 
real  people.  He  spoke  of  .Andy  and 
Min  as  if  he  knew  them  personally. 
In  keeping  up  the  daily  and  Sunday 
production  during  the  i>ast  18  years, 
Mr.  Smith  developed  a  staff  of  his  own, 
including  artists  and  idea  men,  wJio 
aided  him  in  maintaining  continued  in¬ 
terest  and  vitality  in  his  strip.  Harold 
Gray,  who  now  draws  "Orphan  .Annie” 
was  previously  assistant  to  Mr.  Smith. 

The  funeral  was  held  at  the  Fourth 
Prebyterian  Church  Wcxlnesday  after¬ 
noon  with  Rev.  Dr.  Harrison  Ray  .And¬ 
erson  in  charge.  Interment  was  at 
Roseliill  cemetery.  .Active  pallbearers 
were  Ednyfed  H.  Williams,  Mr.  Smith’' 
attorney;  Alexander  J.  McKay,  Wil¬ 
liam  M.  Dewey,  George  Mason,  Jr., 
Lloyd  Ma.vwell.  .A.  D.  Plamondou, 
.Michael  J.  Lanahan,  and  !•'.  R.  Fitield. 

In  his  funeral  sermon  Rev.  Anderson 
sjKike  vigorously  regarding  the  mount¬ 
ing  automobile  death  toll  on  the  high¬ 
ways. 

“1  don't  know  how  this  problem  can 
be  solved."  he  said.  ‘‘Sporadically 
a  public  official  calls  on  the  iHiblic  to 
stop  this  .senseless  killing,  or  a  news¬ 
paper  takes  up  the  attack.  But  nothing 
can  be  done  until  the  tragic  waste  of  it 
all  gets  into  the  consciousness  of  the 
American  citizen. 

“Sooner  or  later  the  automobile  in¬ 
dustry  must  face  the  problem.  How 
fast  a  car  can  they  build  and  turn  over 
to  the  average  citizens?  It  is  their  re- 
sixmsibility  and  they  will  lie  forced  to 
recognize  it.’’ 

Referring  to  advertising  responsibility. 
Dr.  .Anderson  declared  that  “one  page 
of  the  press  is  an  advertisement  for  a 
faster  automobile  and  on  the  op|H)site 
page  an  adverti.sement  for  liquor.  High- 
powered  cars  and  high-ixiweretl  licpior 
do  not  go  together.” 

.An  inquest  into  the  accident  was  con¬ 
tinued  until  Oct.  3$. 

Mr.  Smith  was  a  memlier  of  the  Qii- 
cago  Athletic  Association,  Boh  o’  Link 
Country  Club,  Lake  Sliore  .Athletic 
Club  and  the  Tavern  Club. 

DISCUSSED  SECURITY  LAW 

William  F.  Lucey,  secretary  of  the 
Worcester  (Mass.)  Hveiiiiiff  Past,  ana¬ 
lyzing  the  new  social  security  law,  ad¬ 
vised  New  England  publishers  to  '■e- 
pare  and  plan  ahead  for  the  immediate 
future,  at  the  fall  meeting  of  the  New 
England  Daily  Newspaper  association 
held  last  week  in  Boston.  “When  PMl 
arrives  we  should  see  that  payrolls  are 
such  that  we  can  take  advantage  of  the 
low  ta.x  rate  which  will  result  from  a 
stabilized  layroll.  Turnover  is  an  ob¬ 
stacle  to  this,”  he  said.  Lucey  also  sug¬ 
gested  that  publishers  let  out  temporary 
work  on  contract  .so  that  such  casual 
k'lKir  will  not  apiiear  on  their  Ixxiks. 

TO  ADVERTISE  ORCHESTRA 

(Upccial  to  Kditok  &  Publisher) 

C.s-MDEN,  N.  J.,  Oct.  22 — Newsjiapcrs 
and  radio  will  lie  used  to  advertise  the 
live-week  tour  of  the  far-famed  Phila¬ 
delphia  Orchestra  to  20  cities  at  the 
close  of  its  seasofi  here  next  spring, 
it  was  announced  by  Thomas  F.  Joyce, 
advertising  manager  of  the  RCA-Vic- 
tor  Co.  here,  which  is,  sponsoring  the 
tour  in  behalf  of  RCA  Magic  Brain 
radio  receivers  and  Victor  products. 


Wreckage  of  the  automobile  in  which  Sidney  Smitlu  famous  newspaper  car¬ 
toonist,  was  killed  when  his  car  collided  with  another  near  Harv-ard.  III.. 

Oct.  20. 


EXPANDED  ESSO  NEWS 
STILL  **JUST  TALK** 

Company  Reported  Pleased  With  Re¬ 
sults  of  Newscasting  But  Officials 
Say  Program  Too  Young  For 
Speculation  on  Future 

(  urrent  talk  in  the  lotpiacious  radio¬ 
news  held  that  the  Esso  program  is  on 
the  verge  of  expansion  to  1(1  or  l.s 
minutes  four-times  daily  was  unsub¬ 
stantiated  by  the  feeling  of  National 
Broadcastiny  to.  that  the  nrograiu 
yet  Uhi  young  for  siieculation  on  its 
future. 

Standard  Oil  is  reported  as  pleased  with 
the  early  results  of  its  I'nited  Press 
newscasts,  and  everyone  concerned  ad¬ 
mitted  th.it  extension  of  (he  present 
five-minute  rejKirts  would,  of  course, 
Ih‘  welcome. 

The  present  Esso  contract  with  N. 
B.  C.  is  for  1.1  weeks,  three  of  which 
have  now  gone  by,  and  Essti  therefore 
has  ten  weeks  in  which  to  make  up  its 
mind  as  lo  continuation,  expansion  o.’ 
retrenchment  in  its  news  venture. 

In  contrast  to  the  United  .Air  lines 
crash  which  was  not  broadcast  over  the 
I'isso  “headline”  program,  was  the  in¬ 
clusion  this  week  of  the  Ruth  Nichols 
air  disaster  in  which  her  pilot  was 
killed.  N.  B.  C.  deleted  the  fact  that 
there  were  four  others  in  the  plane 
when  it  crashed  and  iniinted  out  that 
the  use  of  this  violent  tragedy  story 
on  the  air  was  only  another  evidence 
of  the  Hexihility  of  N.  B.  C.  no-catas- 
trophe  policy  under  which  accident 
stories  witii  Uk)  much  “nuisance  value" 
—calls  from  thousands  of  listeners— are 
not  used.  In  such  cases  as  the  Nichols 
accident,  where  a  big  name  is  involved 
and  the  limited  list  of  victims  immedi¬ 
ately  ideutiliahle,  the  incident  is  con¬ 
sidered  newsworthy. 

lOWANS  ELECT  GAUTHER 

-A.  L.  Gauther.  managing  editor  of 
the  Coniinti  (la.)  Free- Press,  was 
elected  nresideut  of  the  Southwestern 
Iowa  Editors  .-\ssociation  at  the  annual 
meeting  Oct.  18  at  Clarinda,  la.  He 
succeeds  C.  C.  Caswell  of  the  Clarinda 
Uerald-J onrnal.  W.  F.  Budd  of  the 
Anita  Tribune  was  elected  vice-presi¬ 
dent  and  \'erle  Sweeley  of  the  Lenox 
Time-Table  was  re-elected  secretary  and 
treasurer.  G.  L.  Caswell,  Des  Moines, 
la.,  president  of  the  Iowa  Press  .Asso¬ 
ciation,  gave  the  main  address  of  the 
afternoon  session. 

NEW  WEEKLY  APPEARS 

The  Lathrop  (Mo.)  Advertiser,  a 
w^kly,  made  its  appearance  this  week, 
with  Willis  H.  Hanner  and  Eva  B. 
Hanner  as  publishers.  New  equipment 
has  lieen  installed. 


J.  D.  STERN  BANK  DIRECTOR 

Philadelphia  And  N.  Y.  Publisher 
Honored  By  Reserve  Board 

(Special  lo  Eiutor  &  Publisher) 

PuiL.VDhXi’niA,  Oct.  22 — J.  David 
•Stern,  publisher  of  the  Philadelphia 
Record,  Xno  York  Post  and  Cainden 
( N.  J.)  Courier  Post,  has  been  ap- 
fKiinted  a  class  “C”  director  of  the 
Federal  Reserve  Bank  of  Philadelphia, 
filling  a  vacancy  caused  by  the  cleath 
of  Alba  B.  lohnson,  whose  term  would 
have  expired  Dec.  31,  1936.  The  ap- 
IMiintment.  made  last  Friday,  was  not 
announced  until  yesterday  by  the  Fed¬ 
eral  Reserve  Board. 

Mr.  Stern's  apixiintment,  it  was 
IHiinted  out  here,  will  afford  the  pub¬ 
lisher  an  opportunity  to  seek  adoption 
of  some  of  his  very  definite  views  on 
Federal  Reserve  hanking  which  have 
lieen  voiced  from  time  to  time  in  his 
dailies.  He  was  one  of  the  principal 
hackers  of  Marriner  S.  Eccles  for  the 
(Mist  of  governor  of  the  Federal  Reserve 
Board,  has  called  consistently  for  re¬ 
form  in  the  policies  of  the  Reserve 
Bank,  and  during  the  hearings  preceding 
the  recent  amendment  of  the  Federal 
Reserve  Banking  Act  he  appeared  as 
a  witness  liefore  a  Senate  Committee 
to  present  his  views  on  the  propiisetl 
change. 

ADVISES  SMALL  CITIES 

Future  iMissibilities  for  newsiiaiiermen 
are  much  more  brilliant  in  small  cities 
than  on  metroixilitan  newspapers,  Hugh 
Koliertson,  president  of  Westchester 
Publishers  and  of  the  Columbia  Uni¬ 
versity  ScluKil  of  Journalism  Alumni 
.Association,  told  the  student  liody  at 
the  last  meeting  of  Dean  Carl  W.  Ack¬ 
erman's  class  liefore  the  dean  left  for 
his  around-the-world  trip.  Mr.  Roliert- 
son  urged  students  to  buy  their  own 
papers  if  they  found  it  jHissible.  He 
urged  them  not  to  exiiect  to  get  iobs 
on  large  newspapers. 


EDITORS  INDICTED 

Indictments  brought  under  the  Texas 
IK  iial  cixle.  were  brought  against  B.  P. 
Panas,  erlitor  i.f  the  Houston  Texas 
World,  and  F?.  P.  Shannon,  associate 
editor,  in  the  2.^  felony  indictments  re¬ 
turned  by  the  Harris  county  grand  jury 
Oct.  17.  Panas  and  Shannon  are 
chargetl  with  publishing  editing  and  cir¬ 
culating  an  immoral  publication. 

ARGENTINA  JAILS  ITALIAN 

The  publisher  of  the  Buenos  Aires 
Italian-Ianguage  newspaper  Gioniale 
d' Italia  was  jailed  Oct.  21  pending  trial 
on  charges  resulting  from  his  editorial 
criticism  of  Argentina’s  attitude  toward 
the  Italo-F2thiopian  conflict,  according 
to  a  \eu'  York  Times  cable. 


N.A-E.A.  ASKS  AID  FOR 
SPACE-BUILDERS 

Resolution  Pa»*ed  at  Chicago  For  la- 
.  vestigation  Committee  Seeki  Sup-. 

port  For  Prerent  Bodies  Promo¬ 
ting  Newspaper  Advertising 

F'ollowing  is  the  complete  text,  not 
a\ailable  at  the  time,  of  the  resolution 
l>assetl  by  the  Newspaiier  \dvertising 
ILxecutives  .Association  at  their  Chicago 
meeting  last  week  in  which  the\  set  up 
plans  for  an  investigation  of  newsiiaper 
advertising  promotion  efforts. 

Ihe  resolution,  pre.sented  by  .Mvin 
Magee,  Louisville  Courier  -  Journal, 
asked  assistance  for  and  cixip.Tation 
with  the  present  agencies  set-up  to  pro¬ 
mote  newspaiH;r  linage : 

“Whereas  it  is  the  opinion  of  the 
Newsjiaiii'r  .Advertising  Flxecutives'  .As¬ 
sociation  that  the  newspaiMjr  publishing 
industry  of  .America  could  Well  go 
much  further  in  the  tinancirg  of  agen¬ 
cies  engaged  in  the  work  oi  adequately 
placing  Ix-fore  advertisers  the  full  news¬ 
paper  story  of  dominance,  coverage  and 
effectiveness  as  refers  newspaiK*rs  as  a 
whole  and  w  hereas  in  our  opinion  the 
industry  specifically  supixirts  no  agency 
equipixd  with  sufficient  funds  and  man 
{xrwer  to  meet  selling  programs  of 
competing  media  and  whereas  this  or 
ganization,  composed  of  men  who  feel 
the  need  of  greater  national  effort  in 
this  res|)ect,  is  deeply  concerned  on  this 
|M)int  and  not  only  feels  justified,  but 
considers  it  a  duty  to  call  the  condition 
to  the  attention  of  newsiiaiier  owners 
and  publishers  to  the  end  that  existing 
agencies  may  lie  more  generally  sup- 
liorted  anti  linanced,  enabling  them  to 
do  the  necessary  competitive  selling 
jtib  foi  the  newspaper  against  othei 
Uirms  tif  advertising  and  if  no  existing 
agency  as  now  constitutexl  can  lie  found 
callable  of  such  a  job,  it  is  our  lieliet 
that  steps  would  1k-  justifiexl  to  establish 
such  an  agency. 

".And  whereas  it  is  ouf  opinion  that 
the  kind  of  work  necessary  cannot  be 
maintained  for  less  than  twice  the  ap- 
prtiximatc  ^!125,(XK)  currently  contributed 
annually  by  all  newsiiapers  in  all  exist¬ 
ing  agencies  attempting  the  task  and 
whereas  our  attitude  is  luit  one  of  con¬ 
demnation  of  present  efforts,  but  is 
founded  uikjii  the  conviction  that  these 
efftirts  are  not  properly  financed  and 
cannot  Ik  exfiaiided  to  the  need  of  the 
times  without  more  than  double  the 
present  financial  support  preferably  con¬ 
centrated  in  a  single  strong  effort  r^ 
resenting  all  newsitajKrs  of  every  siie 
in  every  iiart  of  the  countiy. 

"Therefore,  Ik  it  resolved  that  the 
president  of  this  organization  create  a 
committee  cmixiwered  to  investigate 
ways  and  means  by  which  this  idea 
might  be  brought  about  and  that  sucb 
committee  'oe  specifically  delegated  to 
make  the  urgent  need  of  action  felt  by 
owners  and  publishers  of  newsiapers.’ 

VOTING  ON  ORGANIZER 

(Spci  ial  lo  hiiiruK  Publisher) 

L.a.xsixo.  .Mich.,  Oct.  21 — Hayden  R. 
Palmer,  president  of  the  .Michigan 
.Newspaiier  guild,  announced  today  that 
the  four  active  Michigan  chapters  are 
liallotiug  during  the  current  week  on 
the  (|uestion  tif  raising  dues  sufficiently 
to  iiiiance  activity  of  an  organizer  in 
tiiis  state.  If  the  proposal  is  favored,  a 
full-time  man  will  Ik  employed.  The 
active  guilds  are  located  in  Detroit, 
Lansing.  Battle  Creek,  and  .Muskegon 
with  tirand  Rapids  apparently  facing 
reorganization. 

J.  DUNCAN  WILLIAMS  RESIGNS 

The  resignation  of  J.  Duncan  Wil¬ 
liams  as  executive  secretary  of  the 
Internatioiul  .Association  of  Display 
Men.  and  the  removal  of  the  head¬ 
quarters  from  Chicago  to  the  Hotel 
De  Soto,  St.  Louis,  has  been  amiounced 
by  Glee  R.  Stocker,  president.  Mr. 
VVilliams  resigned  after  two  and  a  half 
years  to  become  editor  of  the  MerclupUJ 
Record  and  Shozv  IVindow,  a  monthly 
trade  magazine  in  Chicago.  His  suc¬ 
cessor  has  not  iKen  nametl. 
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WHY  NEWSPAPER  IS  DOMINANT  MEDIUM 

(^liampion  of  the  Public’s  Liberties,  It  Acts  as  Guide,  Counselor,  Friend — Letters  From  Readers 

Show  Wide  Variety  of  Services  Expected  and  Given 


to  tell  (Hiople  what  has 
liapiK-nied  is  not  enougn  today. 
People  want  to  know  more  man  jnst 
this  ^^hy  did  it  hainten."  W  hat  s 
back  of  it  all?  What  is  it  likely  to 
lead  to?  What  are  the  implications? 
The  iiewspaiier,  theretore,  cannot  stop 
*ith  mere  reiKirting.  It  must  inter¬ 
pret  also.  Through  its  editorials  and 
Liticai  cartoons,  the  newspaper  inter¬ 
prets  the  news.  It  sums  up.  It  crys- 
tallues.  It  clarities.  Uecause  of  this— 
because  the  .American  public  has  been 
in  the  habit  of  turning  regularly  to  its 
newspapers  lor  such  interpretation  and 
crystallization— the  newsiiaper,  more 
than  any  other  agency,  moulds  public 
opinion.  It  instills  ideas. 

In  this  connection.  It  must  lie  remem¬ 
bered  also  that  the  newsiaper  is  per¬ 
haps  the  public  s  most  constant  and  de¬ 
pendable  defender.  It  is  the  newspa¬ 
per— not  magazines  nor  radio  nor  out¬ 
door  jHisters — which  is  continuously 
thampiuniiig  the  interests  of  its  com¬ 
munity.  It  is  ttie  newspaiier  which  fer¬ 
rets  out  corruption  and  graft,  pub¬ 
licizes  it,  and  endeavors  to  drive  it  out 
of  office.  It  is  the  newspaper  which 
■originates  programs  of  civic  improve¬ 
ment.  It  is  the  newspaper  which  agi¬ 
tates  and  lights  for  the  betterment  of 
its  community  and  its  people. 

The  average  person  may  not  realize 
or  appreciate  it,  hut  it  is  a  fact  that 
the  newspaper  is  the  staunchest  protec¬ 
tor  of  his  freedom  and  liberty.  The 
.American  people — an  amalgamation  of 
many  races  and  creeds — has  only  one 
major  unifying  characteristic.  There 
is  only  one  thing  which  is  common  to 
all  of  us.  That  one  thing  is  an  ad¬ 
herence  to  the  ideal  of  personal  free¬ 
dom.  We  pride  ourselves  on  having  a 
form  of  government  which  provides 
constitutional  guarantees  of  that  lib¬ 
erty  and  freedom.  Hut  there  can  be 
fre^om  from  governmental  oppression 
only  so  long  as  there  is  freedom  of 
speech  and  freedom  of  criticism.  Once 
these  are  eliminated,  constitutional 
guarantees  can  be  circumvented — dic¬ 
tators  can  rise  and  render  a  people 
servile. 

It  is  the  newspapers  of  America 
which  have  constituted  themselves  the 
“watch  dogs”  of  American  liberty. 
They  have  been  the  alert  defenders, 
checking  every  attempt  (however  slight 
or  well  disguised)  to  abrogate  free 
speech — free  criticism.  Their  fight  for 
freedom  of  the  press  has  been  a  fight 
for  the  American  ideal  of  liberty.  They 
recognize  that  function  of  the  newspa¬ 
per,  expressed  by  one  of  America’s 
great  publishers,  “to  furnish  that  check 
upon  government  which  no  constitution 
has  ever  been  able  to  provide.” 
tyhen  Readers  Become  Writers 
In  the  mail  bags  of  the  editors  of 
Ameripn  newspapers  is  found  impress¬ 
ive  evidence  of  the  feeling,  existing  in 
the  minds  cif  millions,  that  the  way  to 
get  something  done  is  to  enlist  the 
weight  and  force  of  newspapers.  Thus 
It  is  that  we  find  people  who  become 
wrought  up  over  some  issue  or  circum¬ 
stance  .  .  .  people  who  feel  the  urge 
to  “take  pen  in  hand’  .  .  .  turning  to 
the  newspaper.  To  them  it  is  a  forum 
•  •  .  a  vehicle  through  which  to  ex¬ 
press  their  pet  peeves.  In  other  in¬ 
stances,  we  _  find  men  turning  to  their 
newspaper  in  the  matter  of  invest¬ 
ments. 

They  solicit  the  newspaper’s  opinion 
of  this  security  and  that — ask  its  ad- 
on  what  to  do  with  their  money. 
During  the  depression  the  aid  of  the 
newspaper  was  besought  by  thousands 
of  people  who  faced  the  calamity  of  los¬ 
ing  their  homes.  Requests  of  this  type 
came  into  one  large  metropolitan  news¬ 
paper  in  such  volume  that  that  news¬ 
paper  organized  a  department  known 
as  the  Home  Owners’  Friend.  This  de¬ 
partment  endeavored  to  bring  the  mort¬ 
gagor  and  mortgagee  together  with  a 


LJ  JiRIiH'l'I'll  is  the  second  iiislallmcnt  of  the  ncuspoper  ''presentation'’  pre- 
A-a  pared  by  the  adrertisiny  department  of  the  Chicayo  Tribwu;,  lohich  is  beiny 
piUdished  here  as  an  excellent  statement  of  the  fundamental  z-alues  of  nezvs- 
papers  in  yeneral — disreyardiny  competitive  claims.  This  statement  of  the  case 
jor  neiospapers  has  prozvd  impressh’e  as  presented  to  national  advertisers  ami 
adz'ertisiny  agents  by  the  Tribune,  and  Fiiitok  &  I’uuLisiii-ji  is  ylad  to  nutke  it 
available  more  zoidely  by  publication  in  these  payes.  The  third  installment  zeili 
make  the  definite  application  of  the  nezvspaper's  zvlues  to  the  luiz'crtiscr. 


view  to  effecting  an  arrangement  that 
would  fie  satisfactory  to  each. 

There  are  scores  of  other  inquiries 
and  requests  pouring  in  daily  to  .Ameri¬ 
can  newspaiKTS.  .Some  of  them  are 
trivial,  wanting  nothing  more  than  the 
settling  of  an  argument,  the  facts  about 
some  item  of  spirt,  motor  information, 
or  some  other  minor  service.  Others 
of  these  requests  reveal  very  tlelinitely 
the  public  feeling  that  when  all  other 
IKissibilities  have  failed,  the  newspa{K*r 
is  one  institution  which  can  help  them 
out  of  their  difficulties.  Thousands  of 
letters  come  to  the  desks  of  iicwspajK'r 
editors  every  day  from  so-called  down- 
and-outers  .  .  .  people  with  whom  li fe¬ 
llas  been  harsh  .  .  .  people  like  the 
man  who  writes  in  to  say  that  at  last 
he  has  a  chance  to  get  a  job,  but  he 
needs  an  overcoat.  Could  some  kind 
leader  part  with  one? 

Summed  up,  such  evidence  means  that 
the  newspaper  is  all  things  to  all  jicoplc. 
It  is  their  informant,  their  instructor, 
their  guide,  their  counselor,  their  au¬ 
thority,  and  in  the  case  of  down-and- 
outers,  their  benefactor. 

What  about  women?  Does  the  news¬ 
paper  exert  an  influence  on  them  equal 
to  that  which  it  has  on  men?  The  edi¬ 
tor’s  mail  bag  says.  “Yes!  Even 
greater!”  It  has  been  estimated  that 
more  than  -lO.OOO.OOO  letters  from 
women  are  received  each  year  by  edi¬ 
tors  and  departments  of  .-American  news¬ 
papers.  Here  again,  the  letters  cover 
a  wide  range  of  inquiries  and  requests. 
They  range  from  the  subject  of  cookery 
and  dressmaking  to  lieauty,  affairs  of 
the  heart,  etiquette  and  care  of  chil¬ 
dren.  Such  things  as  these  pour  in 
daily  to  the  desks  of  editors.  .  .  . 

“Enclosed  find  10c.  Please  send  me 
t'.attern  No.  1108.”  (During  1934  one 
metropolitan  newspaper  sold  179,000 
dress  patterns.) 

“Have  you  a  good  recipe  for  tomato 
aspic?”  (One  metropolitan  newspaper, 
in  1934,  sold  120,(X)0  recipe  booklets.) 


"Is  there  any  sure  cure  for  snoring?” 

“What  is  the  best  and  safest  way  of 
removing  w  arts  ?” 

“What  is  the  best  method  of  lediicing 
the  hijis?” 

"What  is  the  correct  form  in  aildress- 
ing  a  bisluip?” 

"Is  Frederic  .March  married?" 

“Lately  my  Ixiy  friend  has  Ix-en  avoid¬ 
ing  me.  What  shall  1  do?" 

■Junior  is  live  and  shows  some  talent 
as  a  singer.  Is  he  loo  \oiing  to  start 
training  ?” 

"I’eriiaps  one  of  your  readers  has  a 
baby  carriage  they  could  jiart  with.’’ 

Kezvspapcrs  Put  Ideas  Over 

When  one  apiireciates  the  multiplicity 
of  services  which  newspapers  perform 
for  the  public  .  .  .  when  it  is  ap¬ 

preciated  how  heavily  people  rely  on 
their  newspapers,  the  extent  to  which 
they  turn  voluntarily  to  them  for  one 
reason  or  another  ...  it  is  not  hard 
to  understand  why  the  newspajK-r  en¬ 
joys  a  more  direct,  more  regular  and 
more  iienetr.-uing  contact  with  the  mass 
mind  than  any  other  medium.  It  is  not 
hard  to  understand  why  the  newspaper 
surpasses  all  other  agencies  in  the  job 
of  giving  people  ideas.  Hardly  a  day 
passes  which  does  not  see  some  large 
congregation  of  the  public  to  witness  an 
event  which  if  not  siionsored  by,  has 
been  promoted  and  exploited  largely  by 
r.ewspapers. 

This  year  in  the  city  of  Cleveland,  a 
baseball  game  was  played  between 
picked  stars  of  the  American  and  the 
National  leagues.  It  was  the  third  such 
game  jilayed  by  organized  baseball.  The 
.All  .Star  game  is  now  an  established 
feature  of  the  big  leagues  ...  a  yearly 
event.  The  idea  of  this  game  was 
originated  by  a  newspaper.  It  was 
dangled,  so  to  speak,  before  the  fans 
of  one  large  city-.  The  newspaper  said 
in  effect  to  its  community,  “Here  is  an 
idea  .  .  .  what  do  you  think  of  it 
.  .  .  will  you  go  for  it?” 

The  public  went  for  it  in  a  big  way. 


1,000  BOYS  AT  BOSTON  BANQUET 


Section  of  head  table  at  Herald-Traveler  carriers’  banquet.  Left  to  right: 
ex-Governor  Channing  H.  Cox;  Albert  Sostilio,  one  of  the  World  Champion 
carrier  salesmen  of  1934;  Karl  F.  Hall,  circulation  manager;  Joseph  Milford, 
another  1934  carrier  champion;  Sidney  M.  Winslow,  Jr,,  president  of  the 
HeraldrT  raveler. 


More  than  1,000  Boston  Herald 
Traveler  carriers  attended  an 
elaborate  lianquet  Oct.  17  as  part  of 
a  fall  circulation  building  program. 
Baer-Louis  fight  pictures  were  shown, 
a  magician  entertained,  and  there  were 
a  number  of  speeches,  including  one  by 
former  (iovernor  Qianning  H.  Cox. 
The  affair  was  arranged  by  Karl  F. 
Hall,  circulation  manager,  who  was 
toastmaster,  assisted  by  Herbert  Cove- 
ney,  carrier  promotion  manager. 


Among  executive  staff  members  of 
the  paper  attending  were:  Table,  Sid¬ 
ney  W,  Winslow,  Jr.,  president  of  the 
Herald-Traveler;  E.  W.  Preston,  gen¬ 
eral  manager:  Robert  B.  Choate,  as¬ 
sistant  general  manager;  Harold  F. 
Wheeler,  executive  editor ;  Frank  W. 
Buxton,  editor.  Herald;  Neal  O’Hara, 
Traveler  columnist  and  humorist;  C. 
William  Govier,  mechanical  superin¬ 
tendent.  Joe  Toye,  chief  editorial 
writer ;  W.  C.  Wenderoth,  treasurer. 


The  idea  was  sold  to  the  public  of  that 
particular  city.  It  was  sold  subsequently 
to  the  Ua.seball  fans  of  .America.  .And, 
filially,  it  was  .sold  to  organized  base¬ 
ball.  Here  is  one  example  of  a  iiews- 
jiaper  giving  the  public  an  idea,  and  of 
the  piiolic  accepting  that  idea  whole¬ 
heartedly. 

This  year  saw  the  second  .All  Star 
l-ootball  ( laine  played,  a  game  between 
picked  college  stars  and  the  leading  pro- 
lessiuiial  team.  Here  again,  is  an  in¬ 
stance  of  an  idea  originated,  sponsored 
and  promoted  by  a  newspaiier  ,  ,  .  an 
Idea  tossed  out,  .so  to  stieak,  for  the 
approval  of  the  public.  The  game 
played  to  some  80,000.  .As  in  the  case 
ot  the  lirst  All  Star  game,  it  was  the 
largest  crowd  ever  to  witness  a  foot¬ 
ball  game  in  which  a  professional  team 
jiarticipated  .  .  .  the  largest  crowd  to 
witness  a  fixitball  game  as  early  as 
the  month  of  .-August  .  .  .  the  largest 
crowd  ever  to  witness  a  football  game' 
under  artilicial  lighting. 

l-?ach  year  sees  a  championship  box¬ 
ing  team  from  some  European  country 
loine  to  .America  to  compete  with  a 
p.cked  team  of  amateurs  from  this- 
country.  This  is  another  idea  origi¬ 
nated.  sponsored  and  promoted  by 
.American  newspaiiers.  .Amateur  boxing 
.  .  .  originally  it  was  a  matter  of 

boys  from  the  west  side  of  a  city  com¬ 
peting  with  boys  from  the  north  and 
south  sides  of  that  city.  It  developed 
later  into  an  inter-city  rivalry  between 
America’s  two  largest  cities,  and  it  now 
enjoys  an  international  status.  Again 
.  .  .  the  newspaper  submitting  an  idea 
to  the  public  .  .  .  again  the  public 
going  for  it  100  per  cent! 

Athletic  events  are  by  no  means  the 
only  promotions  of  newspapers.  Music 
festivals  and  pageants,  cooking  schools, 
courses  in  home  management  and  deco¬ 
ration,  draw  hundreds  of  thousands  of 
women  each  year,  get  them  to  leave 
their  homes,  pack  halls  and  auditoriums, 
listen  for  hours  to  instruction  from 
newspaper  experts.  This  also  is  an  evi¬ 
dence  of  the  thoroughness  with  which 
the  newspaiier  reaches  and  influences  the 
mass  mind.  It  is  evidence  of  how 
women,  as  well  as  men,  turn  volun¬ 
tarily  toward  the  newspaper  for  their 
ideas. 

(To  be  continued) 


PARDON  PETITION  DENIED 

Oregon  Governor  Say*  Former  Pub¬ 
lisher  Had  Fair  Trial 

{By  telegraph  to  Editor  &  Publisher) 

.Mfbford,  Ore.,  Oct.  22 — Chances  of 
obtaining  a  pardon  for  Llewellyn  A. 
Banks,  former  publisher  of  the  Medford 
Daily  Nezos  now  serving  a  life  term 
for  murder,  were  dashed  when  Gover¬ 
nor  Martin  refused  to  comply  with 
jietitioners’  request.  The  governor 
stated  he  had  uncovered  no  evidence 
indicating  the  state’s  testimony  was  per¬ 
jured,  prejudiced  or  untrue,  but  that 
he  had  determined  Banks  had  had  a 
fair  and  impartial  trial. 

Banks  was  found  guilty  of  murdering 
a  police  officer  during  a  ballot  theft 
controversy  here  in  which  many  of 
Banks’  political  group  were  arrested 
and  convicted  of  crimes. 

Charles  P.  Moran,  late  publisher  of 
the  Cleveland  Nezvs,  and  brother-in-law 
of  Banks,  made  the  first  move  to  obtain 
a  pardon.  The  Oregon  press  has  op¬ 
posed  every  pardon  request  made  for 
the  former  publisher. 

ENDORSEMENT  DENIED 

.A  move  for  endorsement  of  the  may¬ 
oralty  candidacy  of  Redfern  Mason  lost 
by  a  one-vote  margin,  44  to  43.  returns 
from  a  ballot  cast  by  members  of  the 
Northern  California  Newspaper  Guild 
showed.  The  guild  chapter’s  head  has 
announced  his  candidacy  for  the  mayor- 
ship  of  San  Francisco. 
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“SWAP*  IDEA  GAINS  IN 
PHILADELPHIA 

laquirer  and  the  Evening  Ledger  Sign 
Contracts  with  Radio  Stations  for 
Exchange  of  Advertising 
“Space” 

{Special  to  Editor  &  PusListii-a) 
Philaueu*uia,  Oct.  21 — Reciprocal 
.idvertisitig  l)etweeii  iicwspa|)ers  and 
radio  has  taken  a  linn  foothold  here 
with  the  adoption  of  a  broad  promotion 
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the  result  of  several  months  of  nego¬ 
tiations  between  Donald  Withycomb. 
station  manager  of  Wh'lL,  originator  of 
the  “swap  contracts,”  and  the  Inquirer 
management.  It  is  said  an  even 
broaacr  radio-program  is  now  contem- 
idated  by  tlie  Inquirer. 

With  tlie  Inquirer  “setting  the  jiace” 
the  Record  is  expected  to  increase  its 
contract  for  exchange  of  siiace.  The 
Record’s  program  now  is  a  5-minute 
niglitly  program,  "The  Record  Kilitorial 
Page,”  featuring  excerpts  from  principal 
editorials  in  the  next  day's  issue.  The 


PAPER  ASKING  STATION 

{S fecial  to  Editor  &  Publisher) 
W.ssiiiNGTON,  D.  C.,  Oct.  2J^The 
Federal  Communications  Commission 
has  sent  to  its  docket  section,  to  be 
placed  on  the  hearing  calendar,  the  ap¬ 
plication  of  the  Merced  (Cal.)  Sun  Star 
for  a  broadcasting  station  to  operate  on 
1,040  kilocycles  with  250  watts  of  power, 
in  daytime  ojieration. 


HEARST  MOVING  FROM 
CALIFORNIA  HOME 

Leaving  State  Because  of  Imposition 
of  High  Taxes  on  His  Net  In¬ 
come — Will  Live  In  New  York 
Most  of  Year 


liolicy  on  Uiat  basis  by  tlic  Philadelphia  Daily  News,  first  Philadelphia  newspaper 


Inqmrer  and  tlie  acceptance  of  the 
“swap”  idea  by  tlie  Philadelphia  Eve¬ 
ning  ledger.  All  tlie  local  dailies  with 
one  exceptiwi,  the  Bulletin,  arc  now  ex- 
clianging  advertising  with  radio  for  pro¬ 
motion  broadcasts. 

The  largest  contract  of  this  kind  was 
signed  last  week  by  tlie  Inquirer  and 
Station  WFIL,  which  introduced  tlie 
reciprocal  advertising  idea  here  last 
June.  At  tlie  same  time  the  Inquirer 
signed  radio  promotion  agreements  with 
WIP  and  KYW,  two  other  local  sta¬ 
tions.  The  latter  is  on  a  .somewhat 
-analler  scale. 

Included  in  the  WF'IL  promotion  are 
a  S-minute  daily  broadcast  of  lost  and 
found  ads  appearing  in  Uie  Inquirer,  14 
spot  announcements  weekly  calling  at¬ 
tention  to  various  editorial  features  and 
comics,  and  a  15-minute  Saturday  night 
lirogram  dramatizing  tlie  newspat>er’s 
Sunday  novel. 

Each  day  the  news|>aper  runs  a  one 
column  box  under  its  lost  and  found 
column  on  Page  One  calling  attention 
to  the  daily  broadcast  as  “another  ef- 
fectiv’e  service  rendered  to  advertisers 
without  extra  cost.”  So  far  the  pro¬ 
gram  has  been  devottxl  to  the  reading  of 
■everal  ads  carried  that  day,  enlivened 
by  sound  effects  and  humorous  com- 
ir.ent 

Ross  Anderson,  promotion  manager 
of  the  Inquirer,  said  tlie  idea  “lias 
proved  effective”  already,  although 
in  effect  only  for  a  week.  The  lost  and 
found  program  is  put  on  daily  at  8:30 
A.  M.  and  Sunday  at  ^  :30  A.  M. 

Advertising  space  obtained  under  the 
contract  by  WFIL  will  not  be  re¬ 
stricted  to  institutional  copy,  as  in  the 
case  of  the  agreements  with  tlie  Daily 
New  and  tlie  Record,  which  signed 
with  the  station  within  two  weeks  of 
each  other  ia  June.  The  space  may  be 
used  “as  it  sees  fit”  and  WFIL  is  plan¬ 
ning  to  take  it  on  an  accumulative  basis. 
The  radio  pages  of  tlie  Inquirer  next 
Sunday  will  carry  more  than  $1,000 
worth  of  space  accumulated  by  WFIL 
since  the  cixitract  began. 

The  daily  lost  and  found  broadcast 
and  14  spot  announcements  weekly  are 
included  in  the  agreement  witli  WIP. 
This  station  also  has  a  IS-minute  Sat- 
ur^y  night  program  featuring  the  In¬ 
quirer’s  Slinky  novel,  but  it  differs 
from  that  of  WFIL  in  that  it  is  an  in¬ 
complete  summary  read  by  an  an¬ 
nouncer,  instead  of  a  dramatization  of 
the  noveL 

Space  obtained  by  WIP  under  the 
deal  will  run  84  lines  daily  and  a  quar¬ 
ter  page  once  a  month. 

A  third  station  being  used  by  the  In¬ 
quirer  for  promotion  is  KYW.  Here 
the  dailv  is  using  a  spot  announcement 
at  the  end  of  a  commercial  firm’s  dram¬ 
atizations  of  the  comic  strips  “Flash 
Gordon”  and  “Jungle  Ji^”  featured  in 
Sunday  Inquirer  section.  These  are 
given  Monday,  Tuesday,  Wednesday 
and  Thursday  nights. 

The  Philadel^ia  Evening  Ledger, 
which  has  its  own  station.  WHAT,  re¬ 
cently  contracted  with  WIP  for  a  15- 
rainute  perM  daily  at  6  P.  M..  in  re¬ 
turn  for  which  it  receives  42  lines  daily 
in  the  Ledger  and  two  streamer  lines 
at  the  bottom  of  the  comic  pages  calling 
attention  to  the  reading  of  the  comics 
by  “Brother  Bill”  every  night  on  the 
station.  The  “Brother  Bill"  program 
formerly  was  put  on  the  air  over 
WHAT.  In  addition,  the  newspaper 
uses  a  house  ad  from  time  to  time  to 
promote  the  radio  feature  and  the  en¬ 
rollment  of  boys  and  girls  readers  as 
members  of  a  club  named  for  one  of 
the  comic  characters. 

Qosing  of  the  Inquirer  contract  was 


to  adopt  the  rc'cipriKal  plan,  is  using 
sjiot  announcements  on  WFTl^’s  broad¬ 
cast  of  INS  news.  The  New.s  also  is 
said  to  be  considering  enlargement  of 
its  promotion  work  under  the  plan. 

U.  S.  STUDYING  RADIO; 
MAY  REVISE  SYSTEM 

FCC  May  Increase  Power  of  Key 
Stations  to  Better  Serve 
Listener*  In  Rural 
Districts 

(Sfcnal  to  Editor  &  Publisucr) 

VVasui.\(;to.\,  D.  C.,  Oct.  24 — With 
a  view  toward  taking  advantage  of  the 
latest  technical  radio  improvements  for 
lietter  reception  for  the  listening  public, 
the  F'ederal  Coimiiunications  Commis¬ 
sion  is  making  a  study  of  the  whole 
broadcasting  system  of  the  nation  for 
possible  reshaping  of  existing  facilities. 

V\4iile  making  no  official  annoimcc- 
inent,  engineers  of  the  FCC  are  at 
present  working  out  ways  and  means 
whereby  key  stations  tlirougliout  the 
nation  may  be  allowed  power  trans¬ 
mission  increases,  thereby  better  serving 
rural  areas  of  the  nation.  This  does  not 
mean  the  creation  of  a  “super  jKiwer 
bloc”  that  will  overshadow  other  broad¬ 
casting  units,  liut  means  that,  where 
IKissible  without  interference  to  exist¬ 
ing  stations,  liroadcasting  ranges  will  be 
lengthened  for  jHissibly  some  20  stations 
of  the  country.  This  may  lead  to  rear¬ 
rangement  of  networks,  ciianges  in  rates 
and  services  througlitout  the  country  as 
a  result  of  upsetting  the  existing  techni¬ 
cal  setup. 

F'CC  jiigineers  jKiiiit  out  that  the 
whole  plan  is  iiegged  on  the  premise, 
better  .service  to  the  listening  public, 
with  due  regard  to  the  variance  of 
tastes  in  radio  broadcasting.  It  is  ex- 
liected  that  within  several  months  a 
plan  will  l>e  ready  to  lie  acted  upon  by 
the  Coniimssion.  However,  all  dianges 
contemplated  will  lie  subject  to  public 
hearings  thus  allowing  all  interested  to 
contribute  to  the  program  to  be  outlined. 
The  last  reallocation  of  broadcasting 
units  tixik  place  in  1928. 


CHEVROLET  USING  BIG 
NOVEMBER  SCHEDULE 

Plymouth  and  Oldsmobile  Announce¬ 
ment  Copy  Due  This  Week  End — 
Auto  Men  Plan  Pres* 

Parties  in  N.  Y. 


William  Randolph  Ilearst  announced 
this  week  in  a  letter  to  the  editor  ot 
I’ariety  Daily,  Hollywood,  that  he  is 
soon  leaving  for  New  York  b.-cause  “it 
it  utterly  iiniKissible  for  me  to  remain 
here  ami  to  occupy  a  place  like  Sam 
Simeon,  on  account  of  the  federal  and 
^tate  tax  laws.” 

"The  California  income  tax  law  goes 
to  15  jAT  cent,”  he  wrote.  "Add  to 
this  the  federal  income  taxes,  and  the 
Xew  York  taxes,  plus  many  other  taxes, 
and  1  liiid  that  over  80  jier  cent  of  my 


iSfecial  to  Editor  &  Publisher) 

Dktkoit,  Oct.  23 — The  annual  Detroit  •  c  .  •.  ■' 

exiKlus  to  the  sidewalks  of  New  York 

lie  nearer  90  per  cent. 


UGGETT  GIVEN  VENUE  CHANGE 

iSpecial  to  Editor  &  Fubusbex) 
MiNNEArous,  Minn.,  Oct  21 — Judge 
Paul  Guilford  in  Hennepin  county  dis¬ 
trict  court  here  today  grant^  a  change 
of  venue  to  Walter  W.  Liggett,  pub¬ 
lisher  of  a  Minneapolis  weekly  news- 
(laper  who  is  accused  of  a  statutory 
charge.  Liggett,  appearing  in  person, 
argued  a  week  ago  that  he  could  not 
expect  a  fair  trial  in  Hennepin  county. 
The  charges  against  him  were  the  re¬ 
sult  of  a  political  frameup,  he  said,  the 
perpetrators  of  which  were  in  this  coun¬ 
ty.  The  case  was  ordered  tri^  in 
Ramsey  county  of  which  St.  Paul  is  the 
county  seat.  The  court  ordered  further 
that  trial  of  the  case  proceed  without 
dday. 


HEARING  IN  SPRINGFIELD 

A  public  hearing  was  held  Oct.  24  at 
Springfield,  Mass.,  by  the  State  Board 
of  Conciliation  and  Arbitration,  as  a 
final  move  in  the  board’s  five  months’ 
efforts  to  settle  the  strike  of  printers 
employed  by  the  Springfield  Republi^n, 
Daily  News,  Union  and  Evening  Union. 
Testimony  was  taken  under  oath  and  a 
stenograj^ic  record  was  made  of  the 
proceedings.  After  a  study  of  the  in¬ 
formation  obtained  at  the  hearing  the 
board  will  make  public  its  findings. 


is  under  way.  The  great  automotive 
experiment,  the  National  .\uto  Show 
opening  in  New  York  Nov.  2,  is  the 
attraction.  The  last  preview  of  the 
year  is  lieiiig  held  Friday,  Oct.  25,  at 
which  time  we  will  be  given  a  peek  at 
the  new  Lincoln,  which  will  be  an¬ 
nounced  Nov.  2  at  the  private  showing 
of  the  Ford  Motor  Company  in  the 
Hotel  .\stor,  running  as  a  counter-at¬ 
traction  to  the  New  i’ork  Show.  Most 
of  the  Detroit  advertising  and  news 
men,  as  well  as  advertising  managers 
and  agency  officials,  are  leaving  to  be 
ill  New  York  Saturday  for  the  big  Pon¬ 
tiac  larty.  On  Monday,  Oct.  28, 
Chevrolet  will  rciicat  the  big  press  din¬ 
ner  which  was  such  a  siKcess  in  Detroit 
last  Thursday  night.  On  Friday,  Nov. 

1,  Studebaker  will  meet  the  newspaper 
men  at  the  Pennsylvania  Hotel  for  the 
annual  Studebaker  party. 

Buick.  Cadillac-La  Salle,  Ford,  Hud- 
son-Terraplane,  Packard  and  Pontiac 
have  already  announced  their  1936  lines 
and  so  far  their  schedules  have  been 
encouraging  for  newspapers. 

Chevrolet  will  be  announced  on  Nov. 

2.  The  pre-announcement  schedule  re¬ 
leased  to  newspapers  has  lieen  unusuallv 
large  and  in  a  wide  list  of  publications. 
The  Novemlier  announcement  schedule, 
released  this  week,  is  one  of  the  very 
large  m’^nmobile  schedules  of  1935. 
This  schedule,  topped  with  full  pages  in 
key  cities  on  Nov.  2,  will  arouse  con¬ 
siderable  interest  when  the  newspapers 
of  -America  carry  the  Chevrolet  message 
prepared  by  ('nrnpliell-Ewald  Company. 

The  Chrysler  lines,  both  .Airflow  .and 
-Airstream,  will  be  announced  through 
the  newspaix?rs  when  the  dealers  receive 
their  cars.  The  Lee  Anderson  .Agency 
have  made  up  their  list  with  copy  sizes, 
hut  with  no  dates  available. 

The  pre-announcement  advertsing  on 
Dodge  is  now  running.  The  announce¬ 
ment  copy  is  expected  the  early  part  of 
November.  The  new  space  buyer  on 
Dodge  at  Ruthrauff  &  Rj-an  is  O.  T. 
•Anderson,  formerly  of  Chicago. 

Graham-Paige  have  had  their  factory 
men  in  for  the  1936  meetings.  Willis 
Munro,  advertising  manager,  was 
among  those  who  addressed  the  factory 
men.  It  is  expected  that  Graham  wiU 
step  out  in  1936  and  make  a  serious 
bid  for  business.  Graham  will  be  an¬ 
nounced  at  the  New  York  Show,  bring¬ 
ing  the  super-charger  to  the  low-priced 
field. 

Oldsmobile  will  be  announced  through 
a  large  list  of  newspapers  this  wcek-emL 
The  pre-announcement  copy  has  been 
running  for  some  time,  placed  by  D.  P. 
Brother  &  Co. 

Plymouth,  through  J.  Stirling  Getch- 
ell,  is  announcing  the  1936  line,  starting 
with  announcement  c<my  in  the  evening 
newspapers  of  Oct  25,  morning  papers 
of  Oct.  26  and  Sunday  papers  of  Oct 
27.  The  usual  copy  size  is  1,015  lines, 
but 


Touching  on  the  exodus  of  Holly¬ 
wood  stars  to  New  York  and  the  possi¬ 
bility  of  movie  companies  moving  their 
studios  to  escape  high  taxation,  Mr. 
Ilearst  went  on: 

“What  1  do,  however,  is  of  little 
consequence ;  but  I  feel  that  a  great 
number  of  people  with  considerable  in¬ 
comes  arc  planning  to  reside  elsewhere, 
luid  that  a  great  many  who  had  in  mind 
to  come  to  California,  and  to  remain 
here  for  at  least  /half  of  their  time,  are 
realizing  the  utter  impossibility  of  doing 
so. 

“Tlie  California  law  contains  the  pe¬ 
culiar  provision  that  if  anyone,  even 
though  a  citizen  of  another  state,  re¬ 
mains  in  California  six  months  of  any 
year,  he  thereby  becomes  for  that  year 
a  citizen  of  California,  and  is  subject  to 
California  income  taxes  in  addition  to 
the  taxes  he  lias  to  pay  in  the  state 
where  he  has  his  actual  and  legal  resi¬ 
dence. 

“This,  of  course,  will  prevent  many 
well-to-do  people  from  being  even  part- 
time  residents  of  the  state. 

“The  California  income  tax  was  an 
unhappy  move — very  unhappy  for  us 
who  are  compielled  to  leave  the  state, 
but  also  somewhat  unfortunate  for  the 
state,  which  may  lose  some  useful 
jieople  and  enterprises. 

“However,  the  state  is  so  great  and 
so  rich  that  it  will  easily  sustain  the 
loss.  The  great  misfortune  falls  upon 
those  who  have  to  leave  it. 

W.  R.  Hearst." 

In  a  fuller  explanatory  editorial  ap- 
jiearing  in  his  papers  Oct.  24  Mr.  Hearst 
laid  most  of  the  tax  blame  on  the  federal 
government,  saying  that  he  believes  “tlw 
government  should  be  given  due  credit 
for  robbing  everybody  with  the  utmwt 
impartiality.  .  .  .  Present  day  excise 
IKjlicies  are  not  taxation  merely.  They 
are  always  extortion,  and  sometimes 
confiscation.” 

Mr.  Hearst  said  he  was  closing  his 
San  Simeon  home  and  cannot  tell  when 
it  will  be  reopened — “if  at  all.” 


PIGEON  CARRIES  S.  O.  S. 

E.  M.  Dealey,  vice-president  of  the 
Dallas  News  and  Journal,  and  Mrs. 
Dealey  were  rescued  off  the  Florida 
coast  Oct.  22  •  wheir  a  ■  pigeon  released 
from  the  fishing  schooner  they  were  on 
carried  a  call  for  help  to  Mi^L  The 
boat,  piloted  by  its  captain,  Tim  Moore, 
went  aground  and  the  pigeon,  which 
Moore  always  carried,  brought  a  (Doast 
Guard  rescue  ship,  according  to  the  A.P. 

PENNZOIL  NAMES  AGENCY 

The  Qeveland  office  of  Ftiller  & 
Smith  &  Ross,  Inc.,  has  been  appointed 
advertising  agency  for  the  Pennzoil 
Company,  Oil  City,  Pa.  The  agency  will 
handle  sales  promotion  as  well  as  adver¬ 
tising.  E.  F.  Johnson,  John  Saltz,  and 
E.  J.  Martin,  now  associated  with  the 
Pennzoil  Company,  will  join  the  agency. 


it  runs  into  larger  space  in  the 
metropolitan  points.  ' 

Production  figures  at  this  time  of  the  CORRECTION 

year  are  always  interesting.  Up  to  Transposition  of  a  line  in  the  hn- 
OcL  19,  Ford  was  still  leading  the  age  figures  for  Muncie,  Ind.,  for  Sep- 
field,  having  produced  33,500  new  tember,  published  last  week,  credited^ 
models.  Chevrolet  is  a  close  second  Muncie  Press  (daily  only)  with  329,- 
with  26,250.  The  rest  of  the  pack  are  957  lines;  and  the  Muncie  Star  (daily 
all  piled  together.  Pontiac,  14.800;  only)  with  344,088  lines.  These  totals 
Oldsmobile.  13,149;  Plymouth.  13.000;  should  have  been  reversed.  Editor  & 
Buick,  14,500;  and  Dodge  with  12,500.  Publisher  regrets  the  error. 
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Politicians  ignore  it— 

Brain  trusters  scorn  it— 
Business  men  take  it  for  granted! 


For  the  last  five  years.  Federal  and 
State  agencies  have  tried  to  relieve 
unemployment  by  “made-work”.  Ways 
and  means  of  creating  jobs  have  chal¬ 
lenged  the  ingenuity  of  those  in  govern¬ 
ment  who  believe  that  a  job  is  better 
than  a  dole.  But  bow  were  jobs  created 
before  the  depression  came? 

The  ABC  of  Economics 
As  an  advertising  agency,  it  has  been 
iiur  privilege  to  see  the  inside  of  the 
American  economic  system  during  the 
past  60  years  and  more.  We  have  sat  in 
the  councils  of  management.  We  have 
studied  the  problems  »>f  sales  and  have 
translated  the  virtues  of  a  product  into 
our  most  compelling  appeals  in  order 
to  -.ell  our  customers’  goods.  And  then 
what  happened? 

As  sales  increased,  jobs  were  created. 
As  volume  grew,  there  were  more  jobs 
inside  the  plants  whose  products  we 
helped  to  sell.  More  jobs,  too,  in  the 
plants  where  raw  materials  were  used, 
^lien  the  railroads  shipped  more  goods, 
more  freight  cars  were  needed,  more 
handlers  employed.  In  distribution,  job¬ 
bers  and  retailers  in  turn  employed 
more  sales  people.  All  this  has  been  an 
every  day  routine  in  the  operation  of 


the  American  economic  system.  Busi¬ 
ness  Men  take  it  for  granted.  Politicians 
ignore  it.  Brain  Trusters  scorn  it. 

America  Builds  from  Within 

But  the  American  economic  system  has 
been  built  by  jobs  made  from  within 
and  not  from  without.  By  jobs  that  re¬ 
sulted  from  ever  greater  sales  ability 
and  sales  strength  as  spread  throughout 
the  nation  by  advertising  —  salesman¬ 
ship-in-print. 

In  the  past  63  years  we  have  invested 
for  clients,  upwards  of  $.300,000,000  in 
advertising  —  $180,000,000  of  it  in  the 
last  five  years  of  depression.  Billions  in 
sales  accrued  to  our  clients  as  a  result  of 
investing  ibis  money.  Employment  for 
hundreds  of  thousands  was  thus  cre¬ 
ated.  A  million  retailers  made  their 
mark-up  on  millions  of  sales.  Freight 
loadings  swelled.  Banks  turned  their 
money.  Ships  loaded  their  cargoes.  And 
dividend  checks  got  into  the  mail. 

Salesmanship-in-Print  Turns 
Dollars  into  Jobs 

All  these  things  happened  because 
someone  appealed  successfully  to  the 
millions  to  buy.  Because  someone  ac¬ 


celerated  the  quick  exchange  of  goods 
with  advertising,  which  Lord  &  Thomas 
defined  30  years  ago  as  Salesmanshif>- 
in-Print. 

True  salesmanship-in-print  is  a  great 
<leal  more  than  the  mere  writing  of 
<‘opy.  It  is  a  commercial  concept  as  wide 
as  the  field  of  human  imagination  and 
emotion.  It  is  the  vital  stuff  of  which 
commerce  is  made.  And  the  men  who 
can  apply  its  principles  with  mastery 
and  creative  fire  are  few  indeed.  Yet 
they  are  here  at  Lord  &  Thomas— they 
have  always  been  here.  Men  with  the 
feel  for  ideas  that  sell.  Men  who  know 
that  advertising  success,  like  all  com¬ 
mercial  success,  depends  on  getting  big 
men  behind  you:  men  who  can  sell  the 
most  for  the  monev. 

Jobs  Made  from  Within 
If  America’s  recovery  is  to  be  real,  it 
must,  as  always  before,  rest  securely 
on  jobs  made  from  within  American 
business.  Politicians  ignore  this.  Brain 
Trusters  scorn  it.  But  Business  Men 
who  win,  take  it  for  granted.  And  in  giv¬ 
ing  irresistible  buying  Reasons- Why  to 
the  millions  with  money,  salesmanship- 
in-print  creates  jobs  for  the  other  mil¬ 
lions,  which  means  a  Real  Recovery. 


LORD  &  THOMAS  ^  advertising 


There  are  Lord  &  Thomas  offices  in  iVeto  York;  Chicago;  Los  Angeles;  San  Francisco;  Toronto;  Paris;  London, 
office  is  a  complete  advertising  agency ^  self-contained;  collaborating  with  other  Lord  &  Thomas  offices  to  the  client* s  intesremt 
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NO  TRICK  TO  WRITE  and  some  so  undecipher-  GRIDIRON  VIEWS  SENT  victures  m  iu  oi, 


SAYS  W.  R.  HEARST 


able  that  it  cannot  be  read  even  by  the 
I)erson  who  wrote  it. 

And  as  it  is  with  j^enmanship  so  it 


BY  CARRIER  PIGEON 


office  in  27  minutes  after  leavii^  tl» 
players’  bench  just  off  the  gridirot 
The  loft  was  about  a  mile  from 


All  Ya  14  »  rk  ■  U  /MUl  as  ll  is  WUII  II  1  lie  ......W  ..viu 

u  nave  to  Do  1*  to  Have  jj  phrasing  of  words  in  writ-  Two  San  Francisco  Dailies  Used  Birds  News  office,  accounting  for  i>art  of 


Thoughts  Worth  Setting  Down, 

He  Says  in  Letter — Writes  All  Kvery  one  develops  his  own  style, 

Articles  He  Signs,  and  More  =*"'1  '»ad.  is  the  one 

-  which  IS  natural  to  him,  and  in  which 

“Of  course  I  write  my  signed  articles,  he  best  expresses  his  own  thoughts. 


^  I  Y""  *">■  "■'■’‘■"S-  Successful  use  of  pigeons  to  trans- 

W.lliam  Kandolph  Hearst  said  in  a  let-  I  do  most  of  it  at  night.  photographs  from  gridiron 

ter  to  Paul  Mallon  North  American  There  are  so  many  executive  proh-  j,  reported  by  both  the  Nan 

Newsjiaper  Alliance  Wellington  corre-  lems  during  the  de'time-problems  of  /r^-aiiruco  Call-lhillctin  and  the  San 
s|Kindent,  released  Uct.  20.  Mr.  Hearst  s  organization,  problems  of  economics,  prancisco  NcJfs  The  pictures  taken 
letter  was  in  answer  to  questions  as  to  problems  of  iKilicy,  circulation  problems,  .  of  California- Santa 


in  Covering  U.  of  California  transit  time.  .  ,  , 

c  »  /.i  n  Contrasting  with  the  pigeon  servio, 

:>anta  Clara  Came  planes  also  flew  pictures  to  San  Fran. 

October  19  _ cisco  Saturday.  The  shots  showed  i 

-  railway  wreck  in  Lo.s  Angeles.  Th* 

t-  r  1  f  •  .  .  lK)th  types  of  air  service,  old  and  net 

Successful  use  of  pigeons  to  trans- 

crriHJron  mzdc  good  Saturday. 


port  action  photographs  from  gridiron 
sidelines  is  reported  by  both  the  San 


DAVID  STERN  3D  PROMOTED 


his  writing  metluxls.  It  follows :  advertising  problems,  print  paper  prob- 

•San  Simeon,  Calif.  lems,  news  and  picture  questions,  and 
My  dear  Mr.  Mallon :  even  matters  of  presses  and  press  w'ork. 

You  asked  me  if  I  write  all  the  art-  .\t  night  things  cool  off  and  quiet 
ides  1  sign.  down.  The  stars  come  out  and  the 

That,  sir,  is  not  a  very  complimentary  youngsters  go  to  lied — sometimes, 
question.  ’  Then -if  ever — a  stray  thought  is 

Would  it  lie  discourteous  for  me  to  likely  to  come  swirling  out  of  the  dark- 
ask  in  return  if  you  write  all  the  articles  ness  like  a  bat  and  light  on  you. 


promems  OI  IKII  cy.  circu.aiion  promen.s,  Uuiversitv  of  California- Santa  Publisher*.  Son  Named  Promolh. 

advertising  problenis  print  i«per  proh-  appeared  in  PhiUdelphi.  Record 

lems,  news  and  picture  questions,  and  Saturday  afteriuKin.  Oct.  Manager,  Philadelphia  Kecord 

even  matters  of  presses  and  press  w'ork.  jg  David  Stern,  3d,  son  of  J.  Daw 

At  night  things  cool  off  and  quiet  ‘.xi, hough  Berkeley  is  40  minutes  by  Stern,  publisher  of  the  riuladelpkK 
down.  1  he  stars  come  out  and  the  j,iterurhan  train  and  ferry  from  the  Record,  A’lic  York  Post  and  Camln 

youngsters  go  to  lied-sometimes  Francisco  Ferry  Building,  the  (\.  J.)  Cuuncr  and  Poft,  has  lieen 

...  ”  ever  a  stray  Oiought  is  .,j„(.ons  enabled  the  San  Francisco  jiointed  promotion  manager  of  tht 

likely  to  come  swirling  out  of  the  dark-  j^p^^s  to  have  papers  with  pictures  of  Record,  succeeding  David  Stern  Lotk 

ness  like  a  bat  and  light  on  you.  j,,  Berkeley  by  the  time  the  nephew  of  the  publisher,  who  will  coo- 

l  liat  IS  the  tune  1  do  my  writing.  stadium,  it  was  tinue  as  business  manager  of  that  daily 

such  as  It  IS.  stated.  The  pictures  were  taken  by  Mr.  Stern  s_  son  has  relinquished  fc 


you  sign?  That  is  the  time  1  do  my  writing,  ^.rowd  was  leaving  the  stadium,  it  was  tinue  as  business  manager  of  that  daily  | 

Dt  course  you  do,  and  of  course  you  such  as  it  is.  stated  The  pictures  were  taken  by  Mr.  Stern’s  son  has  relinquished  fc 

do  not  think  that  you  are  so  much  I  know  lietter  than  any  one  that  it  Q  Brvant  News  cameraman  post  as  an  editorial  writer,  hut  is  con- 

cleverer  than  other  iieople  that  you  can  is  iuconse(|uential.  -Most  newsiiaper  \llH?rs  Cali-Builetiu  photog-  tinning  as  drama  editor,  writing  revie». 


write  and  others  cannot. 

1  am  a  professional  newspaiiernian. 


writing  IS. 

1  wish  I  could  write  hooks  that  live. 


raiiher,  Inith  veteran  workers. 


in  the  Record  under  the  name  of  "Pettr 


Mr.  Mallon,  and  I  have  been  working  like  Dickens,  or  Thackeray,  whom  1 

at  the  newspaiKT  business — not  play-  reail  devotedly  when  I  was  youmr.  or 

ing  with  it,  but  working  at  it — day  and  like  our  own  .American  Mark  Sullivan 
night  for  over  fifty  years.  or  F'rank  H.  Simonds,  or  Carl  Sand- 

Would  I  not  lie  a  “dumb  duck.”  as  burg, 

the  saying  goes,  if  I  did  not  know  the  -Ml  I  flo  is  scratch  down  a  few  evan- 

rudiments  of  my  trade  by  this  time?  escent  thoughts  that  are  born  in  the 


Mr.  Bryant  has  lieen  working  on  Stirling.”  He  has  lieen  a  inember  of  tk 
the  homing  pigeon  klea  lor  several  staffs  ot  his  father  s  1  Inladelphia  w 


reafl  devotedly  when  I  was  youn<r.  or  .  j;  .  invention  Camden  newspatiers  for  six  years  and  i 

like  our  own  .American  Mark  .^llivan  ^^a  -^  ‘arveTfo^  known  to  all  his  associates  as  "Tomnn 

or  Frank  H.  Simonds.  or  Carl  Sand-  Stern.  .At  the  Record  he  also  acts  a 


Of  course  I  write  my  signed  articles  night,  and  hardly  live  out  the  day. 


and  many  more  that  I  do  not  sign.  R.  He.vrst. 

If  I  do  not  write  them,  who  does?  - 

I  wish  I  knew.  LIQUOR  COPY  SURVEY 

I  am  lieing  sued  on  one  of  them  now  p.  c  1  «/  1  c  j 

and.  if  I  did  not  write  it.  I  wish  the  ^oolever  Send.  Question, 

fellow  who  did  would  come  up  like  a  Newspapers 

man  and  tell  me  about  it  and  "take  the  (Si>ccial  to  Editor  &  rusnsnER) 

rap.”  \V.\smN(;Tox,  1).  C..  Oct.  22 — Dr. 

Furthermore.  Mr.  Mallon.  I  do  not  Winilever,  editor  of  the  National 

think  it  is  such  a  trick  to  write.  Methodist  Press,  is  conducting  a  nation- 

.Anvbodv  who  can  think  can  write.  survey  of  newsiiaper  editors  with 

It  does  not  take  much  practice  to  put  regard  to  their  viewpoints  on  liquor 


lost  in  transit. 

■A  container  for  12  iiictures  on  movie 
film  also  has  been  perfected,  Mr.  Bryant 
^tated.  He  explained  that  the  need  of 
-ending  several  views  to  get  a  gcxid 
fiKitball  action  shot  had  presented  a 
weight  handicap  not  faced  by  .Vccc  York 
Journal  ship  photographers  who  have 
lieen  using  the  carrier  pigeons  for  sev- 


comiitroller  and  organized  the  credit  de 
partment.  He  is  26  years  old  and  tc 
married  this  spring  to  Miss  lowix 
Beggs  of  Philadelphia. 


ITALY  BARS  LONDON  TELEGRAPH 

Without  giving  an  official  reason  tk 
Ministry  of  Press  and  Prcipagans 


,  ,,  ewspapers  „^y„,bs  with  success.  The  News  barred  the  London  Daily  '1  eleyntt 

w  ^  toiiiid  that  the  special  vest  and  con-  from  Italy.  Oct.  22.  The  Minism 

.‘V,-  '■/'  '  v”.-  ^  taiiier  enabled  shipment  of  a  dozen  shots  admitted  that  the  sale  of  the  newspaje 

Karl  UiK.kwer,  editor  of  the  National  ^  ^  prohibited,  but  made  no  comniffi 

Methodist  Press,  is  conducting  a  natuni-  -p,  ^  ex,K.riments  were  wi  h  a  ^4-  It  is  known,  however,  that  the  daiit 

wide  survey  ot  newsiiaper  editors  with  .  .  a  4  _  >  „,,„ti,niprp  nf  In 


thoughts  into  words.  advertising.  This  survey  will  suptile- 

Ail  you  have  got  to  do  is  to  have  ^^l^ttchier  one  made  previously, 

some  thoughts  which  are  worth  putting  ''  ""'ever  is  querying  editors,  as 

into  words.  whethtr  tluir  i>aixjrs  c.irry  lujiuir 

Some  people  write  better  than  others,  adiertising,  whether  handling  this  ad- 
of  course,  and  some  tieople  write  worse  vertising  has  any  influence  on  the  edi- 
I  am  probably  one  of  those  who  write  •  "‘'“t  are  the  sentiments 

worse,  and  still  I  can  express  mv  own  whether  the 

thoughts  lietter  than  any  one  else  can  "‘’"'1  s»'PPo«.  movements  calcii- 

exnress  thptn  for  tnp  lated  to  outlaw  the  liquor  traffic.  This 


express  them  for  me. 

You  remember  Tim  Sullivan  of  New 
York.  He  was  elected  to  Congress  from 
the  East  Side. 

Some  opponent  in  Congress  compared 
him  satirically  to  Daniel  Webster. 


(|uestiouiiaire  is  going  to  about  500  edi¬ 
tors  of  representative  newspapers. 

MISSISSIPPI  PRESS  MEETS 

Organization  of  a  daily  press  section 


ounce  burden.  is  regarded  as  the  mouthpiece  of  .it 

The  bird  used  by  the  News,  which  thony  Eden,  Britain’s  League  spokes- 
had  made  several  test  flights,  enabled  mati. 


ulifp  iHiamt  l^pralb 

RESPECTFULLY  SUBMITS 

the  folloAving 

PERTINENT  FACTS: 


Mr.  Sullivan  rose  with  considerable  and  adoption  of  resolutions  expressing 


dignity  and  said: 


appreciation  of  Governor  Senett  Con- 


“I  may  not  be  a  Daniel  Webster,  tier's  action  in  approving  the  “home 
I  do  not  pretend  to  be.  but  I  can  rep-  printing  bill”  marked  the  recent  Mis- 
resent  my  own  district  better  than  Dan-  sissippi  Press  Association  meeting  in 
iel  Webster  could.”  Jackson.  Edgar  G.  Harris,  IVest  Point 

That  is  the  way  I  feel  about  my  writ-  Times  Leader,  was  elected  chairman  of 
ing.  the  daily  section  and  Ernest  Smith. 

I  may  not  be  so  “hot.”  but  I  can  Greem'ille  Democrat-Times,  was  elected 
express  my  own  thoughts  more  ore-  secretary.  The  resolution  relative  to  the 


express  my  own  thoughts  more  pre-  secretary.  The  resolution  relative  to  the 
cisely  than  even  a  George  Bernard  home  printing  bill  praised  it  in  view  of 
Shaw  could  express  them  for  me.  its  provisions  that  public  printing  for 

So  it  is  with  every  one,  Mr.  Mallon,  the  state  be  done  in  the  state, 
who  has  a  style  of  expression  which  is  1  — 

his  own. 

You  ask  how  I  developed  my  own 

particular  style.  JJCliy  OlCVClla 

I  hardly  know.  I  just  fell  into  it 

naturally,  as  one  develops  one’s  owm  for  fifteen  years  associated 
particular  style  of  penmanship.  .  . 

Do  you  remember  when  we  and  all  With 

the  youngsters  at  school  were  taught 

the  Spencerian  system  of  penmanship,  Howland  and  Howland 

.NCOKPOR.™ 

strokes  and  bearing  lightly  on  the  up  aS 

strokes  ? 

How  regular  and  identical  our  pen- 
manship  was  then.  ^  ICe-rrCSiacnt 

But,  like  Mary’s  little  lamb  in  Pitts-  n  •  1 

burgh.  “Now  look  at  the  damn  thing.”  effect we  October  15,  1935 

You  and  I  and  every  one  of  those 
youngsters  have  grown  up  to  write  a  * 

different  hand — some  thin  and  tight.  tnt  _ 

some  wide  and  loose,  some  tall  and  i60  North  Michigan  Ave. 

scraggly.  some  so  minute  that  you  need  Chicago  Illinois 

a  magnifying  glass  to  read  it,  some  ®  ’ 

sprawled  all  over  the  page,  some  clear  |l  —  — 


The  H('raltl’8  Cireulatiun — 

\.  B.  Audit — 12  Mo.  ending 
.Mareli  .31,  1935,  was — 

The  Herald’s  Present 
ADVERTISING  RATE  WAS 
ESTABLISHED  IN  1925  When 
Its  Circulation  Was — 


50,767 

SUNDAY 

52,472 

DAILY 

25,403 

SUNDAY 

26,805 


Vice-President 

effective  October  15,  1935 

• 

360  North  Michigan  Ave. 
Chicago,  Illinois 


10 -YEAR  GAIN  daily  99.9%,  Sunday  96% 

LIKEWISE  ■  • 

The  Herald  Now  Leads 

The  Seeond  PAPER  IN  CIRCULATION  By 

DAILY  44%,  SUNDAY  70.3% 

Home  Delivered  I.,ead  Daily  43%,  Sunday,  60% 

• 

On  the  basis  of  the  Above  (Growth — as  well  as  the  tremendous 
increase  in  the  potential  of  the  Miami  Market — we  feel  fully 
jiistifiiMl  in  announcing  our  first  rale  increase  in  10  years. 
EFFECTIVE  NOV.  1,  1935.  The  MIAMI  HERALD’S  ADVER¬ 
TISING  RATE  WILL  BE  13c.  per  Line  Daily  and  14c.  per  Line 
Sunday.  This  is  AN  INCREASE  of  ONLY  18%  Daily  and 
16.5%  Sunday. 

(Tlir  Miami  il|rralii 

FLORIDANS  MOST  IMPORTANT  NEWSPAPER 
FRANK  B,  SIIUTTS,  IMblUher 

National  Reproaentativeas  Southern  Repreaentativc: 

J.  P.  McKinney  &  Sons*  Inc.  Geo.  M.  Kohn*  Inc. 

New  York — Chicago — San  Francisco  Atlanta 
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This  May  Interest 
Newspaper  Publishers 

On  October  1st,  1934  we  took  over  the  repre¬ 
sentation  of  a  Newspaper  in  a  highly  competi¬ 
tive  city.  The  figures  below  showing  General 
Linage  LEADERSHIP  speak  for  themselves. 


1934 


1935 


Before  we  represented  it .  . 

The  Newspaper  Opposition 
JVe  Represent  Led  Paper  Led 


JAN .  7,562—11%  - 

FEB .  .  10,506—14.3% 

.MARCH .  5,847—  5.5% 

APR  1 1 .  7,355—  6.4% 

MAY .  .  13,929—11.1% 

JUNE .  5,077—  4.7% 

JULY .  4,525—  5.5% 

AUG .  10,824— 12.7%o  - 

SEIT .  8,967—11.7%  - 

9  Mo .  19,886  lines  leadership 

by  Opposition  Paper 


After  we  represented  it .  . 

The  Newspaper  Opposition 
fFe  Re  present  Led  Paper  Led 


JAN .  15,728—20.2%  - 

FEB .  19,976—24.3%  - 

MARCH .  27,019—27.6%  - 

APRIL .  22,263—23.7%  - 

MAY .  41,051—44.4%  - 

JUNE .  23,329—29.9%  - 

JULY .  35,759—40.2%  - 

AUG .  29,528—42.5%  - 

SEUr .  38,549—79.2%  - 

9  Mo .  253,202  lines  leadership 

by  The  Newspaper  We  Represent 


Although  many  Newspapers  have  shown  losses  in  National  Advertising  for 
the  first  nine  months  of  1935,  our  Newspaper  in  the  city  referred  to  shows  a 
gain  of  113,596  lines,  while  the  Opposition  Paper  shows  a  loss  of  159,492  lines. 

We  will  gladly  give  the  name  of  this  paper  on  request,  and  welcome  your 
contacting  the  Publisher  for  further  information. 

But  this  is  not  an  isolated  case.  We  also  had  another  important  Newspaper 
added  to  our  list  the  latter  part  of  1934  and  in  nearly  every  month  up  to  date, 
we  have  shown  an  increase  in  General  advertising. 

What  our  organization  with  its  coast  to  coast  operation,  its  seven  offices,  and 
72  experienced  newspaper  advertising  salesmen  have  accomplished  for  these 
publications,  we  have  reasons  to  believe  can  be  accomplished  for  you. 


Paul  Block  and  Associates 

National  Advertising  Representatives 


NEW  YORK  BOSTON  PHILADELPHIA  CHICAGO  DETROIT  CINCINNATI  LOS  ANGELES  SAN  FRANCISCO 


I  HEARST  DAILY  PAPERS 

VLBANY  . Times-Union 

VTLANTA  -  -  -  Evening  Georgian 
iALTIMORE  -  -  Evening  News-Post 
JOSTON  -  -  -  Evening  American 
ZHICAGO  -  -  -  Evening  American 
ZHICAGO  -  -  Herald  and  Examiner 
DETROIT  ....  Evening  Times 

LOS  ANGELES . Examiner 

LOS  ANGELES-  -  Herald  6f  Express 
MILWAUKEE  -  -  -  Wisconsin  News 

NEW  YORK . American 

NEW  YORK  -  -  -  -  Evening  Journal 
OAKLAND  ....  Post-Enquirer 

OMAHA . Bee-News 

PITTSBURGH  -  -  -  Sun-Telegraph 
ROCHESTER  -  -  -  Evening  Journal 
SAN  ANTONIO  -  -  -  Evening  Light 
SAN  FRANCISCO  -  -  -  Examiner 
SAN  FRANCISCO  .  .  Gill-Bulletin 
SEATTLE  -  -  -  Post-Intelligencer 
SYRACUSE  ....  Evening  Journal 
WASHINGTON  - 
WASHINGTON  . 


HEARST  SUNDAY  PAPERS 

ALBANY  . Times-Union 

ATLANTA  - 
BALTIMORE 

BOSTON .  Advertiser 

CHICAGO  -  -  Herald  and  Examiner 
DETROIT 
LOS  ANGELES 
NEW  YORK 
OMAHA  .  - 
PITTSBURGH  -  -  -  Sun-Telegraph 

ROCHESTER . 

SAN  ANTONIO  .... 

SAN  FRANCISCO  -  -  - 
SEATTLE  -  -  -  Post-Intelligencer 

SYRACUSE . 

WASHINGTON  .... 


American 


Examiner 


American 


Times 

Examiner 

American 

Bee-News 


American 

American 


r  Z' 


I 

3  9  VITAL  SELLINgIf 


I 


ECTED  SALES  POIdER 


The  safety  of  flying  has  been  greatly 
enhanced  by  the  “beam”  transmitter.  Through 
the  pilot’s  ear-phones  comes  the  buzz  or 
signal  which  tells  him  he  is  on  the  course. 

Millions  of  families — nearly  a  fifth  of 
the  population  of  the  nation — find  shopping 
guidance  in  the  advertising  columns  of  39  great 
Hearst  newspapers. 

WE11/$P/%PEI^S 

sIfoRCES  in  18  GREAT  MARKET  AREAS 
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TOTAL  1935  CLASSIFIED  IS  EXPECTED 
TO  SURPASS  1932  AGGREGATE 

Large  Gain  Over  1933  Is  Forecast  by  Present  Figures  for  52  Prin¬ 
cipal  Cities — Rockford  Dailies  Adopt  New 
Type  Face 
By  L.  P.  LIKELY 

CLASSIFIED  linage  will  nose  out  El  Paso  Fall  Directory 

the  1932  total  volume  in  52  cities  -v  t  k.  LOOSE,  classihed  manager  of 
rejKjrted  by  Media  Records  if  the  trend  .  jjij.  /;/  Paso  Timos,  sounds  an- 
for  the  lirst  nine  months  of  this  year  other  optimistic  note  “from  way  down 
continues  through  the  final  ipiarter.  The  there  in  the  Southwest.” 
total  in  these  cities  slumiied  under  that  He  writes  of  a  100,000  line  gain  so 
of  each  preceding  year  from  the  com-  far  this  year  and  an  excess  ad  count  of 
mencement  of  Media  Records  tabula-  over  10,000.  He  says  that  classified 
tions  in  1928,  up  to  and  including  1933  conditions  on  his  jiaper  are  the  best 

which  was  the  low  point.  The  yearly  since  the  boom  days, 

totals  are:  On  the  last  day  of  each  September, 

1928  .  .345,834,702  the  Times  publishes  its  classified  Fall 

1929  .  .545,440,562  Directory.  This  year’s  special  annoiin- 

1930  .  298,950,101  ces,  at  the  top  of  each  (lage: 

1931  .  265,270,127  “tx  paso  faix  directory.  Featuring 

1932  .  220,360,713  .\n  Exclusive  Selection  of  the  City’s 

1933  .  197,262,098  lx*ading  Merchants  and  Professional 

1934  .  205,321,579  Services  Whose  Names  Figure  Prom- 

.\ggregate  volume  for  three  quarters  inentaly  in  the  Business  Activities  of  El 
of  1935  is  168  million  lines,  equivalent  Paso.  Tear  Out  This  Page  and  Keep 
to  224  million  for  12  months,  which  as  a  Ready  Reference  Guide  of  Who’s 
would  be  four  million  over  the  third  Who  in  the  Southwest.’' 
worst  year.  The  phrase  “Progressive  El  Paso”  is 

Qassified  has  not  synchronized  itself  suiierimposed  over  a  two-inch  eight 
with  total  newspaper  advertising  in  column  cut  of  a  skyline  view  of  the 
gains  and  losses,  for  while  total  news-  city’s  business  area,  appearing  just  be- 
paper  advertising  increased  in  1929  over  low  the  page  heading. 

1928,  classified  lost  nearly  400,000  lines.  -Ml  ads  in  the  feature  are  two-inch 
While  1933  was  the  common  low  year  single  column,  some  with  small  cuts, 
for  both,  total  advertising  in  1934  over-  Each  is  classified  according  to  the  kind 
look  the  1932  figure  while  classified  did  of  business.  None  of  the  copy  is  set 
not.  There  is  hardly  a  reason  apparent  full  column  measure,  thus  giving  better 
at  this  time  why  this  year’s  total  will  display  and  readability  to  the  10-point 
not  even  exceed  224  million  lines.  For,  headings. 


By  L.  P. 

CL.KS.SIFIED  linage  will  nose  out 
the  1932  total  volume  in  52  cities 
reftorted  hy  Media  Records  if  the  trend 
for  the  lirst  nine  months  of  this  year  , 
continues  through  the  final  ipiarter.  The  | 
total  in  these  cities  slumiied  under  that 
of  each  preceding  year  from  the  com-  ] 
mencement  of  Media  Records  tabula-  , 
tions  in  1928,  up  to  and  including  1933  , 
which  was  the  low  point.  The  yearly  . 
totals  are: 

1928  .  .345,834,702  i 

1929  .  .545,440,562 

1930  .  298,950,101 

1931  .  265,270,127 

1932  .  220,360,713 

1933  .  197,262,098 

1934  .  205,321,579 

-Aggregate  volume  for  three  quarters 
of  1935  is  168  million  lines,  equivalent 
to  224  million  for  12  months,  which  ; 
would  be  four  million  over  the  third 
worst  year. 

Qassified  has  not  synchronized  itself 
with  total  newspaper  advertising  in 
gains  and  losses,  for  while  total  news-  i 
paper  advertising  increased  in  1929  over 
1928,  classified  lost  nearly  400,000  lines. 
While  1933  was  the  common  low  year 
for  both,  total  advertising  in  1934  over¬ 
took  the  1932  figure  while  classified  did 
not.  There  is  hardly  a  reason  apparent 
at  this  time  why  this  year’s  total  will 
not  even  exceed  224  million  lines.  For. 
if  you  recall,  the  last  quarter  of  1932 
was  fraught  with  much  sour  business 
sentiment. 

♦  *  ♦ 

Then  And  Now 

FR(3M  an  old  printed  tabulation  en¬ 
titled  “Sur\'ey  of  Classified  Linage” 
which  was  circulated  freely  several 
years  ago,  we  find  that  the  first  15 
classified  leaders  in  1927  were,  in  order : 

Neiv  York  World,  Los  Angeles 
Times,  Chicago  Tribune,  Kansas  City 
Star,  Detroit  Netus,  Los  Angeles  Ex- 
amhier,  Philadelphia  Inquirer.  Roch¬ 
ester  Democrat  &  Chronicle,  Nezv  York 
Times.  Washington  Star.  Baltimore 
Sun,  Oakland  Tribmie,  Brooklyn  Eagle, 
Xewark  Nezvs,  and  Pittsburgh  Press. 

Fourteen  leaders  for  nine  months  this 
year  are  (Kansas  City  Star  figures  are 
not  at  hand,  but  this  paper  would  be 
well  within  the  first  15)  ; 

Chicago  Herald  &  Examiner.  Los 
•Angeles  Times,  Detroit  News,  Chicago 
Tribune,  Meza  York  American,  Los 
•Angeles  Examiner.  San  Francisco  Ex¬ 
aminer,  New  A'ork  Times,  St.  Louis 
Post-Dispatrh,  Washington  Star,  Mil- 
zoaukee  Jourml,  Oakland  Tribune, 
Seattle  Post-Intelligencer,  and  Roch¬ 
ester  Democrat  &  Chronicle. 

The  New  York  World  in  1927  car¬ 
ried  8.6  million  lines.  The  Chicagt. 
Herald-Examiner  this  year  will  carry 
approximately  five  million  lines. 

*  ♦  * 

Dressed  Up  To  Go  Places 

The  Rockford  (Ill.)  Register-Repub¬ 
lic  and  Rockford  Morning  Star 
classified  pages  have  been  treated  to  a 
new  display  type  dress  known  as  Cairo 
Light,  a  product  of  Intertype  Corpora¬ 
tion.  The  new  type  face  was  introduced 
to  Rockford  readers  with  a  vigorous 
sales  campaign  hy  outside  and  telephone 
solicitors,  a  series  of  promotion  ads, 
and  news  stories  on  page  one.  The  two 
pajiers  showed  an  increase  of  140  pet 
cent  over  the  corresiwnding  editions  of 
last  year  as  a  result  of  the  campaign 
for  the  introduction. 

Commenting  upon  the  new  want  ad 
type  style,  IC  J.  Nattrass,  classified 
manager,  stated : 

“We  feel  the  change  to  Cairo  Light 
gives  a  smarter,  more  distinctive  stream¬ 
lined  apiiearance  to  our  want  ad  pages 
in  keeping  with  the  tendency  to  improve 
a  product.  In  comparison  with  our  old 
type  style,  the  new  face  makes  for 
easier  readability,  better  make-up  and 
much  more  attractive  display. 


The  Best  People 

The  .W'W  York  American  used  an 
exjiensive  presentation  entitled  “The 
Best  People,”  to  attract  apartment  read¬ 
ers  and  advertisers  this  season. 

Prepared  by  Jack  Finneran’s  classi¬ 
fied  promotion  manager  Lawrence  E. 
Kraft,  this  12  by  17,  16-page  folder  is 
printed  in  black  and  tan  on  a  tough, 
heavy  buff-colored  cover  stock.  It  is 
Ixiund  by  a  brown  silk  cord  and  “looks 
the  money.” 

The  American’s  slogan,  “The  Best 
People  are  apartment  hunting  through 
N.  Y.  American  want  ads,”  appears  fre¬ 
quently,  but  the  punch  as  a  promotion 
piece  comes  from  the  photographs  of 
those  who  have  actually  rented  apart¬ 
ments  from  the  paper’s  classified  sec¬ 
tion.  This  masterpiece  not  only  names 
names  but  prints  addresses  with  the 
pictures.  Socialitie.s,  actors,  business 
men,  and  housewives  are  freely  quoted. 

Tlie  last  four  pages  wind  up  with 
announcement  of  what  the  American 
will  do  in  the  way  of  advertising  its 
columns  to  readers  of  other  publications. 
Promotion  space  was  taken  in  the 
Journal  and  Sun,  and  in  the  magazines 
.Xezo  Yorker,  and  House  Beautiful. 
Radio  station  WINS  is  continually  used 
and  newsstand  and  truck  posters  were 
displayed  during  the  height  of  the 
renting  days. 

THE 

BEST  NEWS 
IN  THE  WORLD 

News  of  man’s  conquest 
of  nature.  News  from 
every  field  of  science; 

Daily  Mail  Report 
Talafiapli  Report 
Interpretive  Articles 
Feetere  Scries 
Science  Mertac 
Science  Fillers 
Monthly  Star  Map 
Science  Ptctarcs 


SCIENCE 

SERVICE 

Washinston,  D.  C. 


Business 
is  Better 


IN  PHILADELPHIA 


The  index  of  js^eneral  business  for  the  past  9  months 
indicates  that  the  tide  has  turned.  Business  is  deti* 
nitely  on  the  up-grade  in  Philadelphia  .  .  .  Ameri¬ 
ca’s  third  largest  market. 

P^mployment  is  steadily  increasing.  Industry  is 
much  more  active.  Electric  power  production  is 
at  a  near  record  level. 

Retail  sales  which  have  consistently  increased  since 
the  first  of  the  year,  reached  a  new  peak  in  the 
month  of  September. 

For  the  first  9  months  of  1935  advertisers  used  a 
total  of  377,000  more  lines  in  The  Philadelphia 
Inquirer  ...  a  gain  greater  than  that  of  all  other 
Philadelphia  newspapers  combined. 

National  advertisers  increased  their  space  in  The 
Philadelphia  Inquirer  by  over  200,000  lines  ...  a 
lineage  gain  greater  than  all  other  Philadelphia 
newspapers. 

If  you  want  to  sell  more  merchandise,  go  where  the 
selling  is  good. 

Let  The  Philadelphia  Inquirer’s  677,135  circulation 
take  your  sales  message  to  the  greatest  buying  audi¬ 
ence  ever  reached  by  any  Philadelphia  newspaper. 
Let  its  daily  circulation  of  278,360  put  your  adver¬ 
tising  appeal  before  more  readers  than  any  other 
morning  newspaper  in  Pennsylvania. 


Jpfttlabelpftia  llnquirpr 

‘’Pptinsfflrania's  fireatest  Morning  .\eicspaper” 


NEW  YORK 
H  A.  McCandlett 
60  Eait  42nd  Street 
CHICAGO 

Guy  S.  Osborn,  Scolaro  & 
M°eker.  Inc. 

330  N,  Michican  Avenue 
DETROIT 

Guy  S.  Osborn.  Scolaro  A 
Meeker,  Inc. 

General  Motors  Buildinit 


M.  L.  Tyler 
SO  Boylston  Street 

ST.  LOUIS 
C.  A.  Cour 

Globe  Democrat  Buildinc 
SEATTLE  LOS  ANGELES 
SAN  FRANCISCO 
R.  J.  Bidwell  Co. 


‘Newspaper  Advertising  Is  Point^ofShopping 
Advertising" 


A^a/n  -NEW  YORK  STATE 

Accounts  for  Approximately  Vs— 


of  the  Nation’s  Taxes  — 

The  Empire  State  almost  doubles  the  totals  of  the 
second  state  in  the  collection  of  all  classes  of  Federal 
taxes  for  the  fiscal  year  ending  June  30th,  1935. 

Father  Knickerbocker  will  pay  $627,473,493.97  of  the 
nation’s  bill  of  $3,299,435,572.18  for  all  1934-5  taxes. 
This  figures  out  to  19  per  cent  as  coming  from  the 
“Nation’s  Richest  Tenth.” 

$337,866,880.88  of  Father  Knick’s  assess¬ 
ment,  is  in  corporation  and  individual 
income  taxes.  This  Vsvd  billion  is  four 
times  larger  than  that  paid  by  second  state, 
and  30  per  cent  greater  as  against  1933-4. 

Uncle  Sam  certainly  knows  where  the 
nation’s  greatest  wealth  and  largest  in¬ 
come  sources  are  concentrated  regionally 
— when  he  succeeds  in  collecting  from  the 
First  Market — 19  Cents  out  of  every 
“Tax-Dollar.” 

Which  is  one  of  the  reasons  so  speci¬ 
fically  proving  the  Empire  State  with  its 
13,000,000  people  and  the  boundless  po¬ 
tential  buying  power  back  of  them — is  the 
First  Market. 

National  Advertisers  also  KNOW — and 
do  not  guess— \r\  regard  to  the  First  Market’s 
wealth  and  resources.  The  concrete  figures 
setting  forth  First  Market  profits  are  quite 
as  real  and  basic  as  Uncle  Sam’s. 

These  colossal  yearly  returns  are  largely  based  on 
buying  power  contact  built  up  through  many  years — 
by  consistent  linage  in  the  23  dominant  papers  issued 
in  these  16  Empire  State  trading  centers. 


Rales 


Ciicii-  2^  10,010 
ladon  Lines  Lines 


**Alban]f  Eveninf  News . 

...(E) 

41,424 

.13 

.13 

**Albany  Knickerbtdier  Press 

..(M) 

27,111 

.12 

.12 

’’Albany  Knkkerbwker  Press. 

....(S) 

42,482 

.17 

.17 

’’Amslerdani  Recarder  Demacrat.  (E) 

9,088 

.05 

.05 

tAabum  Otizen-Advertiser . . . 

...(E) 

8,123 

.065 

.055 

ttBinfbamlaa  Press . 

...(E) 

38,103 

.12 

.12 

’’Bafala  Caurier-Express _ 

...(M)  125,117 

35 

35 

”BHfala  Caurier-Express . 

...(S)  155,458 

30 

30 

tBufala  Evening  News . 

...(E)  186,547 

35 

35 

’Caning  Evening  Leader _ 

...(E) 

8,793 

.05 

.05 

’Elmira  Star-Gazelle  Advertiser 

(EtM) 

30,193 

.11 

.11 

’Glavenviile,  Johnslawn  Marning 
Herald  i  Leader-Republican 

(MM) 

13,280 

.07 

37 

titbaca  Journal  News . 

...(E) 

8,188 

.05 

.05 

’Jameslawn  Marning  Past. . . 

..(M) 

12,811 

.04 

.04 

’’Kmgston  Daily  Freeman. .. 

...(E) 

9,183 

.05 

.05 

’Newbnrgh-Beacan  News. . . 

...(E) 

15,024 

.09 

.09 

’Niagara  Falls  Gazette . 

...(E) 

22381 

.08 

.08 

’Racbesler  Tnnes-Unian .... 

....(E) 

70399't 

’Racbesler  Demacrat  t  Chranide 

(MIS) 

77315^ 

.40 

.40 

’’Syracuse  Past-Standard . . . . 

...(M) 

55,444 

30 

30 

“Syracuse  Past-Standard  ... 

....(S) 

63359 

30 

30 

’“Tray  Recard . 

(MIE) 

31,184 

.10 

.10 

*A.  B.  C  Publtther’s  StatenKal,  OcL  1, 1934. 
**A.  B.  C.  Publisher’s  Stateaenl,  April  1, 1935. 
tPnhlislirr’sAibdavil,Od.  1,1934. 
'“Pubfisher’s  Interim  Statement,  June  30, 1935. 
ttPuUishers  Affidavit,  Oct.  1,  1935. 
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Editor  &  Publisher  for  October  26,  1  935 


RETAIL  GENERAL  RATE  SITUATION 
DISCUSSED  BY  SEARS  EXECUTIVE 

Objects  to  Practice  of  Charging  National  Rate  on  Certain  Items 
Advertised  by  Chsun  Stores — Calls 
Csdls  Practice  Unjust 

The  fact  that  some  newsi)ai)ers  are  Sears.  Ward  or  other  similar  linns  lin- 
chareinc'  the  general  advertisine  rate  atte  they  are  Koine  to  Ket  more  national 


■1.  chargitiK  the  general  advertising  rate 
to  chain  stores  for  mentioning  national 
brands  of  merchandise  in  their  retail 
copy  was  challenged  by  D.  D.  Richards, 
retail  advertising  manager  of  Sears, 
Roebuck  &  Co.,  in  his  talk  on  “Custom¬ 
er  Relationship’’  before  the  Inland 
Daily  Press  Association  convention  in 
Chicago  last  week. 

Mr.  Richards  objected  to  this  practice 
and  asked  newspapers  “to  name  names 
and  issue  a  list  in  each  city  of  what 
brands  of  merchandise  they  consider 
should  he  advertised  on  a  national  Ijasis.  " 
He  asserted  that  practically  every  class 
of  goods  Sears  sells,  either  hard  lines 
or  textiles,  has  a  trade  name. 

“We  have  spent  thousands  of  dol¬ 
lars  with  the  local  newspaper  to  popu¬ 
larize  these  brands,”  he  said,  “should 
we  be  compelled,  because  of  such  ex¬ 
penditures  mostly  in  the  daily  press,  to 
pay  the  national  rate  and  be  classed  as 
national  advertisers  on  a  purely  local 
venture?” 

He  outlined  his  company’s  feelings  in 
the  matter  of  paying  retail  and  general 
rates  for  merchandise  advertised  in 
newspapers,  in  part,  as  follows: 

“Another  injustice  right  in  line  with 
this  excess  charge  on  some  merchandise 
in  a  local  store  is  that  as  yet  the  news¬ 
papers  have  not  seen  fit  to  grant  the 
customary  IS  per  cent  agency  discount, 
the  ten  or  15  per  cent  special  repre¬ 
sentative  discount  as  well  as  the  dis¬ 
count  for  prompt  payment  of  the  na¬ 
tional  rate  whenever  it  is  charged 
against  the  local  advertiser.  This  would 
seem  to  be  only  fair  treatment  and  since 
it  is  not  given  it  is  another  point  of 
customer  dissatisfaction. 

“The  local  advertiser  contends  that 
he  cannot  pay  the  national  rate  on  cer¬ 
tain  specified  items  all  the  year  round 
as  long  as  the  newspaper  permits  the 
national  advertiser  or  manufacturer  to 
come  into  the  paper  only  at  the  high 
point  selling  seasons  and  pay  exactly 
the  same  rate  as  the  local  advertiser 
has  to  pay  on  certain  merchandise  ad¬ 
vertised  throughout  the  whole  year. 
The  national  advertiser  is  in  only  for  a 
relative  few  issues  during  a  few  months 
of  the  year.  Certainly  the  newspapers 
do  not  want  to  work  an  injustice  on 
the  local  advertiser,  at  least  that  is 
what  they  tell  us,  but  certainly  it  is 
unjust  to  charge  the  national  rate  on 
the  above  basis. 

“1  have  been  told  also  that  the  news¬ 
papers  are  not  the  prime  movers  in  es¬ 
tablishing  national  rates  for  certain 
merchan£se  sold  by  local  merchants. 
I  do  not  know  what  those  who  are  urg¬ 
ing  this  plan  on  newspapers  can  gain  im- 
less  they  expect  eventually  to  get  a  com¬ 
mission  percentage  on  the  linage  car¬ 
ried  by  the  local  advertiser.  I  am  quite 
sure  that  this  percentage  is  going  to 
amount  to  less  and  less  because  I  know 
of  our  own  situation,  and  I  am  told 
by  others  in  the  same  position  as  we 
find  ourselves,  that  they  are  reducing, 
as  they  can,  the  advertising  linage  de¬ 
voted  to  items  which  the  newspapers 
say  will  take  the  national  rate.  Cir¬ 
culars  are  being  used  more  extensively 
to  give  big  space  to  the  advertising  of 
the  items  the  newspapers  have  declared 
to  be  national  items.  Here  also  the 
radio  may  be  introduced  into  the  pic¬ 
ture  because  as  yet  there  is  no  discrim¬ 
ination  against  a  local  advertiser  by 
radio  stations  regardless  of  what  items 
the  local  advertiser  may  want  to  put 
on  the  air. 

“I  think  it  is  known  to  most  of  you 
that  advertising  agencies  throughout 
the  country  watch  the  advertising  of 
Sears  and  Ward  and  possibly  some  other 
large  organizations  rather  carefully. 
We  know  that  many  agencies  are  get¬ 
ting  clippings  of  all  Sears  and  Ward 
advertising.  We  havei  been  told  by 
many  newspapers  that  if  they  carry 


Sears.  Ward  or  other  similar  linns  lin¬ 
age  they  are  going  to  get  more  national 
advertising.  The  national  agencies  are 
watching  the  advertising  done  in  Icical 
newspaiKTs  for  tires,  automotive  ac¬ 
cessories,  radios,  washing  machines,  re¬ 
frigerators  and  some  other  items  prom¬ 
inently  advertised  nationally  by  manu¬ 
facturers. 

“We  know  that  many  national  ac¬ 
counts  have  been  swung  to  newspapers 
where  we  use  considerable  advertising 
of  the  above  lines,  'flie  national  manu¬ 
facturer  does  not  want  to  be  forgotten 
and  rushes  into  newspapers  to  compete 
with  the  Sears,  Ward  and  others  adver¬ 
tising  these  lines.  I  have  even  been  told 
this  by  special  representatives,  but  still 
newspapers  and  special  representatives, 
by  putting  a  discriminatory  rate  on  some 
of  our  lines,  are  forcing  us  to  cut  down 
advertising  on  the  above  items.  The 
logical  result  will  be  that  national  man¬ 
ufacturers  won’t  have  to  use  so  much 
of  your  space  to  compete  with  Sears. 
We  will  be  getting  our  message  out 
through  other  advertising  media  where 
there  is  no  discrimination  made  against 
certain  items  in  our  stores.  The  high 
national  rates  force  us  into  this.  Of 
course,  the  situation  has  only  been  ex¬ 
istent  relatively  a  short  time.  In  some 
places  the  newspapers  have  not  paid 
any  attention  to  the  campaign  of  propa¬ 
ganda  to  place  certain  merchandise  under 
national  rates.  It  is  my  guess  in  the 
long  run  these  newspapers  are  going 
to  be  ahead  in  linage  because  as  long 
as  a  local  merchant  comes  in  with  items 
that  the  national  manufacturer  has  to 
sell  the  national  manufacturer  is  going 
to  be  there  in  the  local  newspaper  com- 
jieting  against  the  local  merchant  sell¬ 
ing  merchandise  not  under  his  brand. 

“As  far  as  we  are  concerned,  we 
want  newspapers  to  grow.  We  want 
newspapers  to  do  a  better  job  locally. 
We  want  to  help  make  in  each  town 
the  best  newspaper  that  the  newspaper 
management  can  make.  We  want  the 
national  advertiser  in  the  local  news¬ 
paper.  His  money  helps  to  make  a 
better  newspaper  and  his  advertising 
is  interesting.  We  do  feel  a  local  ad¬ 
vertiser,  carrying  a  regular  contract 
with  the  newspaper,  is  entitled  to  some 
consideration  over  the  national  adver¬ 
tiser  who  puts  out  a  schedule  of  a  few 


Hotel  Husiness 
Exceeds  Quota.,. 

The  R.  Kupsick 
Advertising  Agency, 
New  York,  recently 
checked  inquiries  re¬ 
ceived  hy  fourteen  hotel 
clients.  In  every  in¬ 
stance,  The  Times  pro¬ 
duced  the  most. 

"In  one  instance,” 
they  write,  ‘*we  selected 
four  New  York  papers 
to  cany  the  advertising 
of  a  prominent  New 
York  hotel.  Inquiries 
produced  hy  The  Times 
were  so  gratifying  that 
we  confined  the  adver¬ 
tising  to  The  Times  ex¬ 
clusively.  With  the  re¬ 
sult  that  the  hotel’s 
quota  for  room  sales 
was  exceeded  in  shorter 
time  than  expected, 
and  with  reduced  ex¬ 
penditure.” 

(Hilt  Ntm  lork  (Hitttta 


thousand  lines  during  a  selling  season 
of  his  product.  The  national  advertiser 
does  not  expect  to  help  meet  the  pay¬ 
roll  month  in  and  month  out,  the  year 
around.  He  expects  to  have  a  well- 
edited,  well-conducted,  well-circulated 
newspaper  of  great  reader  acceptance 
all  ready  for  him  at  the  beginning  of 
his  selling  season  so  he  can  rush  in  to 
put  his  product  across  in  the  local 
market.  This  practice  is  very  sound  on 
the  part  of  the  manufacturer  but  he 
should  pay  some  premium  for  not  being 
there  in  the  dull  business  months  when 
his  product  is  not  in  demand.  But  the 
newspaper  payroll  must  lie  met  every 
week  and  the  paper  must  be  distributed 
every  day.  It  is  my  opinion  that  the 
national  manufacturers  and  others  who 
advertise  on  a  national  basis  or  on  an 
intermittent  basis  believe  this  is  fair. 
They  do  argue  about  the  national  and 
local  rate  differential  but  they  all  know 
they  could  not  run  their  factories  on  as 
profitable  a  basis  if  they  sold  to  the 
small  intermittent  buyer  at  the  same 
price  made  to  the  big,  continuous  buyer.” 

GOSHORN  HEADS  MISSOURIANS 

Awards  for  Newspaper  Excellence 

Presented  at  Convention 

{Special  to  Eoitob  &  Publishes) 

Kansas  City,  Mo..  Oct.  21 — R.  C. 
Goshorn,  publisher,  Jefferson  City  Post- 
Trtbune,  was  elected  president  of  the 
Missouri  Press  Association  at  the  6S>th 
convention  here  Oct.  18-19.  Other  offi¬ 
cers  are :  Don  H.  Sosey,  Palmyra 
Spectator,  vice-president;  Mrs.  George 
Butts,  Marceline  Ne%vs,  recording  sec¬ 
retary;  and  Wilson  Bell,  Potosi  Inde¬ 
pendent  Journal,  treasurer.  O.  J.  Fer¬ 
guson,  Fredricktown  Democrat-News, 
and  W.  E.  Freeland,  Forsythe  Tainey 
County  Republican,  were  named  mem¬ 
bers  of  the  board  of  directors. 

For  the  first  time,  the  association  this 
year  conducted  a  contest  for  newspaper 
members  in  the  state.  First  award  for 
general  excellence  for  dailies  with  more 
than  3,500  circulation  went  to  the  Jeff¬ 


erson  City  Post-Tribune  published  bt 
R.  C.  Goshorn  and  edited  by  Lawren# 
R.  Lutkewitte.  The  IFarrcnsburg  Da* 
Star-Journal  was  winner  among  ne^ 
papers  of  less  than  3,500  circulation. 

(3ther  general  excellence  awards  wem 
to  the  Hethany  Rcpttblican-Clipptr 
weekly,  with  more  than  1,000  circula-’ 
tion,  published  by  E.  C.  Conger,  and 
to  the  Urick  Herald,  with  a  circulation 
under  1,000,  published  by  Eversall 
Smith. 

Two  awards  were  made  for  commun. 
ity  service — one  to  the  Cape  Girar^n 
Southeast  Missourian,  a  daily  iHiblished 
by  Fred  C.  Naeter,  and  the  other  to 
the  Bethany  Republican-Clipper,  weekly 
edited  by  Ben  C.  Crouch.  ' 

Don  C.  Wright,  editor.  Saline  Counh 
Record,  published  at  Marshall,  received 
the  award  for  the  best  editorial  page 
of  any  newspaper. 

Other  awards  :  Newspaper  produc¬ 
tion,  daily — Hannibal  Courier-Post,  E. 
E  Sjiarks ;  weekly,  Salisbury  Press- 
Spectator,  Lucille  Giesler. 

Circulation  promotion — T.  Ballard 

Watters,  Marshfield  Mail. 

Best  hand-set  newspaper — .Amsterdam 
Border-Banner,  Ralph  Fritts. 

The  awards  were  made  by  Frank  L 
Martin,  dean  of  the  Missouri  Universitr 
school  of  journalism.  Three  hundred 
attended  the  meeting. 

TO  SPEAK  AT  BANQUET 

Paul  Scott  Mowrer,  Chicago  Di^ 
News  associate  editor,  and  Philip  Kirn- 
ley,  Chicago  Tribune  staff  writer,  vi 
be  the  principal  speakers  at  the  Sign 
Delta  Chi  national  convention  banquet 
at  the  Urbana-Lincoln  Hotel,  Urbain, 
Ill.,  Saturday  evening,  Nov.  16,  John 
Stempel,  New  York  Sun,  president  of 
the  journalistic  fraternity,  announced 
this  week.  Mr.  Mowrer  will  disena 
the  handling  of  news  of  the  present 
foreign  situation.  Mr.  Kinsley’s  snb- 
ject  will  be  ‘“The  Press  Today.”  The 
University  of  Illinois  undergraduate 
chapter  will  be  host  to  the  convention, 
Nov.  15  to  17. 


ARE  RIGHT  »»»»»» 


There  are  no  apologies  necessary,  no  mo¬ 
ments  of  doubt  about  your  judgment  when 
you  buy  the  NEWARK  EVENING  NEWS  to 
do  your  selling  job  in  the  Newark  market; 
because  15,000  more  circulation  than  the 
other  Newark  dailies  can  give  you  combined, 
at  22c  per  line  less  than  their  combined  rate, 
is  reason  enough  for  any  advertiser  to 
choose  the  NEWARK  EVENING  NEWS  in 
preference  to  all  others.  Besides,  when  you 
buy  this  paper  you  get  coverage  value  that 
sharp  pencils  and  slide  rule  calculations 
cannot  figure.  So  schedule  adequate  copy; 
the  market  and  the  medium  deserve  it. 


JUkmocit  fSmititqji  None 


NEWARK,  NEW  JERSEY  >  >  >  Q-MARA  &  ORMSBEE.  Inc. 

G*n«ral  Advertising  Rspressntstivss — Nsw  Yodb 
Chicago.  Detroit  San  Francisco.  Los  Angeles 
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Bear  iu  mind  that  alltypea 
^buaineKS  ooneema«9SweB  - 
■jm  ho»pitaU«  sehoola*  etc. 
ifee  also  eligible  for-P^  H<  A. 
tptredit.  Please  pass  thiaad- 
#  vf^L^ement  on  to  someone 
who  might  also  pro^t- 
hMy  use  Modernisation 
^lirodit  to  iucrease  eaming.*^ 
or  save  mainttmanee  costs. 
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Vic*-Preu«lent  of  A.  N.  G.  Was 
Incompetent,  Editor  Says — Guild 
Denies  This  And  Pledges 


to  Heywood  Broun,  A.N.G.  president:  der  the  by-laws,  with  tlie  l>oard  of  di- 
“In  the  25  years  I  have  been  an  em-  rectors,  to  which  I  will  refer  your  let- 
ploye,  the  employes  of  the  Associated  ter  and  this  reply.” 


clients  would  not  picket  the  place 
such  numbers  as  to  obstruct  the  n 
walk.  Heywood  Broun,  prcsidem 


vice. 


WATSON  FIRED  BY  A.P.; 
GUIU)  PROTESTS 


continuing  the  five-day  week  and  go-  tiations  with  outsiders  looking  toward  nine  newspaper  workers  who  pickew 

ing  back  to  a  six-day  week.  such  an  eventuality  as  you  have  sug-  the  offices  of  the  Atnsterdam 

The  guild’s  request  for  a  meeting  was  gested.  a  Harlem  weekly,  last  week,  were 

answered  in  the  following  letter  from  "The  final  responsibilitv  for  anything  drawn  Oct.  22,  when  attomevs  n*,. 


‘Full  Reaources’ 


president  i 


Press  have  always  evidenced  their  faith  In  his  letter  Mr.  Watson  said  he  had  the  .■\inerican  Newspaper  (.iuild,  wisj 
in  the  Associated  Press  and  the  Associ-  been  intimidated  by  the  .\.P.  for  some  court.  ’  * 


The  discharge  of  Morris  Watson,  Press  has  always  done  the  best  it  time  because  of  his  guild  activities.  He 

of  the  Associated  Press  reportonal  stall,  show  appreciation  therefor,  said  he  had  been  shifted  to  work  “for 


On  the  witness  stand  Mrs  w. 

_ _  ..f  ..L-  *. 


m  the  Ass^iatea  rress  reporioriai  SI  n,  to  show  appreciation  therefor,  ^aid  he  had  been  shifted  to  work  “for  Warren  Davis,  one  of  the  paper’s 

New  *ork,  by  the  A.r.,  ^ct.  Its,  lias  fj^der  present  conditions  it  could  not  do  which  I  was  least  fitted  or  for  which  Ushers,  declare  that  she  had  not  Hit 
W  to  charges  made  by  the  American  ,oore  than  it  has  done,  so  that  to  try  it  was  known  that  I  had  great  distaste.”  charged  any  of  her  employes  beonu 
Newspaper  Guild  that  he  was  dismissM  force  it  to  do  something  it  cannot  do  He  said  at  one  time  Jackson  S.  Elliott,  of  guild  activities.  As  she 


f  V,’  ‘\A  t'  r‘f'  \4r  Wat  t*.  w  vav  ov/itsvai  i  a  *v  Aciiva  aitaav  MIC  WU  ICJV. 

because  ot  nis  guild  activuies.  Air.  vvai-  ^^ould  be  disruptive  of  the  morale  and  who  was  then  assistant  general  man-  ing  the  court  with  Aiken  Pooe 
onn  le  vir<*-f>rpcident  of  the  A.N.(i.  for  *i _ r _ _ •  _  _  r  At.,  a  r»  _ j  i.-  j _  .  _ _  __j  j _ » _  *1* 


son  is  vice-presiaent  ot  the  a.a.u.  lor  therefore  injurious  to  its  existence.  ager  of  the  A.P.,  urged  him  to  drop  torncy,  and  her  daughter,  Odessa 

wire  services.  •  .  •  -  •  '•  «•  ■■  “■ 


.  .  »•  1  ,1  reason  that  when  the  his  guild  activities,  and  quoted  Mr.  ren  Morse,  all  three  were  served  «>« 

The  guilds  national  executive  lioard  ,„atter  of  such  negotiations  was  pre-  Elliott  as  saying  “You  are  the  liest  papers  in  a  libel  suit  brought  bv  U, 
imediatev  resolved  to  “nledge  the  lull  . . .  . . - r  ...  ,  - ...u:„u  u.  .1 _ .SL*' 


Broun,  in  which  he  demands 


.  .  j  •»  I  J  a.1  A*  ll  ve  aam  ai  j  p*  V.-  s..taav/av  -icajaaa^  a  vm  aat^  i.rv.iaa  pcapva  9  iis  A  9Uli  Ul  K.;UKlli  DV  U* 

immediately  resolved  to  pledge  tlie  lull  sented  over  a  year  ago  I  stated  to  a  reporter  we  have.”  Broun,  in  which  he  demands  $2S0iKl 

resources  of  the  American  News^per  t-oinmittee  of  the  employes  that  asked  Mr.  Watson  was  given  a  month’s  pay  damages.  The  suit  is  based  on  a  reen 

Guild  to  gaming  reinstatement  for  y>ce-  („  j  this  to  be  true,  when  he  was  discharged.  The  A.P.  story  in  the  .Amsterdam  News  call® 

president  Wat^n  arid  r^oyery  of  the  that  when  more  could  lie  done  than  unit  of  the  guild  adopted  a  resolution  the  guild  an  “outlaw  organization"  a 

livelihood  of  himself  and  family,  and  jjj  being  done  I  was  convinced  the  .\s-  saying  his  dismissal  was  unjust  and  Socialist  and  Communist  writers. 


seek  the  support  of  other  employe  or-  sociated  Press  would  do  it  without  a  did  not  reflect  on  his  competence. 


ganizations  to  the  same  end.”  The 
board  further  resolved  that  the  Amer¬ 
ican  Newspaper  Guild  would  “by  all 
the  means  at  its  disposal  acquaint  the 
reading  public  with  the  anti-labor  iioli- 
cies  of  the  Associated  Press.” 

J.  M.  Kendrick,  executive  news  editor 
of  the  United  Press,  who  discharged 
Mr.  Watson,  made  the  following  state¬ 
ment  on  the  controversy  to  Editor  & 
PuBUSHER  : 

“Discontinuance  of  Morris  Watson’s 
services  was  because  of  recent  dissatis¬ 
faction  with  his  work. 

“Any  assertion  that  Watson  was  dis¬ 
charged  because  of  his  guild  activities 
is  ridiculous.  The  record  proves  it. 
It  is  a  well  known  fact  that  he  has 
lieen  very  active  in  the  guild  for  two 
years  without  repression  by  his  em¬ 
ployer. 

“The  sole  concern  was  that  he  do  the 
work  of  which  he  is  capable.  Until 
the  last  few  months  he  had  done  so. 
He  had  to  be  removed  from  an  early 
day  assignment  because  of  unsatisfac¬ 
tory  work.  He  was  given  another  as¬ 
signment  as  a  reporter  on  the  day  city 
staff  and  was  told  an  improvement  in 
his  work  was  expected.  The  improve¬ 
ment  hoped  for  did  not  result  and  he 
was  therefore  release<l.  Had  he  con¬ 
tinued  to  do  the  work  of  which  he  fs 
capable  he  could  still  have  lieen  an 
employe  of  the  Associated  Press  ser- 


promptcr.  Thus  I  could  not,  without 
instructions  of  the  board,  consider  nego- 


i  nut  reflect  on  his  competence.  The  News  management  laid  the  stji 

-  dismissals  to  the  decreased  revenue  1 

Charges  of  disorderly  conduct  against  recent  times. 


In  a  letter  to  the  guild’s  executive 
Imard,  preceding  the  board's  action,  Mr. 
Watson  said  his  dismissal  took  place 
within  a  few  hours  after  the  delivery 
of  a  registered  letter  to  the  Associated 
Press  from  the  American  Newspaper 
Guild  stating  that  the  .•\ssociated  Press 
Unit  of  the  guild  had  requested  the 
national  guild  to  seek  a  conference  with 
the  management  for  the  purpose  of  col¬ 
lective  bargaining  regarding  the  hours 
and  conditions  of  work  in  force  for 
the  editorial  staff  of  the  New  York 
office. 

The  Associated  Press  unit’s  request 
to  the  guild  to  undertake  collective 
bargaining  followed  by  a  few  days  the 
action  of  the  Associated  Press  in  dis- 


Son  or  relative  of 
Publisher  who  can 
bring  representa¬ 


tion  of  reputable 


newspaper  can  se¬ 
cure  interest  and 
salary  position  with 
long  established 
firm  of  newspaper 
representatives. 

Correspondence  confidential. 


Addret*  Box  AtlO 

%  Editor  &  Publisher 


Rev  ■ew  and  §ltar  Climbing  Fawt 

following  self-imposed  toboggan 


Early  in  1933,  when  courage  was  scarce, 
The  Nassau  Daily  Review  acquired  Its  com¬ 
petitor.  The  Nassau  Daily  Star.  Promptly  fol¬ 
lowed  a  series  of  fundamental  adjustments 
which  obviously  made  sharp  inroads  into  the 
combined  circulation 

-  unsound  circulation 

abruptly  sacrifleed 

-  territory  re-allocated 

duplication  eliminated 
—  price  raised  to  3c 
Results  which  followed  prove  the  wisdom 
of  this  bold  procedure.  NET  GROWTH  has 
been  constant  and  substantial. 


Graph  shows  present  circulation  far  above 
level  when  price  was  raised.  At  prevailing  rate 
of  gain,  high  point  existing  before  duplica¬ 
tion  was  eliminated  will  be  passed  by  end  of 
this  year. 


Sold  alone  on  their  merits.  Review  and 
Star  reach  practically  every  other  home  in 
ABC  city  zones,  and  35%  of  subscribers  read 
them  exclusively. 


National  advertisers  depend  upon  Review 
and  Star  to  gain  favor  in  Metropolitan  Long 
Island— NEW  YORK  STATE  S  FIFTH  CITY— 
the  nation’s  greatest  family  market. 


anted  FREEPORT  -  LYN BROOK  -  Headqmrters,  ROCKVILLE  CENTRE 
Lorevzen  &  Thotnpnon,  Inc.,  -  National  Advertising  Representatives 
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Increased  Tax  Receipts  Reflect  Recovery  Trend 

in  NEW  ENGLAND 

Grouped  as  a  single  state  New  England  stood  5th  In  receipts  for  totals  of  all 
Federal  taxes  collected  during  fiscal  year  of  1934-5,  with  ?179,148,292.14  turned 
in  to  Uncle  Sam.  These  six  states  were  4th  in  totals  for  combined  individual  and 
corporation  income  taxes  of  $86,227,146.26  collected  over  the  same  period,  a  gain 
of  about  32  per  cent  over  the  preceding  year.  The  addition  of  only  4  millions 
would  have  jumped  this  region  to  2nd  place. 

Which  again  proves  the  immensity  of  New  England’s  wealth  and  resources,  the 
basic  reality  of  which  is  Increasingly  emphasized  in  practically  every  set  ot 
economic  statistics. 

In  such  “blanket  finishes”  as  that  given  above  for  second  place  among  the 
nation’s  regional  taxpayers,  New  England  usually  is  found  to  be  statistically 
very  much  “in  the  running” — and  sometimes  “way  out  in  front.”  This  particularly 
is  true  in  most  all  sets  of  figures  showing  buying  power  exposition  for  this  8,500,000 
market. 


This  compact  77.3  per  cent  urban  market  leads  by  a  wide  margin  in  many  vital 
indices,  revealing  its  ability  to  absorb  necessities  and  luxuries  to  meet  its  varied 
wants — to  the  tune  of  billions.  It  far  outruns  national  average  comparisons  in 
such  sound  buying  power  indicators  as  comparative  savings  bank  dollar  totals 
per  capita,  number  of  telephones  per  1000  persons,  and  number  of  homes  wired 
for  electricity. 

It  is  easily  understandable  why  National  Advertisers  select  New  England  and  its 
$2,300,000,000  retail  sales  totals  (1934)  as  their  choice  for  a  sales-profits  pace¬ 
setter  during  the  Fall  of  1935.  Linage  and  sales  are  going  up  together  here,  with 
the  59  papers  cited,  carrying  most  of  this  linage — and  contacting  most  of  the 
sales  in  national  brands.  And  do  not  forget  that  a  dollar  saved  has  just  as  many 
cents  as  that  profit-dollar.  Remember — you  always  can 


SAVE  BY  SPENDING  MORE  in  these  NEW  ENGLAND  NEWSPAPERS 

- ^ - 


MAINE— Population  797.423 

Circu¬ 

lation 

tBantor  Dali;  News . (M)  28,278 

**^*rtlan<l  Preu-Hcrald  Ezpreaa, 

Sunday  Telegram . (ME)  41,489 


Ad  Rates 
2,599  19,099 
lines  lines 
.09  .09 


NEW  HAMPSHIRE— Population  445,293 

’Concord  Monitor-Patriot _ (E)  7,114  .05 

■Keene  Sentinel . (E)  3,998  .034 

’’Manchester  Union-Leader..  (ME)  34,241  .15 

VERMONT— Population  359,411 

’’Barre  Times . (E)  4,594  .94 

tttBrattleboro  Reformer . (E)  3.472  .94 

tttBurlIngton  Free  Press . (M)  14,352  .945 

’’•Rutland  Herald . (M)  13,845  .94 


.93 

.925 

.12 


.93 

.925 

.945 

.94 


MASSACHUSETTS— Population  4.249,414 

’’Attleboro  Sun . (E)  5,894  .94 

’’Boston  Ere.  American . (E)  243,345  .59 

’Boston  Sunday  Adrertlser. . .  (S)  478.274  .75 

’’Boston  Globe . (MkE)  244,248  .59 

tttBoaton  Transcript . (E)  33.997  .25 

’•Boston  Post . (M)  343,793  .49 

’Boston  Post . (S)  289,598  .55 

,  “»»ckton  Enterprlse-TImea.IE)  31.247  .19 

’Fitchburg  Sentinel . (E)  11 ,345  .955 

'Greenfield  Recorder-Gaaette(E)  4.245  .945 

’’HayerbUI  Gasette . (E)  15,773  .97 


.94 

.59 

.75 

.59 

.25 


.945 

.94 


Circu¬ 

lation 

tttHolyoke  Transcript  8c  Tele¬ 
gram . (E)  14.548 

•Lawrence  Eagle-Tribune. .  (ME)  28.545 

’’Lynn  Item . (E)  14.837 

•Lowell  Courier-Citizen  and 

Erenlng  Leader . (MgcE)  21,415 

•The  Lowell  Sun . (E)  13,499 

•New  Bedford  Standard  Times 

and  Mercury . (MficE)  48,315 

’New  Bedford  Sunday  Standard 

Times . (S)  25.534 

•North  Adams  Transcript. ... (E)  11,145 

•Pittsfield  Eagle . (E)  19,187 

’’Salem  News . (E)  29,294 

tttTaunton  Gazette . (E)  8,915 

tWorcester  Telegram  and 

Evening  Gazette . (M8cE)  194.254 

(Worcester  Sunday  Telegram. (S)  58,778 


Ad  Rates 
2,599  19,999 
lines  lines 

.98  .945 

.11  .19 

.97  .04 

.99  .98 

.99  .97 

.15  .15 

.19  .19 

.04  .05 

.07  .07 

.09  .07 

.05  .935 

.28  .25 

.21  .18 


RHODE  ISLAND— Population  487,497 

’’Pawtucket  Times . (E)  29,777  .99 

’’Providence  Bulletin . (E)  94,453  .29 

’’Providence  Journal . (M)  42,442  .12 

’’Providence  Journal . (S>  95,911  .29 

ttProvIdence  Naws-Trlbune. . .  (E)  29,558  .19 

ttWesterly  Sun . (E«cS)  5,249  .04 

’’Woonaockat  Call . (E)  14.907  .94 


.29  (B) 
.12  (B) 
M 
.19 


CONNECTICUT— Population  1,494.993 

Ad  Rates 


CIrcu- 

2,599 

10.000 

latlon 

lines 

lines 

’BrldgeportPostTelegram.  (MJcE) 

48s291 

.125 

.125 

’Bridgeport  Post . 

...(S) 

22,395 

.08 

.08 

ttDanbury  News-Times. . . . 

...(E) 

9,393 

vM 

.95 

’’Hartford  Courant . 

..(M) 

37,912 

.10 

.19 

’’Hartford  Courant . 

. . .  (S) 

59,345 

.15 

.15 

**Hsrtford  TtmM . 

...(E) 

54,744 

.15 

.15 

*Mlddletown  PreM . 

...(E) 

9,541 

.055 

.935 

’’New  Britain  Herald . 

...(E) 

14,743 

.09 

.98 

tttNew  Haven  Register . 

(E8cS) 

49,532 

.14 

.15 

’New  London  Day . 

...(E) 

14,424 

.04 

.00 

**Norwftlk  Hour . 

...(E) 

7,597 

.045 

.04 

1 1  tNorwIchBullotlndcReoord  (MdcB) 

18,227 

.09 

.97 

**$tsmford  Adrocote . 

...(E) 

11,123 

.045 

.055 

*Waterbur7  Repubtlcon  Ac 

American . 1 

MficE) 

39,188 

’Waterbury  Republican  8c 

American . 

(EficS) 

34.25S|(U).ie 

1)  Combination  rate  Dally  Journal  and  Evening  Bulletin 
—27c. 

i)  Sold  only  In  combination  with  Saturday  or  Monday 
American. 

tPublUhers'  Affidavit,  Apr.  1,  1934. 

’A.  B.  C.  Publishers’  Statement.  Oct.  1,  1934. 
tPubllshers'  Affidavit.  Oct.  1.  1934. 

’A.  B.  C.  Publishers'  Statement.  Apr.  1, 1935. 
(Publishers’  Affidavit  Apr.  1.  1735. 

’’A.  B.  C.  Publishers’  Statement,  Oct.  1,  1935. 


t^a.iiivw>i  Ui- 

“news  agenci 
created  to  se 
served  new 


In  AmeriaM 
operated  heitl 
Associated  I 
“press  assocofl 


rectly  to  adw 
stations,  etc,i 
agencies. 

The  chanie 
fortunate  in 
of  the  new 
interests. 

There  is 
ink”.  There  is 
whatever  use 
feeling  even  in 
to  try,  amon^ 
story  that 
client  or  an 
news  report! 
be  wrong  aix 
undertaking  i 


EXPLANATORY  NOTE: — The  Associated  Press,  not  being  profit-mak¬ 
ing,  its  Board  of  Directors  has  always  held  that  funds  of  the  organization 
should  not  be  spent  for  advertising.  Not  in  any  manner  meaning  to  question 
the  Board’s  policy,  there  are  employes  of  the  organization  who  nevertheless 
feel  that  attention  should  be  directed  in  these  crucial  times  to  what  they  believe 
to  be  the  facts  of  the  present  news  service  situation. 

The  employes  of  The  Associated  Press  who  are  paying  for  this  advertise¬ 
ment  with  their  own  voluntary  contributions,  express  themselves  as  they  do 
in  this  advertisement  without  a  director  or  any  other  member  of  The  Asso¬ 
ciated  Press  having  previously  seen  the  same.  They  do  it  without  malice  toward 
any  competitor  of  The  Associated  Press. 


growth  of  Ac 
it,  approve 
ciation  opei 

In  The  A 
without  a  fav 
with  The  * 
The  Associ 
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-  ne  Thing  as  yet  Unchanged 

Dcii  d  Press  is  today  the  only  exclusively 
/sp  er  press  association  in  America. 


nerai(  ion  of  one  that  sells  news  to  advertisers, 
,  bni  jvemment  offices,  as  well  as  newspapers  is 
igent^  rope  has  such  news  agencies.  They  were 
to  $0  profit  others  than  newspapers.  Later  they 
lewipi  too. 

leritt  everse  is  now  true.  Certain  press  services 
1  here  years  exclusively  for  newspapers  as  The 
edh  ill  does  Thus  they  were  properly  termed 
sodi  Having  started  services  directly  or  indi- 
adn  United  States  government  offices,  radio 
etc,  I  others  are  now  properly  defined  as  news 

chans  regretted.  America  has  been  particularly 
teini  e press  associations  were  solely  instruments 
lew^  ind  not  independent  of  the  newspapers’  best 
s. 

e  is 


ig  sentimental  about  the  “smell  of  printers’ 
herek  ow  out  of  collecting  and  writing  news  for 
er  usei  papers  make  of  it.  It  would  bring  a  strange 
eveoiai  changing  world  if  the  A.P.  man’s  duty  was 
amon^i  things,  to  obtain  and  deliver  a  good  news 
hat  m  atisfy  a  United  States  government  office 
»r  an  aJ  ising  client  in  the  same  way  he  wants  his 
sports!  tisfy  A.P.  newspapers.  The  A.P.  man  may 
ng  al«  is  but  he  would  have  a  strange  feeling  in 
iking  itj 

incona  ile  that  the  newspapers  that  financed  the 
of  diti  i  agencies  would,  if  they  had  a  voice  about 
□veto  Ggefrom  exclusively  newspaper  press  asso- 
open^  I  news  agency  operation. 

le  Ask  d  Press  such  a  change  would  not  be  possible 
a  faw  I  expression  from  the  membership  because 
le  d  Press  the  newspapers  are  the  masters  and 
sociato  ss  is  the  servant. 


The  president  of  The  Associated  Press,  Mr.  Noyes,  in  a 
message  to  the  recent  meeting  of  managing  editors  of  Associated 
Press  newspapers  said: 

“I  regard  these  meetings  as  of  vital  importance  to  The  Associated 
Press  which  belongs  to  the  newspapers  which  you  and  I  represent 
and  if  present  I  would  stress  to  you  that  the  dangers  which  con¬ 
fronted  the  newpapers  of  America  in  1893  were  no  greater  and 
no  more  imminent  than  those  that  we  face  today.  Then  we  feared 
the  control  of  our  news  supply,  our  life  blood,  by  a  privately 
owned  news  service  that  might  constitute  a  menace  to  a  free  press. 
“Today  I  invite  you  to  note  that  a  privately  owned  news  gathering 
organization  has,  directly  or  indirectly,  accepted  as  one  customer 
a  very  large  industrial  corporation  from  which  it  will  (through  a 
broadcasting  arrangement)  be  in  receipt  of  large  sums  of  money. 

“I  ask  you  to  consider  the  peril  that  would  confront  you  if  The 
Associated  Press  was  in  relations  to  larger  financial  interests  of 
any  kind — banking,  public  utility,  oil  companies  or  any  other  large 
interests — that  involved  the  receipt  by  your  organization  of  large 
sums  of  money  and  made  it  (possibly  unjustly)  in  the  view  of  the 
general  public  subservient  to  these  interests.” 

There  are  those  who  have  always  believed,  and  still  believe, 
that  The  Associated  Press,  with  its  cooperative  form  of  organ¬ 
ization,  is  the  greatest  bulwark  of  a  free  press  that  exists  in 
America  today.  If  the  newspapers  in  its  membership  ever 
would  fail  in  their  support  of  it  or  if  it  now  suffers  to  the  point 
of  injury  by  the  competition  of  news  agencies  heavily  financed 
by  the  patronage  of  United  States  government  offices,  adver¬ 
tisers  and  others  than  newspapers,  it  would  be  a  sorry  day  for 
the  fourth  estate  in  this  country,  and  even  the  proprietary  news 
agencies  themselves  would  share  that  injury  sooner  than  they 
may  imagine. 

The  employes  of  The  Associated  Press  serve  but  one  interest 
— the  newspaper,  whatever  it  decides  its  best  interests  may  be. 

Would  that  the  cfwners  and  employes  of  the  news  agencies 
could  say  the  same. 


AED  PRESS 


The  only  news  service  in  America 
operated  solely  to  serve  newspapers. 
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NEW  MACHINERY 

New  machinery  has  been  purchased  in  con- 
sideralde  ((uantity  by  newspapers  during  the 
past  year.  Without  any  great  surge  of 
ljuying,  old  equipment  has  been  gradually  replaced 
in  composing,  press,  and  stereotype  rooms — a  fact 
which  has  been  evidenced  by  occasional  announce¬ 
ments  of  the  manufacturers,  and  confirmed  by  com- 
I)arison  of  the  data  given  in  the  current  Equipment 
Review  tabulation  with  that  of  a  year  ago.  The 
long  lull  in  newspaper  rehabilitation  seems  to  be 
over,  and  the  next  year  or  two  will  witness  further 
replacement  of  obsolete  machines. 

Acceleration  of  the  process  is  a  mooted  question, 
given  timeliness  by  the  recent  availability  of  gov¬ 
ernment-guaranteed  long-term  financing  on  machin¬ 
ery  purchases  up  to  $50,000.  For  many  years,  pub¬ 
lishers  and  manufacturers  have  finaiKed  large  and 
small  purchases  by  private  arrangement,  with  re¬ 
markably  low  losses  on  credit  mistakes,  and  at  nor¬ 
mal  banking  rates.  There  was  neither  need  nor 
opportunity  for  the  financial  set-ups  developed  b>' 
the  motor  industry. 

Whether  the  announced  entrance  of  Commercial 
Investment  Trust  into  the  machinery  financing  field 
will  serve  an  existing  need  can  be  determined  only 
by  experience.  •  Probably  it  will  create  its  own  op¬ 
portunities  permitting  purchases  by  customers  who 
would  be  regarded  as  marginal  prospects  by  the 
conservative  credit  men  of  the  machinery  corpora¬ 
tions.  Certain  it  is  that  the  prospective  buyer  with 
a  poor  credit  reputation  will  fare  no  better  than  with 
the  banking  facilities  that  have  been  available.  In 
the  newspaper  field,  these  have  always  been  a 
negligible  minority. 

It  can  be  expected  that  the  new  opportunity  for 
machinery  purchases  at  reasonable  carrying  charges 
will  attract  the  attention  of  publishers  who  know 
in  a  general  way  that  their  equipment  needs  rein¬ 
forcement,  impel  them  to  a  close  analysis  of  their 
needs  and  send  them  to  market.  If  actual  practice 
proves  that  newspapers  can  buy  more  machinery 
without  impairment  of  capital  and  at  more  con¬ 
venient  terms  than  present  agencies  now  offer,  the 
equipment  manufacturers  are  assured  of  wider  mar¬ 
kets  and  relief  from  the  banking  burden  that  they 
have  carried  at  little  profit  for  many  years. 

Sport  coluiiimsfs  picking  football  "winners’' 
this  season  provide  Hvely  whimsical  reading — 
if  you  don’t  bet  on  their  selections. 

NO  HURRY 

NEWSP.\PER  members  of  the  Audit  Bureau 
of  Circulations  should  be  gratified  by  their 
accomplishments  at  the  21st  annual  meeting 
of  the  Bureau  in  Chicago  last  week.  They  won 
their  desired  additional  representation  on  the  board 
of  directors,  without  any  counterbalancing  increase 
in  other  directorships  which  would  have  practically 
nullified  the  victory.  They  also  focussed  attention 
to  an  extent  never  previously  attained  upon  weak¬ 
ness  of  the  reports  covering  the  magazine,  farm 
paper,  and  business  paper  members. 

The  question  should  be  thoroughly,  carefully  and 
impartially  investigated.  A  summary  effort  to  en¬ 
force  theoretical  uniformity  in  circulation  stand¬ 
ards  among  all  members  is  not  to  be  considered. 
Against  the  expressed  fears  of  some  magazine  rep¬ 
resentatives  (who  naturally  wish  to  retain  all  the 
privileges  they  now  hold  under  A.B.C.  rules),  the 
newspaper  membership  and  directors  have  manifested 
a  fair  spirit.  They  wish  to  inflict  no  injustice  upon 
reputable  publishers  who  have  operated  entirely 
within  the  Bureau’s  law,  and  they  do  not  stamp  as 
worthless  all  periodical  circulation  accepted  as  net 
paid  by  the  Bureau  under  requirements  less  strin¬ 
gent  than  those  imposed  upon  daily  newspapers. 
It  is  impossible  to  generalize  on  this  question,  and 
the  reform  cannot  be  effected  without  effort. 

There  is  no  point  in  hasty  action  which  might 
drive  some  magazine  members  from  A.B.C.  affilia¬ 
tion.  In  fairness  to  newspapers,  and  for  their  own 
well-being,  the  Bureau’s  directors  and  periodical 
members  can  work  out  a  system  which  will  end  the 
abuses  with  the  minimum  of  hardship.  They  should 
do  so  within  the  next  year  if  possible,  for  the  ques¬ 
tion  can  no  longer  be  shuffled  off.  The  newspapers 
have  brought  it  to  the  front  and  can  be  expected  to 
follow  it  through  to  the  proper  conclusion. 


If  I  forgot  thee,  O  Jerusalem,  lei  my  right 
hand  forget  her  canning. — Psalm,  CXXXVII;  5. 

THINKING  IN  REVERSE 

Tons  of  literature  are  being  dumped  on  ex¬ 
ecutive  desks  advertising  accounting  systems 
and  advice  on  adjustments  to  meet  the  taxes 
imposed  by  Federal  and  State  social  security  legisla¬ 
tion.  With  a  few  exceptions,  the  advice,  given  in 
circumlocution,  is  that  employers  should  minimize 
their  burdens  by  reducing  staffs  to  the  lowest  possi¬ 
ble  number  that  can  do  the  organization’s  work  and 
stabilize  payrolls  at  the  lowest  possible  level.  If 
business  men  are  paying  real  money  for  such  counsel 
and  taking  it  seriously,  the  outlook  for  continued 
recovery  is  not  bright. 

Volume  of  trade  today  is  not  far  below  1926  or 
1927  levels,  which  were  then  considered  prosperous. 
Employment  has  not  improved  greatly  since  March 
of  1933,  when  industry  and  trade  were  30  to  40  per 
cent  less  active  than  now.  The  inference  is  that  the 
commercial  machine  is  now  being  manned  with  as 
small  a  personnel  as  can  operate  it  efficiently. 

The  10,000,000  still  unemployed  constitute  a  tre¬ 
mendous  burden — through  taxation  for  their  sup¬ 
port,  lack  of  their  normal  purchasing,  and  the  extra 
labor  upon  those  now  employed  implied  by  the  ab¬ 
sence  of  these  10,000,000  from  working  ranks.  Not 
all  of  the  slack  has  been,  or  can  be,  taken  up  by  ma¬ 
chines.  If  these  millions  are  to  be  recruited  by  new 
lay-offs  to  avoid  social  security  taxes,  the  essential 
problem  of  the  depression  not  only  remains  un- 
-solved  but  is  bitterly  complicated. 

Selfish,  negative  thinking  of  the  kind  advanced  by 
these  l)usiness  counsellors  can  carry  their  clients 
through  a  year  or  two,  but  it  cannot  be  the  rule  of 
future  business  conduct.  The  present  law  is  un¬ 
doubtedly  faulty,  and  it  represents  a  political  princi¬ 
ple  repugnant  to  many  business  men.  It  was  enacted 
with  too  little  discussion  and  no  opportunity  for  in¬ 
vestigation  of  its  operation  and  probable  effects  on 
the  commercial  structure.  But  it  is  on  the  statute 
l)ooks,  it  is  favored  by  many  intelligent  and  articu¬ 
late  leaders  and  it  certainly  has  the  support  of  the 
voting  masses.  Its  repeal  is  not  a  political  proba¬ 
bility,  and  there  seems  small  chance  of  its  overthrow 
by  the  Supreme  Court 

It  is  a  real  problem  that  business  men  face.  Esti¬ 
mates  of  the  added  cost  for  old-age  and  unemploy¬ 
ment  insurance  vary,  with  the  mean  about  5  i)er  cent 
of  total  payroll.  On  top  of  increased  Federal  and 
State  income  taxes,  unyielding  assessments  against 
real  estate,  sales  taxes,  and  various  processing  im- 
IKjsts,  the  new  law’s  levy  cuts  deeply  into  present- 
day  profits.  The  slightest  decline  in  trade  volume, 
with  present  and  pending  tax  schedules  in  force, 
would  wipe  out  the  profits  of  many  companies.  Suc¬ 
cess  of  the  program  is  predicated  upon  pronounced 
gains  during  the  next  three  years,  and  it  seems  to  be 
up  to  business  to  make  those  gains,  impossible 
though  they  may  now  appear. 

The  effort  should  be  sincerely  made.  Although 
the  social  security  laws  are  aimed  primarily  to  bene¬ 
fit  working  people,  their  successful  oi)eration  should 
also  be  of  advantage  to  the  manufacturing  and 
trading  community  by  cushioning  the  abrupt  drop  in 
buying  power  that  has  always  accompani^  curtail¬ 
ment  of  industrial  production.  No  fault  can  be  found 
with  the  underlying  principle  of  accumulating  re¬ 
serves  against  ill  fortune,  and  our  system  provides 
plenty  of  opportunity  for  correcting  mistaken 
methods.  Virtual  sabotage  of  the  program,  as 
counselled  by  some  trade  advisers,  is  the  product  of 
reverse  thinking — the  kind  that  got  us  into  deep 
trouble  in  1932.  Under  present  conditions,  it  can 
be  more  disastrous. 

New  York  Herald  Tribune’s  admirable  insti¬ 
tute  of  politics,  arts  and  sciences  should  not  hold 
its  unique  character  much  longer.  It  is  a  public 
service  that  can  be  imitated  effectively  in  a  hun¬ 
dred  cities. 


SELLING  THE  NEWSPAPER 

More  than  20  years  ago,  a  small  but  intelli¬ 
gent  minority  of  daily  newspaper  publishers 
realized  that  the  daily  newspaper  would 
make  small  headway  against  other  advertising  media 
in  the  national  field  by  continuing  to  sell  newspapers 
as  individual  competitive  units.  .\t  that  time,  nation¬ 
al  advertising  in  daily  newspapers  totalled  $25,000,- 
000  a  year.  .\s  a  result  of  continuous  agitation, 
the  Bureau  of  .Advertising  was  organized  in  1914 
under  A.N.P.A.  auspices,  with  the  mission  of  selling 
the  daily  newspaper  as  a  whole,  daily  newspaper 
campaigns  as  mass  national  coverage,  distributed 
wherever  sales  pressure  was  needed.  This  mission 
lias  been  executed.  Between  1914  and  1929  national 
newspaper  advertising  multiplied  itself  ten  times. 
The  total  of  all  newspaper  advertising  more  than 
doubled.  This  was  not  wholly  due  to  the  Bureau's 
effort,  of  course.  Special  representatives  had  a  large 
liart.  Some  advertising  agencies  also  contributed 
mightily,  and  no  little  credit  belongs  to  Editor  & 
Publisher  which  has  steadfastly  proclaimed  the 
newspaper  as  the  great  primary  advertising  medium. 

On  the  other  hand,  the  surface  of  the  job  to  be 
done  has  barely  been  scratched.  The  Bureau  of  Ad¬ 
vertising  and  other  co-operative  ventures  have  never 
been  adequate  supported  either  in  number  of  members 
or  in  finance,  a  fact  emphatically  developed  at  last 
week’s  meeting  of  the  Newspaper  .Advertising  Execu¬ 
tives  .Association.  Newspapers,  with  combined  re¬ 
sources  for  advertising  copy  possessed  by  no  other 
industry,  have  been  notoriously  reluctant  to  buy  the 
precious  stuff  they  sell.  Some  keen  observers  be¬ 
lieve  that  their  apathy  toward  industrial  promotion 
may  cost  them  the  place  they  had  won  and  held 
through  so  many  difficulties,  and  several  moves  are 
in  the  air  to  remedy  the  situation. 

They  should  not  die  in  convention  discussions.  The 
newspaper  has  a  magnificent  story  to  tell,  not  im- 
l>aired  in  the  slightest  by  any  new  advertising  media, 
and  it  is  not  a  story  that  can  be  adequately  told  in 
terms  of  linage  and  circulation  claims,  nor  even  in 
market  data.  The  story  of  the  newspaper  itself, 
and  the  place  it  holds  as  a  part  of  its  community, 
can  be  interestingly  told  and  supported  by  facts. 
They  will  give  a  new  and  a  fresh  note  to  copy  that 
has  been  overstatistical  too  long. 

Give  the  yomigsters  a  page  of  their  own  to 
read,  extending  their  natural  ne^vspaper  interest 
beyond  the  comic  pages. 

SIDNEY  SMITH 

Hundreds  of  newspaper  men  have  known 
Sidney  Smith  during  his  more  than  thirty 
years  of  journalistic  illustration,  and  those 
who  made  his  acquaintance  in  recent  years  found 
him  the  same  friendly,  honest,  unaffected  soul  in 
success  that  the  friends  of  his  youth  knew  in  the 
unknown  artist.  He  died,  a  notable  addition  to  the 
highway  tragedies  of  1935,  while  driving  a  small  car 
to  his  farm  after  signing  a  long-term  contract 
which  would  have  rewarded  his  work  in  figures  that 
few  royal  or  merchant  princes  have  lately  enjoyed 
For  20  years,  he  ranked  as  one  of  the  foremost 
newspaper  artists,  the  pioneer  in  transforming  the 
newspaper  strip  from  slapstick  comedy  to  a  sus¬ 
tained  serial  story.  His  following  among  the  readers 
of  the  Chicago  Tribune  and  the  hundreds  of  newspa¬ 
pers  which  published  the  syndicated  .Andy  Gump 
feature,  dates  back  more  than  15  years.  Smith’s 
appeal  was  universal. 

He  often  referred  humorously  to  his  several  farms 
and  his  fleet  of  high-priced  automobiles,  but  it  is 
characteristic  that  his  end  came  in  a  light  car  that 
he  preferred  to  drive  himself.  At  58  years,  he  had 
the  physique  of  an  undergraduate,  and  he  was  usu¬ 
ally  in  the  condition  of  an  athlete.  He  was  proud 
of  his  stamina,  and  it  may  be  that  his  estimate  of  his 
own  endurance  was  fatal.  His  last  drive  home 
closed  a  long  exciting  day,  and  it  is  not  difficult  to 
lielieve  that  his  ordinarily  perfect  alertness  of  mind 
and  coordination  of  muscle  failed  from  sheer  fatigue 
at  the  moment  of  crisis. 

That  Sidney  Smith  may  have  dozed  a  second  gives 
a  new  and  bitter  poignancy  to  press  and  police  ef¬ 
forts  to  cope  with  the  day’s  American  tragedy,  foe 
Sidney  Smith’s  passing  will  leave  a  gap  in  the  Hv« 
of  his  associates  and  in  millions  of  homes  that  will 
be  difficult  to  fill. 
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PURELY  PERSONAL 


/^EORGE  FORT  MILTON,  editor 
Lj  and  publisher,  Chattanooga 
(Tcnn.)  Sews,  addressed  the  Univer¬ 
sity  of  Chattanooga  student  Ixxly  Oct. 
10,  on  "History  as  a  Major  Siiort.” 

\rthur  C.  Johnson,  Sr.,  publisher, 
Columbus  (O.)  Dispatch,  has  been  re¬ 
elected  president  of  the  Rutherford  B. 
Hayes  Memorial  Foundation  at  Fre¬ 
mont. 

Paul  Martin,  publisher,  luiiising 
(.Mich.)  5'tate  Journal,  has  been  re¬ 
appointed  to  the  State  Tuberculosis 
.Sanitorium  Commission. 

Senator  Carter  Glass,  publisher, 
Uuchburg  (Va.)  Advance  and  News, 
who  played  a  major  part  in  drafting  the 
banking  act  of  1935,  will  be  one  of  the 
principal  siieakers  at  the  opening  ses¬ 
sion  of  the  -American  Bankers’  .Associa¬ 
tion  in  .New  Orleans,  La.,  Nov.  12. 

William  .Allen  White,  editor  and  pub¬ 
lisher,  Hmporia  (Kan.)  Gazette,  and 
Mrs.  White,  sailed  Oct.  16  from  Seattle 
for  the  Philippines.  They  will  witness 
the  inauguration  of  the  new  island  gov¬ 
ernment  at  Manila  and  will  visit  China 
and  Japan  before  their  return  next 
February. 

Sen.  W.  H.  Dennis,  proprietor.  Hali¬ 
fax  (N.  S.)  Herald  and  Evening  Mail, 
>ailed  from  Quebec  Oct.  18  for  a  Euro- 
[Ktaii  holiday. 

Edmund  J.  Kearns,  vice-president. 
Salt  Lake  Tribune  and  Telegram,  has 
lieeii  chosen  chairman  of  the  Music  and 
.Arts  Committee  of  the  Skit  I.ake  Cham- 
l)er  of  Commerce. 

S.  A.  Perkins,  publisher  of  the  Bel¬ 
lingham  (Wash.)  Herald  and  Olympia 
(Wash.)  Olympian,  is  one  of  the  organ¬ 
izers  of  a  new  steamship  company 
formed  to  operate  between  Tacoma  and 
.Alaska  iwjrts. 

Walter  Kennedy,  publisher,  Albion 
(Mich.)  Evening  Recorder,  spoke  on 
"Football  Then  and  Now’’  at  a  meeting 
of  the  Jackson,  Mich.,  Rotary  club 
Oct.  16.  Mr.  Kennedy'  who  was  an 
•All-American  quarterback  at  the  Uni¬ 
versity  of  Chicago  in  the  days  of  shin- 
guards.  coached  the  Albion  college  foot¬ 
ball  team  for  a  number  of  years. 

F'rank  S.  Baker,  president  of  the 
Tacoma  (Wash.)  Ledger  and  Ncivs- 
Trilmie,  left  Oct.  15  for  Chicago,  New 
A’ork  and  other  eastern  and  middle 
western  business  centers.  He  will  be 
away  for  several  weeks.  He  is  accom- 
[lanied  by  his  son,  Elbert  H.  Baker,  Jr., 
of  the  advertising  department  of  the 
Tacoma  News-Tribune. 

Gomer  T.  Davies,  publisher,  Concor¬ 
dia  (Kan.)  Kansan,  and  Mrs.  Davies, 
celebrated  their  56th  wedding  anniver¬ 
sary  Oct.  15. 

Dr.  John  H.  Finley,  associate  editor. 
New  York  Tunes,  has  been  elected  an 
honorary  vice-president  oi  the  National 
Society  for  the  Prevention  of  Blind¬ 
ness. 


FAMILY  MANAGEMENT  OF  DAILY  IS 
CALLED  IDEAL  ARRANGEMENT 


•*  AN  ideal  arrangement,”  said  former  of  the  state  chamber  of  commerce,  niem- 
Congressman  C.  F.  Scott,  Sr.  ber  of  the  Kansas  planning  board  and 
“My  boss  can’t  be  beat,”  added  his  member  of  the  board  of  trustees  of  the 
son,  C.  F.  Scott,  Jr.  College  of  Emporia.  In  addition,  he 


C.  F.  Scott,  S». 


Angelo  C.  Scott 


C.  F.  Scott,  Jr.  Emerson  E.  Lynn 


.And  thus  was  described  the  happy 
atmosphere  in  which  the  Scott  farnily 
— the  father,  two  sons  and  a  son-in-law 
—publish  the  lola  (Kan.)  Daily  Regis- 
ler. 

The  father  joined  the  Register  53 
years  ago  and  subsequently  added  his 
sons  to  the  staff.  Angelo  C.  Scott,  the 
oldest,  has  been  connected  with  the 
newspaper  14  years.  The  son-in-law, 
Fimerson  E.  Lynn,  has  been  with  the 
Register  eight  years  and  C.  F.  Scott, 
Jr.,  joined  the  newspaper  four  years 


ago. 


.Among  the  quartet  is  a  complete  di¬ 
vision  of  duties  and  authority,  each 
working  in  the  department  he  likes  best. 
The  father  writes  the  editorials,  Angelo 
is  head  of  the  business  office,  Mr.  Lynn 
presides  in  the  advertising  department 
and  Charles,  Jr.,  serves  as  managing 
editor.  Policies  are  decided  by  con¬ 
ference. 

The  senior  Mr.  Scott  tiiuls  time  to 
devote  long  hours  to  civic  enterprises, 
golf  and  politics.  He  served  as  a  mem- 
ijer  of  Congress  ten  years  and  at  vari¬ 
ous  other  times  in  his  long  career  was 
regent  of  the  state  university,  director 


has  written  two  books  and  traveled  ex¬ 
tensively. 

.Angelo  joined  the  Register  following 
his  graduation  from  Colorado  College 
and  worked  successively  as  reporter, 
city  editor  and  business  manager.  He 
is  secretary  of  the  lola  Chamber  of 
Commerce  and,  in  his  own  words,  “has 
a  finger  in  all  civic  pots.”  His  leisure 
time  is  spent  playing  golf,  swimming, 
hunting  and  fishing.  | 

Charles  Scott,  Jr.,  served  as  carrier  i 
(xjy,  printer’s  devil,  reporter,  city  editor  i 
and  telegraph  editor  before  he  took  over  1 
the  managing  editorship.  He  is  a  grad¬ 
uate  of  the  Kansas  University  school 
of  journalism.  His  primary  outside  in¬ 
terest  is  aviation.  He  is  an  air  corps 
reserve  officer  and  a  graduate  of  the 
air  corps  flying  school. 

Qn  any  pleasant  afternoon,  the  three 
Scotts  may  be  found  on  the  lola  golf 
course. 

The  father  likes  the  family  arrange¬ 
ment. 

“Our  family  happens  to  be  the  always- 
get-along  type,  and  so  the  arrangement 
is  prefect,”  he  says.  “There’s  no  dic¬ 
tatorship  here.” 


travel,  which  took  him  to  Italy,  France, 
Germany  and  England.  Poverty  and 
fear  are  outstanding  characteristics  of 
countries  under  dictatorships,  he  found. 

1'.  O.  Larson,  vice-president  and  gen¬ 
eral  manager,  Tulsa  (Okla.)  World,  is 
chairman  of  a  special  committee  of  the 
tliamber  of  Commerce  to  act  with 
Tulsa  Air  R.aces,  Inc.,  in  staging  the 
second  annual  air  race  meet  at  the 
Tulsa  airport  next  spring. 

Roy  Phillips,  advertising  director, 
Asheville  (N.  C.)  Citizen-Times,  has 
been  named  to  the  publicity  committee 
of  the  Asheville  Million  Dollar  Trade 
Jubilee,  Oct.  21 -Dec.  20  by  the  Ashe¬ 
ville  Merchant’s  Association. 

F.  C.  Withers,  general  manager,  Co¬ 
lumbia  (S.  C.)  State,  has  been  elected 


to  the  board  of  directors  of  the  Colum¬ 
bia  Chamber  of  Commerce. 

Louis  .A.  Weil,  Jr.,  business  manager. 
Grand  Rapids  (Mich.)  Herald,  and 
Thomas  Warwick,  of  the  Herald’s  ad¬ 
vertising  department,  are  serving  on 
committees  in  charge  of  the  annual 
Community  Chest  drive  in  that  city. 

E.  D.  Hood,  circulation  manager.  Sa¬ 
vannah  (Ga.)  Evening  Press  and  News, 
has  l)een  appointed  chairman  of  the  boys’ 
work  committee  of  the  local  Y.  M.  C.  A. 

E.  F.  Baldwin,  circulation  manager. 
Salt  Lake  Tribune  and  Telegram,  has 
been  named  chairman  of  the  postal  af¬ 
fairs  committee  of  the  Salt  Lake 
chamber  of  commerce. 

J.  M.  Blalock,  circulation  manager, 
{Cofttinued  on  next  page) 


Ralph  Beaver  Strassburger,  president 
and  publisher,  Norristown  (Pa.)  Times 
Herald,  was  re-elected  to  the  board  o* 
directors  of  the  Pennsylvania  (lerman 
Society  for  a  three-year  term  at  its 
45th  annual  meeting  recently  in  Allen¬ 
town. 

Frank  R.  Moses,  co-publisher,  Mar¬ 
shall  (Mich.)  Evening  Chronicle  and 
I)ostmaster,  has  resigned  as  a  member 
of  the  city  industrial  commission  as  the 
result  of  an  order  from  the  post  office 
department  which  prohibits  postmasters 
from  holding  another  office. 

F.  T.  Raiford,  editor  and  publisher, 
Selma  (.Ala.)  Times-Journal,  has  l)een 
named  chairman  of  the  board  of  public 
welfare  of  Dallas  County. 

Judge  Charles  N.  Feidelson.  for  10 
years  associate  editor  of  the  Birming- 
hatn  Age-Herald,  has  been  appointed 
'^^'^^l.flirector  of  the  tenth  district  by 
the  National  Labor  Relations  Board. 


IN  THE  BUSINESS  OFFICE 

B-  FOWLER,  general  man- 
'  ‘ager,  San  Francisco  Chronicle, 
has  returned  after  four  months  of 


L. 


October  28! 


WILL  ROGERS  SAID: 

begins  publication  Monday,  Oct.  28. 

Some  of  the  papers  using  it: 


Boston  Globe 

New  York  American 

San  Francisco  Chronicle 

Oklahoma  City  Oklahoman 

Baltimore  News  and  American 

Salt  Lake  City  Tribune 

Detroit  Times 

St.  Louis  Stsu’-Times 


Washington  Herald 
Los  Angeles  Examiner 
Rocky  Mountain  News 
Chicago  American 
Fort  Worth  Star-Telegram 
Pittsburgh  Sun-Telegraph 
Wichita  Beacon 

— and  many  more! 

Daily,  very  brief — Sunday,  longer,  much  new  material 


The  McNaught  Syndicate,  Inc. 

V,  V.  McNiTT  TIMES  BUILDING  Charles  v.  Mcadam 

Chairman  NEW  YORK  Preaident 


BACK 

HOME 

AGAIN 


Ed  Dodd’s  daily  cartoon  | 

square — hitting  on  all  | 

four  corners  in  every  I 

corner  of  the  country.  | 

Here’s  how: 

Atlanta  Journal — 

‘‘Quaint,  uriginal,  appealing  ...  ^ 

(iuod  fulluwing  . . .  .Many  readers  | 
wrote  in  about  it.” 

('.linton,  Okla,,  News —  , 

‘‘Wider  range  of  interest  than 
any  of  six  comics  we  use  .  .  .  Hits 
human  interest  spot.” 

Dallas  Journal — 

‘‘Glad  to  have  it  .  .  .  Sec^oiid  in 
reader  poll  only  to  Ella  Cinders.”  ' 

Kilgore,  Tex.,  News —  ' 

“Best  feature  of  its  kind  ...  | 

Tremendous  res|>onse  reflected 
in  steady  eirrulation  gain.” 

j  fMwell,  Mass.,  Leader — 
t  “111  the  Leader  two  years  .  .  . 

I  Circulation  up  248  per  cent  ...  ' 

I  Back  Home  .Again  played  im- 
|M>rtant  part.” 

Madera,  Calif.,  Tribune — 

“Readers  declare  it  one  of  the 
best  comics  published  .  .  .  W'ish  i 
i  we  had  space  to  give  it  three 

I  columns.”  ! 

,  Madison,  Ind.,  Courier — 

j  “One  of  most  popular  cartoons 
i  ever  run  .  .  .  Readers  never  fail 
I  to  look  at  it.” 

Oceanside,  Calif.,  Blade- 
1  Tribune — 

I  “One  of  best  human  interest 
j  cartoons  .  .  .  Never  sorry  we 
1  chose  it.  Neither  are  readers.” 

Stockton,  Calif.,  Independent- 
“Universal  appeal  .  .  .  Offices 
and  stores  even  clip  it  for  window 
displays.” 

Let  us  send  you  samples 
'  and  terms.  Write  today  to  \ 

United  Features  | 

MONTE  BOURJAILY  j 

General  Manager  j 

220  East  42nd  Street,  New  York 
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PERSONAL 

(Continued  from  page  29) 

Spartanburg  (S.  C.)  Herald  and  Jour¬ 
nal,  has  been  named  general  chairman 
of  the  Spartanburg  County  Children’s 
Home  fund  drive. 

George  McQueen,  advertising  man¬ 
ager,  Redwood  City  (Cal.)  Tribune, 
and  Mrs.  McQueen  are  the  parents  of  a 
pound  son,  Michael  Cullen  Mc¬ 
Queen,  bom  Oct.  16. 

LeRoy  Simmons,  promotion  manager. 
Salt  Lake  Tribune  and  Telegram,  has 
been  elected  chairman  of  the  publica¬ 
tions’  committee  of  the  Utah  Alumni 
Association. 

Jerry  Lynch,  former  classified  adver¬ 
tising  manager,  Scranton  (Pa.)  Repub¬ 
lican,  is  now  with  the  Harrisburg  (Pa.) 
Telegraph  newspapers. 

Louis  A.  Lauve,  Jr.,  of  the  Ri^- 
mond  (Va.)  News  Leader’s  advertising 
staff,  has  b^n  appointed  business  direc¬ 
tor  of  the  Richmond  Symphony  Or¬ 
chestra.  He  will  be  on  leave  from  the 
News  Leader  during  the  period  of  his 
duties  with  the  orchestra. 

William  J.  Tate  has  joined  the  ^'yrn- 
ctise  Herald  as  a  classified  advertising 
solicitor.  Mr.  Tate's  experience  in¬ 
cludes  service  on  the  Nashville  Banner, 
Omaha  IV orld-Herald  and  the  A'lbia 
(la.)  Union  Republican. 

Frederick  N.  Lowe,  business  and  ad¬ 
vertising  manager,  Elizabeth  City 
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InUrnatlonal  Year  Book  Number — Containing  circu* 
latlons.  advertising  rates.  Newt  and  Feature  Ser- 
rleet.  Names  of  Editors.  Publishers,  and  Depart- 
menUl  Executives  oi  more  than  2.000  newspapers  of 
United  States  and  Canada  with  basic  daU  of  leading 
oewtpapen  ot  the  World — last  Saturday  In  January — 
**A.N.P.A.**  numbers  last  two  Satuniays  in  April — 
Adrertising  Convention  number  first  Saturday  in  June— 
Advertising  linage  records  in  March  and  August — 
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Size  of  type  page  8H  z  12  inches — 168  agate  lines 
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Display  advertising  rates:  transient.  7Se.  per  agate 
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Lines  1  6  13  26  52 

Size  Agate  Time  Times  Times  'Times  Times 

1  Pace  672  $250  $225  $200  $190 

H  Pege  336  140  120  110  100  95 

H  Page  168  75  70  65  60  55 

H  Pace  84  50  45  40  33  30 

Page  42  30  25  20  17  16 

The  tingle  column  forty-two  line  rate  maker  card  at 
a  cost  of  616  per  we^  earns  at  low  a  rate  on  a 
52-time  basis  as  any  other  schedule,  namely,  $168 
per  page;  $95  half  page;  655  quarter  page. 
Classified  rates:  75c.  per  agate  line  one  time:  60c. 
per  agate  line  four  times. 

Situations  wanted:  50e.  per  agate  line  one  time: 
40c.  per  agate  line  three  times  (count  six  woMs  to 
the  line). 

Subscription  rates:  By  mall  payable  in  advance 
United  States  and  Island  Possessions  64  per  year; 
Canada  64.50:  Foreign  65. 

Charter  Member  of  the  Audit  Bureau  of  Circulations 


(N.  C.)  Daily  Advance,  and  Mrs.  Lowe  next  week  to  spend  his  vacation  in  hi. 

are  parents  of  a  son,  Charles  Frederick  FOLKS  WORTH  KNOWING  home  town.  Soldier,  Kan. 

Niles,  born  Oct.  21. - Meade  Munro,  Cleveland  bureau  man 

Edward  E.  Elsenheimer,  comptroller,  AVISS  PZDITH  M.  NIELSON,  of  ager  of  the  United  Press,  was  in  Nt» 
Meriden  (Conn.)  Record,  and  assistant  iVl  Magne,  Utah,  is  one  oi  the  young-  York  this  week  on  his  vacation.  He 
treasurer  of  the  Republican  Publishing  est  woman  editors  and  publishers  in  will  also  visit  in  Washington  before  re 


the  United  States,  turning. 

„  At  the  age  of  Captain  Haakon  H.  Hammer  of  Lm 
2*-  she  ^its  and  Angeles  has  been  appointed  Intema- 
publishes  two  lional  News  Service  sales  representa 
weekly  new^p-  live  in  the  Far  West. 

Cliarles  F.  Crandall,  president  of  the 
Uadcr  and  the  ^  p  j  ^  headquartm 

Magna  Times  m  Montreal,  was  in  New  YorrS 
addition  to  in-  on  a  business  trip.  He  was  ac 

ling  a  wide  yar-  oompanied  by  Mrs.  Crandall, 
lety  of  job  print-  (  . 

ing  Ellis  H.  Martin,  Pacific  Coast  divi- 

.'\nd  she  has  manager  for  International  News 

just  purchased  Service,  returned  to  duty  this  week 
Ihe  Copper  Print-  l^om  a  four  months’  leave  of  absence. 
Edith  m.  Xeilson  jng  Company  at  H  was  his  first  extended  absence  in 
Magna,  and  plans  -0  years  of  continuous  service  witii 
enlarge  on  her  editing  work.  L  N.  S.  In  ill  health  last  June,  Martin 

The  publishing  game  has  big  op-  retired  to  ranch  life  at  Caligosta,  Cal 


Company,  was  guest  of  honor  at  a  testi¬ 
monial  dinner,  Oct.  22,  in  honor  of  his 
25  years  association  with  the  newspajier. 

IN  THE  EDITORIAL  ROOMS 

VOLNEY  Hurd,  city  editor,  Chris¬ 
tian  Science  Monitor,  Boston,  was  in 
New  York  over  the  past  week-end. 

George  Carmack,  city  editor,  Mem¬ 
phis  Rress-.'icimitar,  was  in  New  York 
this  week. 

Walter  W.  Cunningham,  European 
news  manager  for  the  Christian  Sci¬ 
ence  Monitor,  is  in  Boston  visiting  the 
home  office.  His  headquarters  are  in 
London. 


Will  Rilev,  assistant  city  editor,  -Magna,  ana  pas 

Greenville  (S.  C.)  Piedmont,  has  been  ‘o.5"'a''ge  on  her  editing  work 
granted  a  year’s  leave  of  absence  to  be-  publishing  game  has  big  op- 

come  publicity  director  for  the  WPA  |K*rtunities  for  women,  says  Miss  Niel- 


in  South  Carolina.  His  headquarters 


During  his  absence  Wallace  X.  Rawles, 
1.  N.  S.  news  manager  at  Los  Angeles 


are  at  Columbia.  S.  i  versitv  at  Berkelev,  Cal.  She  entered  division,  aided  by  Ralph  Jordan,  bureau 

John  Hanahn,  l  ews  eduor  ^ newspaper  field  four  vears  ago  as  manager  at  San  Francisco.  Martin 
Ill.)  Nev's-Herald,  has  been  named  to  ^  Magna  Times.  joined  1.  N.  S.  in  1915  as  staff  reporte 


She  is  a  graduate  of  the  Pacific  Uni-  controlled  the  operation  of  the  coast 


the  committee  on  arrangements  for  the 
national  convention  of  Sigma  Delta 


joined  1.  N.  S.  in  1915  as  staff  reporter 

,  „  .  in  the  Pittsburgh  bureau. 

national  convention  ot  Sigma  Delta  Lawrence  Freeman  and  Whitley  „  e-  iti 

Kappa,  legal  fratermty,  to  be  held  m  Austin,  of  the //«/f/iiHjmi  (Kan.)  News  J)!nth1une« 

Champaign.  Ill.,  in  December.  Herald  staff,  are  authors  of  “Cor-  ^ 


Thomas  M.  Philipson  has  succeedeil  onado’s  ful\- 

George  .\.  Scheuer  as  state  editor  length  novel.  Their  first  book  was  News  Sen-ice, 

the  South  Bend  (Ind.)  Neu's-Ti,nes.  -Murder  at  the  State  Fair.”  _ 

Scheuer  succeeded  Wmchell  Royce  as  Muchmore  has  lieen  named  cpcriAl  FniTlONS 

assistant  city  editor.  j^e  Duncan  (Okla.)  Daily  SPECIAL  EDITIONS 

Bernard  Ballantine,  sports  editor,  Mt.  banner.  He  formerly  was  a  reporter  DEAUMONT  (Tex.)  Enterf^, 
Clemens  (Mich.)  Dcdly  Leader,  has  the  Ponca  City  (Okla.)  News,  of  ^  South  Texas  State  Fair  edition, 
been  appointed  city  recreational  direc-  father  is  editor.  pages,  Oct.  16. 

.1  p  AC  T  »  »  John  W.  Kelly.  Jr.,  sports  editor.  Mobile  (Mi.)  Register,  Oct  \i 

Gordon  R  McIntyre,  sports  editor,  (//iVa  (N.  Y.)  Doi/y  Pr«j.  has  started  Greers  20th  Anniversary  section,  8 
.ippleton  (Wis.)  Post-Crescent,  was  ^  “Sports.”  PaRes.  full  sue. 

the  principal  speaker  at  a  victory  ban-  Edmond  Rilev  rewrite  Atlantic  City  Providence  (R.  1.)  Ez’cning  Bulletvs, 
quet  given  the  Seymour  (Wis.)  base-  c-amona  Kiiey,  rewriie,  ^na  c  o  y  ..  ..  j-,  ^ditinn  Ort  10  56  naff« 

ball  team  winners  of  the  Outagamie  Press-Union,  has  joined  the  Phtladel-  'dollar  Day  edition,  Uct.  lU,  >0  pages 

countv  league  title.  phia  Evening  Bulletin  staff.  Nezv  Bedford  (Mass.)  Evew^ 

Donald  G.  Elliott,  formerly  of  the  ,  Philip 'Vagner,  until  r^ently  a  ^  .V/anrfard,  Dollar  Day  edition,  28  pages, 

Logansport  (Ind.)  Press,  lias  been  her  of  iht  Phil^e  I  phut  Ev^i^  Ledger  J  ,  '  r  \  r'r  t-  cu. 

made  telegraph  editor  of  the  Herkimer  rewrite  staff,  has  joined  the  New  York  -^hezille  (N.  C.)  Citizen-Times,Cy^ 
(N.  Y.)  Evening  Telegram.  Journal  copy  desk.  13,  10  page  section  for  the  Radio  airi 

Mrs  John  W  Sherman  society  edi-  Adeline  Fitzgerald,  C/iicafla /fmencon  Home  Appliance  Show,  Oct.  14-14 

.virs.  jonn  w.  anerman,  socieiy  eai  .  .  and  her  husband  Robert  sponsored  by  the  dailies, 

tor,  Roanoke  (Va.)  World-News,  suf-  ^>ety  editor,  ana  ner  nusoano,  tco^ri  o  \  a  l  r-  ..  miM 

fered  cuts  about  the  face  when  a  medi-  Faherty,  Chicago  Herald  and  Examiner  Little  Rock  Arkmuas  Gazette,  PW.4 

cine  bottle  she  had  been  heating  ex-  rewriteman.  are  the  parents  of  a  daugh-  section,  66  pages,  Oct.  6. 

ploded  ^®r  bom  Oct.  15  at  the  Presbyterian  Kitchener  (Ont.)  Daily  Record,  2Sli: 

Paul  Dittemore  has  joined  the  Hospital.  Chicago. _  Hydro  Anniversary  edition.  12  pages 


SPECIAL  EDITIONS 


Lamed  (Kan.)  Tiller  and  Toiler  as 
news  editor.  He  has  been  with  the 


WEDDING  BELLS 

rERBERT  CHESTER  CAMP- 


Kitchencr  (Ont.)  D(uly  Record,  2Sli: 
Hydro  Anniversarv  edition,  12  pages 
Oct.  11. 

Cedar  Rapids  (la.)  Gazette,  Dollar 


news  editor.  Me  has  heen  with  the  TTERBERT  CHESTER  LAMP-  oeaar  napias  uaseiie, 

U.  S.  Coast  and  Geodetic  Survey  for  11  BELL,  picture  editor,  Albany  Hay  Edition,  30  pages,  Oct.  15. 


the  past  two  years. 


Times-Union,  to  Miss  Gladys  Marie  Brownwood  (Tex.)  Bulletin,  Oct  IS. 


.\rt  Moger,  feature  artist.  Boston  Smallcooke  Snyder  at  Kinderhook,  32-page  Anniversary  and  Pioneer  £4- 


Ezvning  American,  is  doing  a  broad-  N.  Y.,  Oct.  12. 
cast  weekly  over  station  WCOP  in  b.  E.  Tipps,  of  the  Springfield,  Ill.,  and  honoring  pioneers  who  settled  in 

Boston  known  as  the  “Art  School  of  bureau  of  the  Associated  Press  to  Miss  country  before  1876. 
the  -Air.”  Helen  Tendick,  Jacksonville,  Ill.,  Oct.  Terre  Haute  (Ind.)  Tribime-Star, 

Miss  Mildred  Nagel,  formerly  on  the  18,  at  Jacksonville.  announcing  Silverstein  Brothers  Fumi- 

telegraph  desk.  Lock  port  (N.  Y.)  Harold  E.  LeVauway,  reporter,  ‘“ce  Company’s  37th  anniversary  cd^ 

Union-Sun  &  Journal,  has  joined  the  Springfield  (Mass.)  Union,  to  Miss  Ijration,  10  pages,  Oct.  20. 

copy  desk  of  the  Buffalo  Evening  News.  Marj-  .\gnes  Holewa,  Oct.  12  in  Albany  Times  -  Union,  Steefd 
.Alexander  Hudgins,  for  seven  years  Greenfield,  Mass.  Brothers’  Store  anniversary,  8  pages, 

w-ith  Richmond  (Va.)  News  £-eader.  Hector  L.  Fox,  reporter,  Longview  Cct,  14 j  Better  Sleep  edition,  6  pages, 

and  for  several  years  its  state  editor,  (Wash.)  Daily  News,  to  Miss  Althea  Oct-  15. 

has  purchased  controlling  interest  in  the  Morrell  Fertig  of  Portland,  Ore.,  in  Schenectady  (N,  Y.)  Gazette,  Shof- 
Blackstone  (Va.)  Courier-Record.  He  V’ancouver,  Wash.,  Oct.  5.  ping  Days  edition,  22  pages,  Oct.  17. 

to  edit  the  paper  and  W.  _C.  Miss  Flora  Bower,  for  seven  years  Wilmington  (N.  C.)  Star-Netvs,iiti! 

(pieman  will  continue  as  its  managing  cashier  and  in  charge  of  national  ad-  Home  and  Progress  edition,  82  pages. 

vertising  for  the  Idaho  Evening  Times,  Oct.  13. 

James  B.  Dawson,  of  New  Bern,  Twin  Falls,  to  Frank  Anderson  at - 

N.  C.,  has  joined  the  staff  of  the  Blackfoot,  Idaho,  recently.  She  has  re-  ASSOCIATIONS 

Greemdlle  (S  C.)  Piedmont  signed  her  newspa^r  position.  L.  BEEBE,  publisher,  OrovilU 

Lawrence  C.  Salter,  of  the  IJetroit  Robert  Milton  Colborn,  of  the  New  L/(Cal.)  Mercury-Register,  was  r^ 
Free  Press  staff,  was  accompanied  by  York  Sun  promotion  department,  to  cently  elect^  president  of  the  AuJB 
a  motorcycle  traffic  policeman  on  his  Miss  Doris  Elizabeth  Aldrich  of  West-  Sacramento  Valley  Newspapers,  suc- 
dai  y  round  recently  to  obtain  mate-  boro.  Mass.,  Oct.  12,  in  Westboro.  ceeding  Horace  E.  Thomas,  editor  and 
rial  for  a  Sunday  feature  story.  E.  Lindner,  editor  and  advertising  co-publisher,  Marysville  Appeal-Demo- 

daughter  was  born  recently  to  Mr.  manager  of  the  Sheboygan  County  crat.  Ed.  Schorn,  publisher,  Willotm 
and  Mrs.  Don  Corvelli.  Mr.  Corvelli  (Wis.)  News,  to  Miss  Ethel  Haman,  Journal,  was  chosen  vice-president,  and 
is  staff  photographer,  Camden  (N.  J.)  Sheboygan,  at  Phoenix,  .Ariz.,  Oct.  2.  Jay  Sehorn,  Woodland  Democrat,  was 
Courier-Post.  Stimson,  editorial  writer,  re-elected  secretary-treasurer. 


tion,  observing  daily’s  35th  anniversary 


ASSOCIATIONS 

Dan  L.  BEEBE,  publisher,  Orovillt 
(Cal.)  Mercury-Register,  was  r^ 


Courier-Post. 


Edwin  Bjorkman,  Asheville  (N.  C.)  Lansing  (Mich.)  State  Journal,  to  Miss 


Tracy  Garrett,  editor  Burling- 


1  Hlx  Months 

1  Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

1  June  30.  1935 . 

10,225 

11,333 

it 

1934 . 

9.359 

10.592 

« 

1933 . 

8.796 

10,320 

n 

1932 . 

9.920 

10,987 

u 

1931 . 

10  497 

11,569 

ti 

1930 . 

10.816 

12,216 

(« 

1929 . . 

9.878 

11.105 

« 

1928 . 

8.982 

10.223 

Times  book  editor,  has  been  named  di-  Virginia  Klemme  of  Lansing,  Oct.  14  ton  (la.)  Hawk-Eye  Gazette,  was 
r^tor  of  the  WPA  writers’  project  for  Chicago.  re-elected  p  r  e  s  i  d  e  n  t  of  the  Iowa  As- 

North  Carolina.  Philadelphia  Evening  sociated  Press  Editors  at  its  anni^ 

Conrad  Frederick  Smith,  formerly  of  Bulletin  society  department,  to  John  *^ceting  m  Des  Moines  Oct.  11.  Kalpo 

the  Charlotte  (N.  C.)  Observer  staff,  Calpin.  assistant  city  editor  of  the  Bui-  Publisher,  Davenport  Demerol. 

has  been  appointed  by  Gov.  Olin  D.  letin,  Oct.  16  in  Philadelphia.  re-elected  vice-president,  and  M.  J- 

Johnston,  of  South  Carolina,  as  a  state  ’  -  Sheen,  Des  Moines  correspondent  of  the 

constable  from  Oct.  16  through  Oct.  16,  PRESS  ASSOCIATION  NOTES  .Associated  Press,  was  renamed  secr^ 

1936,  with  compensation  from  the  state  T  B.  MICKLE,  superintendent  of  tary.  State  and  general  news  reports  of 

government.  -i— bureaus.  United  Press,  will  leave  the  Associated  Press  were  discussed. 


ANOTHER 


xciuuve 


HOE  FEATURE 


WEB -THREADING 
TIME 


Both  the  Arched  and  Vertical  Type  Units  are 
equipped  with  this  important  and  exclusive  feature 


The  successful  effort  to  speed  up  produaion  of  safety,  far  from  the  revolving  cylinders, 
is  apparent  at  every  point  on  the  Hoe  Super-  It’s  by  saving  time  threading  the  web  .  .  . 
Production  Press.  saving  time  with  the  Instantaneous  Plate 

Even  the  time  spent  threading  the  web  has  Lock-Up... saving  time  with  the  High  Speed 

been  reduced  to  a  new  minimum  with  the  Paster  .  .  .  it’s  by  saving  time  in  every  opera- 

exclusive  patented  Hoe  Feeding-ln  Pans  which  tion  with  outstanding  improvements  in  design 

guide  the  web  accurately  and  unfailingly  to  ...  that  the  Hoe  Super-Production  Press  has 

the  point  of  bite  while  keeping  the  hands  of  attained  its  pre-eminent  position  as  ihe  unit 

the  operator,  protected  by  a  generous  margin  for  rapid,  economical  newspaper  production. 


lenerai 


(at  East  Rivet) 


/ 


/. 


PAY  RISE  FOR  PRINTERS  • 

7  H  %  Increase  Granted  in  New  Pki^ 
delphia  Contract 

iStecial  to  Editoi  &  Publishes) 
Philadelphia,  Oct.  21 — A  ^ 

cent  increase  in  the  basic  pay  scale  ior 
jirinters  went  into  effect  last  week  fo!.-. 
lowing  an  agreement  between  Ty|^ 
graphical  Union  No.  2  and  Jol» 
Xlartin,  publisher  of  the  Et’emm 
Ledger,  Lee  Ellmaker  of  the  dSj 
Ncxvs  and  J.  David  Stern,  of  tb 
Record. 

The  agreement  was  retroactive  te 
Oct.  1  and  will  expire  Oct.  1,  1935^ 
The  new  scale  is  $40.64  against  ths 
old  rate  of  $37.80  for  a  5-day  weA  of 
40  hours,  including  30  minute  lundr 
Iieriods.  The  night  scale  is 
against  $40.30  and  the  third,  or  " 
ster  shift,  pays  the  same  as  the  nigkt- 
scale,  but  the  rate  is  for  754  how 
with  .10  minute  lunch  periods  incltxliiL 
-^bout  150  printers  will  receive  tl» 
increased  scale  on  the  three  i>aperb 
Negotiations  were  conducted  by  Fiei 
J.  Lind,  of  the  Evening  Ledger  cooir 
Itosing  room,  chairman  of  the  nevt 
scale  committee,  and  William  J.  Conte 
international  representative. 


By  RICHARD  WEBSTER 

For  the  third  week  of  October  retail 
trade  slackened  somewhat — agoing 

too  fast  in  the  past  month  for  the  pace  my  time.  .  _  _ „ _ 

to  keep  up,  maybe.  There  seems  to  be  aspects  of  good  selling  are,  according 
some  resistance  to  higher  prices :  and  to  him :  finding  whether  ear  or  eye  ap- 
the  weather  has  been  too  mild  and  sum-  iieal  is  stronger ;  proper  timing  of  argu- 
mer>’  to  be  seasonable.  Gains  though  ments,  not  too  slow  and  not  too  fast ; 
spotty  averaged  well.  _  creation  of  favorable  and  pleasurable 

Dun  &  Bradstreet  _  estimate  the  in-  reaction ;  and  building  sales  arguments 
crease  over  the  previous  week  at  be-  on  the  customer’s  own  ideas, 
tween  15  and  20  per  cent,  and  over  the  Major  L.  L.  B.  .\ngas,  British  invest- 
same  week  of  1934  at  8  to  15  per  cent,  ment  counsellor,  says  that  our  Govern- 
This  reporting  agency  notes  that  the  ment  has  “either  rightly  or  wrongly 
greatest  improvement  in  retail  business  turned  the  vicious  circle  of  trade  con- 
was  in  the  East — with  volume  10  to  20  traction  into  a  virtuous  circle  of  trade 
per  cent  better  than  in  1934.  The  expansion’’  by  the  “artihcial” 

Middle  West  show'ed  almost  as  good  of  borrowing  and  spending, 
a  gain  over  a  year  ago,  but  not  as  much  Clarence  Francis,  executive  vice- 
as  m  the  second  week  of  this  October,  president  of  General  Foods,  summed  up 
In  the  Northwest  the  gain  over  last  the  accumulated  needs  of  the  United 
year  averaged  8  to  10  per  cent,  but  ran  States,  but  found  business  “still 
much  more  than  that  in  the  rural  parts  strangely  sluggish.  If  there  is  going  to 
of  the  region.  The  Southwest  topped  be  a  substantial  and  enduring  recovery, 
the  corresponding  week  of  1934  by  8  to  we’ve  got  to  pull  ourselves  out  in  spite 
19  per  cent,  and  the  South  was  up  6  to  of  our  wonderment  and  disbelief  in 
iO,  per  cent.  many  activities  going  on  about  us.  It 

The  greatest  promise  in  the  present  is  our  job — and  to  date  we’ve  fallen 
situation  is  the  marked  gain  in  durable  dowm  on  it.’’ 

industry,  .\ccording  to  Dun  &  Brad-  Grover  Whalen  “concedes  the  worthi- 
street.  motor  industry  schedule  is  double  ness  of  most  of  this  legislation.  The 
last  year’s,  some  of  the  gain  being  due  codes  of  fair  competition  under  NR  A 
to  the  program  of  early  auto  shows,  were  real  life-savers  to  many  groups  of 
".Steel  output  is  up  25  per  cent,  and  small  business  men  and  served  to  es- 
the  sustaitied  activity  in  the  production  tablish  labor  conditions  far  above  the 
of  farm  equipment,  electrical  supplies,  American  average ...  Trade  has  certain  , 
buiiding  materials  and  some  branches  rights— the  right  to  be  consulted  by  Heyc 

of  the  textile  industr>’  have  lifted  the  government  on  all  matters  flirectly  af-  western  adyer 
industrial  average  about  45  per  cent  fecting  trade,  before  the  details  of  any  Druggist  Circi 
above  its  comparative  1935  position.’’  policy  affecting  its  interest  are  settled”  Magasiiic,  Oil, 
*  *  *  Representative  Sol  Bloom  of  New  farter  with  ofi 

ASL  RVFV  hv  X\N\  Inc  of  the  Prt‘i''‘l'ng  at  a  hearing  of  the  Qiicago. 

Far  West,  ji'ist  completed,  ’is  ver>  I^atman  Committee  of  Congress  mvestt- 
favorable ;  all  indexes  good:  retail  sales  .\merican  Retail  Federation. 

lip  5  to  15  per  cent  above  1934;  i>ostal  Protested  that  our  Committee  does  j 

receipts  up  8  to  10  per  cent;  new  whole-  wish  to  do  anything  to  embarrass  J| 

sale  accounts  increased  by  .10  per  cent;  .'’f’'"'  orgamzatioti  (.the  .\RF )  we  te 

bank  debits  up  25  per  cent.  want  to  help  yt.n.  ^  ^  x 

The  Federal  Home  D.aii  Bank  esti-  ^^r-kRY  MOUSE  is  going  retail!  I 

mates  residemial  building  this  Xeptem-  M  ^  newspaper  J 

lier  at  $42.t^.00(),  w^ich  IS  134  per  advertisiiig-an  announcement :  “Mickey  .  A 

cent  more  than  in  34  ;  and  tor  nine  Mouse  has  a  .Macy  D..\.  Maev’s  Deposi-  I  ' 

months,  almost  $339,(XX),tK)0,  or  about  i  \ 

80  per  cent  more  than  in  1934.  Department  is  fortunate  m  V  \ 

Electrical  appliance  sales  by  whole-  ^^ong  its  depositors  an  md.  ^ 

salers  this  October  are  the  best  for 

the  month  since  1929.  Deliveries  are  ft 

delayed  by  three  or  four  weeks.  The  .evdcnce  at  liaiid,  we  would  say  the  ^ 

demLd  for  hea^-y  and  expensive  equip-  sartorially  e  c-  « 

ment  keeps  up  with  that  for  the  l^hter  ^  substantial,  thrifty  M 

appliances.  Electric  ranges— primarily  '  i  sinaue  in^tallerl  a  Mi^We^  »T 

an  urban  item— are  running  30  per  cent  ,,  •  J-  ^  c  ‘ .  V  ^ 

ahead  of  last  year  outside  the  metro-  .r'  QC" 

politan  district.  7  ^ 

The  nine-month  statement  of  General  As>^<;ciation  has  a  ru  e  against  moving 
Electric  is  interesting.  Orders  were  Even  wathout  im^ion,  the 

20  per  cent  more  than  a  year  ago,  net  "iiuow  crew  ^r^w  ^  ^  ^ 

sales  up  about  2254  per  cent  net  income  npHE  Iiudsible  Glass  Companc  of 
from  sales  better  by  33/s  per  cent.  A  America  now  has  three  New  York  ^  f  )/ 

Stock  retirement  during  the  year  helped  window  installations:  Marcus  &  Co..  ^  A 


gains  will  not  come  easy.  I  do  not  ex-  hghtful  element  in  advertising 

I>ect  business  to  be  easy  to  get  again  in  ^'opy*  Macy  copy  has  it— often  m  the 
■■  Four  basic  psychological  ^orm  of  sheer  joy  in  the  writing  of 
glorious  nonsense.  There  is  a  sort  of 
professional  or  artistic  -  temperament 
gusto  in  the  new  Mark  Cross  copy.  It 
began  with  a  newspaper  advertisement 
four  columns  by  155  lines,  with  more 
than  60  per  cent  of  the  space  devoted 
to  the  trade-mark  and  these  five  lines 
(three  to  the  right  and  two  td  the  left) 
IT  MIGHT  HAVE  BEEN 
SOUP  TUREENS  or 
PRECIOUS  STONES 
. .  but  as  it  happened  it  was 
process  LEATHER 

“We  had  to  be  deep  in  something  or 
other.  Even  when  we  were  very  young 
we  wanted  to  be  best  at  some  one  thing. 
Our  specialty  happened  to  be  leather, 
because  leather  got  into  our  blocxl.” 

«  «  « 

CONSUMER  engineering  again! 

“Bonwit  Teller  now  formally  an¬ 
nounces  The  Consumer  Advisory  Plan. 
We  plan  to  invite  successive  groups  of 
Bonwit  Teller  customers  to  act  as  ad¬ 
visors.  Each  committee  will  serve  for 
a  month,  and  invitations  will  be  ten¬ 
dered  so  that  as  many  types  of  women 
as  possible  will  be  represented,  watch 
FOR  news!’’ 


SOMF'  exiiert  testimony  may  lie  set 
down  here. 

Mr  H.  Gordon  Selfridge,  here  from 
London,  says  that  .\merican  business 
is  better — “.All  it  needs  is  to  be  let 
alone. .  .1  can’t  discover  why  Mr.  Roose¬ 
velt  appears  loath  to  abandon  experi¬ 
ments  when  they  have  not  proved  suc¬ 
cessful.  When  business  men  find  an 
experiment  does  not  work,  they  drop  it 
immediately.’’  (“Oh,  yeah?’’  is  the  ob¬ 
vious  comment  on  the  generalization 
about  business  men.) 

“There  is  a  business  improvement 
here  that  will  last  for  several  years,’’ 
Dr.  Paul  H.  Nystrom  tells  us,  “but  the 


average  net  paid  daily  for  the 
year  ended  Sept.  30,  1935 


At  Something  different  in  feature  strips  .  .  .  true,  breath-taking  adventures — 

sea — humor,  sus|>ense,  animal  life  ...  all  presented  in  a  highly  i  it  cresting  fashion. 
Develop  a  {lersonal  feeling  between  your  paper  and  your  readers.  Let  them  explon 
with  Crusoe  from  day  to  day  and  share  his  many  ioys  and  sorrows 
Heady  for  release. 


BALTIMORE 

XEWS-POST 


SW \N-McDON ALD  FEATURES,  INC 

YOUNGSTOWN,  OHIO 


COLOR 


V3%  TO  38%  READERSHIP  BONUS 

Newspaper  color  more  than  pays  for  itself. 
You  pay  15%  to  30%  more  for  color,  depending 
on  position  and  other  factors.  (In  some  instances, 
the  color  premium  is  less  than  15%.)  In  view  of 
this  added  expenditure,  you  have  a  right  to 
expect  15%  to  30%  more  readers.  But  in  reality 
you  get,  at  a  conservative  estimate,  at  least  53% 
more  readers. 

This  difference  between  the  normal  increase 
that  you  pay  for  and  the  actual  increase  that  you 
get  is  the  23%  to  38%  Readership  Bonus  offered 
by  newspaper  color.  These  extra  readers  cost  the 
advertiser  nothing.  The  high  effectiveness  and 
low  cost  of  color  makes  possible  this  bargain  sale 
in  customers.  Actually  the  Readership  Bonus  is 
far  greater  than  23%  to  38%  because  in  many  in¬ 
stances  color  increases  readership  200%,  300% 
and  upwards.  *(See  foot-note.) 

Only  newspaper  color  offers  so  large  a  percentage 
of  additional  readers  at  so  low  a  cost! 


READERSHIP  BOB  I 
LOGICAL  MEDIUIMR 

SEGomuto 


If  you  plan  to  pisno 
markets,  especially  uri  m 
paper  color  before  yo  m 
of  advertising.  New  pe 
intensive  coverage  of i  ui 
with  which  no  othen  iu: 
premium  of  less  than  I, 
50%  increased  reader ). 
given  markets  by  other  iic 
color  premium.  Even  en 
of  your  best  customer  ay 

In  reaching  urban  its 
intensive  coverage  of]  be 
tion  of  the  cost  of  oth\  li 


ALL  COL( 

All  color — whetheln 


comics  or  magazine|ioi 
Bonus.  For  this  reafill 


he  advertiser 
:er  than  50% 


According  to  surveys,  color  increases  readership  from  50% 
to  150%,  and  in  some  instances,  300%,  400%  and  upwards. 

These  figures  are  based  on: 

1.  3,972,747  returns  from  2349  advertisements.  Color  outpulled 
black  and  white  by  53%.  Comparison  was  made  on  advertise¬ 
ments  of  similar  size  and  character.  Because  of  the  close  corre¬ 
lation  between  coupon  returns  and  readership,  these  figures  have 
been  used  to  indicate  the  readership  of  color  advertisements. 

2.  In  instances  where  advertisements  of  similar  size  and  character 
are  run  both  in  color  and  black  and  white,  dealers  invariably 
comment  on  the  color  insertions,  whereas  black  and  white  seldom 
receives  unsolicited  comments.  Color  registers  more  distinctly 
in  the  minds  of  the  dealers. 

3.  Mail  order  houses  show  overwhelming  evidence  in  favor  of  color. 
These  companies  have  a  completely  accurate  check  on  sales 
from  each  page  of  their  catalogues.  One  leading  company  cites 
an  instance  in  which  color  outpulled  “black  and  white”  by 
thirty  to  one.  Instances  of  fifteen  to  one  in  favor  of  color  are 
common.  Three  to  one  is  considered  a  fair  and  normal 
expectation. 


COLOR 


CITY  AND  PAPER 


ALAMEDA,  CALIF.,  TIMES  STAR . 

BATON  ROUGE,  LA.,  STATE  TIMES . 

BATON  ROUGE,  LA.,  MORNING  ADVOCATE . 

I  BLOOMINGTON,  ILL.,  DAILY  PANTAGRAPH .... 

BUFFALO,  N.  Y.,  COURIER-EXPRESS . 

CHARLOTTE,  N.  C.,  OBSERVER . 

CHICAGO,  ILL.,  TRIBUNE . 

CINCINNATI,  OHIO,  TIMES-STAR . 

COLUMBIA,  S.  C.,  THE  STATE . 

COLUMBUS,  OHIO,  DISPATCH . 

COLUMBUS,  OHIO,  OHIO  STATE  JOURNAL . 

COUNCIL  BLUFFS,  IOWA.,  NONPAREIL . 

EL  PASO,  TEXAS,  TIMES . 

EMPORIA,  KANSAS,  GAZETTE . 

! 

ENID,  ORLA.,  EAGLE . 

ENID,  OKLA.,  NEWS . 

EVERETT,  WASH.,  HERALD . 

FORT  WAYNE,  IND.,  JOURNAL-GAZETTE . 

FORT  WORTH,  TEXAS,  PRESS . 

GLENDALE,  CALIF.,  NEWS  PRESS . 

^  HOLLYWOOD,  CALIF.,  CITIZEN-NEWS . 

I  JOPLIN,  MO.,  GLOBE . 

JOPLIN,  MO.,  NEWS  HERALD . 

MINNEAPOLIS,  MINN.,  TRIBUNE . 

MISSOULA,  MONT.,  MISSOULIAN . 

MISSOULA,  MONT.,  SENTINEL . 

MORGANTOWN,  W.  VA.,  DOMINION-NEWS . 

MORGANTOWN,  W.  VA.,  POST . 

MUSKOGEE,  OKLA.,  PHOENIX . 

MUSKOGEE,  OKLA,  TIMES-DEMOCRAT . 

McKeesport,  pa.,  daily  news . 

NASHVILLE,  TENN.,  TENNESSEAN . 

NEW  ORLEANS,  LA.,  TIMES  PICAYUNE . 

NEW  ORLEANS,  LA.,  STATES . 

OGDEN,  UTAH,  STANDARD-EXAMINER . 

PEORIA,  ILL.,  JOURNAL  TRANSCRIPT . 

PUEBLO,  COLO.,  CHIEFTAIN . 

PUEBLO,  COLO.,  STAR  JOURNAL . 

SACRAMENTO,  CALIF.,  BEE . 

SAN  ANTONIO,  TEX.,  EXPRESS . 

SAN  ANTONIO,  TEX.,  EVENING  NEWS . 

SANTA  MONICA,  CALIF.,  EVENING  OUTLOOK.. 

SHREVEPORT,  LA.,  TIMES . 

ST.  LOUIS,  MO.,  GLOBE  DEMOCRAT . 

SUPERIOR,  Wise.,  EVENING  TELEGRAM . 

TORONTO,  CANADA,  STAR  WEEKLY . 

VALLEJO,  CALIF.,  CHRONICLE . 

VALLEJO,  CALIF,,  TIMES  HERALD . 

WASHINGTON,  D.  C.,  STAR . 

WILKES-BARRE,  PA.,  TIMES-LEADER . 

WICHITA,  KANS.,  BEACON . 
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NEWSPAPER  COLOR  REVENUE 

Newspaper  color  is  today  contributing  a  decidedly  substantial 
income  to  many  enterprising  publishers. 

Newspaper  color  was  pioneered  by  the  color  comic  section.  We 
pioneered  color  comic  representation  for  independent  news¬ 
papers.  It  is  our  only  business,  and  it  is  a  specialized  business 
we  created. 

Our  representation  and  the  publisher.  Newspaper  color  brought 
the  publisher  new  and  difficult  problems.  It  presented  new 
sales  and  new  mechanical  problems.  We  are  organized  solely 
to  solve  these  problems  and  our  Service  is  two-fold. 

One  phase  of  our  service  is  specialized  selling.  Selling  your 
market,  your  Sunday  coverage  and  your  color  comic  section  is 
not  enough.  But  selling  them  all  with  a  full  knowledge  and 
experience  of  the  possibilities  as  well  as  the  limitations  o 
newspaper  color  is  vital. 

The  second  phase  of  our  Service  starts  after  the  order  is 
obtained.  We  maintain  a  complete  Production  Department, 
experienced  in  Newspaper  Color  Comic  reproductions  thru  every 
mechanical  step  from  the  drawing  to  the  final  published  ad¬ 
vertisement.  Every  mechanical  detail  of  all  color  comic  adver¬ 
tising  in  the  papers  we  represent  is  handled  by  this  department 
without  extra  effort  or  cost  to  the  publisher. 

This  two-fold  Specialized  Service  has  proven  itself  of  real 
value — both  in  revenue  and  in  better  reproductions,  at  a 
minimum  of  effort  and  cost — to  the  following  papers.  It  will 
prove  its  value  to  you. 

COMIC  SECTION  ADVERTISING 

CORPORATION 

CHRYSLER  BUILDING  NEW  YORK 

Fla. 

III.. 

Ind. 


Maine 
Md... 
Mich. 
N.  J.. 


Miami  Herald  N.  Y... 

Aurora  Beacon  News 
Peoria  Star 

Springheld  State  Journal  q 

..Anderson  Herald  Ohio 

Fort  Wayne  Journal  Gazette 
Marion  Chronicle 
South  Bend  News-Times 

Terre  Haute  Tribune  *  “ . 

.  Bangor  News 

■  Cumberland  Times  p-  C. . . 

.Grand  Rapids  Herald  lexas. 

•  New  Brunswick  Times 


Brooklyn  F!agle 
Jamaica  Press 
Troy  Observer 
..Charlotte  Observer 
.  .Athens  .Messenger 
Lima  News 

Zanesville  Times  Signal 
.  .  Scranton  Scrantonian 
Wilkes-Barre  Independent 
.  .Greenville  News 
. .  Dallas  News 
Fort  Worth  Star  Telegram 


W.  Va..  .  Beckley  Register 
Charleston  Mail 
Clarksburg  Exponent- T  elegram 
Parkersburg  News 
Wheeling  News-Intelligencer 
Canada.  .Montreal  Standard 

STAUFFER  GROUP 

Neb . Grand  Island  Independent 

Kansas .  .  Independence  Reporter 
.Arkansas  City  Traveler 
Pittsburg  Headlight-Sun 
Okla . Shawnee  News-Star 
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LOUDSPEAKER  SPEEDS 
DISPATCHING  JOB 


I.C.M.A.  HEAD  TO  SPEAK 


New  York  Sun,  Giving  Special  Atten¬ 
tion  to  Mail  and  Delivery,  Works 
Out  Smooth  System  Eliminat¬ 
ing  Press  Conveyors 


Concentrating  their  attention  on  the 
mail  and  delivery  departments  of  the 
Ww  York  Hun.  Janies  K.  Hascnack, 
director  of  circulations,  and  J.  Edgar 
Martin,  production  manager,  have  com¬ 
pletely  revamped  the  Sun’s  system  to 
niake  jiossible  a  siieed  of  26  st'conds 
from  press  to  truck. 

Since  the  Sun’s  remodeling,  the  ordi¬ 
nary  press  conveyors  have  been  elim¬ 
inated  and  a  line  of  mailing  tables  flanks 
each  press.  Between  the  two  mailing 
tables  is  a  bundle  conveyor.  Wrappers 
come  to  the  mailing  table  overhead  from 
a  central  control  point  in  charge  of  Sol 
Kubenstein,  delivery  department  fore¬ 
man.  and  Neil  Daly,  mailer  foreman. 

Outstanding  innovation  in  the  ar¬ 
rangement  is  the  installation  of  a  two- 
way  amplified  communicating  system 
between  the  control  desk  and  the  dis¬ 
patchers’  platforms,  enabling  the  fore¬ 
man  to  notify  the  dispatcher  what 
bundles  he  may  expect  and  on  what 
conveyor,  and  to  give  any  instructions 
that  may  be  necessary.  The  dispatcher 
can  communicate  with  the  control  desk 
in  the  same  method. 

The  communicating  equipment,  which 
was  installed  under  the  direction  of  £. 
L.  Bragdon,  radio  editor  of  the  Sun. 
consists  of  two  hand  microphones,  one 
at  the  control  desk  and  one  on  the  dis- 
jMtehers’  platform.  Two  powerful  pub¬ 
lic  address  amplifiers  and  dynamic 
speakers  deliver  the  messages. 

The  selection  of  the  speaker  for  the 
press  room  was  a  difficult  matter.  The 
new  presses  have  a  level  of  noise  much 
higher  than  a  subway  train  and  to  over¬ 
come  this  the  speaker  had  to  be  not 
only  powerful  enough  to  counteract  this 
noise  but  in  addition  to  produce  the 
lower  tones  that  are  essential  for  clear 
reception.  The  mail  room  speaker  is 
dared  to  concentrate  the  sound.  There 
are  16  tubes  in  the  two  amplifiers  and 
the  consumption  is  140  watts.  The  mic¬ 
rophones  are  designed  to  cut  out  as 
much  noise  as  possible.  Signal  lights 
are  provided  to  indicate  oiitration  of 
the  circuit. 


Convention  of  Texas  Circulators  Will 

Be  Held  Nov.  3-4  in  San  Antonio 

Louis  J.  Hoffman,  circulation  man¬ 
ager  of  the  St.  Louis  Star-Times  and 
president  of  the  International  Circula¬ 
tion  Managers  Association,  is  scheduled 
to  speak  before  the  22d  convention  of 
the  Texas  Circulation  Managers  Asso¬ 
ciation  at  San  Antonio,  Nov.  3-4. 

A.B.C.  matters,  carrier  salesmanship, 
circulation,  revenue,  transportation  prob¬ 
lems  and  city  carrier  promotion  are 
among  the  many  subjects  listed  for  dis¬ 
cussion. 

Ira  Whitt,  Dallas  Times-Herald,  is 
president  of  the  association;  T.  E.  Lee, 
Houston  Chronicle,  vice-president,  and 
H.  E.  Murphree,  Houston  Chronicle, 
secretary-treasurer. 


HELD  FASHION  SHOW 

The  Los  Angeles  Times  held  a  two- 
day  fashion  show  in  the  auditorium  of 
its  new  building  Oct.  10  and  11,  giving 
three  shows  a  day  with  a  full  600  at¬ 
tendance  at  each  lowing.  Motion  pic¬ 
ture  players  and  professional  models 
displayed  new  creations  from  leading 
shops,  as  well  as  new  designs  from 
unreleased  motion  pictures. 


NAMED  “STAR  FARMER" 

Paul  Beck,  18-year  old  Washington 
county,  Kan.,  youth  was  named  as  the 
1935  Star  Farmer  of  .America  in  a  con¬ 
test  sjtonsored  annually  by  the  Weekly 
Kansas  City  Star  which  closed  this 
week.  Judges  announced  their  decision, 
Oct.  22  after  studying  various  entries. 
Mr.  Beck  started  live  years  ago  with  16 
feeder  pigs  and  has  realized  $1,916  from 
his  investment. 


7,000  MARK  “PORT  DAY" 

The  New  Bedford  (Mass.)  Stan^ 
Times  and  Mercury,  sjxjnsored  “p,- 
Day”  Oct.  20  to  focus  the  attention”!) 
the  community  on,  and  to  celebrate, 
portant  harbor  improvements  nearb 
completion.  About  7,000  citizens  vbw 

the  waterfront,  where  three  special «. 
tractions  were  provided — dory  races  U 
which  prizes  were  awarded,  a  rontan- 
ous  band  concert,  and  the  privilege  oi 


ISSUED  60-PAGE  PAPER 

The  St.  Paul  (Minn.)  Dispatch  pub¬ 
lished  on  Friday,  Oct.  18,  a  60  page 
newsi>aper.  the  largest  daily  issue  since 
Oct.  15,  1931,  when  a  66-page  edition 
was  published.  The  major  jwrtion  of 
advertising  in  the  recent  edition  was 
retail. 


going  aboard  typical  crafts  op 


from  New  Bedford  as  a  base.  A 
Port  Day  issue  of  the  Sunday 
ard-Times  was  published. 


HAS  SEWING  CONTEST 

The  Philadelphia  Evening  Ledger  is 
conducting  a  sewing  contest  for  school¬ 
girls,  to  he  climax^  by  a  fashion  show 
and  exhibition  of  their  work  Nov.  21 
to  23  in  the  Ledger  auditorium.  Prizes 
will  be  awarded  in  numerous  classes,  in¬ 
cluding  one  for  dresses  for  “Babe 
Bunting,”  an  Evening  Ledger  child 
comic  strip  character.  The  daily’s  regu¬ 
lar  patterns  are  being  offered  at  a  re¬ 
duced  price  to  contestants. 


AIDED  COMMUNITY  DRIVE 

Contributing  25  cents  each,  120  car¬ 
riers  of  the  Kenosha  (Wis.)  Evenin;/ 
Nt-U’s  contributed  $30  to  the  (Tommunity 
Chest  campaign  which  ended  last  week. 
Ralph  S.  Kingsley,  publisher,  was  chair¬ 
man  of  the  drive. 


CHILDREN  REVIEW  PLAYS 

The  Philadelphia  Record  has  intro, 
diiced  juvenile  reviewers  on  its  theatn 
page  with  a  review  of  the  first  of  a 
series  of  children’s  plays  by  Patsy  Fi® 
Lewis,  10-year-old  daughter  of  Mra 
F'lsie  Finn  Lewis,  Record  movie  tdit« 
Jut  eiiile  reviewers  will  report  childrtns 
pla\  s  in  the  future. 


100,000  SAW  REGATTA 

A  power-boat  regatta  sponsored  by 
the  St.  Louis  Star-Times  on  the  Mis¬ 
sissippi  river  recently  attracted  100,000 
spectators. 


“HAPPY  YEARS”  CONTEST 

omen  readers  of  the  Chicago  Dmir 
News  have  been  invited  to  partidpa 
in  a  contest,  telling  in  500  words,  whai 
in  their  opinion  are  the  happiest  ytan 
of  a  woman’s  life.  It  is  being  con¬ 
ducted  by  Miss  Leola  Allard,  wonn) 
editor. 


HAVAS  WAR  BEATS 


CONVINCE 


NEW  YORK  NEWS 


AFT  ER  a  two-weeks’  trial,  the  New  York  News 
was  so  enthusiastic  over  the  Havas  war  news 


service  that  we  have  taken  over  the  exclusive  syndi¬ 
cate  rights  to  the  complete  morning  and  afternoon 
war  service  of  this  lOO-year-old  news  agency. 


USING  BICYCLE  TRAILERS 

The  Chicago  Herald  S’  Exatmner 
h^  purchased  a  quantity  of  Musselman 
bic^e  trailers  to  be  used  for  newspaper 
delivery  purposes.  Bill  Hillyard,  of 
the  promotion  department  has  devised 
a  contest  arrangement  whereby  the  boys 
who  run  delivery  routes  may  earn  these 
trailers. 


These  Havas  Beats,  during  the  test  period, 
were  as  much  as  24  hours  ahead  of  other  services 


Oct.  9 — Great  Britain  to  urge  blockade  of  Italy  at 
Geneva  and  lifting  of  arms  embargo  against  Ethiopia. 


Oct.  14 — Great  Britain  orders  warships  to  Suez 
Canal.  (Confirmed  by  other  services  Oct.  15.) 


Oct.  10 — Sbakeup  due  in  Italian  armv.  (Confirmed 
Oct.  17.) 


ADDS  ASTROLOGY  FEATURE 

As  a  feature  of  special  interest  to 
astrology  students,  fishermen  and 
yachtsmen,  the  Hollywood  (Cal.)  Ci/»- 
sen-News  is  carrying  a  weekly  sche¬ 
dule  of  stn%  moon  and  tides  in  its 
Saturday  edition. 


Oct.  11 — First  and  only  eye-witness  aixx>unt  of 
capture  of  .Vduwa. 


Oct.  21 — England  tmd  Franw  reject  Mussolini’s 
proposal  of  peace.  (Confirmed  in  substance  by 
other  services  later  same  night.) 


The  Havas  News  Agency  is  especially  well  geared  for  war  coverage — 12  cor¬ 
respondents  in  Ethiopia,  special  emergency  telegraphic  equipment  in  Africa  and 
other  correspondents  at  all  important  ports  of  the  Mediterranean. 


CHILDREN  DAILY’S  GUESTS 
Thousands  of  members  of  the  junior 
fire  department  of  the  Buffalo  (N.  Y.) 
Evening  Mews  Oct  19,  attended  their 
seventh  annual  theater  party,  given  in 
six  Shea  Theaters  at  Buffalo,  as  guests 
of  the  daily. 


PHONE  OR  WIRE  FOR  PRICES 


For  full  Havas  Service,  or  on  a  query  basis,  for  morning  or  afternoon  papen 


HAS  CHILDREN’S  NEWSPAPER 

The  Sheboygan  (Wis.)  Doily  Press 
has  added  a  new  ^ture  for  boy  and 
girl  readers,  a  small  newspaper  in  tab¬ 
loid  form,  issued  once  a  we^  with  the 
regular  ^tioa 


CHICAGO  TRIBUNE-NEW  YORK  NEWS  SYNDICATE.  Inc. 


ARTHUR  W.  CRAWFORD,  General  Manaser 
News  Building  •  220  East  42nd  St.,  New  York  •  MUrray  Hill  2-1234 
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^hese 

HALF-YEARLY  INCOME  INDICATORS 
SHOW  BASIC  STRENGTH  of 

PENNSYLVANIA'S 

PRESENT  BUYING  POWER 

Here  are  four  major  yardsticks  dealing  with  “fundamentals” 
on  which  a  reliable  basis  of  Pennsylvanians  present  economics 
can  be  arrived  at: 


PRODUCT  SOLD  STATE  VOLUME  VOLUME  REMARKS 

OR  M/INUFACTURED  R.VNK  OF  SALES  OF  PRODUCTION 


New  Passenger  Cars  2nd 

Household  Refrigerators  3rd 

Shoes  Mfgd.  in  Pa.  (prs.) 

Steel  Production  Income  1st 


104,600  Sales  increasing 

84,100  “ 

10,700,000  13%  incr.  over  ’34 

(Industry  gained  22%  for  U.  S. — Va  goes  to  Pa.) 


The  above  vital  indices  show  the  Keystone  State  among  the 
first  three  regional  leaders  in  these  buying  and  manufacturing 
activities.  The  live  group-market  of  12  Pennsylvania  trade 
areas  including  13  important  cities,  as  presented  here — largely 
participates  in  these  figures. 

These  four  indicators  of  higher  income  gains,  are  quoted 
from  recent  statistical  releases  covering  the  first  six  months  of 
1935.  They  furnish  mighty  good  foundations  uponj  which 
present-day  buying  power  increases  are  based. 

The  15  leading  papers  listed  here  also  accurately  indicate  the 
high  spots  of  buying  power  creation  within  the  trade  ter¬ 
ritories  comprising  this  great  “3,000,000  Market.”  “Ask  any 
National  Advertising  Representative”  why — or  write  these 
papers.  It^s  an  idea  “worth  money.” 


Ciren- 

2,500 

10,000 

lation 

lines 

lines 

t Bearer  Falls  News  Tribune. 

.(E)  8,375 

.04 

.04 

**GiaiiibersbarBPabik>Opinieo  6,605 

.05 

JUS 

**Cliesler  Times . 

(E)  21,945 

.09 

.08 

ttClearfieU  Progress . 

.(E)  5,838 

.045 

.045 

*CoiineUsriUe  Courier . 

(E)  6,306 

.05 

.05 

tGreensburg  Reriew>Tribune(ME)  11,447 

.06 

.06 

t  Hazleton  Plain  Speaker . 

tHasleton  Standa^-Sentinel. 

J(E)  22,302 

.08 

.07 

tLebanon  News-Times . 

.(E)  11,062 

.05 

.05 

§McKeesport  Daily  News _ 

.(E)  18,862 

.075^  .065 

*A.  B.  C.  PiMialMrs’  SuIcmiiI,  Oct.  I,  I>M. 
tPablUlNT.’  AMiTil.  Oct.  1. 1«34. 

**A.  B.  C  PaUulMrt’  StcIcaMiil.  A^cU  I.  IfSS. 


Ciren- 

2,500 

10,000 

lation 

lines 

lines 

*Scranton  Times . 

...(E)  50,817 

.15 

.14 

ftTowanda  Daily  Reriew _ 

**Wasliington  Obserrer  and 

..(M)  5,424 

.045 

.04 

Reporter . 

.(ME)  15,976 

.07 

J)7 

*West  Chester  Local  News. 

...(E)  10,092 

.05 

.05 

*  Wilkes-Barre  Times  Leader..  (E)  28,753 
*WilHamsport  Sun-Gazette  & 

.08 

.08 

Bulletin . 

.(ME)  25,065 

.10 

.10 

fYork  Dispatch . 

...(E)  20,759 

.07 

.07 

ttPaUulMr*’  AUafit,  A,ril  1, 1*3$. 
awliaa  <>P  Z8M  linaa. 
i  B.  C.  PaUiabara’  Slalwaol,  Jana  3t.  1*3$. 


4© 


Editor  &  Publisher  for  October  26,  1  935 


SECOND  SCHOOL  STARTS  A  COURSE 
IN  NEWSPAPER  PHOTOGRAPHY 

Eight  Senior  Students  Registered  At  University  ot  Wichita  School 
of  Jomsdism — Arc  Lamp  Enlsu-ger  Recommended 
For  Winter  Work 

By  JACK  PRICE 


WE  note  with  interest  the  follow¬ 
ing  information  from  the  depart¬ 
ment  of  journalism  of  the  Municipal 
University  of  Witchita,  Kan. 

“With  a  course  in  press  photography 
as  the  newest  addition  to  its  curriculum, 
the  department  of  journalism  of  the  Mu¬ 
nicipal  University  of  Witchita,  here  en¬ 
ters  the  held  of  pioneers  in  the  Middle 
West  this  fall. 

“In  the  lecture  part  of  the  work 
students  are  taught  the  news  value  of 
photographs,  and  how  to  recognize  and 
handle  pictures  for  newspapers.  In  the 
laboratory  each  student  learns  to  de¬ 
velop  and  print  pictures,  enlarge  them, 
and  to  retouch  them  for  newspa])er  use. 
The  department  of  journalism  has  com¬ 
plete  cooperation  from  the  chemistry 
department  in  the  development  of  the 
course. 

“Students  of  this  course  have  access 
to  the  most  modern  equipment,  inchid- 
ing  a  Speed  (iraphic  camera  with  an 
F.3.5.  lens. 

“The  course  has  attracted  eight  sen¬ 
ior  students  this  semester,  two  of  them 
girls.  It  is  limited  to  seniors  in  jour¬ 
nalism.” 

This  is  pleasant  news,  coming  from 
Kansas  and  now  there  are  two  schixils 
of  journalism  teaching  press  photog¬ 
raphy,  the  other  the  University  of 
Pittsburgh. 

Professor  .•Mlman  of  Witchita  says : 
“The  main  purpose  of  this  course  is  to 
teach  the  journalism  students  of  today 
how  to  meet  the  journalism  problems 
and  conditions  of  tomorrow.” 

There  can  be  no  doubt  that  Professor 
Allman  understands  the  seriousness  of 
conditions  and  has  foresight  enough  to 
protect  his  students  from  iwssible 
economic  dangers.  The  trend  in  jour¬ 
nalism  is  towards  pictures.  The  stu¬ 
dent  graduating  from  a  school  of  jour¬ 
nalism  must  have  more  than  a  mere 
academic  course  in  the  make-up  of  a 
newspaper. 

Hundreds  of  young  men  and  women 
are  graduated  each  year  from  various 
schools  and  sent  into  the  practical  news¬ 
paper  world,  with  great  hopes  and  ambi¬ 
tions.  If  lucky  enough,  some  will  start 
on  newspapers  as  cubs  at  a  salary  in 
the  neighborhood  of  $20  per  week.  The 
road  to  the  city  desk  is  long  and  diffi¬ 
cult.  Success  depends  upon  individual 
ability  and  initiative.  Some  •”ake  the 
grade,  but  many  fall  by  the  wayside. 
Copy  boys  starting  from  scratch  with¬ 
out  a  college  training  have  attained 
the  same  measure  of  success. 

In  comparison  some  newspaper  plioto- 
grai^ers  with  considerably  less  train¬ 
ing,  have  started  with  a  salary  of  $50 
per  week.  Many  receive  more,  the 
range  going  as  high  as  $125  per  week. 
In  fact  throughout  the  lean  years  there 
were  no  really  good  newspaper  camera¬ 
men  out  of  employment.  The  same 
cannot  be  said  of  the  reportorial  depart¬ 
ment. 

From  a  purely  economic  viewpoint 
is  it  not  possible  for  a  student,  well 
trained,  including  press  photography,  to 
start  with  an  advantage  in  his  favor? 
With  the  growing  demand  for  photog¬ 
raphers  who  can  write,  the  opportuni¬ 
ties  for  the  beginner  will  be  more 
numerous.  Starting  a  newspaper  career 
in  the  jAotographic  department  will  not 
deter  this  student  from  ultimately  reach¬ 
ing  his  goal  as  an  editor.  The  news- 
pa^rman  of  tomorrow  will  be  able  to 
write  or  to  make  a  good  picture. 

Aside  from  the  importance  of  earn¬ 
ing  a  fairly  decent  wage  the  student 
will  learn  the  real  value  of  news  pic¬ 
tures  and  better  fit  himself  for  the  po¬ 
sition  he  aspires  to.  Press  photograhy 
is  a  profession  which  had  its  inception 
by  the  hit  and  miss  system.  With 
scientific  development  news  photography 
has  become  more  standardized,  and  its 


operation  more  simple.  Its  real  value 
lies  with  the  l>ropcr  handling  of  pic¬ 
tures  in  the  pajter  itself. 

It  is  earnestly  hoited  that  more 
schools  will  adopt  this  practical  course 
wliich  the  Univer.'ities  «)f  Wichita  and 
Pittsburgh  have  Iteguii.  It  will  en¬ 
courage  the  enrollment  of  many  stu¬ 
dents  who  wish  to  start  in  life  with¬ 
out  the  worries  of  tinancial  difficulties. 
The  news  photographic  profession  of¬ 
fers  many  opportunities  in  its  field, 
which  is  constantly  growing. 

Perhaps  some  of  the  schools  in  con¬ 
junction  with  some  of  the  camera  manu¬ 
facturers  could  offer  scholarships  for 
news  photography.  Surely  there  are 
many  photographers  throughout  the 
country  who  would  be  delightetl  with 
an  opportunity  to  win  a  scholarship  of 
this  nature. 

*  ♦  * 

E  have  received  some  requests 
for  information  regarding  the 
u.se  of  the  old-fashioned  arc  lamp  en¬ 
larger  for  printing  on  .\zo  pa|)er. 

With  the  winter  approaching  some 
photographers  will  naturally  suffer 
when  re<iuired  to  make  siieed  shots  ot 
fast  motion  in  very  poor  light.  Nega¬ 
tives  will  be  undertimed  and  thin,  even 
with  the  use  of  fast  plates  and  lenses. 

If  space  permits,  an  enlarger  using 
lx)th  the  arc  lamp  and  a  Coo»'‘>r  Hewitt 
M  tube  may  be  employed  without  any 
difficulty.  The  arc  lamp  can  be  i>laced 
on  a  track,  iiermitting  it  to  be  drawn 
to  the  camera  or  rolled  back  when 
giving  preference  to  the  Cooper  Hewitt 
lamp.  The  Cooper  Hewitt  M  Tube 
should  be  built  on  a  vertical  track  di¬ 
rectly  in  back  of  the  enlarging  camera. 
When  it  is  needed  it  can  be  drawn  down 
in  i)osition,  when  not  desired,  it  can 
be  raised,  permitting  the  arc  lamp  to  | 
l)e  operated. 

The  M  TuIh;  is  a  splendid  lamp  for 
use  with  bromide  patters,  as  it  is  not  too 
fast  and  does  not  generate  as  much 
heat  as  other  type  lamps  for  enlarging. 
The  arc  lamp  will  serve  excellently 
when  needed  to  print  on  papers  such 
as  Azo. 

Though  bromide  papers  are  made 
in  contrast  emulsions,  sometimes  it  is 
necessary  to  make  a  print  from  a  nega¬ 
tive  so  thin  that  even  intensifier  will 
not  help.  For  such  negatives  the  ex¬ 
treme  contrast  .^zo  will  serve  when 
printed  with  the  arc  lamp.  The  power¬ 
ful  Macljeth  light  using  pure  white 
carbons  will  print  fast  enough  for  aver¬ 
age  needs.  When  printing  from  wet 
negatives  with  the  arc  lamp  care  should 
be  used  to  prevent  the  melting  of  the 
film  or  plate  as  the  lieat  from  this  lamp 
is  intense.  It  will  do  well  to  force 
dry  the  negative  first  and  play  safe. 


POWERS -LONDON 

Joshua  B.  Powers,  Ltd.,  of  Loodou  is  a 
British  corporation  and  one  of  the  eight 
offices  of  the  Joshua  B.  Powers  Organization. 
It  serves  as  the  representative  in  England 
of  many  outstanding  Latin  .\merican,  Euro¬ 
pean,  British  Empire  and  Asiatic  publica¬ 
tions  and  advises  manufacturers,  exporters 
and  advertising  agencies  regarding  these 
markets. 

The  members  of  its  staff  travel  throughout 
Great  Britain,  Holland,  Belgium,  France, 
Germany,  Denmark,  Norway,  Sweden  and 
Finland  and  are  familiar  with  conditions  in 
these  countries. 

Joshua  B.  Powers,  Ltd.,  will  be  pleased  to 
be  of  service  to  anyone  interested  in  these 
European  markets. 


JOSHUA  B.  POWERS,  LTD. 

(Thomas  V.  Boardman,  Director  for  Europe) 
14  Cockspur  Street,  London,  S.  W.  1 
New  York  Paris  Berlin 

Buenos  Aires  Rio  de  Janeiro  Sio  Paulo 


A  cubicle  should  be  built  attached 
to  the  end  of  the  enlarging  table  for  the 
housing  of  these  lamps.  The  dimen¬ 
sions  should  be  at  least  3  feet  bv  3  feet 
by  y  or  10  feet  high.  The  tracks 
should  lie  of  metal  and  strong  enough 
to  resist  the  wear  and  tear.  'I'his  cubi¬ 
cle  would  serve  Itest  against  fire 
hazards  if  made  of  metal  and  allowance 
must  be  made  for  the  heat  exhaust. 
Perhaps  a  suction  fan  would  aid  ma¬ 
terially. 

.\n  enlarging  device  such  as  de- 
scril)ed  would  certainly  lx*  a  valuable 
asset  to  any  dark  room.  The  cost  is 
small  and  the  space  needed  is  negligible. 

«  «  « 

LL.  S. — Detroit :  The  only  camera 
•  1  know  of  which  has  a  built-in 
photo-electric  cell  exposure  meter  is 
the  new  Stqxr  Ikomat,  which  has  just 
l>een  brought  to  this  country  from  Eu¬ 
rope.  Will  mail  the  catalogue  as  soon 
as  I  can  procure  one. 

*  «  * 

H(i. — Wash.,  D.  C. ;  One  fairly 
•  sure  way  to  avoid  explosions  of 
flash  bulbs,  is  to  bend  the  base  of  the 
reflector  so  that  it  will  allow  some  space 
between  the  bulb  and  the  metal.  The 
touching  of  the  bulb  with  cold  metal 
is  one  sure  way  to  have  your  bulbs  blow 
up.  Incidentally,  try  using  the  cello¬ 
phane  sleeve  previt>usly  mentioned  in 
this  column  to  prevent  the  scattering 
of  broken  glass. 


UNION  ADDS  MEMBERS 

gain  of  300  memlxrs  in  the  last 
15  months  was  reported  by  the  Phila¬ 
delphia  chapter  of  the  International 
TyjKigraphical  Union  at  a  meeting  held 
recently  with  German  Typographical 
Unu)n  No.  1  and  Mailers’  Union  No. 
14  in  that  city. 


NEW  KENTUCKY  DAILY 

The  Pikn'illc  (Ky.)  Pike  County 
Daily  Xczes  recently  jnade  its  apjtear- 
ance  replacing  the  weekly  which  had 
been  published  since  1913.  It  is  pub¬ 
lished  evenings  by  Charles  E.  Grote 
and  Harrison  Bowles. 


TODAY'S  CENTER 


THE 

WALDORF-ASTORIA 

PARK  AVE  •  4nH  TO  50TH  •  NEW  YORK 


You  are  at  the  very  heart  of 
things  when  you  stop  at  The  Waldorf- 
Astoria.  3  minutes  from  Grand  Central. 
IS  minutes  from  Pennsylvania  Station. 
8  minutes  from  Times  Square  and 
theatres.  15  minutes  from  Wall  Street 
Next  door  to  shops,  churches,  and  im¬ 
portant  clubs.  Rates  from  $5  the  day. 


1,700 

I  Photographs 

j  appear  iz 

I  PHOTOGRAPHY 
YEAR  BOOK 

j  GUIDE  to  the  worldj 

I  camera  art. 

i  Never  before  has  so  ambitious 
a  project  been  embarked  upoo. 

I  The  actual  size  is  12^  ins.  li; 

10>^  ins.,  containing  464  p«|ts 
i  with  over  1,700  examples,  80 
i  being  full  page  illustrations,  th 
j  whole  weighing  no  less  than  51bi 
:  Not  only  does  the  Ixxik  provide 
i  su[,erb  examples  of  photographic 
art;  it  contains  hundreds  ot 
Illustrations  showing  how  pho¬ 
tography  is  being  used  for  coo- 
'  merce  and  industry,  medidsc. 

I  science,  research,  etc. 

Great  photographers,  such  « 
Edward  ).  Steichen,  Hocit, 
Professor  .Moholy-Nagy,  Lejaia 
'  k  Hiller,  Shaw  Wildman,  Ralph 
Kuntalvi,  Man  Ray,  Paul  Wolf 
I  and  others  contribute. 

Not  merely  a  work  of  artistic 
achievement,  but  a  record  of 
practical  utility  to  every  uso, 
present  or  potential  of  i^ioto- 
graphic  illustration. 

PANORAMA 

Here  indeed  is  something  for  tntym 
who  is  interested  in  photography, 
those  who  are  involved  in  the  aos 
advanced  forms  down  to  the  amstor 
who,  Kodak  in  hand,  starts  on  bs 
Erst  photographic  adventure.  Tk 
pages  of  this  book  are  a  panorsasii 
accomplishment  crowded  with  Ml* 

'  gestions  and  hints. 

^  ^Mornin$  FHi 

REMARKABLE 

A  remarkable  production.  Amstor 
photographers  will  End  in  this 
!  book  a  very  competent  guide.  TW 
professional  will  find  the  year  book  it 
'  least  as  valuable,  giving  him  itiBi* 
lation  to  many  new  ideas.  The  repo 
duction  and  printing  arc  both  adaksbk 
throughout  the  volume. 

I  —ShMgUU 

FASCINATING 

The  veriest  dabbler  in  photogrs^ 
or  the  expert  professional,  will  ^ 
this  a  veritable  flood  of  stimaUtiN 
ideas  and  an  abundant  draught  a 
beauty.  You  are  perfectly  s^  ■ 
‘  putting  this  fascinating  coUectios  » 
I  the  spare  room:  your  guest  will  ttm 
in  it  —  and  it  is  too  large  to  w 
I  borrowedl 

—**Bookd  you  Should  ReojU* 

t  ♦  *  * 

!  This  is  a  thoroughly  up-to-date 
I  representative  book,  of  internshm* 
I  scope.  M 

— John  o  Londons  Weekly,  Jiuif  ^ 

I  *  *  *  A 

j  Truly  remarkable  examples  of  *■ 
camera's  scope. 

— Loody  Mercury. 


SEND  FOR  FREl 
ILLUSTRATED 
BOOKLET 

The  Publishers  ‘Photograpk' 
48  Fetter  Lane,  London,  E.  C 
Telephone:  CENtral  9064 
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The  Choice  of  Media  is  as 
Vital  as  the  Choiceof  Markets 


Typical  Market  Survey 


YOUR  CITY 

(County) 

Population:  (1930  U.  S.  Census)  County. 
141. Jll;  City  Corporate  limits,  121.857; 
suburban  urea  included,  142.000. 

Ketail  Trading  Area:  Extends  20  miles 
southwest  and  north.  Most  important 
cities,  municipalities  in  this  area  are: 
Bonner  Springs  (pop.,  1,837);  Tonganoxie 
(1,109). 

Analysis  of  City  Population  ( 1930  U.  S. 
Census,  Corporate  Limits) :  Native  White. 
79%:  Foreign  Bom,  8%;  Negroes,  13%; 
Families.  24.400. 

Buying  Power  Indices:  No.  Personal  In¬ 
come  Tax  Keturns  for  1932.  city,  3.114; 
County,  3,237:  for  1933,  City,  2.994; 
County,  3,118;  No.  Banks,  National,  3; 
State.  18;  Total  Deposits.  $25,490,000 
(Mar.  1.  1935). 

Loeotlon  and  Transportation:  County 
Seat.  Situated  on  both  sides  of  the  Kansas 
(‘‘Kaw")  River  at  its  Junction  with  the 
Missouri  River.  Contiguous  with  Kansas 
City,  Mo.,  of  which  it  is  practically  an 
extension  across  the  state  line.  Served  by 
the  Atchison.  Topeka  &  Santa  Fe;  Chicago, 
Burlington  &  Quincy;  Chicago  &  Alton: 
Chicago  Great  Western;  Chicago.  Mil¬ 
waukee  &  St.  Paul;  Kansas  City  Southern; 
Missouri.  Kansas  &  Texas;  Missouri  Pa¬ 
cific :  Chicago,  Rock  Island  &  Pacific: 
"Frisco’’  T.lnes;  Union  Pacific  and  the 
Wabash  R.Rs. 

Principal  Industries:  Structural  steel,  live 
stock,  beef  and  pork  packing,  car  and 
repair  shops,  cooper  shop,  foundries,  ma¬ 
chine  shops,  steel  plant,  flour,  grain,  plan¬ 
ing  mills,  wagons,  soap  and  box  factory, 
artificial  stone  product,  factories,  meat 
packing,  canning  In  all  Us  branches,  con¬ 
densed  milk  and  milk  powder,  furnace 
mochlnery.  railroad  shops,  smelting  and 
refining. 

Manufacting  Establishments:  Leading 
firms:  Proctor  &  Gamble  Co.,  Cudahy 
Packing  Co.,  Swift  tt  Co.,  Armour  &  Co.. 
Wilson  Packing  Co..  Morris  &  Co..  .loseph 
Baum  Packing  Co..  K.  C.  Stock  Yards. 
DeCoursey  Creamery,  Meyers  Sanitary 
Milk  Co..  Tsmert-Hlncke  Mfg.  Co..  K.  C. 
Refining  Co..  K.  C.  Soap  Co..  K.  C.  Struc¬ 
tural  Steel  Co.,  Kaw  Roller  Works.  Kopp 
Bakery,  Southwest  Milling  Co,.  West  side 
Machine  Works.  American  Walnut  Co., 
American  Ragle  Mfg.  Co.,  Colgate-Palm- 
olive-Peet  Co..  Kansas  Flour  Mills. 

Residential  Features;  Two  restricted  dis¬ 
tricts.  Westheight  Manor  and  Parkwood. 

Wholesale  Houses:  Meats,  10;  gro¬ 
ceries.  1. 

No.  of  Retail  Outlets  tor  Nationally  Ad¬ 
vertised  Products:  Passenger  auto  agencies, 
16;  auto  accessories,  33;  bakers.  31;  cigar 
stores  and  stands  (Inoluding  hotels),  21 
(chain,  1):  confectioners  (Including  hotel 
stands),  56:  delicatessen,  35;  department 
stores,  4;  druggists.  79  (chain.  5):  dry 
goods.  57:  electrical  supplies.  90:  furni¬ 
ture.  46;  garages  (public),  48:  grocers.  In¬ 
dependent.  470  (chain.  34);  haberdashers. 
17:  hardware,  47:  Jewelry,  14:  meat  mar¬ 
kets.  11  (chain,  1):  men’’s  clothing,  17: 
merchant  tailors,  29;  opticians,  6:  musical 
Instruments,  12;  radio  supplies  and  equip¬ 
ment,  20;  restaurants  (Including  hotels). 
146;  shoes,  33  (chain,  2);  sporting  goods. 
3;  stationers,  8;  women’s  apparel,  9;  5 
*  10c  to  $1  stores,  11;  beer  stores,  76. 
Total  Retail  nutlets.  1,580;  Total  Re¬ 
tail  Sales.  $19,686,000.  (U.  S.  Retail 

Census.  1933.) 

Miscellaneous  Data:  Passenger  auto 
registrations,  city,  25.000:  electrical  sup¬ 
ply,  A.C.,  meters,  28.220;  gas,  natural,  me¬ 
ters,  24,344;  telephones.  16.800;  radio  re¬ 
ceivers,  10,228. 

Dally  Newspapers:  Evening,  1;  Sun¬ 
day  1. 


Your  advertisement  on  the 
same  page,  alongside  the  sta¬ 
tistical  story  like  above  will 
compel  the  users  of  the  Guide 
to  consider  your  medium  as 
they  study  your  market’s  pur¬ 
chasing  power. 


To  round  out  and  complete  its  service  to  national 
advertisers,  jobbers,  distributors  and  advertising 
agency  executives,  EDITOR  &  PUBLISHER’S 
Market  Guide  gives  the  publisher  of  each  daily 
newspaper  in  the  United  States  and  Canada  an 
opportunity  to  display  in  close  juxtaposition  to  the 
market  survey  of  his  own  city,  the  story  of  his 
newspaper  in  his  own  words. 

In  a  word,  this  service  consists  of  massing  together 
from  1  50  to  500  facts  and  sets  of  figures  which 
reveal  the  exact  trading  conditions  in  each  of  the 
1 ,400  American  and  Canadian  cities  where  daily 
newspapers  are  published — fresh,  first-hand,  thor¬ 
oughly  dependable,  laboriously  gathered  from 
original  sources,  checked  and  digested  by  trained 
experts. 

Every  publisher  of  a  daily  newspaper  should  tie 
up  his  paper  with  his  market  with  a  display  ad  in 
the  one  book  which  is  consulted  and  used  more 
often  than  any  other  by  the  men  who  control  the 
placing  of  newspaper  space. 

There  is  still  time  for  YOU  to  place  YOUR 
story  in  the  Market  Guide  for  1  936.  Forms  close 
November  9th  for  publication  November  23d. 

We  tell  the  market  story.  What  will  you 
do  to  tell  your  own  story — the  media  story? 

SEND  RESERVATIONS  TO 

EDITOR  &  PUBLISHER 

1700  Times  Building  New  York  City 


Editor  &  Publither  for  October  26,  1935 


HOFFMAN  FORECASTS 
RISING  CIRCULATIONS 


CHARLES  E.  RAYMOND 


SEEKS  AID  FOR  INQUIRER 


Internatioiial  Pre*i«leiit  !•  Chief 
Speaker  Before  Circulator*  of  the 
Carolina* —  W.  G.  Carrington 
Named  New  President 


Adverti*ing  Pioneer,  A**ociate  of  J.  Chicago  Puhli*her  Call*  on  Freedom  ‘This  course  of  action]  so  ■  '  I 

W.  Thomp*on,  Die*  of  Pre**  to  Defend  Phila.  Daily  constitutional  principle  that 

{By  telegraph  to  Edito*  St  Pubi-ishe*)  {Special  to  Editor  &  Publisher)  be  tried  in  the  district  where 

Chicago,  Oct.  24— Charles  Eugene  Chicack).  Oct.  2^.\ssailing  efforts  leged  offense  was  committed,  is 
Kaymond,  74,  pioneer  advertising  execu-  of  Pennsylvania  government  officials  to  repetition  of  the  tyranny  referred  1 
tive  and  associate  of  J.  Walter  Thonip-  niuzzle  the  press,  Col.  Robert  R.  Me-  the  Declaration  of  Independence"  “ 
son  in  the  growth  of  that  agency  which  Cormick.  Chicago  Tribune  editor  and  Col.  McCormick  suggested  n, . 
bears  Mr.  Thompson  s  name,  died  at  his  publisher,  chairman  of  the  A.  N.  P.  A.  committees  “call  upon  all  ^ 

home  at  Hinsdale,  Ill.,  Oct.  22,  follow-  committee  on  freedom  of  the  press,  sug-  supporters  of  Constitutional 


a  jury  under  the  dominatioo  of  u 
giotti’s  political  machine.  "*'• 

“This  course  of  action,  so  agaimt  s. 
constitutional  principle  that  a 
be  tried  in  the  district  where  i^ 


Ewto*  &  Pubmshe*) 


I 


,.T  c  ,-w  M  r  '•A _  ■ -  t  •  ;  - ’  V'  — j — '  7  :~C-  '-uiummct  uu  uccuum  me  picss,  sus-  supporiers  oi  i^onstitutional  goVpmCT 

Winston-Sau.m,  N.  C.,  mg  a  brief  illness.  A  resident  of  Chi-  gested  this  week  that  the  .\merican  in  Pennsvlvania  and  elsewh^. 

Combination  offers  in  circulation  pro-  ig9i^  Raymond  was  born  Newspaper  Publishers’  Association,  the  to  the  defense  of  the  rights^ a 

motion  were  vigorously  opposed  in  a  Reading  Center,  N.  Y.,  in  1861.  He  Inland  Daily  Press  Association  and  the  citizens  imneriled  hv 


resolution  adopted  at  the  annual  con¬ 
vention  of  the  Circulation  Managers 


Keauing  L^enter,  in.  i.,  m  looi.  ne  inland  Daily  Press  Association  and  the  citizens  imperiled  by  unscruimW^ 
survived  by  his  widow,  Mrs.  Frances  American  Society  of  Newspaper  Editors  tyrannous  officials  ”  i^wos  of 


Hinckley  Raymond,  two  brothers.  Will-  come  to  the  aid  of  the  Philadelphtt, 


Association  of  the  Carolinas  here  this  g  Raymond  of  California  and  Isaac  Inquirer  in  the  criminal 


Raymond  of  New  York,  and  by  two  brought  against  it  by  .Attorney-General 


W.  G.  Carrington,  of  the  Herald-Sun,  sisters,  Mrs.  Laura  Ellison  and  Mrs.  Charles  J.  Margiotti 


at  Durham.  N.  C.,  was  elected  Presi¬ 
dent  of  the  association,  succeeding  V. 
L.  T.  Cooper,  of  Charleston  (S.  C.) 
Post,  first  vice-president;  G.  T.  Carter, 


Me  In  Q/lvorticinFT  in  I*'  his  letter  to  the  freedom  of  the  '^i  the  Wakfaij. 

18R1  ^  Vfr  RavmnnH  wa<i  artive  ^for  Press  committees  of  the  various  organi-  Astoria  Hotel,  New  York.  The  Ejgt. 
noariw  tn  v#»ar«  in  thp  ffrnwinir  life  of  nations,  Col.  McCormick  pointed  out  Committee  this  we^  chose  he 

in  Pennetri.  major  subiccts  for  discu-ssion  •  “aa_I 


INSURANCE  MEETING  DEC.  j 

The  December  meeting  of  the  Insn, 
ance  Advertising  Conference  will 


second  yice-p«,ide„.;.,nd,iyil  X.  wu/mc.  Thompson  S.irjo'hT?)  Cn.S 


Coley,  of  the  Raleigh  (N.  C)  News  &  were  in  the  East.  He  is  known,  how-  and  the  pres.-  -  Adw- 

re-elect^  secretary.  ever,  for  his  oioneering  of  the  new  pro-  ^"aKer.  Charles  A  !!*!"«  •/r“l^P“^'-._AdverW, 


^'l^^"TV^‘=ntS‘w^e^S"c  John-  r*  'T  Tyler  to  fac^^triai'^re*  ■weste;rpan  “Xahonal  Ad;;rti;i;g ‘anrirV’Z’ 

Dir^tors  nam^  were.  DC  John-  fess.on  here.  He  is  credit^  vvith^ng  of  th^  state  on  charges  growing  ourof  “What  Properly  Constitutes  Adv^! 

^n.  (N  C.)  ^  one  of  the  earl^st  eaders  in  advertising  ^  storj>  in  which  the  Inquirer  stated  that  ing?” _ 

\  '"i/f  o  ’  .ILa  n,m-  law  partners  of  the  attoniey-general  BOWEN  HEADS  NEWcu/ditb., 


and  B.  B.  Humphries,  Asheville  (N.  C.) 
Citisen-Times. 

The  circulation  men  went  on  record 
as  favoring  the  bi-state  district  associa- 


Mr.  Raymond  retired  from  active  par-  enormous  profits  in  delin- 

ticipatmn  m  .commercial  advertising  Inquirer,  it  was 

when  the  United  States  entered  the  ....  \i 


when  the 

as  favoring  the  bi-state  district  associa-  World  War.  He  served  as  a  “dollar-a-  ^^evnEh,' n/*rlVnrrw‘rl«r^erhm‘h^  Newswriters.  an  organization  of  k*j'. 

lion’s  representation  on  the  board  of  year  man’’  for  the  government  in  the  declined  and  has  issued  warrants  for  a^  eLS"NorVanV‘'XweVT&'“ 
directors  of  the  International  Circula-  advertising  section  of  the  public  m-  -r  ,u-  .,f.w«naiw»r  m  Norman  h.  Bowen  of  the  Rec- 

rion  Managers  Association.  formation  division.  K ""  rnnn.;  L  ord  Newspapers,  as  president.  ]ouA 


law  par  tiers  ot  tiie  attonie.v-generai  bOWEN  HEADS  NEWSWRITEBS 
were  seeking  enormous  profits  m  del  in-  Editor  &  Publish^)  ' 

quent  tax  cases.  The  Inquirer,  it  was  N.  Y.,  Oct.  22-t£  Tb* 

stated,  gave  Mr.  Margiotti  opportunity  Newswriters.  an  organization  of  nS 

/It-  tn/*  r*MQrflrAc  mtf  .  .  .  ...  uvw> 


rion  Managers  Association. 

L.  J.  Hoffman,  of  St.  Louis,  Mo.,  in¬ 
ternational  president,  told  the  circula¬ 
tion  managers  of  the  Carolinas  they 
should  be  prepared  for  a  decidi^  in¬ 
crease  in  newspaper  circulation  in  the 
near  future. 

.Another  speaker  heard  at  the  three- 


‘I!!!!!!!:: _  Jefferson  County  where  he  lives.  THorirf^y  oSlce:^iiS‘  eS 

JAILED  FOR  PAPER  THEFTS  Col.  McConr.ick’s  letter  comments  News,  is  the  new  vice-president;  Wil. 

10 Editors  Publisher)  upon  this  situation  as  follows:  liam  J.  Monahan,  Troy  Tims-Recori 

Los  Angeles,  Oct.  22— Confessing  to  “It  is  obvious  that  the  purpose  is  to  secreUry,  and  Julius  J.  Heller,  Troi 
the  theft  of  newspaper  bundles  spotted  bring  the  defendants  before  a  judge  and  office,  Albany  Evening  News,  treasnrr 
on  street  corners  for  distribution  by 


ord  Newspapers,  as  president,  josepk 
J.  Horan,  Troy  office,  Albany  Evtmt 
News,  is  the  new  vice-president;  Wil. 
liam  J.  Monahan,  Troy  Times-Rtemi. 


agents,  Sam  Cuda  has  been  sentenced  to 


day  convention  was  Clarence  Eyster,  of  six  months  in  the  county  jail,  while 
Peoria,  Ill.,  the  international  secretary,  another  suspect,  Frank  Pastors,  is  on 


He  said  co-operation  was  dispelling  old  trial  on  similar  charges.  The  two  were 
inter-newspaper  rivalries,  bitter  hatred  apprehended  by  Pasadena  police  after  a 


and  distrust.  Co-operation,  he  add^,  Los  Angeles  Times  agent  caught  the 
has  been  substituted  as  the  result  of  in-  number  of  an  automobile  in  which  the 


terchange  of  constructive  ideas  between  papers  were  being  removed.  Thefts  of 


circulation  managers  of  various  news¬ 
papers. 


Times  and  other  papers  have  been  go¬ 
ing  on  for  some  time,  investigation  dis- 


Circulation  problems  were  discussed  closing  that  the  papers  later  were  sold 
at  group  meetings.  Thirty-two  news-  to  newsboys. 


papers  of  North  and  South  Carolina 
were  represented  at  the  convention.  An 
elaborate  entertainment  program  was 
given  for  the  visiting  delegates  under 
the  direction  of  Bradley  Welfare,  cir¬ 
culation  manager  of  the  IVinston-Salem 


A.P.  PERSONNEL  CHANGES 

E.  V.  W.  Jones  was  transferred  from 
the  Baltimore  to  the  Jacksonville  bureau 
of  the  Associated  Press  Oct.  17.  J.  J. 
Strebig,  of  the  Chicago  office,  has  been 


(N.C.)  Jou^al  .nd  Sentinel,  which  3^  to  the  IiS^^ 


was  host  to  the  convention. 

Charleston,  S.  C.,  was  selected  as  the 
place  for  the  1936  meeting. 


MODERN  MECHANIX  WINS 

The  United  States  Circuit  Court  of 
Appeals  in  Philadelphia  has  reversed 
the  previous  decision  of  the  District 
Court  of  the  United  States  for  the  dis- 


fective  Oct.  21.  Howard  Flieger,  of 
the  St.  Louis  bureau,  will  join  the 
Kansas  City  staff  of  the  Associated 
Press,  effective  Nov.  3. 


PUBLISHERS 

SERVICE 

COMPANY 


INCORPORATED 


CHARITIES  RECEIVE  $25,000 

{Special  to  Editor  &  Publisher) 
Chicago,  Oct.  23 — Three  local  charity 
organizations  received  $24,937.15  as  a 


75  West  St;  New  York,  N.Y. 


trict  of  Delaware  on  an  appeal  taken  result  of  the  second  annual  All-Star 


by  Fawcett  Publications,  Inc.,  against 
Popular  Mechanics  Company  in  con- 


football  game  between  the  College  All- 
.Americans  and  the  Chicago  Bears,  spon- 


nection  with  the  former’s  use  of  the  sored  by  the  Chicago  Tribune,  here  at 
title  “Modern  Mechanix  and  Inven-  Soldiers’  Field,  Aug.  29,  .Arch  Ward. 

firstic  *•  'rule,  Aene^lcl^  /xf  _  _ J  1 _ 


dons."  This  decision  of  the  Circuit  Tribune  sports  editor  announced  here 
Court  practically  concludes  seven  years  today. 


of  litigation  between  these  two  publish¬ 
ers,  resulting  in  a  victorious  decision 
for  Fawcett  Publications,  Inc.,  giving 
it  the  full  right  to  use  the  descriptive 
and  generic  term  “mechanics”  on  its 
magazine  Modern  Mechanics  and  In- 
zvntions. 


Perfect  Contest  Promotions  .  .  . 


A"; 


I  IMPORTANT 
NEW  FEATURE! 


R.  C.  A.-VICTOR  EXTENDS  UST 

Exi«nsion  of  its  newspaper  campaign 
on  V'ictor  Red  Seal  Records  was  an- 
nouncetl  this  week  by  the  R.C.A.-Victor 
Company,  Camden,  N.  J.  Beginning 
immediately  its  newspaper  schedule  will 
embrace  SO  leading  dailies  in  cities 
throughout  the  country,  instead  of  only 
22  papers  in  which  the  company’s  ad¬ 
vertising  has  appeared  during  Ae  last 
12  months.  .At  the  same  time  IJiomas 
F.  Joyce,  advertising  manager,  an¬ 
nounced  a  campaign  using  class  maga¬ 
zines,  radio  and  direct  mail  in  an  effort 
to  stimulate  popular  interest  in  the 
phonograph  and  the  R,C.A. -Victor 
phonograph  record  library  of  461  se¬ 
lected  records  indexed  in  94  linen-bound 
volumes. 


Unemployment  Insurance 


Old  Age  Pension  Forum 


A  semi-weekly  column  dealing 
with  all  Federal  and  state  laws 
now  in  existence  or  pending. 

Latest  rulings  in  each  field. 

Questions,  answers  and  expla¬ 
nations. 


featuring  the  work  of  nation¬ 
ally  renowned  artist -humorists 
including  Peter  Arno,  John  Held, 
Jr.,  Roland  Coe  and  others. 


Write,  wire  or  telephone  for 
proofs  and  prices. 


Write  for  details 


EL’YTON  SYNDICATE 


Murray  HiU  2 
6250 


60  B.  42Dd  SL 
New  York.  N.  Y. 
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PASS  IN  REVIEW 


Apology  to  Cleveland 

WE  are  ashamed  of  ourselves.  We 
did  the  silly,  ridiculous  thing  of 
civine  Clevelcnui  Sews  when  we  meant 
aVtvW  Press  in  referring  to  the 
TWd  Cleveland  Kitchen  Inventory. 
uZ,  our  pencil  happened  to  write 
c«s  instead  of  Press  we  don’t  under- 
land  But  it  did,  and  we  are  sorry, 
^to  the  Press  and  to  Francis  N. 
u^hce  we  offer  our  apologies.  We 
Z  say  it  was  a  swell  Inventory, 
.i^h  and  we  are  glad  to  repeat  it 
to  ask  you  to  remember  that 
t  was  done  by  the  Cleveland  Press. 


Ripe  Old  Age 

The  oldest  newspapers,  apparently, 
are  not  conlined  to  the  largest 
aties-  The  Fort  IFayne  Sentinel  is 
102  years  old.  It  refers  to  its  ripe  old 
ige  attractively  in  this  ad  called 

■Grow^.”  .  ,  „  • 

The  copy  is  extremely  well  written. 
King  William  I\',  it  says,  was  reign¬ 


ing  on  the  throne  of  England ;  .Xndrew 
Jackson,  the  seventh  President  of  the 
United  States,  was  adding  new  history 
to  early  .America ;  I'ort  Wayne  had  a 
population  of  .XM)  when  the  .Sentinel 
tot  started  102  years  ago.  The  acorn 
has  grown  to  a  sturdy  oak  and  today, 
ays  the  text,  the  paper  has  200,000  cir- 
cnlation  and  is  a  good  paper  to  read 
and  a  good  paper  for  advertisers. 

V  *  * 

Election  Newt 

CAN’.AU.A  recently  had  an  election. 

Seizing  on  the  public  interest 
aroused  by  the  campaign,  the  Toronto 
Star  ran  (in  its  own  pages)  a  series  of 
ads  on  its  election  news.  Clever  car¬ 
toons  taking  nice  little  digs  at  office 


J^ers  served  as  illustrations.  The  ads 
five  columns  by  about  225  lines, 
ml  short,  light  in  tone,  set 

“(T  's  the  ad  headed 

^*ck,  showing  a  candidate  being 


snapped  with  a  bawling  baby  in  his 
arms.  “It  looks  like  a  tough  month 
ahead  for  Canadian  babies,’’  says  the 
text.  Purpose  of  the  ads,  of  course, 
was  to  make  people  read  the  Star  to 
get  all  the  political  dope. 


Harvest 

Timed  with  the  harvest  season,  the 
New  Orleans  Times-Picayune  runs 
a  two-color  ad  entitled  “Louisiana  Har¬ 
vest  Ready  for  Advertisers.”  It’s  un¬ 
usual  because  of  the  bas-relief  illustra¬ 
tions  printed  in  a  copper  color.  The 
copper  color,  in  fact,  is  so  unusual  that 
the  engraver  can’t  reproduce  the  ad 
and  we  can’t  show  you  what  it  looks 
like. 

Five  of  the  round  bas-reliefs  illus¬ 
trate  principal  commodities  harvested  in 
Louisiana  and  are  captioned  Rice, 
Sugar,  Tobacco,  Cotton,  Citrus.  The 
sixth  has  this  chiseled  in :  “You  can 
reap  a  profit  from  this  Golden  Har¬ 
vest  by  Directing  Your  Advertising  to 
the  New  Orleans  Market.” 

The  copy  gives  figures  about  Louisi¬ 
ana  crops  and  ends  thus;  “Your  ad¬ 
vertising  in  the  Times-Picayune  and 
Nezo  Orleans  States  will  reap  a  bumper 
crop  of  sales  and  profits.” 

V  V  V 

To  J.  D.  Coulter 

JD.  COULTER,  of  Peoria.  Ill., 
•  wants  to  know  what  books  to  read 
and  what  courses  to  take  to  become  a 
better  promotion  man.  There  are  lots 
of  books  to  read  and  lots  of  courses  to 
take,  but  the  best  thing  he  can  do  is 
read  the  trade  papers,  the  outstanding 
magazines,  the  metropolitan  newspapers, 
to  see  what  is  being  done  in  advertis¬ 
ing,  to  see  how  other  imblications  are 
promoting  themselves;  to  watch  the 
trends  in  layouts,  art  work,  copy;  to 
determine  what  he  likes  and  try  to  do 
as  well  or  better. 

He  wants  to  know,  also,  about  the 
requirements  for  membership  to  the 
NNP.'A.  Five  minutes  after  Dan  Sulli¬ 
van  gets  his  copy  of  this  issue  of  Edi¬ 
tor  &  Publisher  there  will  probably 
be  a  letter  on  its  way  to  Mr.  (Zbulter 
telling  him  all  about  it. 


Tennessee**  Backache 


With  high-grade  drawings,  short 
copy,  nice  layouts,  the  New  York 
Journal  is  showing  the  consuming  ca¬ 
pacity  of  its  readers.  Taking  one  com¬ 
modity  at  a  time,  the  ads  show  how 


THE  BACKACHE  »/ 


TENNESSEE 


much  the  680,000  Journal  families  buy 
and  use.  Typical  is  this  ad,  “The 
Backache  of  Tennessee,”  which  says 
that  the  readers  of  the  Journal  buy 
twice  as  much  medicine  as  all  the  in¬ 
habitants  of  Tt-nnessee. 

S  V  s 

More  Promotion 

WITH  business  picking  up,  with 
advertisers  beginning  to  do  more 
advertising,  we  are  looking  forward  to 
publishers  spending  more  money  for 
promotion.  We  are  hoping  that  news¬ 
papers  themselves  will  do  what  they 
are  urging  others  to  do.  We  are  look¬ 
ing  for  more  newspaper  advertisements 
in  trade  papers,  in  other  newspapers, 
through  the  mail.  We  are  hoping  that 
all  those  bright  ideas  that  promotion 
men  have  developed  and  which  have 
Iieen  held  up,  all  those  dummies  and 
layouts  which  are  all  ready  to  shoot 
“as  soon  as  conditons  are  right”  will 
now  begin  to  see  the  light  of  day  and 
promotion  men  will  have  a  better 
chance  to  show  what  they  can  do. 

Allen  French. 


COLOR  gets  the  business  — 
DUPLEX  presses  handle  it  — 

UXITUBULAR  is  the- 

SUPER-COLOR  NEWSPAPER  PRESS. 


“Om  CUSTOMERS  WRITE  OUR  ADS” 

OVER  TWENTY  of  these  new 
DUPLEX  UNITUBULARS  have 
now  been  sold  to  users  in  the  United 
States  and  such  is  the  proven  facil¬ 
ity  and  speed  in  color  work  that 
EVERY  ONE  of  them  has  been  bought 
WITH  COLOR  EQUIPMENT. 


Wise  Publishers  are  preparing  for 
the  future.  They  will  be  ready. 

Now  is  the  time  to  get  that  new 
equipment  for  new  business.  It 
means  new  profits  with  better, 
more  efficient  machinery. 


INVESTIGATE- 

See  these  UNITUBULARS  in  our 
factory,  in  pressrooms.  WRITE  US 
for  details  and  for  samples  of  press¬ 
room  WORK  that  will  SHOW  you  what 
you  can  do. 

Duplex  Printing  Press  Co. 

BATTLE  CREEK,  MICH. 
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A.  N.  A.  TO  CONSIDER 
CONSUMERS’  WRATH 

New  Research  Problems,  Including 

Broad  Study  of  Trading  Areas, 
Also  to  Be  Discussed  at 
26th  Annual  Meeting 

I'roblems  arising  from  consumer  re¬ 
sentment  at  advertising  will  have  a 
prominent  place  on  tlie  program  of  the 
Association  of  >iational  Advertisers  at 
their  2oth  annual  meeting,  to  be  held 
Sunday  to  Wednesday,  (Jet.  J7-.50,  at 
the  Ambassador  Hotel,  Atlantic  City. 
Sessions  for  members  only  will  Ite  held 
fritm  Sunday  to  Tuesday  inclusive, 
while  men  prominent  in  publishing  and 
agency  work  have  been  invited  to  an 
entertainment  session  Tuesday  night, 
s|)eaking  sessions  Wednesday  morning 
and  afternoon,  and  a  banquet  Wetlnes- 
day  night. 

in  aimouncing  the  program,  Allyn  H. 
Meintire,  A.X.A.  president,  called 
special  attention  to  addresses  Wednes¬ 
day  by  Miss  Effie  Raitt,  president  of 
the  .American  Home  Economics  Asso¬ 
ciation  and  head  of  the  deixartment  of 
home  economics  of  the  Universitv  of 
Washington,  at  Seattle ;  and  by  Prof. 
Malcolm  P.  McNair,  director  of  re- 
searcli  of  the  Harvard  Graduate  School 
of  Business  Administration.  Miss  Raitt 
will  sixeak  on  “What  Business  Should 
Ho  to  Remove  Consumer  Suspicion,” 
and  Prof.  McNair  on  “The  Right  to 
.\dvertise.” 

“Some  persons  have  the  feeling  that 
this  talk  about  consumer  ill  will  has 
lieen  overdone,”  said  President  Meintire. 

“Yet  there  is,  I  think,  a  dangerous 
amount  of  resentment,  based  on  a  mis¬ 
understanding  on  the  part  of  consumers 
toward  nationally  advertised  brands. 
This  is  a  vital  subject  to  publishers  and 
to  advertising  agencies,  as  it  is  to  ad¬ 
vertisers  themselves.” 

The  first  speaker  Wednesday  morning 
will  be  Laurence  Mead,  vice-president 
of  the  International  Printing  Ink  Com- 
ixany  and  a  former  partner  in  the  Black¬ 
man  Company.  Mr.  Meads’  topic  will 
be  "The  Coming  Use  of  Color — in  .Ad¬ 
vertising,  Selling  and  Production.” 

H.  .A.  Haring  will  talk  on  ‘.A  Yard¬ 
stick  to  Take  the  Guess  out  of  Market¬ 
ing.”  Miss  Raitt’s  talk  will  close  the 
morning  session,  and  Prof.  McNair's 
will  be  the  first  in  the  afternoon. 

President  Meintire  will  then  give  a 
resume  of  the  work  of  the  .Advertising 
Research  Foundation,  including  projects 
already  under  way  and  others  con¬ 
templated. 

There  will  then  be  presented  what  is 
Ixelieved  to  be  the  high  light  of  the 
meeting,  a  research  project  to  establish 
the  definition  of  markets  on  a  nation¬ 
wide  basis.  This  concerns  itself  witli 
a  study  of  trading  areas  which  is,  iier- 
haps,  the  most  comprehensive  ever 
undertaken. 

.At  the  Wednesday  banquet  there  will 
Ixe  but  one  speaker,  W'illard  M.  Kip- 
linger  of  the  Kiplinger,  Washington 
-Kgency,  who  will  outline  governmental 
relations  to  business. 

The  closed  part  of  the  convention  will 
Ixegin  with  a  buffet  supiK'r  Sunday. 

The  Monday  morning  session  will 
include  reports  from  President  Meintire 
and  Managing  Director  Paul  B.  W'est, 
followed  by  committee  reptirts  includ¬ 
ing  :  Newspaper  Committee,  under  the 
chairmanship  of  R.  J.  F'lood  of  the 
-National  Biscuit  Company;  Magazine 
Committee,  under  the  chairmanship  of 
W.  W.  Tomlinson,  Scott  Paper  Com¬ 
pany  ;  Radio  Committee,  under  the 
chairmanship  of  Stuart  Pealxxly  of  Bor¬ 
den  Company.  Ken  R.  Dyke,  vice- 
chairman  of  the  Advertising  Research 
h'oundation  and  general  advertising 
manager  of  the  Colgate-Pahnolive-Peet 
Company,  will  report  on  the  work  of  the 
I'oundation,  which  was  set  up  by  the 
,A.  N.  .A.  a  little  over  a  year  ago. 

Monday  afternoon,  there  will  be  four 
group  meetings — magazine  and  newspa¬ 
per  group,  outdoor  advertising  and 
window  display  group,  radio  group  and 
direct  mail  group. 

Monday  evening  advertisers  interested 


in  the  u.se  of  motion  pictures  in  adver¬ 
tising  will  have  a  round  table  discussion 
under  the  chairmanship  of  P.  C.  Hen¬ 
derson,  B,  F.  (loodrich  Ruhlier  Com- 
pany. 

Tuesday  morning  will  see  the  election 
of  officers.  Space  buying  will  l>e  dis¬ 
cussed  by  .Albert  L.  Cole,  Pof>iilar 
Science  Sfonllily.  State  fair-trade  or 
resale-price-maintenance  laws  will  he 
discussed  by  Harold  Thomas,  vice- 
president  in  charge  of  sales.  Centaur 
Company.  Mr.  Dyke  will  report  as 
chairman  of  the  Copy  Testing  t-ommit 
tee  J)f  the  .Kdvertising  Research  Foun¬ 
dation. 

.Another  subject  will  l)e  how  advertis¬ 
ers  can  protect  themselves  against  suits 
for  piracy  of  ideas.  1.  W.  Digges, 
counsel  to  the  .A.  .\.  .A.,  will  head  this 
discussion. 

Tuesday  noon  the  memlH-rs  of  the  .As¬ 
sociation  will  gather  by  industry  groutxs 
and  lunch  together.  In  the  afternoon 
there  will  he  eight  industrial  group 
meetings  as  follows :  automotive  acces¬ 
sory  group  under  the  leadership  of  B. 
.A.  Broughton,  Willard  Storage  Bat¬ 
tery  CTtmixany ;  dejxartment  store  mer¬ 
chandise  group,  .A.  O.  Buckingham, 
(riuett  Peabody  &  Co..  Inc.;  distillerl 
priKlucts  group,  Carleton  Healy,  Hiram 
Walker  Inc. ;  drug  and  toilet  article 
group,  H.  W.  Roden,  Johnson  &  John¬ 
son;  grocery  products  group,  Daniel  F. 
Gerlxer,  Gerber  Pnxlucts  Company ;  in¬ 
dustrial  group.  Ralph  Leavenworth, 
Westinghouse  Electric  &  Manufactur¬ 
ing  Company ;  insurance  group,  .Arthur 
A.  Fisk,  Prudential  Insurance  Com¬ 
pany  of  -America ;  and  petroleum  group. 


AGENCIES  MEET  ON  COAST 


First  Convention  Being  Held  This 
Week  in  Del  Monte 

The  first  annual  Pacific  Coast  Con¬ 
vention  of  the  .American  .Association  of 
.Advertising  .Agencies  o])ened  at  Del 
Monte,  Cal.,  Thursday,  Oct.  24. 

The  first  day  was  limited  to  e.xecutive 
'essions  on  various  advertising  activi¬ 
ties.  Joint  Francis  Neylan.  Hearst 
Newspapers’  cottnsel,  was  scheduled  as 
the  guest  speaker  at  a  dinner  Friday 
night. 

■Aim  of  the  convention,  as  defined  by 
\\  alter  Burke,  regional  executive  atid 
convention  .secretary,  is  “to  bring  to¬ 
gether  at  one  titne  and  one  place  the 
combined  Pacific  Coast  strength  of  otir 
profession  for  the  common  good  of  all.” 

Coast  advertising  men  hailed  the  A..A. 
.A. .A.  conferetice  as  sigtializing  recogm- 
tioti  of  the  Pacific  Coast  importance 
in  the  advertising  world. 


NEW  COAST  CAMPAIGN 

More  thati  1(>0  daily  newsixapers  in 
20  western  and  Pacific  Coast  states  re¬ 
ceived  opening  releases  this  week  in  the 
fall  campaign  of  the  California  Conserv¬ 
ing  Company  in  behalf  of  the  C-H-B 
(California  Home  Brand)  condiments 
and  vegetables.  Copy  featured  an  of¬ 
fer  of  a  Colonial  (xarty  dish  in  return 
for  eight  labels  from  any  of  the  C-H-B 
pn)ducts  and  IS  cents  to  cover  handling 
costs.  .A  similar  campaign  last  fall 
resulted  in  the  distrdxution  of  more  than 
IhS.OOO  sets  and  the  selling  of  more 
than  1.000,000  items  of  the  (2-H-B  line. 
Copy  was  prepared  in  the  San  Fran¬ 
cisco  offices  of  Emil  Brisacher  &  Staff. 

EDUCATOR  BISCUIT  APPOINTS 

Educator  Biscuit  Co.,  Inc.,  Chic.ago, 
maker  of  Crax,  Hammered  Wheat 
lliinsies  and  Toasted  Cheese  Thins,  has 
announced  the  apiMxintment  of  Henri, 
Hurst  &  McDonald,  Inc.,  Chicago,  to 
handle  its  account.  Newspapers  cam- 
i>'>'gns  are  now  In'ing  released  in  13 
cities. 

NEW  PERFUMES  TO  MAXON 

The  New  York  office  of  Maxon,  Inc., 
has  been  appointed  to  direct  the  adver¬ 
tising  of  the  new  Elsie  de  Wolfe  per¬ 
fumes,  sponsored  by  the  noted  interior 
decorator.  Initial  distribution  of  the 
new  product  will  be  through  a  limited 
number  of  smart  shops  in  key  cities  in 
>everal  states. 


CAMPBELL-EWALD  ADDS 

N.  Y.  Agency  AUo  Takes  Additional 
Floor  Space 

riiirteen  recent  apixointments  to  the 
staff  )f  Caiiiphell-Ewald  Company  of 
New  York,  Inc.,  have  Ixeen  announced 
by  h'letcher  D.  Richards,  president  and 
general  manager,  who  announced  that 
the  agency  has  taken  an  additional  floor 
of  the  U.  S.  Rubber  Building,  17‘>(l 
Broadway,  New  York. 

I'-dward  IC.  Rothman,  for  1-1  year.s 
with  Cami)t)ell-Ewald  Co.  of  Detroit, 
has  l)een  named  assistant  general  man 
ager  of  the  New  A’ork  agency.  During 
his  .service  in  Detroit  .Air.  Rothman,  in 
adtfitior.  to  his  e.xecutive  dtities,  super¬ 
vised  various  automobile  and  automobile 
.iccessi  iry  acce  >unt  s. 

W.  P.  Lloyd  becomes  art  director. 
For  eight  years  he  served  in  the  sa'.nc 
capacity  for  the  Geyer  Company. 

John  de  Nero  has  been  ap]xiinted  .art 
director  assisting  Mr.  Lloyd.  He  was 
three  years  with  Benton  &  Bowles. 

Ray  .'s.  Deering,  who  joins  the  agency 
as  account  executive,  was  once  president 
of  .Stevens- Duryea  Com|)any,  oixerated 
his  own  shi|)building  company,  and 
more  rei'ently  served  with  A'erville  .Air¬ 
craft  Conqiany  and  the  aviation  division 
of  Continental  Motors. 

Harold  1.  Lance  heads  the  sales  pro¬ 
motion  department,  going  to  Camp- 
tiell-Ewald  from  Macy’s,  New  A’ork, 
where  he  directed  a  sales  promotion 
project  in  liehalf  of  major  electrical  ap¬ 
pliances.  .A  new  member  of  Mr. 
Lance’s  department  is  Frank  U.  Ham¬ 
mett,  formerly  in  the  advertising  depart¬ 
ment  of  the  Union  Carbide  &  Carbon 
Corp. 

W.  A.  Capitain  has  been  appointed 
production  manager.  He  served  with 
the  Carey  Printing  Co.,  Carey  Craft 
Press,  and  as  production  manager  of 
Dorrance  Sullivan  &  Co. 

E.  B.  Wilson  joins  Campbell-Ewald 
as  assistant  space  Intyer  after  12  years 
as  space  buyer  for  Calkins  &  Holden. 

H.  T.  Howland  has  joined  the  com¬ 
pany  as  copy  writer.  Mr.  Howland  has 
been  in  the  advertising  agency  business 
for  the  last  12  years,  devoting  most  of 
his  time  to  copy  and  contact.  .Another 
new  member  of  the  copy  department  is 
.Arthur  E.  Steig,  who  has  been  sjiecial- 
izing  as  a  free  lance  on  radio  copy. 

.Alfred  R.  Nickel,  after  an  interval  of 
three  years  as  copy  chief  for  the  Haire 
Publishing  Company,  rejoins  Campbell- 
Ewald  as  contact  man  and  copy  writer. 

Jo.seph  .A.  Bond,  formerly  with  the 
Bermuda  News  Bureau,  has  joined  the 
publicity  department. 

C.  F.  Stevens,  formerly  in  charge  of 
institutional  public  relations  for  the 
Columbia  Broadcasting  Sy.stem,  becomes 
publicity  and  publicity  exploitation  chief 
for  the  General  Motors  current  series 
of  radio  programs — the  General  Motors 
Concerts  heard  over  a  network  of  65 
NBC-WE.AF  stations  Sunday  nights. 

UNITED  CIGAR  APPOINTS 

.Advertising  of  the  United  Cigar 
Stores,  New  York,  has  been  placed  with 
Young  &  Rubicam,  Inc.,  New  York. 


I  $2,750,909 

Municipal  Hydro-Electric  Plant 

(P.W.A.  PROJECT) 

DANVILLE,  VA. 
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Work  to  start  at  once  on  this 
development,  employing  800 
i  men  for  two  years, 

I 
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Plant  capacity  doubled 
12,500  kilowatts. 
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PETE  HAGEN  CAMPAIGN 

Popper- Morson  Company,  Im  ^ 
tiller  and  rectifier  of  Jersey  CitV  k 
J..  will  begin  a  consumers  campain*' 
the  early  part  of  November  to 
throughout  the  winter.  Twenty  hhk 
l>apers  in  17  eastern  markets  wilu 
used  to  advertise  Pete  Hagen’s  Cn 
stallizwl  and  Old  Fashioned  Rodt'i 
Rye.  well-known  brands  recently  v 
(|uired  by  the  distillers.  The  campjii, 
will  bring  a  new  advertising  jierso^ 
into  the  li(|uor  field— Pete  Hagen  u 
Irish  gentleman  of  the  old  sch(»l  Vk 
will  siMtnsor  the  two  products  b«rii» 
his  name.  The  canqiaign  is  in  dum 
of  Craven  Ikxlrick,  .New  York  ^ 
vertising  agents  for  I’opiHT-.AlorsoiiCc 

TO  OPEN  MIAMI  AGENCY 

J.  H.  .Nevvmark,  has  announced  ti» 
opening  -if  an  advertising  business  i 
the  Edward  Fisher  Building,  .Mij„ 
P.each,  b'la.  He  conducted  an  agom 
in  New  A'ork  lor  six  years,  and  priei 
to  that  was  with  Durant  and  Genm! 
Motors  as  an  advertising  and  sales  n- 
ecutive. 

GUNGA-DIN  PRODUCTS  TO  TRACI 

Jones  &  Dahm,  Inc.,  New  A’ork,  .\ 
Y.,  manufacturer  of  Gunga-Din  iooj 
priKlucts— Gunga-Din  chutney,  chib 
vauce  and  curry  sauce — has  placed  in 
.account  with  \V.  1.  Tracy,  Inc.,  Nn 
A’ork.  Radio  and  nevvsi>aj>ers  are  to 
he  used. 


RESIGNS  GABRIEL  ACCOUNT 

The  Sweeney  &  James  Company, 
Cleveland  agency,  has  resigned  the  a^ 
vertising  account  of  the  Gabriel  Com- 
Iiany,  manufacturer  of  shock  absorbers, 
Cleveland. 


HANFF-METZGER  NAMED 

David  D.  Doniger  &  Company,  Ne* 
A’ork  City,  creator  of  McGregtM’  sports¬ 
wear,  has  apiKiinted  Hann-Metzger 
New  A’ork,  as  its  advertising  agency. 
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In  Display  Advertisinj 
volume  the  Philadelphk 
Record  has  passed  49  of 
the  nation's  7-day  mom- 
ins  newspapers.  1928: 
The  Record  held  56th 
place  in  the  field.  1934's 
Display  volume  placed 
the  Record  in  7th  place! 
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CTAIR-STEP  layout  ADVANCES;  USED 
IN  SINGLE  ADVERTISEMENT 

Divisions  Abolished  and  Signature  Space  Saved  By 
Rogers  Peet — ^Texans  Show  How  to  Sell  Milk 
With  Auto  Wreck  Copy 

By  ROBERT  S.  MANN 

••OTAlK-STliP"  layout  of  advertis-  New  York  and  Boston)  but  to  promote 
J  ing,  whicli  aroused  no  end  of  dis-  its  wholesale  business  in  clothing  Itear- 
cussion  Mong  new  si)apernien  when  in-  ing  the  Rogers  I’eet  label.  This  cani- 
troduced  by  11.  J.  Heinz  Company  two  paign,  consisting  for  the  present  of  half 
tears  ago.  took  a  long  step  forward  this  a  dozen  insertions  in  one  New  York 
week  without  causing  a  visible  ripple  newspaiier,  listed  indeiiendent  stores  in 
*hoi  copy  of  this  sort  apiK*ared  in  the  eighteen  cities  where  K^ers  Peet  cloth- 


Srw  York  Times  and  the  Mezv  Vark 
Htrald  Tribune.  No  objection  was 
raised  by  the  newspapers  about  the  un¬ 
usual  shape  of  the  advertisement,  ac¬ 
cording  to  the  Rogers  Peet  advertising 
manager,  Robert  M.  b'erns.  A  big  dis¬ 
tinction  is  to  lx*  noted  in  the  fact  that 
Heinz  copy  is  presented  as  a  group  of 
individual  advertisements,  separated  by 
borders  and  each  carrying  a  Heinz  sig¬ 
nature  (HEINZ  Pure  Vinegar,  HEINZ 
Tomato  Juice,  HEINZ  Oven- Baked 
Beans,  etc.),  while  the  Rogers  Peet 
copy  is  one  advertisement,  with  no  in¬ 
ternal  rules  and  with  one  signature  cut. 
The  space  cxcupied  by  the  latter  was  a 
trifle  more  than  half  a  page — six  col¬ 
umns  wide  at  the  bottom  and  two  col¬ 
umns  wide  at  the  top  of  the  page. 

The  unity  of  the  Rogers  Peet  layout 
constitutes  one  of  its  important  justifica¬ 
tions,  in  the  mind  of  Mr.  Ferns.  Con¬ 
templating  two  full  columns  of  space 
ijvided  into  three  Rogers  Peet  adver- 
tisqnents  one  day,  he  decided  it  was  a 
waste  of  space  to  have  three  signature 
cuts  and  two  sets  of  division  rules.  .So 
he  developed  the  new  style,  taking  care 
to  retain  the  familiar  Rogers  Peet  ap- 
Rwance,  but  giving  prominence  to  a 
•togan,  "Get  to  Know  Rogers  Peet !’’ 

Discussing  the  values  he  sees  in  the 
>ew  style  of  copy,  Mr.  Ferns  mentioned 
to  us  primarily  the  more  effective  use  of 
imte  space  and  the  page  dominance  ob- 
™ed  by  grouping  all  the  copy  instead 
^running  separate  advertisements,  pos- 
?n  separate  pages.  Of  course,  the 
■teition  value  of  the  novelty  and  the 
■weed  preferred  position  must  also  be 
Wnsidered. 

Rogers  Peet  is  currently  said  to  be 
■tong  more  newspaper  advertising  than 
at  any  previous  time  in  its  history.  Only 
a  few  years  ago  its  newspaiier  copy  was 
ttnhned  to  modest  single-column  inser- 


Roto  Campaign 

Another  innovation  in  Rogers 
^  “Wt  advertising  was  marked  this 
with  the  beginning  of  a  roto- 
P^re  campaign  designed  not  only  to 
”•*"1  the  concern’s  retail  stores  (in 


S.  MANN 

New  York  and  Boston)  but  to  promote 
its  wholesale  business  in  clothing  liear- 
ing  the  Rogers  Peet  label.  This  cam- 
liaign,  consisting  for  the  present  of  half 
a  dozen  insertions  in  one  New  York 
iiewspaiier,  listed  indeiiendent  stores  in 
eighteen  cities  where  Rogers  Peet  cloth¬ 
ing  can  lie  Ixiught.  This  camiiaign  is 
prepared  and  placed  by  G.  Lynn  Sumner 
Company,  New  York  agency.  Possible 
extension  of  the  campaign  to  other  cities 
will  have  to  wait  on  developments.  Mr. 
Ferns  said  this  campaign  may  ixissibly 
lie  extended  to  other  cities  but  that  no 
announcement  can  be  made  as  yet. 

*  *  « 

.Safety  Business 

OUT  of  all  the  talk  about  safety  on 
the  highways  comes  a  special-edi¬ 
tion  idea  which  has  been  carried  out  by- 
several  Texas  newspaiiers.  A  recent 
Copy  of  the  .Ydii  Anyelo  Standard- 
Times,  for  instance,  devoted  the  whole 
lirst  page  to  traffic  dangers,  with  the 
usual  first  page  on  page  3.  Inside  an 
array  of  advertisements  on  the  safety- 
theme  revealed  a  surprisingly  extensive 
list  of  business  firms  interested — .some 
of  them  rather  remotely,  to  lie  sure,  as 
in  the  dairy  copy  which  went  speedily 
and  without  stumbling  from  a  picture 
of  a  woman  killed  in  a  wreck  to  the 
statement  that  "Pasteurization  guaran¬ 
tees  you  safe  milk.”  On  the  other  hand, 
some  copy  made  no  business  application. 

Prize  feature  of  the  first  page  was  a 
reprint  of  the  widely  published  article, 
‘‘ — and  Sudden  Death,”  by  J.  C.  Furnas, 
originally  printed  in  the  Reader's 
Digest.  Wreck  illustrations  and  short 
interviews  with  local  leaders  filled  the 
rest  of  the  page. 

The  advertising  angles  may  be  best 
suggested  by  mentioning  the  catch  lines 
from  some  of  the  copy; 

“*^100!  Insure  vour  car  now.” 

"Prevent  Sudden  Death  like  this  (illustra¬ 
tion)  with  tires  like  these.” 

"Automobile  accidents  have  accounted  tor 
.13  t>er  cent  of  the  death  navments  made  by 
the  Western  Reserve  (Life  Insurance  Com¬ 
pany-)  this  vear.” 

“-—and  Sudden  Death- -but  not  in  the  hord 
\’-8 — the  safest  Ford  ever  built.” 

"Will  you  kill  someone  this  year?”  Signed 
by  16  firms  and  individuals  "with  the  hope 
of  averting  tragedy  in  San  Angelo.” 

“Of  the  one  million  people  iniured  in  auto¬ 
mobile  accidents  last  vear.  thousands  owe 
their  lives  to  the  telephone.” 

"Check  vour  car  at  regular  intervals  to 
prevent  accidents.” 

"F.quip  vour  car  with  safety  glass.” 

“A  woman  screams!  Brakes  screech! 
Crash!”  (Buick.) 

Etc.,  etc. 

AGENCIES  WILL  MEET 

The  annual  convention  of  the  Con¬ 
tinental  .Agency  Network  will  he  held 
Nov.  23  and  24  in  Cincinnati.  This 
group  of  affiliated  advertising  agencies 
is  made  up  of  the  following  companies: 
John  Falkner  .Arndt  &  Co..  Philadel¬ 
phia.  headquarters ;  Larchar-Horton  Co., 
Providence ;  Hughes  Wolff  &  Co.,  Inc., 
Rochester :  Walker  Downing,  Pitts¬ 
burgh  ;  the  Fensholt  Co.,  Chicago ; 
Scott-Telander,  Inc.,  Milwaukee:  .An- 
fenger  -Advertising  -Agency,  St-  Louis; 
Dan  B.  Miner  Co.,  Los  .Angeles;  Brew¬ 
er-Weeks  Co.,  San  Francisco,  and 
Daken  Advertising  Co.,  Seattle. 

TEXAS 

Properly  to  cover  tbia  great  State  you  must 
use  the  leadera; 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (EY?ning) 
THE  DALLAS  SEMI-WEEKLY 
FAR^I  NEWS 

Published  by  the  oldeat  buaineaa  inatitution 
in  Texas. 

JOHN  B.  WOODWAllD,  Inc. 

Ji/atipnai  t^presenlo/fsea 
New  York  Chicap)  'Ddtroit  Ban  Francisco 
Boston  ivansas  Loa  Angeles 


NORTHWEST  AGENCIES  UNITE 

Improved  Merchandising  Practices 
Goal  of  New  Council 

Seeking  coiKcrted  effort  to  improve 
merchandising  practices,  advertising 
agencies  of  the  territory  centering 
around  Minneapolis-St.  Paul  liave 
joined  in  forming  the  Northwest  Coun¬ 
cil  of  Advertising  Agencies.  Require¬ 
ments  for  membership  are  recognition 
by  at  least  one  national  media  associa¬ 
tion  and  maintenance  of  an  office  with 
advertising  .service  facilities. 

Heading  the  new  organization  for 
the  coming  year  is  -Addison  Lewis, 
president  of  .-Xddison  Lewis  &  Asso¬ 
ciates,  Minneapolis.  Other  officers  in¬ 
clude  Pat  Metiinnis  of  Harman  McGin¬ 
nis,  St.  Paul,  vice-president;  -Allan  Fire 
stone  of  Firestone  -Advertising  Agency, 
St.  Paul,  treasurer,  and  Ward  H.  Olm¬ 
sted,  of  Olmsted- Hewitt,  Inc.,  Min¬ 
neapolis,  .secretary. 

Supporting  the  officers  is  an  execu¬ 
tive  Ixjard  of  five  men,  as  follows; 
Ralph  Campbell  of  Campbell-Mithun. 
Inc.,  Minneapolis;  Quentin  David  of 
David  Co.,  St.  Paul;  Bronson  West  of 
Greve  .Advertising  .Agency,  St.  Paul ; 
-Mac  Martin  of  Erwin  Wasey  &  Co.  of 
Minneapolis,  Minnesota;  and  Rudolph 
T.  Flagstad  of  Hutchinson  Advertising 
('ompany,  Minneapolis.  Meetings  of 
the  entire  council  arc  to  be  held  once 
each  month. 

BEGINS  SARDINE  CAMPAIGN 

I'Vank  Presbrey  Company,  New  York, 
is  now  releasing  its  advertising  cam¬ 
paign  on  behalf  of  the  Norwegian  Sar¬ 
dine  Canners  .\ssociation  to  31  news¬ 
papers  in  17  major  market  centers 
throughout  the  United  States.  For 
some  time  newspapers  will  lx  used  e.x- 
clusively,  it  is  stated,  supplemented  by 
merchandising  activities  under  the 
agency’s  direction.  These  include  a  mo¬ 
tion-picture  film  to  lx  shown  to  the 
trade.  Plans  are  also  being  made  for 
the  public  release  of  a  sound  film. 

NAME  AGENCY  COMMITTEE 

The  advertising  agency  division  of 
the  .Audit  Bureau  of  (Circulations  elected 
the  following  agency  committee  at  the 
Chicago  convention  last  week:  L.  T. 
Bush,  Blackman  -Advertising,  New  York : 
George  Pearson,  J.  Walter  Thompson 
Company,  Chicago;  C.  F.  Goldthwaite, 
J.  J.  Gibbons,  Ltd.,  Montreal ;  J.  J. 
Hartigan,  Campbell-Ewald  Company, 
Detroit,  and  .Arthur  H.  Ogle.  Needham. 
Louis  &  Brorby,  Chicago. 

BIGGEST  LUDEN’S  CAMPAIGN 

Luden’s,  Inc.,  Reading,  Pa.,  this  fall 
and  winter  will  conduct  the  largest  ad¬ 
vertising  campaign  ever  used  behind 
Luden’s  Mentholated  Cough  Drops,  it 
is  announced.  The  campaign  will  fea¬ 
ture  the  adding  of  an  alkaline  factor  to 
the  established  Luden  formula.  News¬ 
papers,  national  magazines  and  radio 
will  be  used  in  the  campaign,  which  is 
directed  by  J.  M.  Mathes,  Inc.,  New 
York.  The  campaign  will  start  at  once 
and  run  continuously  until  next  April. 
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More  than  265,000 

Prosperous  Michigan 
Families  Read  Thes^ 

BOOTH  NEWSPAPERS 

GRAND  RAPIDS  PRESS 
FLINT  DAILY  JOURNAL 
SAGINAW  DAILY  NEWS 
KALAMAZOO  GAZETTE 
JACKSON  CITIZEN  PATRIOT 
MUSKEGON  CHRONICLE 
BAY  CITY  DAILY  TIMES 
ANN  ARBOR  DAILY  NEWS 


AMONG  ADVERTISING  MEN 

Howard  l.  bPUHN,  who  for 
many  years  was  an  executive  of 
the  (iardner  -Advertising  Company,  and 
who  more  recently  has  Ixen  engaged  lu 
merchandising  and  counseling  activities, 
has  returned  to  the  Gardner  -Agency. 
New  \'ork  office,  effective  Oct.  lo. 

J.  S.  Roberts,  advertising  manager  ut 
the  Retail  Credit  Lompany,  .Atlanta,  was 
elected  president  of  the  Direct  -Vlail  .Ad¬ 
vertising  .-Xsstxiation  at  the  close  of  its 
three-day  session  recently  in  Kaii.sa.s 
City,  lie  is  a  director  of  the  -Atlanta 
.•Wvertising  Club. 

Park  Berry,  for  six  years  an  art  di- 
rictor  of  the  t  ampbell-Ewald  Comiiany. 
Detroit,  has  joined  Kenyon  &  Eckkiardt. 
Ir.c.,  247  Park  avenue.  New  York  City, 
as  assistant  art  director.  Mr.  Berry, 
who  attended  the  Chicago  .Academy  oi 
L'ine  .Arts,  drew  newspaper  cartoons  and 
animated  cartoons  from  1920  to  1923. 
He  entered  the  agency  field  in  1924 
with  Tracy- Locke- Dawson,  of  Dallas, 
and  has  been  a  member  of  the  art  staffs 
of  the  Bolton,  Meek  &  Wearstler  Adver¬ 
tising  -Agency,  and  Byron  Musser,  Inc. 

David  L.  Brown,  recently  with  the 
M'cCann-Erickson  (Jompany,  New  York, 
as  account  and  special  radio  executive, 
has  joined  .Vlarschalk  &  Pratt,  Inc.,  in 
an  e.xecutive  capacity.  He  was  formerly 
with  Goodyear  Export,  Geyer  Company, 
and  Lord  &  Thomas. 

Lewis  Goodkind  has  Ixen  appointed 
as  director  of  publicity  of  Lord  K- 
Thomas,  Chicago  office.  Mr.  Goodkind 
has  been  connected  with  the  agency  for 
over  seven  years.  Prior  to  joining  Lord 
(t  Thomas,  Mr.  Goodkind  serv^  for 
two  years  with  the  Chicago  Herald  I'V 
li.ramincr. 

Donald  N.  Coix,  for  more  than  a 
year  and  a  half  production  manager  of 
the  western  division  of  the  National 
Broadcasting  Company,  has  joined  the 
radio  department  of  Benton  &  Bowles, 
Inc.,  New  York  agency.  He  has  Ixen 
in  radio  since  1924  as  artist,  continuity 
writer,  producer,  salesman  and  tech¬ 
nician. 


283,791 

was  the  avera3e  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun  (Morning 
and  Evening  issues)  for  the  month  of 

SEPTEMBER,  1935 

This  represents  A  GAIN  OF  6,975 
OVER  SEPTEMBER,  1934  .  . 

The  Sunday  Sun  circulation  averaged 
195,313  per  Sunday  for  September, 
1935 — a  gain  of  8,709  over  Septem¬ 
ber,  1934 


E^mrything  in  Bmltitnorm 
Rmpoip—  Ar^nd 


THE 


SUN 


Morning  Evening  Sunday 


DIVERSIFIED 

INDUSTRY 

Advantages  of  diversified  in¬ 
dustries  are  clearly  indicated  in 
Rhode  Island  payrolls.  Although 
current  totals  are  lower  for  some 
types  of  industry,  in  the  aggregate 
payrolls  show  a  comfortable  in¬ 
crease. 

PROVIDENCE 

JOURNAL-BULLETIN 


I.  A.  Klein,  Inc. 
NEW  YORK 


J.  E.  Lutz 
CHICAGO 


FOUNDATION  WILL  RUN  direct  mail  group  elects  TRUSTEE  IS  APPOINTED  “  «  «( u,  pu,  „ 

GANNETT  FARM  PAPER  mo!  o’cr^ii.  s.  FOR  GOODWIN  CORP. 

R-d.,.  wai  El.«  TE™.  S.„.  Di.  S<^;%iiS"MarAdt'Al?innS  *»•-  »•  iiS^ST,  N.„.d  Bp  ^ 

rectors  And  ProfiU  WUl  Go  ciation  here  Oct.  19.  Other  officers  Court  to  Operate  Merchandising  .\dolph  O.  (ioodwin,  president  trf  u 
to  Research  And  Fellow-  named  were  Donald  Rein,  Houston,  Plan  Pending  Re-  Corporation,  and  several  creditors.  ’ 

ships  Tex.,  vice-president;  Fred  May,  Housa-  organiwition  cludiiiR  .Major  OeorRc  I..  Berry 

-  tonic.  Mass.,  treasurer  and  member  of  -  dent  of  the  Inteniational  Printine 

(5p«cmI  ta  Editos  &  Publishes)  the  board  of  directors,  which  also  in-  (^prciol  <o  Eoxtos  4  Posliihss)  men’s  Union,  have  iietitioned  the 

Rochester,  N.  Y.,  Oct  22— Some-  eluded  Karl  R.  Koerper,  Kansas  City,  Chicago,  Oct.  21— Appointment  of  to  apnrove  the  contract  which 

what  similar  to  the  recently  established  and  Don  Raihle,  Minneapolis.  Robert  Robert  V\^  McKinlay,  ChicaRo,  as  Rive  manufacturers,  who^  products  a 

Frank  E.  Gannett  Newspaper  Founda-  T.  Tate  of  Chicago,  western  branch  trustee  for  the  Goodwin  Corporation  listed  in  the  Goodwin  catalog  an  ow^ 

lion  Inc.,  the  American  Agriculturist  manager  for  the  American  Newspaper  to  operate  the  Goodwin  Plan  of  mer-  tunity  to  salvage  whatever  assets^ 

Research  Foundation  Inc,  was  an-  Publishers’  Association  Bureau  of  Ad-  chandising  under  contract  with  the  plan  still  possesses.  ™ 

iiounced  today  to  acquire  control  of  the  vertising,  was  one  of  the  principal  Church  Workers’  Broadcasting  Corpo-  Qut  of  the  several  court  h  ■ 

xiL3£"'  ““  ““ 

^  lA  ■  I  t  reaerai  jimge  siiiii  various  attorneys,  representing  creditnr, 

I  ^  f  take  OVER  SBS  NETWORK  van.  The  latter  organization  is  said  to  of  the  plan  that  the S 

wi  l  be  ^bhsh^  under  the  dir^-  p.  j  be  willing  to  lease  the  Goodwin  Plan  Corporation  has  no  tangible  aS 

lion  ot  Its  readers.  Profits  will  be  de-  j  i  .u  ««  oi  a  re-organization  plan  under  ,1-..,  i  ofoi/.trc  nuiri  k,.  .*,0  7 

voted  to  agricultural  and  home  econom-  resentatjves,  have  taken  over  the  m-  ^  -7.3  j  \  ^  Jre 

M-G  r.*L«irrh  tional  advertising  representation  of  the  whose  products  are  listed,  remain  in 

The  foundation  is  set  up  by  Frank  Southwest  Broadcasting  System,  accord-  While  details  of  the  contract  upon  iltn^'ex^nded'm  a^ 

E.  Gannett.  Rochester  publisher;  H.  E.  James  L.  Free,  president  of  the  Church  Workers’  Broadcast-  ,,i  ,,  ^.K-ntion ■  am!  thai  '** 

Babcock.  E  R  Eastman  and  E  C  Chicago  firm.  In  addition  to  repre-  •  Cormiration  will  onerate  the  ulan  *•  '  “  t'lfration,  aiui  that  the  sitia- 
v»-  .u  L  11  c  sentine  the  SBS  network  of  12  stations  t-orporation  \yn  operate  tut  iiian  involved  that  one  creditor 

V\eatherby  of  Ithaca,  owners  of  all  of  siaiions  subject  to  federal  court  approval.  ...l,,  1,..,.  i-.,,  ,t,„  ^  , 

the  common  stock  of  American  Agri-  Texas,  Oklahoma.  Arkansas  and  jj  understood  the  contract  covers  a  f„riiiitiri.  lias  heen  unahic  tn 

culturist.  Inc.  This  stock,  carrying  100  Louisiana,  the  hrm  v^ll  also  individual-  j^riotl  of  six  months  and  provides  for  nas  tieen  unable  to  get  it. 

per  cent  voting  power,  is  Iteing  given  *?_ KTAT,  Fort  Worth;  Goodwin  Plan  to  he  vnuv  Az-omtA.., 

outright  to  the  American  Agriculturist  KTS.\,  San  .\ntonio;  and  KOMA,  prominently  displayed  on  all  printed  HAb  YBRY  ACCOUNT 

Research  Foundation  Inc.  The  only  Oklahoma  City.  Elliott  Roo^vdt,  son  m-n^-r  mid  stationery  of  the  organiza-  .Advertising  of  Ybry,  Inc.,  New  York, 
condition  connected  with  the  gift  is  that  of  the  President,  is  the  new  SBS  sales  j>ayments  of  money  to  be-  jierfumes  and  cosmetics,  is  now  beiig 

the  publication  must  never  be  permitted  manager.  Lee  H.  Arnier  is  president  come  due  to  the  Goodwin  Corporation  handled  by  .Albert  M.  Ross,  New  York, 

to  accept  liquor  advertising  in  any  form,  of  the  network.  _ 

Seven  directors  are  provided  for  the 
foundation,  tlirec  of  whom  are  ex-officio 
— the  editor,  the  circulation  manager, 
and  the  advertising  manager.  Three,  at 
the  rate  of  one  a  year,  will  be  elected 
by  .American  Agriculturist  readers.  The 
xeventh  will  be  chairman  of  the  board 
and  will  be  elected  aiutually  by  die 
other  six. 

The  first  board  of  directors  of  the 
foundation  consists  of  E  R.  Eastman. 
iMitor  of  American  Agriculturist,  presi¬ 
dent;  E  C,  Weatherby,  circulation 
manager,  secretary-treasurer ;  I.  W. 

Ingalls,  advertising  manager ;  .A.  H. 

Packard,  Burlington,  V't.,  president  of 
Vermont  Farm  Bureau  Association,  di¬ 
rector  for 


INCREASES  ADVERTISING 

.An  increase  in  Miami  Beach’s  win¬ 
ter  advertising  appropriation  from  $40,- 
‘300  to  $55,000  in  an  effort  to  attract 
visitors  to  occupy  increased  accommo¬ 
dations  made  available  this  year  through 
a  building  program,  was  approved  last 
week  by  the  Miami  Beach  City  Council. 
.A  total  of  $19,600  will  be  used  in  news¬ 
papers  and  $8,200  in  class  magazines. 
Graydon  E.  Bevis,  Inc.,  Miami  agency, 
has  been  awarded  the  contract 


ojnA  v\JUbA  <1 
I  coniDttlMtl 


PLANNING  RADIO  APPEALS 

Republican  radio  programs,  prelim¬ 
inary  to  the  Presidential  campaign,  will 
follow  commercial  style  in  drive  for 
votes,  according  to  Thomas  G.  Sabin, 
former  radio  e.xecutive,  in  charge  of 
the  G.O.P.  radio  division.  Mr.  Sabin 
is  planning  to  inject  “sugar-coated” 
presentations  along  with  talks  by  Re¬ 
publican  leaders  this  fall. 


one  year;  Miss  Elizabeth 
McDonald,  Delhi,  N.  Y.,  operator  of  a 
large  farm,  former  president  of  New 
York  Home  Bureau  Federation,  direc¬ 
tor  for  two  years;  Da\-id  H.  A^ans, 

T^ree  Bridges,  N.  J.,  master  of  State 
Grange  of  New  Jersey,  director  for 
three  years.  These  six  will  elect  the 
seventh  director  who  will  act  as  chair¬ 
man  of  the  board.  Since  Mr.  Packard’s 
term  expires  in  one  year,  his  successor  Twelfth  annual  Advertising  and  Sell- 
will  be  the  first  to  be  cho^n  by  readers  ing  Course  of  the  Advertising  Club  of 
of  the  paper.  New  York,  consisting  of  thirty  lectures, 

The  foundation,  after  necessary  im-  got  under  way  Oct.  21,  at  the  auditorium 
provements  for  the  magazine  have  been  ^  the  Engineering  Societies  Building, 
provided,  and  after  adequate  reserves  29  West  39th  Street.  The  course  is 
have  been  set  up,  is  authorized  to  open  to  all  interested  in  advertising  and 
Lstablisb  fellowships  at  Land  Grant  selling,  lectures  being  given  each  Mon- 
Ctrfl^e  of  agriculture  and  home  eco-  day  and  Thursday  until  Feb.  27. 

luxnics  in  states  where  American  .Agri-  - 

culturist  has  in  excess  of  10,000  sub-  HAS  MUSICAL  COMEDY  ACCOUNT 
scribers,  to  aid  movements  in  the  in¬ 
terest  of  the  farm  youth  of  America, 
and  to  support,  as  the  directors  see  fit, 
any  other  enterprises  for  ’’improving 
the  economic  condition  and  promoting 
the  social  well-'oeing  and  happiness  of 
those  who  dwell  upon  the  land.” 

In  turning  over  their  common  stock 
to  the  foundation,  the  owners  issued  a 
joint  statement  that  American  .Agricul¬ 
turist  is  in  strong  financial,  circulation 
and  earning  position. 

Located  at  Itliaca.  the  home  of  Cor¬ 
nell  University,  the  publication  owns 
its  printing  equipment 

.American  Agriculturist  became  asso¬ 
ciated  with  the  Gamiett  Newspapers 
two  years  ago  when  Mr.  Gannett  ac¬ 
quired  the  interest  of  Henry  Morgen- 
thau,  Jr.,  when  that  farmer-publisher 
liecame  S^rctary  of  the  Treasury. 


“As  I  have  repeatedly  stated, 
few  advertisers  are  in  a  posi¬ 
tion  to  advertise  nationally. 
That  lieiiig  the  case,  local 
meilia  should  usually  have 
first  consideration.  When  con¬ 
sidering  local  media,  it  is 
natural  and  necessary  to 
think  of  newspapers.  Allow¬ 
ing  this  to  be  the  case,  it 
must  be  apparent  that  I  find 
a  pleasure  and  need  of  reading 

EDITOR  &  PUBLISHER 

consistently.’’ 


^  H.  B.  LE  QUATTE 
PrtJ.,  Churchill-HalL  Inc.,  Advil liiiBI 
Prtt.,  New  York  AdvertUin*  Oik 


FIRST 
among  all  New 
York  evening 
newspapers  in 

NEW  PASSENGER 
CAR  ADVERTISING 


The  daily  newspaper  publisher  wii 
wants  his  share  oj  the  national  nt«t- 
paper  appropriation  can  get  hit  slorf 
across  in  no  other  medium  so  quiddn, 
so  permanently,  so  dramatically  or» 
logically  as  through  the  columns  0} 

EDITOR  ei  PUBLISHER. 


USED  NOVEL  LAYOUT 

When  San  Francisco  observed  its 
t^iitury  of  Commerce,  OcL  14-19  the 
Southern  Pacific  Railroad  presented 
novel  advertising  in  the  reproduction 
of  the  Southern  Pacific  Gasette  in  news¬ 
paper  advertising.  Using  early-day 
type  and  wood  cuts  of  famous  early-day 
’’limited  ^ains,”  the  copy  managed  to 
tell  of  air-conditioning,  guest  ranches, 
dining  service  and  othw  modern  travel 
L-onveniences. 


EDITOR  and 
PUBLISHER 


NEW  YORK 


Editor  &  Publisher  for  October  26,  1  935 
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UR  OVN  VOR!^ 

or  Letters 


tf\RK  TWAIN,  in  his  notebooks, 
M  just  published  by  Harper  &  Broth- 
‘  has  some  trenchant  remarks  to 
2ie  about  the  press.  He  compares 
«ien  periodicals  with  those  of  this 
jjDtrs-  in  entries  made  in  1«92.  Here¬ 
in  unpublished.  Mark  Twain’s  Note- 
ook  made  its  aiipearance  (Jet.  10. 

Excerpts  discussing  the  press  follow ; 
rineleM  slovenliness  and  ugliness  of  tier- 
Bj  papers — even  worse  than  French. 

books  are  marvels  of  taste  and  tine 
.rkmanship— proving  that  they  have  print- 
tbert;  whereas,  if  one  saw  only  the 
yen  he  would  think  they  hadn't  even  ap- 
ttttiMS.  How  clear  and  clean  and  beauti- 
i  a  I/indon  or  .New  York  paper  looks  be- 
je  the  tierman  and  French  papers. 


torical  events,  headlines  of  other  days, 
yet  with  enough  present-day  color  to 
make  it  a  modern  novel.  Miss  McKee’s 
other  novels  are  “Heart  of  a  Rose,’’  and 
“Mystery  of  the  Missing  Eyebrow.’’ 

*  « 

MISS  JEAN  HOBBS,  formerly  a 
reporter  on  the  Seattle  (Wash.) 
Post-Intelligerteer,  is  the  author  of 
“Hawaii,  Pageant  of  the  Soil,’’  a  volume 
being  brought  out  late  this  October  by 
the  Oxford  University  Press  in  London 
simultaneously  with  the  Stanford  Uni¬ 
versity  Press  in  Palo  Alto,  Calif.  Miss 
Hobbs  sailed  for  Honolulu  from  Seattle 
some  time  ago  and  for  the  past  few 
years  has  done  newspaper  work  in  Hon¬ 
olulu. 


I  im  reconciled  to  our  display  heads  now. 
Tbev  tell  me  at  a  glance  the  contents  of  a 
Nlumn.  But  here  I  must  spell  the  column 
irough,  and  it  takes  an  hour. 


The  Court  ('.aaette  of  a  tierman  paper  can 
It  covered  with  a  playing  card.  In  an  English 
Bper  the  movements  of  titled  people  take 
ip  about  three  times  that  room.  In  the 
jspers  of  the  Republic  of  France  from  sU 
n  sixteen  times  as  much.  There,  if  a  duke’s 
M  should  catch  a  cold  in  the  head  they 
fonid  stop  the  press  to  announce  it  and  cry 
g)oat  it.  In  Germany  they  respect  titles,  in 
tmland  they  revere  them,  in  France  they 
alore  them,  that  is,  the  French  news- 


THE  Story  of  retailing  during  the 
last  quarter-century,  told  in  the  light 
f  economic  movements,  personalities 
of  its  leaders,  and  scientific  progress  in 
ihe  products  sold,  will  be  worked  into 
the  pages  of  a  volume  now  in  prepara- 
aoo  by  the  National  Retail  Dry  Goods 
Association.  Entitled  “Twenty-Five 
Years  in  Retailing,’’  the  book  will  be 
poblished  in  commemoration  of  the  25th 
Hinivrfsary  of  the  N.R.D.G.A.  It  will 
be  presented  at  the  25th  annual  conven- 
ooQ  of  the  association  at  the  Hotel 
Pennsylvania,  Jan.  20  to  24. 

The  volume  is  being  written  under 
die  direction  of  the  staff  of  the  N.R.D. 
ijA  Bulletin,  John  W.  Hahn,  editor. 

•  «  « 


The  ANNIVERSARY  POST¬ 
BAG’’  in  the  current  Yale  Review 
contains  letters  from  William  Henry 
Chamberlin,  foreign  correspondent ; 
Walter  Lippman,  columnist,  and  W.  J. 
Henderson,  music  critic  of  the  New 
York  Sun  .  .  .  October  23rd  Nciv  Re- 
ftblic  features  in  its  fall  book  section  an 
nticle  by  novelist  Michael  Gold,  who 
s  also  a  writer  on  the  Daily  IV orker. 
1^  piece,  titled  “It  Seems  to  Most  of 
LV  is  set  forth  as  a  review  of  Hcy- 
»'ood  Broun’s  book,  “It  Seems  to  Me’’ 
bit  it  is  less  a  critical  estimate  than  a 
bmbtion  of  Mr,  Broun  as  a  revolution- 
iTj  thinker. 

Walter  Duranty,  New  York  Times 
M'licpw  correspondent,  has  the  lead  ar- 
in  October  Asia.  He  has  called  it 
"The  .Asiatic  Mind  of  Russia’’  .  .  . 
The  same  magazine  contains  “Pacific 
Airports  of  the  Future.’’  by  Clifford 
'«sler,  former  Honolulu  newsiiaper- 
^  who  has  recently  returned  to  the 
United  States  as  correspondent  for  the 
^-Pacific  Press  Bureau  at  San  Fran- 
oseo  .  .  .  M.  W.  Fodor,  foreign  cor- 
'c'pdiicicnt  in  Vienna,  wrote  “Traffic  in 
’  for  Nation.  Oct.  23.— C.  G.  T. 

*  ♦  • 

The  AMERICAN  DIPLOMATIC 
game,’’  a  book  by  Drew  Pearson. 

'  ishington  columnist,  and  Constantine 
•'<roun  of  the  Washington  Evening  Star 
i'T'  barred  from  Italy  by 

■  cer  of  Benito  Mussolini.  Its  chapters 
A'  Italo-Ethiopian  affair  were  ob- 
i.f'U  (he  Premier,  it  was  stated 
;  ■  (he  Italian  Embassy  in  Washington. 
♦  ♦  ♦ 

McKEE,  women’s  page 
)f  the  Terre  Haute  (Ind.) 

fhr—j-  author  of  “The  Golden 
j^leming  H.  Revell  Co.,  New 
story  is  dedicated  to  the 
parents  and  is  filled  with  his- 


Pfar,  is  the 


*  * 

ROYCE  HOWES,  assistant  city  edi¬ 
tor  of  the  Detroit  Free  Press,  is 
the  author  of  “Death  on  the  Bridge,” 
a  Crime  Club  selection  released  Oct.  18, 
and  rejircsentiug  Mr.  Howe’s  first  book- 
length  story.  It  is  a  story  of  the  sea. 

*  *  * 

PAUL  R.  M.\RTIN,  associate  editor. 
South  Bend  (Ind.)  JVctt'j-T'iWj  has 
an  article  in  the  current  issue  of  the 
Crusaders  Almanac,  published  by  the 
Commissariat  of  the  Holy  Land,  Wash¬ 
ington,  D.  C.  The  story  is  that  of 
Ethan  Allen’s  daughter  Frances  who  was 
the  first  New  England  woman  to  be¬ 
come  a  nun. 


NEW  SPORTS  WEEKLY 

Gaszetta  Sportiva.  a  new  Italian 
weekly,  published  by  the  Italsport  Pub¬ 
lishing  Company,  19  W.  34th  Street, 
New  York,  recently  made  its  appear¬ 
ance.  It  is  edited  by  A.  Noto,  assistant 
editor  of  Carrier e  d’Atnerica,  Italian 
daily. 


A  READER  INTEREST 
AND  CIRCULATION 
CONTEST  COMBINED 


TESTED 

RESULTS  GUARANTEED 

Movie  Stars  in  clever  caricatures  bjr  Parella, 
(or  your  readers  to  name. 

Runs  37  days — (our  caricatures  each  day 
.  .  .  Easy  ones  to  start  .  .  .  more  difficult 
ones  as  contest  progresses. 


This  contest  will  pay  its  own  way  in  addi¬ 
tion  to  securing  new  readers  and  holding 
your  old  ones. 

Ready  in  Complete  Mat  Form.  Wire, 
Phone,  or  Write  (or  illustrated  circular. 

SWAN-McDONALD 

FEATURES,  INC. 

yOUNGSTOWN  OHIO 


U.  P.  WINS  JUDGMENT 

Judgment  for  $720  was  filed  in  Man¬ 
hattan  Supreme  Court  this  week  by 
the  United  Press  Associations  against 
the  Leader  Co.,  Inc.,  publishers  of  the 
Daily  Leader,  Kingston,  N.  Y.  The 
suit  arose  from  a  contract  dated  Dec. 
20,  1932,  whereby  the  defendants  sub¬ 
scribed  to  the  30  minute  telephone  call 
news  report. 


WINS  VERDICT  REVERSAL 

The  Tivin  Falls  Idaho  Evening  Times 
recently  won  a  reversal  in  the  state 
supreme  court  of  a  judgment  of  $3,150 
obtained  in  district  court  in  January, 
1934,  by  L.  E.  Joslin,  who  said  he  was 
struck  by  a  motorcycle  of  a  Times  car¬ 
rier,  suffering  a  broken  leg.  The  court 
held  no  master  and  servant  relation  ex¬ 
isted  lietween  paper  and  boy. 


'  I'HE  books  advertised  below  (or  ANY  other  book,  new  or  old)  are 
available  to  EDITOR  8b  PUBLISHER  readers,  by  return  mail,  at  list 
price,  or  less  when  we  are  able  to  buy  direct  from  publishers  at  bargain  prices. 

When  ordering  books  of  unknown  price,  please  send  $5.00  and  we  will 
rettim  the  proper  change.  Remit  the  stated  amount  by  check,  P.  O.  money 
order  or  postage  stamps. 


SPECIAL  BARGAIN  OFFER 

Thousands  of  miestlona  are  answered  In  “The  Law  on  Advertising,”  a  GOO-pase  book  by  tTIowry 
fhapman.  of  the  New  York  bar.  with  Introduction  endorsement  by  Ernest  KImo  Calkins.  The 
book  bean  the  elate  1929  and  was  made  to  sell  at  S7.50.  Tfaroukh  apectal  airanseraent,  the  liocA 
Mart  offers  a  limited  namber  while  they  last  at  t2.95.  Add*25e.  to  cover  postage. 


Journalism 

Newspaper  Writing  and  Editing,  by  W.  G. 

Bleyer.  Thorougbly  up  to  date,  the  second 
Revised  Edition  klves  Just  the  Information  and 
IllustraUon  material  the  beginner  needs.  493  pp. 
lUus. . tZ.ZS 

Main  Currents  In  the  History  of  American 
Journalism,  by  W.  G.  Bleyer.  To  elve  the 
student  of  journalism  a  bacKKround.  tbe  aim, 
throuKbout  tbe  book,  has  been  to  select  those 
historical  threads  and  materials  that  have  a 
a  sIsDincant  bearing  on  the  present-day  situation 
In  American  Journalism.  lUus.  474  pp.,  formerly 
S4.00.  Now . f3.M 

Newspaper  Management,  by  Frank  Thayer. 
This  book  covers  the  whole  Held  of  newspaper 
mananement  from  tbe  foundation  throuKb  equip¬ 
ment  and  organisation  of  plant,  ofliee.  circulation 
and  advertising  departments  to  the  formulation 
of  an  editorial  policy  for  service  to  the  com¬ 
munity,  which  Is  the  basis  of  sound  and  per¬ 
manent  newspaper  auooeas . $4.M 

Women  In  Jonrnallsm,  by  Genevieve  Jackson 
Boughnet.  A  guide  to  tbe  oppoctunitles  and  a 
manual  of  tbe  technique  ol  women's  work  tor 
newspapers  and  magasinee . 9SM 

The  Community  Newspaper,  by  E  P.  Rsirls 
and  F.  H.  Hooke.  A  full  and  practical  appUea- 
tlon  of  tbe  principles  of  modem  Joumallsm  to 
the  needs  ol  the  loeal  newspaper . O-M 

Tbe  Country  Weekly,  by  PbU  C.  Bing.  DIs- 
cusees  the  Innumerable  problems  connected  with 
tbe  management  of  a  oountry  newspaper.  .9S.M 

PrinciplM  of  Journalism,  by  Casper  S.  Yost. 
A  study  of  JoumsUsm  as  a  profession,  of  Its 
alms,  ideals,  and  standards . tl.M 

Newspaper  Make-^  and  Headlines,  by 

Norman  J.  Radder.  The  principles  and  practloe 
ol  newspaper  copy  beading  and  make-up.  .fS-M 


JUST  OUT 

Freedom  of  the  Press,  by  George  Rddes. 
In  this  lively  and  fearleae  book  a  veteran  news- 
raporman  tells  what  la  wrong  with  our  press. 
Re  exposes  the  forces  working  against  our  free 
press.  He  pulls  no  punches . $S.7f 


New  Books 

“Lets  Get  What  We  Want,**  a  strong,  eom- 
pelUng  argument  against  those  who  advocate 
government  regulation  ol  advertising.  Readable 
and  entertaining .  gS.M 

“The  Keporter  and  tbe  News,**  a  praetleal 
expoettlon  of  news  gathering  methods.  Written 
by  two  newspapermen,  HiUlp  Porter.  City 
^Itor.  Cleveland  Plain  Dealer,  and  Norval  Nell 
Luxon.  Asst.  Prof,  ol  Joumallsm,  Ohio  State 
University.  Excellent  text-book  tor  a  beginner. 
Oetavo.  560  pages . tS-JS 

How  to  Package  for  Prodt,  by  C.  B.  Larrabee. 
Here's  a  new  complete  book  that  tells  bow  to 
make  tbe  package  sell.  Indispensable  to  manu- 
tseturers  and  advertising  men.  lU. . $>.Jd 

How  to  Bnn  Better  Saleo  Contesta,  by  M. 

Zenn  Kaufman.  Pep  up  your  salesmen.  Use 

tbe  selling  contests  outUnM  In  this  book.  Ill.  tJ-M 

Straight  Thinking,  by  William  J.  ReHIy. 
Illustrated  by  typical  marketing  problems  of 
companies  which  the  author  baa  helped  to  solve 
tor  them . $1,7S 

Newspaper  Desk  Work,  by  R.  M.  Neal..$S.M 

Praetleal  Exerelses  In  Newswriting  and  Edit¬ 
ing,  by  D.  W.  Miller . $2.24 

The  Advance  In  Science,  by  Watson  Dsvis. 


Special 

Brewer  Dletlonary^f  Phrasei^^nd  Fable 

(frequently  referred  to  as  the  Editor’s  Handbook) 
standard  at  27.50  price,  ottered  here  at  S3.50. 
Halt-morooco,  1 ,440  pages,  over  1 4,000  reterenoee. 
Frank  H.  Vlxetelly,  IJtt.D.,  says:  "Full  of  meat 
a^anegg/^A  gitt-book  not  to  be  overlooked. 

American  Women,  edited  by  Durward  Howes. 
A  book  ot  great  service  to  anyone  destring 
Information  about  outstanding  American  women. 
Regular  price  $10.00.  Special  otter  to  news¬ 
papers  and  libraries . $8.0$ 

Amerlea*s  Tonng  Men,  edited  by  Durward 
Howes.  The  offloial  Who's  Who  among  tbe 

goung  men  ot  the  natloa.  Regular  price,  $12.50. 
peetal  price  to  newspapers  and  libraries. . .  $$.$$ 

Advertising 

Making  MIIHons  Bend  and  Buy,  by  Winiam 
A.  Thomson.  New.  Expert  analyite  of  market- 
In^tbrough  nevrspaper  advertising  Cloth .  $$.$$ 

Silent  Merchandise  Man,  by  George  Levlnton. 
A  recent  new  pubileatloa  In  looee  leaf  form 
designed  to  serve  as  a  guide  for  retsUera  and 
newspaper  advertlsinf  ealesmen.  Free  counsel 
service  la  ottered  for  s  period  of  one  year  on 
retail  advertising  problema  to  newspapers. .  $1.$$ 

2222  Betalling  Ideas,  eomplled  by  Emanuel 
Lyons.  Sucoeasfui  methods  used  In  nearly  every 
retailing  activity.  Can  be  used  In  the  advertising 
promotion  department  as  well  as  by  local  mace 
salesmen  and  users  ol  space.  Cloth . 0.$$ 

World  Marketing,  by  V.  D.  CoUlna.  A  oom- 
plete  guide  to  world  market  mercbandlsingand 
selling  ol  the  new  era . .$2.4$ 

Making  Advertleements,  by  R.  S.  Durstloe. 
Able  exposition  ol  general  advertlsliig  technique. 
Cloth . $$.$$ 

Nevrspaper  Advertislag,  by  James  M.  Muldoon. 
A  sales  presentatloo  umng  "Better  RetalUng” 
as  a  manual.  Provides  a  dellnlte  formula  to  aid 
advertising  salesmen  to  more  aaiee . $1.$$ 

Careers  In  Advertising,  arranged  and  edited 
by  Alden  James.  This  u  a  symposium  ot  the 
advertising  business  written  especially  by  is  best 
knovm  leaders.  Every  aspeot  of  advertlsiM  la 
covered.  677  pp. . $2.4$ 

Adrertlslng,  Its  Eeooomles,  Philosophy  and 
Technique,  by  Herbert  W.  Heae.  A  book  which 
enables  tbe  reader  to  eomprebend  In  a  stnirie 
volume  every  phase  ol  merehandlalng . $4.$$ 


Law  of  the  Press 

Nevrspaper  Law,  by  W.  W.  Ixmmls.  cnotb4t-4$ 

The  Law  of  Nevrepapers,  by  Arthur  A  Croeman. 
Complete  expoalUoD  of  Ubel.  slander,  contempt. 
Cloth . $$.4# 


Accounting 

Nevrspaper  Organisation  and  Accounting, 

by  A.  S.  Van  Benthuyeen.  This  standard  guide 
presents  hundreds  of  money-saving  suggestions 
on  all  phases  ol  publishing.  It  allows  you  to 
compare  your  own  policies  with  the  systems, 
methods,  forms  and  practloes  ot  other  effleient 
organisations.  644  pp.  Bias  7x10  M  to*-  .  414.$$ 


Circulation 

Newspaper  District  Management,  by  Lloyd 
Bmltb.  A  textbook  for  men  in  charge  of  news¬ 


paper  carrier  salesmen.  lU.  Cloth . W-$$ 

The  Paper  Boute,  by  Lloyd  Smith . $1.0$ 


WORKING  NEWSPAPERMAN’S  SHELF 
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Newspaper  Btjiorting  of  Pnbllr  AITaIrs.  by  Bush.  $2.$$.  Newspaper  Wrltlngand  Kdltlng, 
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Press,  Iw  Sorrels.  $2.i!$.  The  Ijiw  of  the  Newspapers,  by  Arthur  *  Crosman.  $3.4$.  Nevrs¬ 
paper  Beferenre  Mrtbnds,  by  Desmond.  $2.4$.  News  Photography,  by  Price,  $2.$$. 
For  Inspiration:  Behind  the  Front  Page,  Forrest,  $2.4$.  Helorenoe:  March*!  Tbesaurna 
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Obituary 

Bertram  Arnold  chalfant, 

Sl,'  business  manager  of  the  South¬ 
ern-  Agriculturist  since  1912,  died  in 
Nashville,  Tehn.,  Oct.  16,  after  a  brief 
illness. 

P.^sguALK  .Altieri,  52,  editor  and 
publisher  of  La  Sentinella,  Italian  lan¬ 
guage  weekly  of  Bridgeitort,  Conn., 
since  1914,  died  Oct.  IS  after  a  long  ill¬ 
ness. 

Ai-h-RKi)  B.  Ci;m.mi.nos,  20,  branch 
manager  of  the  Portsmouth  (Va.)  cir¬ 
culation  office  of  the  Washifiyton  Her¬ 
ald,  was  fatally  injured  0:t.  15  when 
the  automobile  in  which  he  was  riditig 
overturned  near  Portlock,  Va. 

Thomas  .A.  Fali.kxek,  60,  former 
prominent  business  man  and  politician 
and  for  many  years  editor  and  publisher 
of  the  Port  Laudersz'iUe  ( F'la. )  -Vettw, 
died  recently. 

Dr.  WiLi.iAM  JosEi’H  Sho\v.\i.te;k,  a 
member  of  the  editorial  staff  of  the  Na¬ 
tional  Geographic  Magacinc  for  more 
than  21  years,  died  in  Washington  Oc- 
tolter  13  after  a  brief  illness.  He  was 
57  years  old.  Burial  was  at  Waynes- 
Itoro,  Va.  Before  joining  the  staff  of  the 
Natiotial  (jeograpbic  Dr.  Showalter  was 
editor  of  the  Staunton  (V'^a.)  Daily 
■'Veii’S  and  of  the  Harrisonburg  (Va.) 
Daily  Neivs  Record  from  1913  to  1915. 

Ch.srles  B.  Cree.n,  65,  former  circu¬ 
lation  manager  of  the  Nashz'ille  Banner 
and  one  of  tlie  oldest  circulation  men  in 
ixjint  of  service  in  the  S’onth,  died  at  a 
Nashville  hospital,  Oct.  13,  after  a  long 
illness.  Until  his  retiremeiit  two  years 
ago,  Mr.  (ireen  continued  in  the  ser¬ 
vice  of  the  Nashville  Banner  as  a  travel¬ 
ing  representative. 

-Mrs.  C.xrrie  West,  mother  of  Lyn¬ 
don  West,  promotion  director  of  the 
Detroit  Free  Press,  die<i  on  (^ct.  13  at 
Caro,  M  ich. 

.Mrs.  Suuik  B.  Fra.ntz,  mother  of 
Dolph  Frantz,  editor  of  the  Shreveport 
(La.)  Journal,  was  fatally  injured  in 
that  city  Oct.  18  when  struck  by  a  track¬ 
less  trolley.  The  body  was  sent  to 
Jackson,  Miss.,  for  burial. 

Herbert  .A.  F^aulkner,  (jO.  former 
reporter  Brockton  (Mass.)  Daily  Even¬ 
ing  Enterprise  and  city  editor  of  the 
Brockton  Times,  died  Oct.  12  in  Glen 
dale.  Cal.  He  had  Iteeti  engaged  in 
newspajter  and  advertising  work  in  Los 
.Angeles  for  the  past  16  years. 

E.  Harold  Smith,  former  editor  of 
the  Charleston  (Mo.)  EiUerprise-Cour- 
ier,  died  Oct.  19  in  Washington,  where 
he  had  held  a  federal  position  for  some 
time.  Death  was  attributed  to  spinal 
meningitis. 

Calvert  B.  Cottrell  3d.  40,  of  West¬ 
erly,  R.  L,  e.xecutive  of  Cottrell  &  Sons 
Company,  manufacturer  of  printing 
presses,  was  stricken  with  a  heart  attack 
while  riding  with  the  Jessup  Hills  Hunt 
Club  in  Westerly  Oct.  12,  and  fell  from 
his  mount.  He  died  en  route  to  a  hos¬ 
pital.  He  started  as  plant  manager  of 
Cottrell  Sl  Sous  Company,  and  liecame 
its  head  when  his  father  died  in  1932. 

Oscar  J.  M.aigne,  86,  chairman  of  the 
board  and  former  president  of  the  O. 
J.  Maigne  Comiiany  of  New  York  and 
Philadaphia,  manufacturer  of  printers’ 
rollers,  died  at  his  home  in  Rutland,  Vt.. 
Oct.  13..  Burial  was  in  Brooklyn,  N.  Y. 

Da.niel  H.  Van  Brunt,  77,  former 
publisher  of  the  Long  Branch  (N.  J.) 
City  Journal,  weekly,  died  in  Long 
Branch  Oct.  13.  ' 

.Albert  J.  Nelson,  44,  professor  of 
journalism.  Michigan  State  College, 
Lansing,  died  there  Oct.  18  following  a 
long  illness.  He  was  formerly  journal¬ 
ism  instructor  at  Oklahoma  .A.  &  M. 
College  and  had  served  with  the  IVor- 
cestcr  (Mass.)  Telegram.  His  wife  and 
a  son  survive. 

S.  W.  F^ankel,  59,  publisher  of  Art 
News,  since  1321  and  originator  and 
director  of  the  Fine  Arts  Exposition 
at  Rockefeller  Centre  last  November, 
died  Oct.  22  at  his  home  in  New  York 
City.  He  started  with  the  old  New 
York  Herald  as  a  compositor,  later 
became  an  advertising  solicitor  special¬ 
izing  in  art  and  in  1915  purchased 
.American  .Art  News.  He  also  pub¬ 


lished  The  Intematior^  Studio  for  W. 
R.  Hearst  from  1921  to  1925. 

E.  Arthur  Lozier,  50,  Associated 
Press  representative  in  Brooklyn  and 
at  the  Floyd  Bennett  .Airport,  died  Oct. 
22  of  a  cerebral  hemorrhage.  He  started 
his  career  27  years  ago  with  the  Brook¬ 
lyn  Eagle  sjiorts  department  and  four 
years  ago  joined  the  .Associated  Press. 
His  wife  survives. 

.Ambrose  L.  Custer,  73,  for  several 
years  an  employe  of  the  Philadelphia 
Evening  Ledger  editorial  department, 
died  Oct.  12  in  Norristown.  Before 
entering  newspa|)er  work  he  was  princi¬ 
pal  of  several  Flastern  Pennsylvania 
liigh  schools. 

Charles  N.  Bell,  82,  formerly  edi¬ 
tor  of  the  Salem  (N.  J.)  Sunbeam  and 
the  Woodbury  (N.  J.)  Liberal  Press, 
died  Oct.  22  at  his  home  in  Woodbury. 

Thomas  Jones,  65,  president.  Peri¬ 
odical  Publishers  Service  Bureau,  New 
York,  died  Oct.  18  at  his  home.  His 
wife  and  four  children  survive. 

Jame:s  W.  Robertson,  59,  for  20 
years  editor  and  publisher  of  the  Buf¬ 
falo  (111.)  Tri-City  Register,  died  Oct. 

20.  .A  son,  J.  Willard,  is  a  reporter  on 
the  Springfield  (Ill.)  State  Register. 

Sam  Den  n  I  noton,  70,  for  30  years  a 
member  of  the  circulation  department 
of  the  Atlanta  (fia.)  Journal,  died  Oct. 

21.  He  had  lieen  in  newspaper  circula¬ 
tion  work  all  his  life.  He  was  with  the 
old  .Jtlanta  News  prior  to  joining  the 
Journal. 

Harold  Smith,  former  etlitor  of  the 
Charleston  (Mo.)  Enterprise-Courier, 
dic<l  Oct.  19  at  his  home  in  Washington, 
Mo. 

FIrvin  .a.  Pratt,  74,  former  manager 
of  the  Pulitzer  Building,  home  of  the 
old  Nexv  York  World,  died  Oct.  21  at 
St.  Elizabeth’s  hospital.  Mr.  Pratt 
after  service  in  several  department 
stores  was  named  manager  of  the  build¬ 
ing,  continuing  in  this  capacity  for  40 
years.  Recently  he  was  renting  agent 
for  D.  A.  Schulte.  His  wife  and  a 
son  survive. 

Frank  L.  Frost,  for  nearly  20  years 
city  editor  of  the  Dunkirk  (N.  Y.)  Ez>e- 
ning  Observer,  die<l  suddently  of  a  heart 
attack  while  in  Buffalo,  N.  Y.,  Oct.  21. 
He  was  stricken  while  walking  along 
Main  street  and  succumbed  before  reach¬ 
ing  the  hospital. 

Mrs.  Georgia  Brown,  wife  of  Walter 
Brown,  Washington  corresixindent  for 
a  string  of  Suuthern  newsiiapers,  died 
Oct.  20  at  Saranac,  N.  Y.,  after  a  lin¬ 
gering  illness.  She  was  the  neice  of 
Tom  Watson,  who  served  the  State  of 
Georgia  in  the  United  States  Senate. 

Mrs.  Herbert  Bartlett  Briix.man, 
80,  widow  of  Herliert  L.  Bridgman, 
former  business  manager  of  the  Brook¬ 


lyn  .)>tandard  Cnion,  died  Oct.  17  at 
lier  home  in  Brooklyn,  following  a 
two-year  illness.  Mr.  Bridgman,  who 
died  at  sea  aboard  the  U.  S.  naval 
training  ship  NewjKirt,  .Sept.  24,  1924 
was  an  explorer,  scientist  and  newspa¬ 
perman. 

Thomas  Tixker.  72.  father  of  Ray¬ 
mond  Tucker,  Washington  political 
writer,  and  former  big  league  baseball 
star  who  was  with  the  Bi>ston  Braves 
from  1890  until  he  retired  in  1897  dietl 
Oct.  22  at  the  F'arren  Memorial  Hos¬ 
pital,  Montague  City,  Mass.  Later  he 
was  employed  by  a  Holyoke  taper  mills. 
.A  sister  also  survives. 


BERNARD  A.  GRIMES 


New*  Editor  of  Printers’  Ink  Dies 
Suddenly  at  39 

Bernard  .A.  Grimes,  news  editor  of 
Printers’  Ink,  died  suddenly  Oct.  22  in 
a  physician’s  office  in  New  York  of 
acute  indigestion.  Mr.  Grimes,  after 
iK-coming  ill  in  tlie  office  of  his  pub¬ 
lication.  went  to  the  doctor’s  office  and 
died  there.  His  age  was  39. 

Born  in  Buffalo,  he  had  been  a  mem- 
lier  of  the  staff  of  Printers’  Ink  since 
1922  and  news  editor  since  1926.  He 
was  a  W’orld  War  veteran.  He  was 
active  on  a  committee  of  the  Adver¬ 
tising  Club  of  New  York  that  conducted 
a  sales  and  advertising  class  at  the 
club. 

Mr.  Grimes  was  unmarried.  He  is 
survived  by  two  step-brothers. 


WILL  F.  HESSIAN 

Will  F'.  Hessian.  5.2,  national  adver¬ 
tising  manager  of  the  Portland  Oregon 
Journal,  for  15  years,  dietl  Oct.  15  in 
tliicago  while  on  a  busim-ss  trip  for  the 
newspaper.  He  was  associated  with 
the  late  Col.  C.  S.  Jackson,  founder  of 
the  Journal,  mi>re  than  31)  years  ago. 
when  Colonel  Jackson  was  publisher  of 
the  Pendleton  East  Oregonan.  Hes¬ 
sian  was  brought  to  the  Journal  classi¬ 
fied  department,  liecame  its  manager, 
then  head  of  the  classified  department 
and  finally  director  of  national  adver¬ 
tising.  He  was  born  in  1883  in  Le 
Seller,  .Minn.  Mr.  Hessian  served  with 
Oregon  troops  in  Mexican  border  ser¬ 
vice  and  in  1917-18  was  with  the  First 
Cavalry  division  in  France,  being  pro¬ 
moted  there  to  first  lieutenant.  The 
widow  survives. 

CAUFORNIA  PRESS  DEC.  6-7 

(flv  telegraph  to  Edito*  &  PetLisHER) 

San  Francisco,  Oct.  24 — California 
Press  Association  will  hold  its  annual 
business  convention  in  San  Francisco 
Dec.  6  and  7,  according  to  announce¬ 
ment  by  F'riend  W.  Richardson,  presi¬ 
dent. 
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fellows  who  fell  hard  when  thev 
fell,  and  one  of  the  toughest  task 


for  you  would  he  to  conscien- 1  T*’® 


tiously  proclaim  to  the  world  that 


\<iu*re  sick  and  tired  of  the  news-  Ichurei 
jiajier  .game.  |willt'« 


.So  now  that  you’re  in  it,  by  all  H 


and  th 
areas 
“by  sn 

I>a| 


means  give  it  everything  vou’w  1  clutter 


got,  and  more,  (iet  clubby  with 
\(iur  very  liest  friend  in  the  busi¬ 
ness.  He'll  give  you  a  silent,  in- 


I  strove 
Stei 
“rathe 
Ihesitai 
“Ge 


visible  heljiing  hand  in  the  game.  I  favor 


;md  he'll  push  yon  on  forward 
whether  you  realize  it  or  not 
He'll  inspire  you  with  new  ideas 
to  do  your  own  job  lietter.  Hel  did  n 
imbue  you  with  confidence  in  your 
own  ahilitv.  He'll  convince  vou  »oal( 


much 
thousi 
over  I 
Sev 
agers 


hevond  any  reasonable  doubt  that  | 


Xew! 


there’s  always  a  place  higher 
for  the  fellow  who’s  outgrown  his  | 
Your 


immediate  opportunities, 
best  friend  is  Editor  &  Publisher!'^’" 
who’ll  give  you  fifty-two  inspira¬ 


tional  spurs  every  year.  With  1 1^ 
him.  a  real  jial.  yon  should  be ' 


clnhhv. 


25.0( 

30.« 

Ami 


If  you’re  one  of  the  thousands 
who  has  already  experienced  the 
weekly  thrill  of  a  copy  of  your 
owm.  tip  off  a  couple  of  your  less 
fortunate  co-workers  about  the 
club  offers  available  to  members 
of  any  staff.  Two  can  form  a 
dub  for  two  yearly  subscriptions 
at  three-fifty  each  ;  three  or  four  |  Un 
can  club  together  at  three-thirty- 
fonr ;  five  to  nine  can  secure  in¬ 
dividual  annual  sulis  for  three 
bucks  a  piece;  and  if  a  club  is 
formed  by  ten  or  more  the  per 
each  tariff  is  hut  two-fifty.  Fof 
Canada  add  fifty  cents  for  post¬ 
age,  a  dollar  for  foreign  countries. 


Cii 


Here’s  another  contention  thatH 
ring  true.  The  same  intangiW* 
force  that  has  you  enthused  right 
now  is  eating  on  some  more  of  tk 
hoys  on  your  paper.  Inquire 
around,  talk  it  over,  and  you  can 
get  together  this  week. 
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shopper  announced 

for  PHILADELPHIA 

[ijfct-PMe  Adrertitint  Paper  Due 

Late  ia  Norember,  with  Two 
Pafee  of  Faihiont  and  Thea¬ 
trical  and  Radio  Newt 

{Sfecialto  Editor  &  Publisher) 
Philadelphia,  Dct.  22 — The  Phila- 
iflnhia  Shopping  News  will  make  a  bid 
iof  the  advertising  of  large  retail  stores 
ncr(  when  the  lirst  issue  apfiears  late 

November . 

Carl  H.  Stenzler,  general  manager,  is 
olanning  an  eight-page  paper  “dehnitely 
itering  to  the  largest  stores,”  he  said 
It  will  seek  reader  interest  with 
»o  pages  of  women’s  features,  includ- 
M  fashions,  a  shopping  news  column 
^th  recommended  bargains,  theatrical 
ml  radio  reviews.  The  paper  will  have 
1  “controlled  circulation  of  225,000  in 
jjneentrated  and  selected  areas  of  the 
oty  proiier  where  we  know  70  jier  cent 
of  all  purchases  are  made,”  according 
to  its  sponsor.  No  suburban  distribu¬ 
tion  is  planned  at  first. 

The  Shopping  News  will  be  distrib- 
nied  every  Thursday  l)y  250  uniformed 
cJrriers.  .\ccording  to  Stenzler’s  bro¬ 
chure  to  prospective  advertisers  “a  paper 
will  lie  inserted  firmly  between  the  knob 
Hid  the  door  jamb  of  every  home  in  the 
areas  specified.”  He  points  out  that 
“by  such  a  ‘knob  service’  the  jiossibility 
of  lapers  blowing  about  the  ixirches. 
cluttering  the  shrubbery  or  being  de¬ 
stroyed  by  bad  weather  is  avoided.” 

Stenzler  said  advertisers  have  lieen 
“rather  favorable”  to  the  idea,  but  “are 
hesitant  about  being  the  starters.” 

“Generally  speaking,”  he  said,  “they 
tavor  the  status  quo,  but  they  are  very 
much  interested  as  the  saving  represents 
thousands  of  dollars  in  their  contracts 
over  the  period  of  a  year.” 

Several  newspaper  advertising  man¬ 
agers  said  the  proposed  shopping  news 
did  not  constitute  a  “serious  threat”  to 
department  store  advertising  contracts. 
One  said  its  “selected  distribution” 
»oold  be  like  the  “guaranteed  circula¬ 
tion  of  department  store  circulars.” 

The  open  milline  rate  of  the  Shopping 
N’ews  will  be  $1.11.  Yearly  contracts 
will  lie  written.  Stenzler  said,  at  the 
rate  of  20  cents  an  agate  line.  The  open 
rate  will  be  25  cents  an  agate  line. 
Other  rates  quoted  are ; 

Per  .^gate 
Line 

1.000  to  9.999  lines .  $.24 

lOflOO  to  24,999  lines . 23 

25,000  to  49,999  lines . 22 

30,000  to  99,999  lines . 21 

Amusements  or  sporting  events  .40 

Stenzler  said  his  organization  has  no 
affiliation  with  a  group  of  the  same 
name  that  disbanded  in  1930.  The  de¬ 
funct  Shopping  News  was  sponsored  by 
a  group  of  large  local  advertisers.  It 
is  understood  Stenzler’s  principal  finan¬ 
cial  backer  is  a  Dallas,  Tex.,  depart¬ 
ment  store  executive. 

CHURCH  SUSPENDS  NEWSPAPERS 

Effective  this  week,  after  nearly  half 
a  century  of  publication,  the  four  foreign 
languav*  newspapers,  the  Salt  Lake 
City  Beobachter,  Bikuben,  Utah-Posten 
De  Utah-Nederlander,  published  by 
w  church  of  Jesus  Qirist  of  I.atter- 
ony  Saints,  Mormon  church,  have  been 
suspended. 

■  • - 

INTERIVATIOMAL 
SERVICE 
Sydney  R.  Clarke 

President 

76,  Rue  dea  Petita-Champs 
Pnria,  France 

n  .  Opera  66-27 

(•aMe  AddrrMi  Rlrantalir.  Paris 

Travel  Experts 

New  York  ReproMotative; 

111  Ckwipanjf,  loo. 

‘  ^  ^  York.  N.  Y. 
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CIRCULATORS  ELECT  GILROY 

High  InBuronce  CoBtt  DitcuBted  at 
San  Diego  Convention 

{.By  telegraph  to  Editor  &  Publisher) 

.San  Diego,  Cal.,  Oct.  22 — California 
Newsiiapers  Circulation  Managers’  As- 
.sociation  closed  its  seventeenth  annual 
coiiveutioii  here  today  after  electing  C. 
K.  Gilroy  of  the  San  Francisco  Chron¬ 
icle  as  president  with  James  S.  Louvau 
of  the  San  Diego  Sim  and  William 
Loftuss  of  the  Sacramento  Union  as 
first  and  second  vice-presidents.  Santa 
Cruz  was  selected  as  the  convention 
city  for  1936.  William  Snell  of  the 
Long  Beach  Press-Telegram  was  the 
retiring  president. 

High  insurance  rates  on  motor  vehicles 
and  employes  engaged  in  distribution  of 
daily  i>apers  in  metropolitan  areas  were 
discussed  at  the  convention  by  C.  E. 
Gilroy,  of  the  San  Francisco  Chronicle, 
who  declared  that  the  apparent  un¬ 
willingness  of  insurance  companies  to 
insure  equipment  and  iiersoiuiel  engaged 
in  circulation  activities  is  due  in  large 
measure  to  impressions  given  in  movies 
and  novels  dealing  with  the  subject  of 
newspaper  distribution,  wherein  circula¬ 
tion  trucks  are  depicted  as  hurtling 
through  crowded  city  streets  at  exces¬ 
sive  rates  of  speed  with  tough-looking 
men  tossing  out  heavy  bundles  to  wait¬ 
ing  sidewalk  hustlers,  while  the  truth 
of  the  matter  is  that  a  high  type  of 
young  men  do  this  work  after  training 
to  regard  safety  above  speed.  L.  t). 
Hammond  discussed  effects  of  Wire- 
photo  on  circulation.  Other  speakers 
included  R.  E.  Marx,  of  Los  Angeles 
Times;  R.  W.  Frankis,  of  Santa  Ana 
Journal;  E.  W.  Foley,  of  San  Fran¬ 
cisco  Examiner;  and  Lon  Hildebrand, 
of  Stockton  Record.  Bill  Connors,  aged 
14,  of  the  Hollywood  Citizen-Nnvs,  won 
a  gold  watch  in  a  contest  for  the  best 
sales  talk  given  by  newsboys.  Clarence 
Rippeto,  circulation  manager  of  the 
same  paper,  was  awarded  a  silver  cup 
for  his  part  in  developing  the  best  hoy 
salesman. 


WANT  AD  FAKER  GUILTY 

Harrison  C.  Hunt.  51,  pleaded  guilty 
to  a  charge  of  attempting  to  commit 
an  offense  in  connection  with  fraudulent 
use  of  Chicago  Tribune  want  ads  and 
was  placed  on  six  months’  probation  by 
Municipal  Judge  Eugene  J.  McGarry  in 
Chicago  this  week.  Hunt  was  accusW 
of  having  represented  himself  wrong¬ 
fully  as  an  official  of  a  New  York  in¬ 
surance  company,  advertising  in  the 
Tribune  for  cashiers  whom  he  asked  to 
jKJSt  cash  bonds. 


HELM  JOINS  LAW  FIRM 

Carl  Helm,  for  many  years  of  counsel 
to  the  Hearst  Publications,  recently  was 
admitted  to  membership  in  the  law  firm 
of  Powers,  Kaplan  &  Berger,  New 
York.  He  will  lie  engaged  in  the  gen¬ 
eral  practice  of  law  and  will  also  con¬ 
tinue  his  association  with  the  Hearst 
organization. 

A  PUBLISHER  COMMENTS  ON 

“Home  Economics” 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


",  .  .  and  also  to  rtcerd  our  appreciation  o( 
Iht  ona  hundred  percent  mnnner  in  which 
the  national  adveitisinf,  that  you  suerenteed 
to  set  us,  was  delivered"  .  .  .  "There  were 
ov^ow  audiences  every  dev  and  on  three 
of  the  days  we  had  to  turn  hundreds  iway." 

(From  a  Connecticut  Newspaper) 


We  astarantee  and  deliver  a  definite 
amount  of  additional  national  advertiting 


HOME  ECONOMICS 

SERVICE  CORPORATION 

147  Park  Ave.  New  York 


NETWORKS  STILL  26% 
AHEAD  OF  1934 

September  Total  Time  Salea  for  NBC 
and  CBS  $3,250,217,  Put¬ 
ting  Barometer  Up 
Two  Pointa 

Broadcast  advertising  tin  the  two  big 
networks  continued  iu  September  on  a 
high  level,  running  26.9  iier  cent  ahead 
of  September,  1934,  and  rising  slightly 
in  the  Eiutor  &  Publisher  Barometer 
to  131.3  Ever  since  .April  the  Broaclr 
cast  Barometer  has  hung  within  a  nar¬ 
row  nuige,,  between  125.2  (in  May) 
and  131.4  (in  July).  This  indicates, 
of  course  that  the  advance  in  broadcast 
advertising  shows  no  sign  of  abating,  so 
far  as  the  national  networks  are  con¬ 
cerned.  Complete  figures  for  Septem¬ 
ber,  including  “spot”  and  local  broad¬ 
casting  as  well  as  the  national  and 
regional  networks,  will  not  he  available 
until  later. 

Columl.'ia  Broadcasting  in  September 
went  55.2  iier  cent  ahead  of  last  year, 
rising  over  the  million-dollar  mark 
again  after  the  summer  dip.  The  fig¬ 
ure  was  $1,086,900.  National  Broad¬ 
casting,  with  almost  exactly  twice  the 
time  sales  ($2,163,317)  was  only  16.3 
IRT  cent  ahead  of  September,  1934. 

For  iKJth  networks  together,  the  fig¬ 
ures  in  recent  months  have  run  thus 
(talents  costs  not  inchi<led)  : 


Total 

IVr  Cent 

K.  vSi  P. 

Itar- 

Time  Sales 

of  19,14 

ometer 

>fptcmbt*r 

.  $3,250,217 

126.9 

131.3 

August  .  .  .  . 

2,<)00,3H5 

129.0 

129.3 

lul'y  . 

3.119.405 

125.0 

131.4 

him-  . 

3,447,574 

III  .1 

125.3 

CAMERAMEN  HURT  IN  RIOT 

Melee  Followa  Acquittal  of  Long 
Henchman  in  New  Orleans 

(By  telegraph  to  Kditor  &  I’ubi.ishkr) 

New  Orleans,  Oct.  24 — Newspaper 
photographers  and  state  police,  known 
as  “Clossacks,”  battled  in  the  Federal 
Court  room  here  last  night  in  the  near- 
riot  that  followed  acquittal  of  A.  L. 
Shushan,  Levee  Board  president  and 
Huey  Long  henchman,  on  charges  of 
evading  full  jiayment  i>f  his  income  tax. 


Leon  Trice,  .Associated  Press  photog¬ 
rapher,  had  his  camera  damaged  by 
Paul  Voitier,  former  Ixxlygfuard  to 
Long. 

“Get  them.  Get  those - ,”  Shushan 

yelled  after  a  camera’s  flashlight  went 
off  in  the  court  room.  Judge  William 
H.  Barrett  had  left  the  bench. 

Philip  Guarisco,  Times- Picayune 
photograjAer,  who  had  made  the  pic¬ 
ture,  escaped  up  a  flight  of  steps  lead¬ 
ing  to  the  third  floor. 

William  McCiymont,  Itetn-Tribune 
man,  was  cornered  in  the  hallway  by 
a  part  of  the  liodyguard.  The  bulb  was 
taken  from  his  flashlight,  but  he  was 
saved  from  physical  injury  by  State 
I'ire  Marshall  Frank  Vonderhaar,  who 
put  his  arm  around  the  jihotographer 
and  told  the  crowd  to  let  him  alone. 

Hardy  Williams,  free  lance  photog¬ 
rapher,  fleeing  down  the  stairs  a  step 
ahead  of  the  Shushan  men,  was  struck 
from  liehind.  His  jaw  was  slighty  in¬ 
jured. 


ACCURACY 


Trained  and 
Experienced  Men 
in  Journalism 

The  Personnel  Bureau  has  the  per¬ 
sonal,  education  and  experience 
records  of  members  of  Sigma  Delta 
Chi  in  46  states,  the  District  of 
Columbia,  two  island  possessions 
and  three  foreign  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
age  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $780  to  $15,000. 
Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man, 
write  or  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  KIPER,  Dlnelof 
836  Eaehaait  Avvaua  Chkate 


United  Press 


SPEED 


1/  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  tbs 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  abilit)  . 

Address:  Clarence  B.  Bystei , 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  Tllinoia. 
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AUTO  DEALERS  SEE  SALES 
GAINS— MORE  COPY 


(Continued  from  page  3) 


‘JN  my  opinion  the  change  will  in- 


as  the  latitude  of  Cleveland,  Ohio.  A 

Wyoming  dealer  was  one  ^  a  score  I.  crease  advertising  during  the  winter, 
who  thought  that  even  the  “snow  belt”  Should  make  no  change  on  spring  ad- 
will  buy,  "as  very  few  cars  are  put  u^  vertising,  but  it  may  reduce  .some  of 
for  the  winter  in  any  area  any  more,  the  summer  advertising.”— R.  J.  Mur- 


while  die  opening  of  the  .spring  season 
will  call  for  alKmt  as  much  advertising 
as  in  the  past.  OUe  suggested  tliat 
next  summer’s  advertising  might  sutfer 
as  a  result.  A  number  urged  that 
manufacturers  pay  more  attention  to  the 
advertising  of  us^  cars,  that  they  ad¬ 
vertise  “honest”  prices,  including  deliv¬ 
ery  cliarges  and  cost  of  necessary 
equipment. 

Some  signiticant  statements  from 
dealers  on  advertising  are  quoted  far¬ 
ther  on  in  this  article. 

On  the  general  question  of  the  effect 
on  retail  trade  from  the  early  introduc¬ 
tion  of  new  models,  36  answers  were 
favorable,  14  unfavorable,  while  others 
were  qualified  or  noncommittal.  Thirty 
predicted  that  the  winter  months  will 
take  part  of  the  spring  buying  peak, 
while  19  said  the  spring  buying  will  not 
suffer,  or  that  there  will  be  no  winter 
buying  to  amount  to  anytliing.  Twenty- 
seven  gave  reasons  why  tliere  will  be 
important  winter  buying;  16  gave  rea¬ 
sons  why  there  will  not  be.  Thirty- 
four  warned  tliat  the  change  will  cre¬ 
ate  a  used-car  problem,  comments  on 
this  question  going  so  far  as  to  charge 
that  manufacturers  are  deliberately 
overloading  dealers  with  new  cars  to 
carry  through  the  winter,  and  that 
storage,  licensing  and  other  charges  on 
used  cars  will  be  expensive  for  the 
dealers.  On  the  other  hand,  11  saw  no 
particular  menace  in  the  us^-car  prob¬ 
lem;  some  thought  that  new-car  sales 
in  the  winter  would  stimulate  used-car 
sales  simultaneously ;  others  pointed 
out  that  used  cars  as  well  as  new  cars 


Elsewhere  salesmen  and  commercial  car 
buyers  were  mentioned  as  important 
winter  prospects. 

Others  suggested  metropolitan  cen¬ 
ters  as  likely  to  produce  best  winter 
buying.  Several  said  that  winter  tour¬ 
ists  to  the  South  will  buy  their  new 
cars  before  leaving  home.  “Such  locali¬ 
ties  as  California  and  Florida,”  com¬ 
mented  one,  "will  find  they  are  losing 
some  of  theii  easy  business.” 

Summing  up  the  answers  devoted  to 
sales,  one  may  say  that  dealers  in  prac¬ 
tically  all  regions  see  possibilities  of  in¬ 
crease  winter  business,  and  that  evi¬ 
dently  the  amount  of  this  business  will 
depend  largely  upon  the  initiative  and 
spirit  of  the  individual  dealers. 

The  comments  upon  advertising  are 
of  special  interest  here,  and  the  follow¬ 
ing  quotations  will  give  a  good  idea  of 
their  nature: 


phy,  manager,  Washington  (D. 
Automotive  Trade  Association. 


C.) 


WOULD  CONTROL  TRIAL  TAlil 
Proposed  Court  Rules  lu  yj 
Restrict  Publicity, 

A  departure  in  trial  condiw  . 
promised  in  New  York  this  vtA 
Chief  Judge  Frederick  E.  Craned, 


‘JF  the  fall  selling  is  not  noticeably 


good,  in  spite  of  heavy  advertising 
at  that  time,  it  will  call  for  another 
heavy  campaign  in  the  spring.  If  it  is 
good  the  spring  campaign  will  be  a 
moderate  one — or  at  least  can  be  mod¬ 
erate  .  .  .  Possibly  the  fall-off  in  lin¬ 
age  this  year  has  been  as  much  due  to 
advertisers  finding  out  that  they  could 
accomplish  all  that  could  be  accom¬ 
plished  with  less  linage  than  hereto¬ 
fore  used,  and  there  may  be  a  lot  more 
intelligent  use  of  linage  in  the  mediums 
selected  tlian  heretofore.” — Composite 
opinion  of  various  Philadel{diia  dealers. 


Court  of  Appeals  announced  that  iir«j 
posed  court  rules  designed  t^  r-ij 
lawyers  and  judges  from  disr-^^ 


or  countenancing  improper 
civil  and  criminal  cases  havTlj 
recommended  by  the  State  Jni2J 
^uncil  to  the  justices  of  the  AppS 
Division  for  adoption. 


HlNi 


•‘ADVERTISING 


‘CHOULD  lie  necessary  to  increase 
*3  advertising — winter  campaign  to 


be  followed  by  a  spring  campaign,  as 
some  impetus  will  be  needed  to  start 
off  spring  buying  .  .  .  Think  adver¬ 
tising  has  been  skimped  to  a  great  de¬ 
gree.  Manufacturers’  policy  of  so  much 
per  car  prohibits  dealer  from  doing  a 
very  great  amount  of  individual  adver¬ 
tising.” — C.  G.  Van  Vliet,  secretary 
Des  -Moines  .Automobile  Dealers  .Asso¬ 
ciation,  Inc. 


"T  BELIEVE  that  shortage  of  cars 
s.  due  tc  labor  troubles  was  possibly 
responsible  for  less  advertising.” — New 
York  state  dealer. 


will  probably  be 
increased  as  a  whole  ...  at 
least  in  the  first  lialf  of  the  year  .  .  . 
Some  manufacturers  withheld  advertis¬ 
ing  contracts  due  to  the  fact  that  pro¬ 
duction  did  not  keep  up  with  the  de¬ 
mand.  Those  having  adequate  produc¬ 
tion  seemed  to  advertise  as  much  as 
more  than  usual  and  as  a  result  did  a 
splendid  business  .  .  .  Dealers’  own 
direct  advertising  costs  have  invariably 
increased  this  year  and  to  a  very  high 
point  due  to  competition  in  the  used 
car  business.” — Laverne  I*.  Marshall, 
commenting  as  secretary  of  Flint 
(Mich.)  Automobile  Dealers  Associa¬ 
tion. 


One  rule  would  prevent  attomw,  n 
any  prospective  or  pending  action  frr« 
commenting  publicly  on  the  cai*  » 
from  issuing  anything  but  a  bare  stJ 
ment  of  the  issues  involved  as  shoM 
in  court  records.  A  violator  ofT 
rule  would  lie  considered  guilty  of 
fessional  misconduct  and  would  be  ^ 
ject  to  censure,  susiiension  or  disbar, 
ment. 

.A  second  proposed  rule  relates  % 
radio  broadcasts  and  the  taking  of  p|». 
tographs  and  provides  that  no  judn 
shall  jiermit  such  proceedings  in  or  na 
his  court  room. 

The  rules  were  approved  unanimoosl; 
by  the  Judicial  Council  at  a  meetint 
Oct.  19.  They  were  suggested  by  the 
New  York  County  Lawyers  Assoda- 
tion.  It  is  considered  probable  that 
they  will  be  adopted  by  the  justices  of 
the  Appellate  Division,  since  the  pre¬ 
siding  justices  of  all  four  departments 
are  members  of  the  council. 
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“W  E  hope  to  see  a  great  increase 


•  1  r  believe  that  due  to  the  lapse 

are  now  equipjied  for  winter  use;  one  yV  i 


.1  .  ‘  r  ,  j  .  »  »  in  time  between  the  introduction 

calendar  ^rs  this  fall  and  the  spring 


-  A  — .  new  eaib  inis  laii  aiiu  me 

.'senfemiLr  ’"a  necessity  for  spring  advertis- 


September,  that  will  afford  the  dealers 
a  pericxl  of  good  weather  in  which  to 
clean  up  their  used  cars. 

Since  sales  are  the  whole  justifica¬ 
tion  for  advertising,  let’s  consider  a  few 
comments  by  dealers  on  sales  possibili¬ 
ties  before  going  on  to  the  quotations 
about  advertising. 

A.  P.  Lanier,  president,  Lanier  Auto 
Specialty  Company,  Alexandria,  La., 


ing  on  both  new  and  used  cars  will  lie 
greater  than  if  the  new  models  were 
first  intrcxluced  in  mid-winter  .  .  .We 
think  the  present  new-car  advertfsing 
charge  made  by  the  factory  to  dealers 
is  too  high  .  .  .  There  should  be  a 
greater  amount  spent  for  used-car  sales 
promotion  in  various  forms,  using  na¬ 
tional  advertising  by  the  manufacturer 
to  help  create  the  market  for  his  par- 


in  factory  advertising  for  1930 
ana  think  dealers’  expenses  should  lie 
for  used  cars  and  service.  Do  not  think 
any  of  the  factories  has  in  past  year 
done  enough  local  new  car  advertising.” 
— J.  B.  Walker,  secretary-manager, 
Wyoming  Automobile  Dealers  Associa¬ 
tion. 


“'^HE  attitude  of  local  dealers  is  that 


ABSORBS  STATE  HOUSE  SERVKX 

The  New  England  Newspaper  Ser 
vice  has  assumed  operation  of  the  state 
house  news  service  conducted  hj  the 
Beacon  Hill  Features,  Inc.,  it  was  an 
noiinced  this  week  by  .Arthur  W.  Wood¬ 
man,  editor  of  the  New  England  News- 
pa»'<'*-  Service.  Alexander  Lem^ 
who  ojierated  the  Beacon  Hill  Features 
will  retire  from  active  t>articipation  i 
newspaper  work  at  the  ^ate  capiti. 


proudly  that  for  13  years  he  ticular  make  of  car  as  a  used  car,  and 
rj  «  advocating  fall  announcement  also  a  distribution  of  part  of  the  new- 
^  models,  stated  the  case  well  car  advertising  expense  to  used  cars 

,  *  change.  He  said  in  part:  for  various  forms  of  local  advertising 

We  dealers  all  well  know  that  the  to  be  used  by  the  dealers  but  paid  for 

proper  time  to  sell  a  car  is  when  the  and  approved  by  the  factories.  This  is 


new  car  advertising  should  be  con¬ 
fined  within  the  limits  it  has  already 
reached  for  1935,  and  used-car  adver¬ 
tising  will  have  to  be  pushed,  particu¬ 
larly  along  line  of  the  amount  of  use 
still  available  in  the  average  recondi¬ 
tioned  used  car.” — W.  J.  Bentley,  ex¬ 
ecutive  secretary.  New  Mexico  Auto¬ 
mobile  Dealers  Association. 


MASSIVE 

STRENGTH 


customer  is  in  a  buying  mood.  I  have 
^n  it  happen  many  times  here  in 
January  when  a  customer  would  have 
purchased  before  license  time  but  was 
unable  to  get  delivery  of  new  car.  He 
then  bought  license  for  his  old  car  and 
continued  to  drive  it  through  another 
year.  The  same  thing  has  happened 
many  times  as  regards  CThristmas  sales. 
They  were  in  the  mood  and  would  have 


considered  entirely  sejiarate  from  the 
usual  amount  of  used-car  advertising 
done  by  the  dealer.” — Albany  (N.  Y.) 
Automobile  Dealers  .Association. 


‘JT  is  the  general  opinion  of  dealers 


‘gNTERING  a  jxiriod  of  the  severest 


competition  in  the  history  of  the 
industry,  the  trend  will  be  toward  more 
and  better  advertising  (ler  car  sold. 
Increasing  demand  this  year  enabled 


t  at  that  time  had  the  new  models  most  manufacturers  to  dispose  readily 
oeen  on  the  market,  but  the  cars  were  of  pre-estimated  public  requirements ; 
no  available  and  they  did  not  buy  for  consequently  advertising  and  sales  costs 
ristmas,  and  then  continued  driving  j)er  car  tajiered  off.  .A  logical  deduc- 
i,  t'*"  u*"  I  can’t  tion  for  future  advertising  costs  for 

™  oW  custom  of  in-  both  dealer  and  manufacturer  is  that  it 
Muang  new  models  in  the  spring,  or  will  increase  or  decrease  with  public 
ra  er  in  January  with  production  get-  demand  and  factory  production.  .  .  . 
ng  UTKier  way  in  the  spring,  was  in-  Because  of  the  uncertainty  of  the  effect 


that  the  cooperative  advertising  is 
already  too  high.  My  personal  opinion 
is  that  the  bulk  of  this  money  could  be 
spent  locally  to  a  greater  advantage  for 
all  concerned.  The  first  nine  months 
of  this  year  we  have  found  it  necessary 
to  spend  about  $8  per  new  car  sold  in 
addition  to  cooperative  advertising  to 
move  our  used  cars.  Figuring  this 
amount  on  our  present  volume  runs  into 
a  huge  yearly  figure,  and  certainly  we 
would  spend  more  if  we  felt  that  the 
business  justified  it.” — A  Colorado 
dealer. 


FOR  DEEP.  SHARP  MATS 

GOSS  GIANT 


MAT  ROLLING  MACHINE 


had  no 
or  less 


augurated  when  the  country 
roads  and  cars  were  more 
stored  away  for  the  winter.” 

A  Colorado  dealer  saw  benefit  in  the 
tact  that  he  would  be  selling  new 


on  business  of  politics  during  the  second 
half  of  next  year,  the  whole  industry 
will  probably  crowd  sales  during  the 
first  half  while  the  ‘getting  is  good.’ 
Advertising  volume  will  no  doubt  keep 


models,  and  not  cleaning  up  old  models,  pace  with  production.” — S.  W.  Me 
wh^  his  farmer  customers  are  in  funds.  Michael,  field  secretary,  Michigan  Auto- 
A  North  Dakota  dealer,  tewever,  saw  motive  Trade  Association, 
injury  to  his  farm  business,  always  *  •  * 

strongest  in  the  second  half  of  the  year  “  ADVERTISING  as  a  whole  will 
— possibly  thinking  chiefly  of  the  early  have  to  be  increased  to  provide 

fall  months.  two  periods  of  stimulus — one  introduc- 

A  Missouri  dealer,  evidently  not  fa-  one  revival  of  interest  in  the 

miliar  with  August  fur  sales,  commen-  spring— ,”—C.  R.  Dalrymple,  secretary- 
ted  pessimistically:  “We  do  not  believe  manager.  North  Dakota  Slotor  Trades 


that  automobile  buying  can  be  shifted  .Association, 
^y  more  that  overcoats  can  be  sold 
in  abundance  in  July.” 

As  to  sources  of  new  business,  com¬ 
ments  were  conflicting.  Most  of  the 
dealers  thought  south^n  states  would 
lead  in  winter  sales,  but  one  extended 
the  winter-sale  territory  as  far  north 


“fT  (change  in  dates)  will  or  should 
•I  increase  advertising:  during  the 
winter  to  flaunt  the  new  order  of  things ; 
in  the  spring  to  overcome  the  ‘lull’ 
which  heretofore  ha.s  been  heavy.” — 
Dealer  group  in  a  Montana  city. 


HAVAS 


accurate 


#Hcre*s  the  last  word  In  a  heavy- 
duty  dry  mat  roller  for  plants  where 
crowded  production  schedules  de¬ 
mand  hour  after  hour  of  service.  The 
massive  construction  of  the  Go« 
Giant  makes  possible  the  applica¬ 
tion  of  tremendous  pressure.  The 
bis  cylinder,  20  inches  in  diameter, 
Sives  the  advantases  of  a  direct  pres¬ 
sure  machine,  plus  a  rollins-in  mo¬ 
tion  that  assures  deep,  clean-cut  mats. 
Every  mechanical  detail ....  driviny 
sears  ....  bearinss  ....  adjustments 
....  provide  accurate  operation  at 
lowest  cost  Write  for  full  informa¬ 
tion. 


WAR  NEWS 


The 

Authentic 

Story 


THE  GOSS  PRINTING  PRESS  CO 
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New  York:  220  E.  42nd  Sireel 
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HINDS’  EXTENSIVE  PROGRAM 

A  series  of  full-page  and  half-page 
^  advertisements  in  newspaper  comic 
^ons  in  30  cities,  including  the  Comic 
list,  is  tx'ing  used  for  Hinds’ 
Honey  *"*1  Almond  Cream,  made  by 
&  Fink,  Inc.  The  campaign  also 
Bcludes  a  Sunday  evening  CBS  net- 
awrk  broadcast  featuring  Leslie  Howard, 
aai  an  unusual  arrangement  of  local 
d^iime  broadcasts  in  19  cities  several 
days  a  week.  Fourteen  different  pro- 
are  used  on  the  19  daytime  broad¬ 
casts  each  based  on  local  talent  con¬ 
sidered  to  have  a  demonstrated  appeal 
to  feminine  listeners.  Kenyon  &  Eck- 
hardt,  Inc.,  New  York,  is  the  agency. 

C.  M.  INSTITUTIONAL  DRIVE 

Campbell-Ewald  Company,  Detroit, 
has  been  appointed  by  General  Motors 
Corporation  to  carry  on  an  institutional 
advertising  campaign  this  fall,  running 
until  the  end  of  the  year.  The  cam¬ 
paign  will  be  under  personal  direction 
of  Heno’  T.  Ewald,  president  of  the 
agency.  One  institutional  in.sertion  in 
connection  with  the  Automobile  Shows 
will  be  placed  by  Arthur  Kudner,  Inc., 
New  York  and  Detroit. 


ISLAND  FOOD  SALES  STUDIED 

A  study  of  the  relative  sales  standing 
of  brands  of  canned  vegetables,  fruits, 
and  soups  has  been  issued  by  the  Hon- 
oklu  Star-Bulletin  in  booklet  form. 
The  survey  was  based  on  interviews 
with  the  proprietors  of  43  stores,  rep¬ 
resenting  approximately  10  per  cent  of 
the  retail  grocery  outlets  of  Honolulu. 
Included  were  merchants  of  Chinese, 
Japanese,  .Anglo-Saxon  and  Portuguese 
decent. 


EDITOR  &  PUBUSHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 
I  Times  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .75  per  line 
4  Times  —  .60  per  line 
Count  six  words  to  the  line 

FORMS  CLOSE  THURS.  NOON 

WUte  spew  charged  at  same  rate  per  line 
pw  intotien  as  earned  by  frequency  of 
■••rtsjv  Minimum  space,  three  lines. 
The  Eoiitor  &  Publisher  reserves  the  right  to 
dtssify,  edit  or  reject  any  copy. 


Newspaper  Brokers 


Bsybg,  Selling,  Merging  of  newspapers 
leases  or  trades.  No  Hating  charge 
ten  Felghner.  Pythian  Building,  Nashville 
Mapolea,  111  Old  Rlvei 
Road,  Wilkes-Barre,  Pa, 


Miy  hewspapers  Available  In  California 
Ullnols,  Maryland.  New  Mexico,  Nortl 
WMlina  and  Pennsylvania.  All  earning 
MTIdends.  Price  and  terms  reasonjible. 


. '*“7*  ISO.OOO  cash,  for  a  dowi 
wment,  I  have  a  Pacifle  coast  dalh 
■wapaper  that  should  Interest  you.  M.  C 
■Mre,  Newspaper  Broker,  Beverly  Hills 


Newspapers  for  Sale 


property  In  one  o( 
■r  esrlcultural  sections.  R, 

«  aubsta^ntial  earnings  over  a  perk 
.  r^*e>P®<ve  field  In  city  of  1 
^11  stand  strictest  investigation, 
hier^'^  whole  or  contri 

"■*”  ^eal  directly 
A-105.  Editor  ft  Publisher. 

Circulation  Promotion 


*«w«paperdom’8l,eBdlngrirculatlonBulIde 
“n,.  Tn  Morrison  Plan 

OP*!  Prooves  It" 
Ith  flr  •^ohti  p.  Morrison  Compar 
—  ..  8hopg  Bldg.,  Des  Moines,  low 


**"0  2T-year-old  li 
tlsl  sound,  substar 

THE  rnio'/’S.o'’"  ^  self-financing  plat 
Sui  CO.T  Occ; 

_  Bldg.,  Indianapolis. 

Succeed — Hudson  E 
Wstlon  Mrorld-s  Record  Cli 

gl^^Jgn^BuUderg.  246  Fifth  Ave.,  N.  Y.  ( 

_ Foreign  Publication 

Jj^of-Towa  Newspapers  Books 

<  ^’srtTTTi  a-,**?*"**"*"  Periodica) 
Ul  W  NEWS  AOENCT 

w.  44th  8t..  N.  T.  C..  MEdallon  S-»0l 


Multigraphing  and  Mimeographing 


Quick  Service — Quality  Work 

Century  Letter  Co. 

126  W.  46th  Bt.  BRyant  9-2277 


Newspaper  Printing 


I'ubllsbers'.l  Avail  yourselves  of  our  com¬ 
plete  service;  composition,  stereotyping, 
presswork,  all  In  one  plant.  Arnesen,  4908 
4tb  Ave.,  Brooklyn,  N.  Y.  Tel.  BUnset 
6-6300.  6306.  _ 


Photo-Lithographing 


No  Cuts  Needed.  Illustrate  Advertising 
literature,  reproduce  letters,  bulletins,  etc. 
Lowest  prices,  61.50  per  100;  20c  additional 
lOO’s.  I’asaantlno,  260  W.  49th  LO-5-7644. 


Syn<licate  Material  Wanted 


CurtoonlHt-feature  Writer.  If  you  have 
something  worthwhile  will  syndicate  It. 
Bubmlt  samples  In  confidence.  Established 
syndicate  Box  A-74,  Editor  &  Publisher. 


Syndicate  Features 


"Uncle  lliram  on  llroudway" — The  weekly 
letter  of  lliram  Mann,  one  of  New  York’s 
more  famous  personages.  25c  a  week,  67 
a  year.  Includes  "Broadway  Baloney  Bal¬ 
lads."  Hiram  Mann,  77  Wall  Btreet,  New 
York  City. 


Help  Wanted 


Wanted — Experienced  radio  advertising 
salesman,  preferably  man  with  station 
managerial  experience.  Give  references. 
A- 95,  Editor  &.  Publisher, 


Situations  Wanted 


A  by-line  writer  of  lucid,  forceful  prose, 
now  employed  on  great  mid-western  dally, 
seeks  change.  Phi  Beta  Kappa;  experi¬ 
enced  in  all  departments  except  sports. 
Age  24.  Newspapers,  publishing  houses, 
trade  Journals  attention.  A-76,  E  &  P 
Personnel  Service. 


Advertising — Successful  manager-salesman 
(small  city)  desires  similar  position  with 
Pacifle  Coast  daily.  Now  selling  display 
for  120,000  city  dally.  Outstanding  copy 
and  layout  ability.  Constructive  salesman. 
Valuable  national  and  retail  advertising 
experience.  Box  A-8B,  E  ic  P  Personnel 
Service. 


.Advertising  llirector,  Ilusinesa  Manager — 
Able  and  well  qualified,  15  years’  experi¬ 
ence  In  100,000  city.  Excellent  record.  A 
producer  but  not  high  pressure.  Age  46, 
married.  Protestant.  Present  and  past 
employers  and  business  loaders  will  attest 
to  ability  and  integrity.  A-77,  E  &  P 
Personnel  Service. 


Advertising  Man— 14  years’  experience; 
university  graduate.  Energetic  resourceful, 
well-rounded  knowledge  of  newspaper 
operation.  Widely  known  among  eastern 
newspaper  executives,  convincing  refer¬ 
ences.  Now  employed.  As  National  Man¬ 
ager,  produced  33%  gain  1934  in  eastern 
city  120,000.  Seeks  position  as  Advertising 
or  National  Manager,  39,  married, 
Protestant.  A-79,  B  &  P  Personnel  Ser¬ 
vice. 


Advertising  Man — 14  years  experience; 
University  graduate.  Energetic.  Resource- 
full.  Well  rounded  knowledge  of  Newspa¬ 
per  operation.  Widely  known  among  News¬ 
paper  men.  Now  employed  as  advertising 
manager.  1934  increased  National  39% 
In  midwest  city.  Seeks  position  as  hlan- 
ager  or  National  Manager.  39,  Single, 
Protestant.  A-117,  E  &  P  Personnel  Ser¬ 
vice. 


Advertising  Salesman — Fifteen  years’  ex¬ 
perience  In  developing  local  and  national 
accounts.  Capable  of  promoting  features 
and  continuity  pages.  Now  employed.  Not 
a  floater  but  seeking  an  opportunity  where 
ability  plus  results  are  recognized.  Execu¬ 
tive  ability.  Age.  40,  married.  A-96.  E  & 
P  Personnel  Service. 


IF  you  SEEK 
A  NEWSPAPER  JOB— 

1 ,  Three  40-word  "liluation"  ads  in  EDITOR  A 
PUBLISHER. 

8.  A  3-nionUi  subteription,  or  exteniion,  to 
EDITOR  A  PUBLISHER. 

3.  Resiiiration  with  E.  A  P.  Personnel  Service 

(agency)  lor  lix  monlhi. 

4.  Preparation  by  ut  of  100  personal  bul¬ 

letins  about  your  qualificationi  end  ex¬ 
periences  with  your  snepthot  included 
thereon.  There  we  tend  to  newtpapert 
needing  a  man  of  your  abilitiar. 

DRAFT  an  ad  now  if  you  ara  taaking  a  nawt- 
paper  connection,  and  rend  it  to  ui  with 
S5.00  check  or  money  order,  to  cover  ell 
the  above  tervicei.  A  registration  blank 
will  then  be  tent  to  you.  A  reatoneble  ad¬ 
ditional  percentage  charge  will  be  made 
when  and  If  a  potitlon  it  tacurad  through 
our  tarvicet. 

E  &  P  PERSONNEL  SERVICE 

L.  P.  TJRFH.Y,  MgT. 

1 700  Timet  Bldg.,  Timet  Square,  N.  Y.  C. 


bituAtiong  Wanted 


All-around  Newspaper  Man — 33,  reporter, 
lewrile,  copy  desK  it  years  wltn  two  large 
dailies,  iwu  press  assuciatioiis.  Couiiiy, 
stale,  federal  courts,  general  aasignmenta 
experience.  Keiiuuie,  eapaoie.  Xkese  eua- 
eaiion.  Excellent  reterences.  Mamed, 
tiu  anywheie.  Make  oner.  A-89,  E  4c  P 
I’ersonnel  Service. 


Ambitious  youth,  24  Harvard  graduate, 
suuie  eapeiie.iee  In  reporting  ana  selling 
advertlHlDg,  desires  connection  with  weeaiy 
or  sma.l  daily.  .Now  happily  einpi>,>ed 
with  large  cerporation,  but  much  prefere 
newspaper  wora.  Ain  a  go-getler,  t>  teei 
tall.  Salary  no  object,  A-iis,  E  4c  P 
personnel  Service. 


Business  .Manager — Newspaper  executive, 
twenty  years  aii-around  experience  as  or¬ 
ganizer  and  builder,  especially  in  adver¬ 
tising  and  circulation  promotion  Helds,  de¬ 
sires  connection  with  live  dally  as  gen¬ 
eral  manager,  business  manager  or  man¬ 
aging  editor.  Thorough  knowledge  of  me¬ 
chanical  end  as  well.  Have  tour  news¬ 
papers  to  my  credit  which  1  have  ’’doc¬ 
tored"  back  to  health.  A-90,  E  &  P 
Personnel  Bervloa. 


t'irrulation  Manager — Twenty  years’  ex¬ 
perience.  Thorough  knowledge  of  all  de¬ 
partments  of  newspaper  circulation.  Can 
build  organization  that  will  get  results  us 
economically  as  is  consistent  with  good 
circulation  building  methods.  Honest,  re¬ 
liable,  capable.  No  bad  habits.  Married. 
Best  of  references.  .1.-85,  E  &  P  Personnel 
Service. 


Utrculation  .Manager — Thoroughly  trained 
in  all  departments.  Excellent  record  in 
building  home  delivery  and  suburban  cir¬ 
culation.  Urganized  suburban  motor  route 
deliveries  fur  two  metropolitan  newspapers. 
Assisted  In  reorganizing  home  delnery 
system  for  another.  Writes  own  promo¬ 
tion.  Age  35.  Best  of  reterences.  A-68, 
E  4i  P  Personnel  Service. 


f  irculatioD  executive  wishes  ta  Join  staff 
of  weil-managed  small  daily  or  weeaiy 
to  gain  general  news  writing  experience 
preparatory  to  buying  small  n,  ».spaper. 
Can  take  over  circulation  duties.  Com¬ 
prehensive  knowledge  of  promotion,  del¬ 
ivery  systems,  and  office  records.  Salary 
secondary.  A-114 — E  &  P  Personnel  Ser¬ 
vice. 


Classlfled  Manager — Young,  Employed,  de¬ 
sires  change.  Has  taken  leadership  for 
3  "second’’  newspapers,  showing  gains  in 
revenue  and  linage  in  every  instance,  with 
reduced  operating  costs.  Experience  in 
cities  of  300,600  population.  Educated, 
conservative,  ethical.  Former  publishers 
will  vouch  for  linage  showing  and  will¬ 
ingness  to  cooperate.  College  graduate, 
with  family.  Interview  invited.  A-94. 
B  &  P  Personnel  Borvlce. 


Clrculution  .Man — Seven  years’  experience 
In  home  delivery,  suburban,  and  country 
with  two  leading  chain  publications.  Buy 
promotion  expert.  Age  27,  college  grad¬ 
uate,  married.  Excellent  referen.es.  Ue- 
sires  connection  as  circulation  manager  In 
small  city  or  any  position  offering  ad¬ 
vancement.  A-113,  E  &  1’  i’ersonnel 

Service. 


Composing  Room  Executive — Mechanical 
Superintendent  available.  Age  40,  20 

years’  experience  on  four  newspapers.  Last 
position  five  years  charge  of  all  mechan¬ 
ical  departments.  Handled  dlttlcult  labor 
conditions — produced  results.  Expect  sal¬ 
ary  commensurate  with  savings  effected. 
Your  letter  will  bring  references  and  de¬ 
tails.  A-83,  E  &  P  Personnel  Service. 


Composing  room  foreman — now  employed, 
age  4  0.  Lung  successful  service  embodying 
etiiciency  and  stepped-up  production; 
15  years  an  executive,  18-machine  planL 
Handles  ditUcult  labor  problems.  Is  well 
known  for  several  published  articles  on 
composition  and  typography.  Ace  refer¬ 
ences.  A-97.  E  &  P  Personnel  Service. 


Composing  Room  Superintendent  of  30- 
machine  afternoon  plant  yearns  for  new 
worlds  to  conquer.  Not  over-brilliant  and 
undoubtedly  have  lots  to  learn,  but  long¬ 
time  record  of  smooth  operation,  harmony 
and  low  page  costs  indicates  possession  of 
reasonable  amount  of  whatever  it  takes  to 
satisfy  business  managers  and  editors. 
A-lll,  Editor  &  Publisher. 


Editor — Publisher  who  appreciates  strong 
editorial  policy,  grasp  of  history  and  econ¬ 
omics,  would  like  my  work  as  editor, 
managing  editor.  Wide  experience  la 
East,  South,  Middle  West.  Employed.  A- 
106,  E  &  P  Personnel  Service. 


Editor,  Reporter,  Editorial  and  Feature 
writer,  columnist  with  long  experience  city 
and  country  wants  position  anywhere. 
Moderate  pay.  Single,  42,  good  health  and 
habits.  Very  active.  Good  personality. 
Makes  friends  easily.  A-75,  E  &  P  Per¬ 
sonnel  Service. 


EHtablshed,  successful  associate  editor, 
editorial  writer,  columnist  on  large  met¬ 
ropolitan  daily  will  sacrifice  sa.ary  to 
return  New  England  or  nearby  Stale  in 
position  of  responsibility  on  high  grade 
paper  where  sane.  Intelligent  treatment 
of  current  problems  is  desired.  A-104 — 
E  &  P  Personnel  Service. 


Late  Managing  Editor  of  weekly  newu- 
paper;  former  correepondent  In  Franca 
and  Germany  for  N.A.N.A.;  reads  and 
speaks  French  and  German;  also  capable 
reporter,  rewrite,  copyreader;  wants  Job, 
preferably  In  New  York  or  Connecticut. 
A-lOO,  E  &  P  Personnel  Service. 


Situationa  Wantatl 


Llbrarlao — One  year  os  reference  librarian. 
University  graduate,  then  Library  Science 
degree.  Keenly  liaee  newspaper  work; 
some  reporter  experience;  news  sense. 
Studied  newspaper  library  methods.  Young 
man,  single,  travelled,  willing  to  learn, 
industrious,  coopeiaiivv,  resourceiut.  Ifec- 
omniendations.  Salary  secondary  to  op¬ 
portunity.  A-107,  E  4i  P  Personnel  Bervio-. 


Ihiblisher  or  Businese  Manager — Now  em¬ 
ployed  on  small  dally,  uesirea  permun 
eiit  location  in  larger  tleld.  15  years  ex- 
porlence.  University  graduate.  Prolestani. 
married,  39  years  eiu.  Excellent  record 
and  refereiici's.  Prefer  year's  trial  with 
privilege  of  securing  interest  if  desirable 
to  both  parties.  A-116 — Editor  43  I’ub- 
lishor. 


Reporter  wants  Job  In  South.  Three  years 
on  city  hall,  politics,  general  assignment.-- 
for  Midwestern  dully  In  70,000  city.  Also 
edit  special  pages.  Age  25.  U^versity 
graduate.  Single.  Reasonable  salary. 
Chance  for  advancement.  Not  "tramp  re¬ 
po,  ter.  ’  Relereuces  lUrnisneU.  A-98  E  41 
I’  Personnel  Service. 


Reporter — Small  town  and  soma  city  ex¬ 
perience;  graduate  Journalism  school.  Good 
on  features,  but  want  connection  with 
paper  that  encourages  reporters  to  enliven 
their  news  stories — dramatize  them  more 
Good  refereiicea  Anywhere,  but  prefer¬ 
ably  small  city.  Middle  West.  A-91,  E  &  P 
Personnel  Service. _ 


Reporter,  23,  agresHlva,  desires  a  perma¬ 
nent  position  on  news  stall  of  live  news¬ 
paper.  Iwicution  no  object.  1)4  years 
Medlll  school.  Reporter,  columnist,  pub¬ 
licity  and  political  writing,  night  editor, 
school  paper.  Experience  on  local  paper 
with  some  advertising.  A- 109,  E  &  P  l*er- 
Bonnel  Service. _ 


Telegraph  Eklitor,  eight  years  small  dally. 
Fast  desk  man,  good  headline,  feature 
writer.  Now  employed,  go  anywhere.  Bober 
reliable,  28,  wide  variety  of  interests.  All- 
around  experience,  Biugle.  A-113  Editor 
4c  1‘ublisher. 


Telephone  Room  Supervisor,  age  32  yeara 
Eight  years  succoaatul  sales  and  executive 
record  before  entering  classified  field.  Five 
years  full  charge  telephone  room  on  Met¬ 
ropolitan  daily.  Thoroughly  capable  in 
hiring,  training  and  directing  salM  force. 
Also  analyzing  sales  problems,  A-101, 
E  4c  P  I’ersonnel  Bervica. 


Want  a  Trlple-’Threat  Promotion  Man? 

Try  This  One  F'reet 

I’ll  analyze  your  field,  submit  plans  for 
a  complete  co-ordinated,  result-getting 
program  covering  every  phase  of  newspa¬ 
per  promotion  and  research.  Then  you 
decide  if  you  want  to  hire  me.  Twenty 
years  experience  In  news,  advertising, 
merchandising,  publicity,  BALES  PTWJ- 
MOTION.  Prolific  idea  man.  Tlreles.- 
worker.  Practioal.  Good  at  layouts,  copy, 
planning.  Can  pinch  hit  in  any  capacity. 
Will  gamble  1  can  make  some  alert  pub¬ 
lisher  a  profit.  Forty,  married,  two  sons. 
Protestant.  First  publisher  requesting  my 
free  survey  gets  it.  Bop’t  let  the  small 
town  address  fool  you.  Remember  the 
‘be, ter  mouselrap.”  F.  C.  Gallagher, 
Allegan,  Mich. 


Washington  Correepondent  —  Newsman, 
nine  years,  experience,  thirty,  college  grad¬ 
uate.  Six  years  with  leading  Elastern 
paper,  two  in  its  Washington  Bureau. 
Now  on  staff,  Washington’s  biggest  paper; 
would  like  to  represent  magazine,  trade 
publication,  newspaper;  full  or  part  time. 
References.  A-92,  B  &  P  Personnel  Ber- 
V  ice. 


Woman  /Issistant — "Right  hand"  for  pub¬ 
lisher  or  editor.  Good  In  public  contacts. 
Wide  experience  writing:  catalog  copy, 
religious  and  Juvenile  publicationa,  editing 
small  monthly.  Some  secretarial  experi¬ 
ence.  .Age  29.  University  graduate.  Could 
do  trade  Journal  work.  Available  January 
1.  References.  A-108,  E  &  P  Personnel 
Service. 


Y'oung  woman — Varied  experience  writ¬ 
ing,  leporting  large  and  small  papers. 
Wishes  connection.  E'ine  referenceo.  A- 
116 — Editor  &  Publisher, 


Mechanical  Equipment  (or  Sale 


Linotypes —  1,  6,  8,  11.  II.  19,  26.  Inter- 
types  B  and  C.  All  guaranteed.  Terms. 
HOFMANN  MACHINERY  &  ENGRAVING 
CO.,  413  laifayette  St..  New  York  City. 


For  Sale— Press  and  complete  stereotyping 
outfit,  used  until  August  26  by  Wheeling 
Register.  24-page  Hoe.  News  Publishing 
Co..  Wheeling,  W.  Va. 


Rebuilt  Linotypes,  Intertypes,  Monotypes 
all  models.  l.Arge  stock  matrices,  moulds, 
etc.  I’ayne  &  Walsh  0>rp.,  213  Oentre  St.. 
N.  Y.  C. _ 


Used  Margach  watercooled  mold  for  4  In¬ 
gots  wanted  at  once.  The  Herald,  Titus¬ 
ville,  Penna. 


Photo-Engra'vins  Equipment  for  Sale 


Engraving  Department  Equipment,  oil 
standard  brand^  new  and  trade-ins.  Esti¬ 
mates  furnished.  B.  T.  Sullebarger  Co.. 
116  John  Street,  New  York  City. 


Photo-engraving  equipment  for  sale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co.,  18  E.  16  th  St..  N.  Y. 


Newspaper  Supplies 


.''tereotype  nnd  Preesroom  Suppllee— Elec¬ 
tric  Matrix  Scorching  Machines.  American 
P"*'’isherB  Supply,  Box  131,  West  Lynn. 
Mass. 
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Editor  &  Publisher  for  October  26,  1  935 


In  the  absence  of  Mr.  f'cw  in  the  Orient,  zve  are  t>b'ased  to  present  as  this 
zeeek’s  guest  conductor  of  “Shop  Talk  at  Thirty": 

J.  ROSCOE  DRUMMOND 
Executive  Editor,  Christian  Science  Monitor 


SINCLAIR  LEWIS’S  "It  Can’t  Hap¬ 
pen  Here”  deserves  to  be  on  the 
preferred  reading  list  of  newspafier  edi¬ 
tors.  It  is  an  historical  novel  of  proph¬ 
esy  -prophesy  of  the  coming  of  a 
fascist  dictatorship  in  the  United  States 
in  1936. 

There  nre  many  reasons  to  disagree 
with  Mr.  Lewis’s  forecast.  There  are 
no  reasons  to  ignore  his  warning. 


J.  Rosroe  Drnmmund 

The  hero  of  “It  Can’t  Happen  Here” 
is  a  liberal  Vermont  newspaper  editor 
who  went  down  fighting  for  freedom — ^ 
for  a  free  society  and  a  free  press. 

Today  the  newspapers  of  16  Euro¬ 
pean  countries,  composing  approximately 
400,000,000  people,  are  in  the  chains  of 
a  governmental  control  and  manipula¬ 
tion,  and  it  cannot  be  without  signifi¬ 
cance  that  out  of  these  16  countries 
only  two  have  retained  democracy. 

When  I  was  in  Russia  a  few  years 
ago  a  Moscow  story  described  Stalin’s 
six  points  for  guidiince  of  the  Soviet  in- 
telligenzia — ^patterned  numerically  after 
Lenin’s  Six  Points  for  Soviet  Indus¬ 
trialization,  as  follows: 

(1)  Don’t  think;  (2)  If  you  have  to 
think,  don’t  speak;  (3)  If  you  have  to 
s|>eak,  don’t  write;  (4)  If  you  have 
to  write,  don’t  print;  (5)  If  you  have 
to  print,  don’t  publish;  (6)  If  you  have 
to  publish,  deny  it  the  next  day. 

Tliese  inhibitions  are  not  peculiar  to 
Russia.  They  manifest  themselves  var¬ 
iously  under  dictatorship. 

.\nd  the  strangling  of  the  press  in  the 
principal  European  countries,  and  only 
to  a  lesser  extent  in  the  Far  East  and 
in  some  South  American  countries,  has 
advanced  from  mere  censorship  of  news 
to  the  stage  of  positive  control  of  think¬ 
ing.  It  means  that  in  most  of  these 
countries  the  propagation  of  ignorance 
(false  news  and  half  truths)  has  be¬ 
come  an  instrument  of  national  policy. 
It  has  become  one  of  the  most  forcible 
and  yet  most  combustible  machines  for 
operating  government.  It  cannot  fail 
to  f)e  one  of  the  most  disintegrating 
elements  in  the  structure  of  world  peace. 

When  the  opinions  of  masses  of 
people  are  molded  by  misinformation, 
and  when  the  force  of  such  opinions 
is  thereby  manipulated  to  particular 
ends,  we  have  in  operation  an  influence 
which  is  destructive  of  freedom  of 
thought  and  freedom  of  conscience,  and 
which  thereby  is  destructive  of  intelli¬ 


gent  national  govcniment  and  interna¬ 
tional  government. 

Freeflom  of  the  press,  I  think  we 
should  appreciate,  is  not  an  end  in  it¬ 
self.  Freetlom  of  the  press  is  not  guar¬ 
anteed  by  the  .American  CiMistitution 
for  the  l)enelit  of  newspaper  editors 
alone.  A  tree  press  is  guaranteed  to 
make  possible  a  free  society.  There¬ 
fore  it  is  the  graven  duty  of  the  press 
t<.  foster  and  preserve  the  free,  critical 
and  iiuleitendent  spirit  of  the  nation, 
in  order  that  our  {xditical  institutions 
may  survive  the  strains  of  depression, 
the  pressure  of  selfish  interests,  and  the 
coercion  of  greed. 

.•\  free  press  in  the  United  State  is 
not.  I  believe,  in  danger  frfim  without. 
It  is  always  in  danger  from  within. 
”1  am  less  disturl)ed.”  said  drove  Pat¬ 
terson.  editor  of  the  Toledo  Blade,  to 
the  .American  Society  of  Newspaper 
Editors  in  Washington,  “alwut  the  free¬ 
dom  of  the  press  in  the  United  States 
than  I  am  about  the  dis|K)sition  of  too 
many  newspaiter  editors  not  to  do  any¬ 
thing  with  the  freedom  that  is  theirs.” 
The  press  does  not  lack  courage,  but 
in  too  many  quarters  courage  has  grown 
rusty  with  disuse. 

.\  truly  free  press  requires  legal  free¬ 
dom  to  give  it  birth,  but  more  than  that, 
it  requires  free  men  to  give  it  life.  Free 
men  require  free  minds — minds  intel¬ 
lectually  honest,  intellectually  open,  and 
intellectually  eager.  The  press  of  the 
United  States,  if  it  is  to  play  boldly 
its  role  in  rescuing  Sinclair  Lewis  from 
l)ecnming  an  historian,  needs  such  lead¬ 
ership  to  keep  its  freedom  from  growing 
rust)-  from  disuse — a  leadership  dedi¬ 
cated  to  the  service  of  democracy. 


A  FEW  weeks  ago  a  substantial 
cross-section  of  the  nation’s  news¬ 
paper  editors  came  out  overwhelmingly 
against  the  nomination  of  Col.  Frank 
Knox  of  the  Chicago  Daily  News,  as 
Republican  presidential  candidate. 

Not  against  Col.  Knox  personally, 
nor  against  his  nomination  specifically. 
I  refer,  of  course,  to  the  newspaper 
plebiscite  Julian  Harris  of  the  Chatta¬ 
nooga  Times  conducted  recently,  in 
which  most  publishers  and  editors  re¬ 
corded  themselves  as  opposed  to  the 
very  principle  of  newspaper  men  hold¬ 
ing  any  political  office. 

It  seems  to  me  that  Mr.  Harris  has 
raised  an  altogether  timely  and  useful 
discussion  and  that  more  editors  than 
the  Chattanooga  Times  quick  poll  was 
able  to  reach  should  be  heard  from. 
It  was  incident  to  Gov.  Eugene  Tal- 
madge’s  .-tllegation  that  newspaper  edi¬ 
tors  who  had  been  given  jobs  by  the 
Federal  Government  were  reflecting 
this  relationship  in  their  news  and  edi¬ 
torial  columns,  that  the  Chattanooga 
Times  dispatched  its  query.  It  wanted 
to  know  what  newspaper  men  generally 
thought  of  the  idea  of  editors  holding 
political  positions  and  whether  suen 
positions  caused  distortion  of  the  news 
by  editors  and  suspicion  of  news  bv 
readers. 

Frankly,  I  must  admit  that  my  own 
views  were  on  the  side  of  the  slim 
minority,  and  I  return  to  the  subject 
only  in  the  interests  of  further  dis¬ 
cussion. 

Considering  the  tremendous  need  in 
.\merican  Government  today  for  per¬ 
sonnel  of  the  highest  caliber  I  could 
not  escape  the  conclusions: 


( 1 )  That  newspaper  editors  and  pub¬ 
lishers  need  not,  and  should  not,  pre¬ 
clude  themselves  from  government  ser¬ 
vice;  that  to  the  contrary,  government 
in  the  United  States  needs  the  indepen¬ 
dence  and  integrity  which  most  news- 
ixqier  men  bring  to  public  service. 

(2)  That  motive — not  jiosition— dic¬ 
tates  the  fairness  and  disinterestedness 
of  a  newspaper  editor’s  columns. 

(3)  That  over  any  appreciable  time 
a  newspa|)ers  reputation  for  objectivity 
of  its  news  and  honesty  of  its  editorials 
will  stand  or  fall  on  the  kind  of  newspa- 
Iier  the  publisher  imblishes  or  the  editor 
edits. 

The  crux  of  the  argument  seems  to 
me  to  be  in  conclusion  number  2,  and  on 
that  peiint  it  seems  to  me  that  dishonest 
and  self-seeking  men  make  dishonest 
and  self-seeking  newspaper  editors,  just 
as  they  make  dishonest  and  self-seeking 
public  servants.  Hone.st  and  unselfish 
men  make  honest  and  unselfish  editors, 
and  they  make  honest  and  unselfish  pub¬ 
lic  servants.  It  is  motive  that  makes 
g<KKl  Ilew.^paper  editors,  and  it  is  motive 
that  makes  gtnd  newspaiier  editors, 
good  public  servants.  It  does  not  seem 
to  me  that  democracy  can  afford  to  be 
precluded  in  principle  from  the  public 
services  of  public-spirited  newspaper 
editors,  any  more  than  it  can  afford  to 
lie  precluded  from  the  services  of  any 
]>rofessional  IkkIv  whether  they  be  law¬ 
yers.  doctors,  engineers  or  industrialists. 

Honest  newsiwjK-r  editors  will  l)e  sup¬ 
porting  in  public  office  the  policies 
which  their  jiapers  support  editorially. 
1  do  not  iKlieve  that  an  honest  editor 
will  distort  bis  news  columns  any  more 
from  l>ehind  his  public  office  than  from 
l)ehind  bis  private  office.  His  motive 
and  not  his  iK>sition  will  control. 

•  *  * 

AFRIH^ND  of  mine  was  recently 
asked  what  he  thought  was  the 
difference  in  qualification  l>etween  a 
good  feature  writer  and  a  good  editorial 
writer.  He  replied  that  he  thought  a 
good  feature  writer  ought  to  be  able 
to  write  two  columns  without  thinking, 
and  that  an  editorial  writer  ought  to  he 
able  to  think  two  colunms  without  writ- 


WHICH  leads  me  to  consider  the 
effect  which  the  increasing  radio 
transmission  of  news  is  going  to  have 
upon  content  and  character  of  the  daily 
newsi)aper.  It  is  certain  to  have  a  very 
considerable  effect.  And  it  seems  to  me 
that  one  of  its  principal  influences  will 
be  in  behalf  of  better  writing  in  the 
news  columns. 

The  practical  breakdown  of  the  re¬ 
strictive  Press-Radio  agreement,  the 
sale  of  United  Press  and  I.N.S.  news 
reports  to  the  various  stations  and  spon¬ 
sors.  and  the  entry  of  the  Scripps-How- 
ard  newspapers  into  radio  ownership 
signify  the  end  of  bitter  newspaper  op¬ 
position  to  radio  and  the  opening  of 
the  new  era  of  closer  collaboration  and 
association  of  newspapers  with  radio. 
These  recent  developments  bring  into 
clearer  focus  the  fact  that  the  com¬ 
munity  of  purpose  and  opportunity  be¬ 
tween  radio  and  the  newspaper  is  being 
recognized  more  generally  and  grasped. 

Numerous  publishers  and  editors  have 
been  perceptive  of  the  inevitable  trend 
rif  radio  as  a  means  of  news  dissemina¬ 
tion — a  trend  which  in  the  not-distant 
future  is  certain  to  make  it  a  popular 
and  effective  method  of  news  transmis¬ 
sion.  Defined  fundamentally,  journal¬ 
ism  is  a  methcKl  for  transmitting  knowl¬ 
edge.  We  can  tise  the  printed  word, 
through  the  press,  or  we  can  use  the 
audible  word  through  the  radio.  On 
this  basis,  radio  becomes  a  facet  of  jour¬ 
nalism,  not  a  departure  from  journalism 
— a  form  of  journalism  which  involves 
dangers,  temptations  and  abuses,  but 
nevertheless  a  form  of  journalism  which 
cannot  and  will  not  l)e  ignored. 

But  however  we  may  feel  about  the 
merits  and  wisdom  of  radio  news  broad¬ 
casting,  its  effect  is  bound  to  be  felt 
as  radio  news  broadcasting  increases — 
and  listeners  in  almost  all  the  large 
communities  in  the  United  States  today 


can  get  news  almost  any  hoar  of  tk 
day.  News  transmission  air  J 
never  supplant  news  transmissiaii  hmZ 
printed  word.  But  because  it  ii^ 
both  in  preparation  and  in  (lissemii2 
the  radio  cannot  fail  to  make  bulS 
news  a  marked-down  commoditt  j 
sale  m  newspapers.  It  is  at  this  ni 
where  it  stems  to  me  the  dctnaiKlk 
the  necessity,  for  lietter  writing  in  A 
news  columns  are  certain  to  arise  T? 
Iiroadcasts  of  the  Baer-Louis  fight  il 
not  diminish  the  demand  for  anaMa 
inteniretative  .accounts  in  the  next  day 
paper.  But  they  did  eliminate  ahM 
entirely  reader  interest  in  the  blow-hy 
l)low  story.  I  am  inclined  to  feel 
news  broadcasting  in  the  future  is  row 
to  eliminate  reader  interest  in  the  bl^ 
by-blow  accounts  of  politics  ami  ec» 
nomics  as  well  as  prize  fights,  and  i 
going  to  init  a  premium  upon  analytic^ 
and  interpretative  news,  vividly,  lucidh 
and  gracefiillv  written. 

HERALD  DENIES  SHAKEUT 

Washington  Guild  Protests  DisMM^ 
— Maybelle  Jennings  Resigned 

tSpecial  to  Kditor  &  Pcsi.isHn) 

Washi-N’oton,  D.  C,  Oct.  23-May 
lielle  Jennings,  lor  several  years  d» 
matic  critic  for  the  li'(jshinglm 
Herald,  has  resigned  to  fulfill  a  cot 
tract  to  broadcast  thrice  weekly  for  tkj 
Columbia  Broadcasting  System  on  soki 
jects  related  to  the  stage  and  screet 
She  was  succeerled  by  Mason  Petav 
Jr.,  her  former  associate  in  the  Heraldi 
dramatic  rlepartment,  and  son  of 
Peters  who  has  lieen  prominent  in  tht 
theatre  for  two  generations. 

.Simultaneously,  the  Herald  an 
notinced  the  resignation  of  Robert  C 
McClellan,  day  city  editor. 

These  separations,  together  with  th 
retirement  of  two  rewrite  men  and  ser 
eral  messenger  lioys,  following  a  trip  h 
Mrs.  Eleanor  Patterson,  publisher,  i 
San  Simeon,  Calif.,  to  confer  wiii 
William  Randolph  Hearst,  gave  rise  t 
widespread  reports  here  of  wholesik 
shakeup. 

Michael  W.  Flynn,  managing  editor 
explained  that  voluntary  resignations  ac 
counted  for  the  most  important  changi 
while  economy  moves  prompted  t 
others,  and  that  in  most  instances  sk 
cessors  were  appointed.  No  .sig 
cane  attaches  to  Mrs.  Patterson’s 
he  assured. 

The  Washington  Correspondents  ua 
of  the  -American  Newspaper  Guild, 
scribing  the  changes  as  “tiiass  fi 
under  the  hoary  guise  of  ‘ccononjjr 
efficiency,’  ”  has  called  a  meetnig  P 
consider  the  situation. 

DAIUES’  ‘ATTITUDE’  ATTA 

Charging  it  is  time  the  metn 
])ress  adopted  an  attitude  of  cdu 
and  leadership  "in  behalf  of  all  i 
that  will  help  all  our  people  ins^ 
a  .select  few,”  Robert  H.  Pritci 
ITcston  (W.  Va.)  Democrat,  presi 
of  the  National  Editorial  .Xssoci* 
warnetl  the  non-metropolitan  puWi 
to  "quit  trying  to  copy  after  his  bif- 
brtrthers”  in  an  address  delivered 
testimonial  dinner  given  in  his  honor  t 
West  Virginia  publishers  at  .Morgr"* 
Uct.  24.  President  Pritchard 
greater  attention  on  the  part  of  then® 
metropolitan  editor  to  the  ^itorial  pJ 
declaring  the  average  editor  h« 
j)arently  neglected  it  ‘‘because  of 
mental  laziness.”  On  the  other  r 
be  charged,  the  publishers  of 
dailies  "exploit  any  and  every  phase 


DAILY  AFTER  DEATH  DRIVE 

reward  of  $500  was  offered  OA  • 
by  the  Buffalo  (N.  Y.)  Evening  Nt 
for  information  which  will  lead  to 
arrest  and  conviction  of  the 
run  driver  whose  automobile  killed  ‘ 
unidentified  man  in  the  downtown  s« 
tion  early  that  morning.  The  man  « 
struck  so  hard  one  of  his  shote  t 
ripped  off  and  thrown 
second  story  window  of  a  big  depJt 
ment  store. 
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SECTION  TWO 


The  iVeir  intert 

OMV^SluS 


•••now  enables  you  to 
Mount  Cuts  Directly 
On  Intertype  Slugs! 


Here’s  Another  NEW  Intertype  Money- Saver! 

Quadding  with  the  Intertype  Autospacer  can  now  be  done  at  the  depth  of 
photoengravings.  Cuts  can  be  mounted  directly  upon  the  slugs,  close  to  the 
edge  of  the  type  and  at  any  angle.  No  sawing  is  necessary,  no  base  material 
needed.  This  new  method  eliminates  bothersome  hand  operations. 

Other  profitable  features  of  Intertype  LOW- SLUG  Quadding  include: 

(1)  Quadding  of  slugs  as  low  as  the  depth  of  printers’  leads  and  quads. 

(2)  Easy  handling  of  run-arounds,  either  right  or  left.  (3)  Accurate  auto¬ 
matic  indention  at  either  or  both  ends  of  line  without  the  use  of  quads. 
(4)  Use  of  low  blank  slugs  for  spacing  material. 

Investigate  Low-Slug  Quadding.  Don’t  miss  your  first  opportunity  to  get 
this  latest  Intertype  feature.  INTERTYPE,  360  Furman  Street,  Brooklyn. 


bothering 

with 

base 

material 


STEP  AHEAD  WITH  INTERTYPE 


•“•Obi  family 


ALCO-GRAVURE  IN  NEW  CHICAGO  HOME 


Modem  Plant,  Producing  Colorgravure  At  Newspaper  Press  Speed,  Ready  for  Capacity  Operatii 
— Elmbodies  Every  Possible  Safeguard  and  Efficiency  Idea 

WITH  the  completed  installation  gy  L.  BENSON  other  negative  » 

of  the  second  of  two  mammoth  ...  .  turn  is  painstakingly 

Goss  high-speed  presses,  Alco-Gravure,  e"’*'""'  f-**-  nmuarHc  n(  l^onn  air  rr>nHitinnf>H  nr<>r>ara»;nn  rr,r>mc  rhr  “ 

Inc.,  of  Chicago,  lias  written  “finis”  to  fully  grown, 
a  major  move  started  last  October  with 
the  acquisition  of  buildings  at  15th  ] 

Street  and  Western  Avenue.  I 

The  new  plant,  literally  a  production-  I 
line  factory  for  turning  out  immense  i 
quantities  of  ink-covered  paper,  makes  i 
possible  the  printing  of  colorgravure  at 
black-and-white  newspaper  production 
speeds. 

Although  this  division  of  Alco-Grav¬ 
ure,  which  has  plants  at  New  York, 

Baltimore,  Atlanta  and  Kansas  Gty,  as 
well  as  Chicago,  has  been  operating 
from  the  new  plant  since  the  first  part 
of  July,  the  announcement  of  having  a 
roto  plant  capable  of  turning  out  com¬ 
pletely  printed  and  folded  color-gravure 
jobs  at  spe^  of  more  than  40,000  an 
hour  capacity  was  withheld  until  the 
final  nut  was  threaded  on  the  second 
big  Goss  press  to  be  installed. 

Of  the  21  newspapers  carrying  the 
colorgravure  This  Week  magazine  sec¬ 
tions,  12  receive  their  sections  from  the 
Chicago  plant,  making  a  total  of  about 
three  million  copies  weekly  that  Alco 
of  Chicago  turns  out. 

In  addition  to  This  Week,  Alco  of 
Chicago  supplies  the  printing  for  the 
rotogravure  Sunday  supplements  of 
eight  newspapers — the  Pittsburgh  Press, 

St.  Louis  Globe-Democrat,  Indianapolis 
Star,  Milwaukee  Journal,  Des  Moines 
Register-Tribune,  Minneapolis  Journal, 

Cincinnati  Enquirer  and  Chicago  Daily 
News — which  totals  up  to  a  combined 
circulation  of  about  2,000,000  weekly. 

Add  to  this  several  regular  smaller 
runs  of  over  100,000  weekly  and 
monthly,  and  it  takes  little  imagination 
to  realize  that  a  good  many  cylinders 
on  a  good  many  big  presses  must  be 
kept  whirling  at  a  rate  not  associated 
with  slow-motion.  Reducing  it  to  a 
weekly  page  basis  (most  of  the  sup¬ 
plements  are  eight-page)  this  modern 
new  plant  is  ^led  upon  to  deliver 
somethng  like  eight  million  six  hun¬ 
dred  thousand  gravure  printed  newspa¬ 
per  supplement  pages  each  week. 

It  wasn’t  so  many  years  ago  that 
rotogravure  was  considered  essentially 
a  newspaper  supplement  printing  me¬ 
dium,  but  with  the  awakening  of  ad¬ 
vertisers  to  the  possibilities  of  gravure 
reproduction  in  both  reader  appeal  and 
low  cost  on  long  runs,  the  commercial 
end  of  the  gravure  printing  business 
began  to  evoke  problems  in  plant  facili¬ 
ties.  It  was  such  a  problem  that  con¬ 
fronted  Alco  of  Chicago  toward  the  end 
of  1934.  Additional  newspaper  supple¬ 
ments  were  being  printed.  Commercial 
business  had  increased  in  a  particularly 
marked  degree.  Then  along  came  This 
Week,  demanding  color  roto  production 
at  a  cost  considered  plausible  previously 
only  in  metro^litan  newspaper  plants, 
and  then  only  in  black  and  white. 

The  existing  plant  at  22d  and  Grove 
streets  was  not  adequate;  especially  in 
view  of  probable  future  exactions  in 
gravure  reproduction  and  quantity  re- 
quiremnts.  Consequently  already 
standing  buildings  at  ISth  street  and 
Western  avenue,  Chicago— one  t\yo- 
story  structure,  and  a  connecting  one- 
story,  high-roof  wing — were  acquired 
and  rebuildings  operations,  designed  to 
produce  a  large  and  modern  plant  ex¬ 
clusively  for  production  of  gravure  on 
a  sc^e  never  before  attempted,  started. 

Additions  for  machine  shop,  power 
building  and  storage  rooms  were  built. 

A  spur  of  the  Chicago  Junction  rail¬ 
way  virtually  extended  into  the  back 
door  of  the  newly  acquired  property — 
and  this  was  an  important  consideration, 
for  Alco  of  Chicago  uses  on  the  average 
of  16  carloads  of  paper  weekly  (each 
carload  consisting  of  a  minimum  of 
40,000  pounds  of  paper).  A  63-inch 
roll  of  paper  for  one  of  the  new  Gioss 
high-sp^  presses,  for  instance— an 


on  carbon  tissue  which 

_ _  _ ICtoLMJJrwI.,  t 

embryo  of  paper  for  upwards  of  16,000  air  conditioned  preparation  rooms,  tlic  the  copper  cylinder  '\from'*w'hi^” 
16-page  tabloid  gravure  lower  (with  the  exception  of  the  east  actual  printing  impression  is  mad^ 

sections — weighs  a  ton.  A  roll  of  end  office  space)  with  the  standard-  '  . 

paper  over  five  feet  long  and  hefting  a  press  room  and  ink  storage  house.  One 

ton  is  no  one-man  handling  job,  and  the  of  the  paper  storage  houses  abuts  the  telling  influence  on  these 

handling  of  several  thousand  tons  of  west  end  of  this  press  room.  From  processes.  F  " 

unwieldy  rolls  each  week  demands  both  the  east  end  of  the  standard-press  room  chemicals  all  are 
ingenious 


the  copy  etched-in  with  iron  chlorid? 
Temperature  and  humidity  have  a 

Preparatioo 
Films,  tissues,  emulsiooiand 

-  all  are  effected  by  t^ 

mechanical  facilities  for  extends  the  tall  one-story  wing  which  temperature  and  humidity  chanw  a 

t  a  potttivt  ' 
any  of  the 

versely  affect  the  finished  job.^  Periw 
register  of  the  finished  product  in  color 
printing  depends  as  much  upon  can 
in  preparation  as  it  does  on  the  can 
in  the  press  run.  Too,  the  specific 
gravity  of  the  etching  chemical,  iron 
chloride,  is  greatly  affected  by  rhang^, 
in  temperature. 

Because  of  these  very  important  con¬ 
siderations,  and  because  of  the  human 
element — the  efficiency  of  workeri  in 
the  exacting  preparation  work— all 
preparation  departments  are  completely 
air  conditioned. 

2.  Specially  designed  indirect  lighting 
of  the  “daylight”  type,  for  properly 
judging  work,  and  particularly  for 
color  proofs,  is  found  over  all  woik 
tables. 

3.  Incandescent  lamps  instead  of  arc 
lights  are  used  for  all  work  in  the  pho¬ 
tographic  departments. 

4.  All  lamps  over  tables,  retouching 
stands,  etc.,  measure  the  same  foot- 
candle  intensity.  (Retouching,  the  im¬ 
portant  detail  in  fine  color  work,  is  a 
human  hqnd  operation  and  depends  en¬ 
tirely  upon  the  skill  of  the  artist— 
hence  the  attention  to  correct  illumina¬ 
tion,  which  is  one  of  the  few  physical 
aids  which  can  be  given.)  Likewise 
the  judging  lights  in  the  dark  rooms, 
are  all  of  uniform  intensity  and  identi¬ 
cal  to  the  lights  in  the  retouching  aoil 
inspection  departments.  Upon  uni-: 
formity  and  balance  in  gravure  prepara¬ 
tion  depends  the  quality  of  the  ultimate 
printing  result. 

5.  Because  of  the  necessity  for  almys 

maintaining  the  correct  air  conditiom. 
to  the  rather  high  voltage  arc  lamps 
in  the  etching  departments  have  been 
attached  unique  covers  which  dissipate 
the  heat,  drawing  it  out  through  root 
ventilators.  _  . 

6.  The  etching  department  is  dividec 
two  ways.  There  are,  on  one  ham 
three  carbon  printing  rooms,  one  sen¬ 
sitizing  room,  a  drying  room  and  > 


contraction  or  expansion  of 
or  negative  film  between  r 
preparation  processes  is  likely  to  aT 
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HIRS.  GOUDY  IS  DEAD; 
A  FOREMOST  PRINTER 


Wife  of  Noted  Deiigner  Had  Won 

R  cotnition  At  Aide  to  Her  ' - '  proved-up  for  the  client  without  stop-  a*  Revamped  Home  1«  Opened  to 

*  .  , _ III  c:_._  Stricken  departments,  is  the  specially  designed  ping  operation  of  any  of  the  regular  Public  Thi*  Week — Remodel- 

Hutban  •  between  the  retouching  de-  production  machinery.  Quarter  Million 

In  l)artment  and  the  eight  dark  rooms,  All  presses,  with  the  exception  ot  - 

<»  U  .1  \t  Cnrink-c  r.oi.Hv  ‘"o  particular  purposes.  It  the  two  high-peed  giants,  are  equipped  ^iditor’s  note:  A  detailed  story, 

the  (  - eliminates  the  necessity  of  light-tight  with  steam  dryxrs  for  evporatmg  a  complete  with  pictures,  on  the  moder- 

ot  h^r  opened  unexpectedly  nptha  thinner  m  the  regular  gravure  Atlanta  Georgian- American  plant 

designer,  died  Oct.  at  her  home  near  jurjng  hin,  printing,  might  spoil  a  care-  ink;  and  all,  also,  are  equipped  with  be  carried  in  the  Equipment  Re- 

a  •  u:  fully  and  expensively  made  reproduc-  commercial  folders  for  tupmg  out  up  ^iditor  &  Publisher  for  Noi’. 

Mrs.  Lioudy,  who  the  necessity  to  96-page  books  ready  for  stitching,  9  ^ 

wnv f  r  n  tn  continually  Opening  and  closing  doors  trimming  and  binding.  Two  folders  Thousands  of  visitors  accepted  the  in- 
•in  il1n<>«<i  with  hand.  With  the  dark  aisle,  work-  for  newspaj^rs  complete  Alco  s  compre-  yitation  this  week  of  the  Atlanta 
whiVh  -she  wn<i  enter  and  leave  the  dark  rooms  hensive  facilities  for  thoroughness  on  Georgian- American  to  view  the  com- 

strirL-on  in  HranH  without  danger  of  jeopardizing  thepho-  the  nmshed  end.  ....  pletely  modernized  home  of  the  Atlanta 

('pntral  «;fatinn  tographers’  work.  and  with  their  hands  Steam  pressure  for  air  conditioning,  pjem-st  paper.  Formal  dedication  of  the 
Mpw  Vnrk  in  n<>’  **'ee  to  liandle  and  carry  plates,  films  drying  on  some  type  of  presses,  and  remodeled  plant  followed  completion  of 

rorntw.;  loVt  cT,;  anti  materials.  heating  the  building  is  delivered  from  between  $250,000  and  $300,000  work  in 

tn  a  rlrp  10-  I"  addition  to  the  dark  aisle,  there  a  separate  building— three  low-pressure  departments,  including  the  installa- 
hral  hfmrtrrhaiTP.'  are  Speaking  tubes  from  the  retouching  toilers  operat^  by  oil  burners  supplied  jiQu  of  Duplex  press  units  which 
When  she  was  department  to  all  dark  rooms — saving  from  two  12,000-gallon  stora^  tanks,  ^gre  bought  from  the  New  York  World 

strirken  Mrs  countless  steps  and  work  interruptions.  In  this  room,  burning  oil,  the  color  ^ud  fitted  with  new  bearings  to  make 

eVdv  had  iusi  11-  All  photography  in  the  well-  scheme  on  the  piping  is  the  same  here  possible  a  42,000  running  speed  in  At- 

nges  „  i-omnleted  settin<r  equipped  gallery  is  completely  automatic  as  it  is  in  the  main  buildings  and  for  lanta.  These  are  late  style  presses. 

Mu.  Fiebmic  Gouoy  ^  spggjai  edition  — “shots”  are  timed  and  operated  auto-  a  toiler  room  is  clean  and  airy  as  one  s  Much  other  new  machinery  has  been 
ri  Marv  Godwin  Shellev’s  “Franken-  matically  to  the  split  second.  Life  of  hvmg  quarters.  installed  and  all  the  various  depart- 

““  rtein”  bv  hand  in  Goethe  a  tvoe  face  photo  lamps  is  lengthened,  and  the  lia-  Three  social  storage  tanks  for  ink  ments  have  been  renovated  and  re- 

‘  “  desizned  for  the  edition  bv  Mr^  Goudv  of  guesswork  and  inaccuracies  of  solvents,  which  come  direct  to  the  plant  vamped  in  this  thorough  modernization 

This  work  consumed  seveiT  months  dur-  the  human  element  is  lessened.  Eight  m  tank<ar  lots,  have  b^n  built  out-  program.  Hardly  anything  has  been 

ine  which  Mrs  Goudy  handled  more  cameras  are  in  use,  all  protected  from  side  and  to  the  rear  of  the  pressrooms,  left  untouched  m  remodeling  and  re- 

to  a  ton  of  type  founded  in  the  Vil-  building  vibration.  and  the  solvwts  automafically  supplied  painting  the  entire  plant  The  program 

^  lage  Press  the  workshop  on  the  Goudv  12.  High-speed  drying  ovens  are  pro-  to  faucet  outlets,  inside  the  building,  im-  was  directed  by  the  general  plant  engi- 

estate  ^  vided  for  positive  and  negative  drying,  mediately  contiguous  to  all  presses,  neermg  office  of  Ilearst  Newspapers  in 

Mrs.  Goudy  was  known  as  America’s  assuring  speed  and  uniformity  at  the  Each  of  tto  tanks  is  of  12,000-gallon  New  York  City, 

work  greatest  woman  printer.  She  modestly  same  time.  ^  capacity.  The  ink  storage  room  is  re-  Hertort  Porter,  publisher,  extended  a 

disclaimed  this  honor,  however  declar-  13.  All  water  for  preparation  depart-  mforced  and  insulated  from  the  press  public  invitation  to  vistors  and  .set  aside 

'  “r  ing  that  she  only  basked  in  ’  the  re-  ments  is  filtered  and  softened,  and  auto-  rwins  to  guard  against  any  fire  or  ex-  three  days  this  week  as  special  visiting 

fleeted  glory  of  her  husband.  matically  supplied  to  work  outlets.  pliMion  hazard.  days. 

She  was  a  clerk  in  a  Chicago  office  ^  •  Because  of  the  maze  of  piping  neces-  William  Randolph  Hearst  dedicated 

45  years  ago  when  she  met  Mr.  Goudv  Prewe*  ana  Printing  sary  throughout  the  buildings — there  the  new  presses  in  an  expression  which 

!«<•  an  Indiana  youth,  who  even  then  as  a  The  two  high-speed  presses,  which  are  cold  water  pipes,  hot  water  pipes,  was  published  by  other  Hearst  papers 

e  im-  bookkeeper  had  a  notion  of  making  are  housed  in  a  room  with  a  40-foot  steam  pipes,  w^te  pipes,  compressed  in  addition  to  the  Georgian-American. 

.  beautiful  type.  She  was  then  Miss  ceiling  to  insure  adequate  light  and  air  air  pipes  and  piping  and  conduits  for  The  Hearst  message  said: 

Is  “•  Bertha  M.  Sprinks  of  Berwyn,  Ill  and  for  the  most  exacting  of  high-speed  a  myriad  of  electrical  outlets— each  “May  these  presses  perform  their 
rtist-  »as  married  to  Mr.  Goudy  on  June  2  gravure  printing,  are  each  capable  of  particular  piping  system  has  been  duty  m  the  production  of  a  newspaper 
mnra-  1897,  after  they  had  been  engaged  for  producing  at  maximum  50,000  16-page  tainted  a  different  color.  This  precau-  deaicated  to  truth,  to  justice  and  to 
lysxal  seven  year.s.  magazine  sections  an  hour.  The  "cruis-  tion  guards  against  any  hasty  work-  public  service. 

awise  When  Mr.  Goudy  first  conceived  the  ing  speed,”  that  is,  the  average  produc-  man  becoming  confused.  “May  they  help  to  spread  enlighten- 

rooms,  idea  of  designing  type  more  than  30  tion  speed,  is  about  40,000  per  hour.  Two  specially  built  arc  rectifiers,  the  ment  and  to  sustain  liberty  and  ever  to 

identi-  years  ago  it  was  Mrs.  Goudy  who  helped  The  high-speed  presses  use  a  lacquer-  only  ones  of  their  kind  in  America,  have  increase  knowledge  of  American  insti- 

ig  and  I  him  set  up  shop,  a  hand  press  at  their  base  ink  because  of  its  rapid  drying  been  installed  to  convert  the  alternating  tutions  and  reverence  for  the  fundamen- 
I  imi-i  home  in  Park  Ridge,  111.,  a’  Chicago  qualities  (if  you  were  to  let  fall  a  drop  current  to  the  direct  current  demanded,  tal  principles  of  individual  freedom,  uni- 
epari-  suburb.  They  named  the  shop  the  Vil-  of  it  from  your  hand  to  the  floor,  the  and  the  4,000-volt  input  reduced  by  versal  opportunity  and  exact  equality 
ItimateL  lage  Press,  and  Mrs.  Goudy  set  the  type  ink  would  be  perfectly  dry  by  the  time  transformers  to  the  necessary  divers  before  the  law  which  are  the  firm  and 
r  on  the  first  work,  “The  Essay  on  Print-  it  reached  the  floor— all  thinner  evapo-  voltages  required  in  a  modern  gravure  stable  bases  of  our  Republic, 
always  ing,"  by  William  Morris.  rating  in  the  few  inches  fall),  and  this  printing  plant.  With  an  eye  to  the  “May  they  do  their  part  in  the  effort 

iitiom.|  Since  those  early  days  Mrs.  Goudy  ink  is  fed  to  the  rapidly  rotating  cylin-  future,  when  the  electrical  wiring  was  of  the  press  and  people  to  maintain  the 

lamps  I  set  the  type  for  more  than  29  volumes,  ders  from  air-tight  fountains  which  are  being  installed  in  the  new  plant,  Mr.  letter  and  spirit  of  our  Constitution  and 
e  beet  I  ill  by  hand  and  all  for  de  luxe  editions,  patented  by  Speed-Dry  Corporation.  Schwab  provided  that  there  be  poten-  to  protect  the  rights  of  the  States,  and 
issipate  She  patiently  composed  and  hand-set  The  ink  is  pumped  automatically  to  the  t'aHy  available  electrical  facilities,  pos-  the  liberties  of  every  citizen. 

[h  root  the  type  her  husband  designed  for  one  fountains  separated  many  different  sible  of  adaptation  on  short  notice,  for  ‘May  they  alertly  perform  the  obli- 
of  the  50  Books  of  the  Year  in  1930.  ways  inside  the  large  fountain  to  in-  several  times  the  present  require-  gation  of  every  patriotic  and  public 

dividec _ _  distribution  of  ink,  and  con-  ments — and  this  sort  of  provision,  you  spirited  journal  to  defend  the  Nation 

e  hand  ELECTS  EXECUTIVF  rnMMiTTFw  stantly  agitated  to  insure  always  the  will  find  on  a  visit  to  the  plant,  is  no  not  only  from  the  invasion  of  an  enemv 

ne  sen-  v-wiivt  yuiWMll  ifcE  proper  consistency.  Because  the  new  stranger  to  practically  every  phase  of  m  arms  but  from  the  insidious  attack 

a  1  .  '-•raphic  Arts  Division  of  the  gravure  ink  and  its  very  volatile  sol-  the  equipment  in  this  plant  for  the  pro-  of  all  subversive  forces  and  influences 
ler,  tht  I  American  Swiety  of  Mechanical  Engi-  ypnt  are  hiehlv  inflammable  the  room  Auction  of  roto  printed  reading  matter,  threatening  the  welfare  of  our  people 

cylinde  '^s  recently  held  a  meeting  for  the  Kin^thefe  80-TootTng  pressL  wn-  So  that  a  busy  executive  may  con-  and  the  integrity  of  our  free  system  of 

troion  ot  officers  for  the  fiscal  year  *ains  an  elaborate  feed  and  exhaust  serve  time  and  steps,  and  know  at  every  government. 

te' wh?^h  Edward  Pierce  System  which  automatically  spirits  moment  the  progress  a  job  is  making  “May  they  ever  print  a  newspaper 

Plata,  i^se,  who  i^s  ^n  secretary  is  the  the  fumes  from  the  rapid  drying  m  the  high-speed  pressroom,  electric  which  wll  reflect  the  will  of  the  people 

ich  g"'  w  He  succeeds  Edward  ^s  the  paper  literally  hurls  over  one  recording  tachometers  have  been  in-  and  which  will  compel  public  servants 

isists  of  I  chairman  of  the  board  of  the  cylinder  and  under  another.  stalled  in  the  main  office,  connected  conscientiously  to  carry  out  the  popular 

iccessiv?  ,E.  Tension  deyices,  fully  automatic,  con-  dir^tly  to  the  two  Goss  presses.  Graph-  will. 

Vi,  Magazines,  trol  the  web  of  paper  as  it  rushes  ically.  at  a  glance,  it  is  shown  when  And  may  the  pai^rs  these  presses 

Svi  of  the  through  the  press.  Preyiously  this  pa-  and  where  a  job  starts  and  stops  its  Prmt  ever  deserve  the  unti^melled 

.alay«  S^SlwarriTn^  Per  been  “scrubbed”  cl«n  as  it  P^ss  run,  the  speed  by  which  it  is  freedom  m  the  publication  of  truthful 

leaves  the  reel,  being  brushed  and  sue-  being  gorged  out  of  the  presses.  _  _  news  and  hones^ 


ALCO-GRAVURE  IN  NEW 
CHICAGO  HOME 

{Continued  from  page  II) 


and  four-color  commercial  work,  and  ATLANTA  GEORGIAN  IN 
presses  for  monotone  newspaper  Sun-  DI  AWT* 

day  supplements.  In  addition  there  is  »  LAIN  1 

one  press  devoted  exclusively  to  prov-  ^ 

ing-so  that  any  printing  job  may  be  W.  R.  Hearst  Dedicates  New  Presses 


as  Revamped  Home  Is  Opened  to 
Public  This  Week — Remodel¬ 
ing  Cost  Quarter  Million 


{Editor’s  note:  A  detailed  story. 


and  Ronald  G.  Macdonald,  each 
g  a  five-year  term. 


has  new  equipment 


anothe  RonaW  G.  Macdonald,  each  Ousted.  A  neutralizing  bar  elimi-  Alco  of  Chicago  now  employs  on  the  stitution  confers  and  which  the  fathers 

=  five-year  term.  ^jj  electricity.  In  case  of  average  of  250  people.  In  the  new  lo-  their  wisdom  and  m  their  inspiring 

!  plater- - - a  paper  break,  eagle-eye  detectors  nation  every  thought  has  been  given  to  ^d  confidence  bestowed  upon  a 

Muscir  HAS  NEW  EQUIPMENT  bring  these  large  presses  to  a  sudden  comfortable  working  conditions— from  toUitul  public  press 

that  tH  Recent  installations  in  the  Pontioe  stop ;  and  impression  cylinders  are  auto-  bghting  and  conveniently  arranged  —William  Randolph  Hearst. 

as  cto  (Mich.)  Daily  Press  stereotvne  deoart-  matically  lifted  as  the  presses  come  to  equipment  and  furniture  to  saltation.  _______ 

fHiol— di*  Eent  include  a  Directomat  unit  a  Ponv  ^  Automatic  pressure  regulators  Locker  and  washrooms,  for  instance,  ENGRAVERS  RE-ELECT  OFFICERS 

me  prit  Aatoplate  unit  and  a  Goss  Shavpr  and  indicators  control  the  impression  in  equipped  with  shtwers.  Window  All  officers  and  executive  committee 
ng  flaud  Andress  is  superintendent.  time.  glass,  especially  m  office,  sheet  and  members  of  the  American  Photo-^- 

elecF _  Foolproof  as  possible  are  these  two  pcess  rooms,  is  plentiful,  assuring  maxi-  gravers  Association  were  re-elected  at 

lin  thiti  high-speed  printers ;  a  host  of  con-  mum  of  daylight.  All  artificial  lighting  the  closing  session  of  the  annual  con- 

e  plati':  INSTALLS  NEW  PRESS  nected  and  interconnected  safety  de-  f  previously  mentioned  is  vention  in  Hotel  Statler,  Detroit,  OcL 

.  The  McAlester  (Okla )  Democrat  has  vices,  electrical  and  mechanical,  guard-  .designed  to  12.  Officers  who  are  to  continue  are 

all  preinstalled  a  new  Duplex  nress  Miss  m?  fiolb  operators  and  machinery  Provide  brilliant  illumination  without  as  follows:  Peter  Schotanus,  of  De- 

storaj^ma  Bruba  formerly  a  feature  writer  against  harm.  visk  to  the  eyes.  troit,  president;  Albert  Hoffman,  of 

in  prepisi  the  i’/irfre/Jort  (Lai  TtWj  is  edi-  The  doctor  blade,  which  scrapes  clean  ^ „  San  Francisco,  first  vice-president: 

raste  of  the  Democrat.  of  ink  the  unetched  part  of  the  cylin-  YEARS  WITH  DAILY  L^uis  Wildfirst,  of  New  York,  second 

material -  der,  must  be  micromically  true.  For  A.  H.  Howard,  mechanical  superin-  vice-president;  O.  S.  Kwett,  of  Canton, 


'^le^  Andress  is  superintendent, 

thidt 

;  platis  INSTALLS  NEW  PRESS 


.u  oi  a.  icaiure  writer 

the  Shreveport  (La.)  Times  is  edi- 
f  of  the  Democrat. 


against  harm.  visk  to  the  eyes.  troit,  president;  Albert  Hoffman,  of 

The  doctor  blade,  which  scrapes  clean  vpadc  u/itu  nAn  v  Erancisco,  first  vice-president: 

of  ink  the  unetched  part  of  the  cylin-  YEARS  WITH  DAILY  Louis  Wildfirst,  of  New  York,  second 

der,  must  be  micromically  true.  For  A.  H.  Howard,  mechanical  superin-  vice-president;  O.  S.  Kwett,  of  Canton, 
sharpening,  a  mechanical  cleaner  and  tendent  of  the  Hornell  (N.  Y.)  Eve-  O.,  secretary-treasurer,  and  Louis  Sla- 


HAVE  duplex  PRFqqFi:  sharpening,  a  mechamcal  cleaner  and  tendent  ot  the  ttornell  (N.  Y.)  tve-  u.,  secretary-treasurer,  and  Louis  sia- 

■jn  „  rKEoata  sharpener  is  used.  ning  Tribune,  is  beginning  the  64th  con-  ter,  of  Chicago,  commissioner.  Execu- 

(Fla.)  Slur  has  announced  Besides  the  two  big  ones  (duplicates  secutive  year  of  his  service  to  that  tive  committee  members  re-elected  were 
I  Jtujn  of  a  Duplex  flatbed  per-  of  which  are  now  being  installed  in  the  newspaper  this  month.  He  continues  E.  W.  Held,  of  St.  Louis;  J.  J.  Stinson, 

Holland  (Mich.)  Alco  New  York  plant)  this  gravure  an  active  member  of  the  composing  of  Philadelphia:  Henry  W.  Grady,  of 

has  installed  a  16-page  Duplex  factory  holds  six  other  presses — presses  room  staff  taking  personal  charge  of  Atlanta,  Ga. ;  R.  W.  Birchard,  of  (Tleve- 

[  for  all  types  of  monotone,  two-color  make-up  and  other  matters.  land,  and  Henry  W.  Mowicae,  Cihicago. 
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COLORFUL  CEREMONY  AS  WON  OPENS 
NEW  $600,000  STUDIO 

Chicago  Tribune’s  StaticMi  Incorporates  All  Latest  Devices  in  Home 
for  Radio  Activities — Important  Historical  Blocks  Imbedded 
in  Walls  of  Unique  Structure 

Having  outgrown  facilities  in  the  Acoustically,  the  studios  are  i)erlect. 
Drake  Hotel.  WGN.  Chicaao  Tri-  Evervthinir  is  soundnroof.  Kverv  dotir 


Having  outgrown  facilities  in  the 
Drake  Hotel,  WGN,  Chicago  Tri¬ 
bune  radio  station  has  moved  into  its 
new  $600,000  radio  Studio  Building  ad¬ 
joining  Tribune  Tower  on  Michigan 


By  a  system  of  dialed  electrical  boxes. 
Tribune  staff  members  and  clients  can 
dial  from  offices  in  the  Tower  into 
the  main  control  room  of  the  station 
and  hear  any  one  of  eight  programs 
of  WGN  or  other  stations. 

W.  E.  Macfarlane,  Tribune  business 
manager,  is  general  manager  of  W^GN, 
which  is  a  meml)er  of  the  Mutual 
Broadcasting  System.  The  Tribune  sta- 


Everything  is  soundproof.  Every  door  tion  also  builds  programs  for  the  Na- 


is  felted  and  air  controlle<l.  The  latest 
sound  insulation  devices,  such  as  tran- 
site,  a  composition  of  asbestos  and  ce- 


JANESVILLE  GAZETit 
GETS  GOSS  UNITUBE 

First  Middlewest  Paper  Gets  TVs 
Type  of  Equipment — Will  I, 
Geared  at  25,000  Papers 
Per  Hour 

Installation  of  the  new  Goss  24-pa» 
Unitube  type  press  in  the  plantS 


tional  Broadcasting  Company,  the  Co-  Jancsi'ille  (,\Vis.)  Daily  Gazette  nurk» 
lumhia  Broadcasting  System,  the  Yan-  the  first  press  of  this  ty|)e  to  be  pu. 
kee  Network  and  the  Canadian  Radio  chased  by  a  newsiaper  in  the  iruddlt 
Commission  Network.  The  executive  west. 

personnel  of  the  Tribune  station  con-  The  press  is  the  latest  design  Gm 
sists  of  the  following:  High  Si)eed  Unitube  type  press,  24^^ 

Quin  Ryan,  broadcast  manager;  Ed.  capacity,  consisting  of  three  etgbt.|^ 
Wood.  Jr.,  commercial  sales  manager;  units,  one  high-speed  reverse  deliwt 


Boulevard.  The  building  represents  ment,  and  rockoustile,  composed  of  cork, 
the  latest  in  radio  broadcasting  facili-  mica  and  cement,  are  used  for  the  walls 


ties  and  its  main  attraction  is  the  “jewel  of  the  various  studios, 
box”  studio  auditorium  seating  588  jier-  From  the  master  control  room  on  the 
sons.  second  floor,  WGN  has  wires  running 

The  Gothic  structure  of  Bedford  stone  to  the  Chicago  Board  of  Trade,  the 
was  recently  finished  after  276  days  of  Drake  Hotel,  Blackstone  Hotel,  the 
intensive  work  by  550  engineers,  artists  -dragon  and  Trianon  ballrooms,  the 


to  the  Chicago  Board  of  Trade,  the  Carl  J.  Meyers,  chief  engineer;  Frank 
Drake  Hotel,  Blackstone  Hotel,  the  Schreiber,  promotion  manager;  Ed. 


and  artisans.  It  was  opened  to  the 


The  press  is  the  latest  design  G«i 
High  Si)eed  Unitube  type  press,  24^ 
capacity,  consisting  of  three  etgltt.|^ 
units,  one  high-speed  reverse  deliwt 
folder,  one  color  deck  and  with  ji^ 
roll  frames  located  at  each  end  of  Ig 
press  capable  of  holding  two  464^ 


public  for  a  preview  inspection  Sept,  ^re  known  as  “remote  control  jxiints.’' 

22  to  25,  inclusive,  and  formally  dedi-  _ 

cated  on  Oct.  1  and  2  with  two  special 
radio  programs,  at  which  workers  who 
built  the  building  were  honored  guests. 

The  studio  auditorium  derives  its 
“jewel  box”  appellation  because  of  the 
colorful  modernistic  design  and  becatise 
of  the  lights  which  “play”  with  the  mu¬ 
sic  in  a  combination  of  sound  and  color. 

The  auditorium’s  ceiling  is  silver  in 
color.  The  walls  are  powder  blue,  with 
bands  of  lights  running  across  them  for 
decoration  and  light. 

While  it  appears  to  the  audience  as 
though  the  broadcasters  are  i)erforming 
directly  to  them,  actually,  they  are  send¬ 
ing  their  tones  into  microi^tones  and 
the  music  heard  comes  down  over  the 
heads  of  the  audience  from  coiKealed 
speakers. 

In  addition  to  the  main  studio,  or 
“public  observation  room,”  there  are 
two  more  studios  that  are  open  to  the 
public  when  it  wishes  to  enjoy  special 
radio  brt.adcasts  and  three  studios  which 
do  not  have  space  for  the  public.  One 
of  them  seats  22  persons,  the  other  18. 

There  are  also  private  clients’  audition 
rooms  to  permit  sponsors  of  WGN  ra¬ 
dio  programs  to  see  and  hear  their 
shows  broadcast  in  private.  Studio  I  in  the  new  WGN  home.  1 

Erected  over  the  Tribune’s  pressroom,  built  with  a  large  platform  to  accome 

with  steel  columns  strong  enough  to  ikkstai  i  ^ 

hold  a  24-story  building,  WGN  studio  LINOTYPES  INSTALLEl 

building’s  Gothic  architecture  is  in  har-  Linotypes  recently  have  Iteen  mstalle 
mony  with  the  Tower.  The  studios  are  ',’7  ^ Lainanda  Por 


.\ragon  and  Trianon  ballrttoms,  the  Barry,  program  talent  manager;  Henry  press  capable  ot  holding  two  464irii 
Palmer  House  and  other  points  which  Welter  and  Harold  Stokes,  musical  di-  diameter  rolls  for  each  web  of  pap^r, 
are  known  as  “remote  control  ixiints.”  rectors.  'The  press  is  capable  and  designed  W 


Studio  I  in  the  new  WGN  home.  This  is  the  main  broadcasting  auditorium, 
built  with  a  large  platform  to  accomodate  big  groups.  The  room  will  seat  600. 

RECENT  LINOTYPES  INSTALLED  INSTALL  ELROD  MACHINES 


ectors.  The  press  is  capable  and  designed  W 

oiterating  at  a  maximum  speed  of  40|i 
complete  papers  jter  hour,  althot^ng), 
the  present  needs  of  the  Gazette  it  b 
geared  for  an  average  output  of  25D00 
IMipers  per  hour. 

The  press  employs  the  new  and  ex¬ 
clusive  Goss  patented  Tension  Lock 
Stereotype  Plate.  By  means  of  tb 
Interned  lockup  feature,  the  plates  are 
locked  on  the  plate  cylinders  in  twitbm 
around  the  cylinder  and  in  this  way  ill 
danger  of  the  plates  lifting  or  creepbg 
is  eliminated  and  with  the  introduetko 
of  the  tension  plate  lockup,  the  plate 
cease  to  be  the  limiting  factor  in  the 
speed  at  which  quality  printing  can  be 
produced  on  a  tubular  type  press. 

The  plate  and  impression  cylinders, 
as  well  as  intermediate  gears,  are  all 
mounted  in  preloaded  tapered  Timken 
roller  bearings.  This  type  of  beariig 
when  preloaded  eliminates  all  play  in 
the  cylinders,  thereby  preventing  sta^ 
marks  in  the  printing.  In  addition  dm 
type  of  bearing  provides  smooth  run¬ 
ning  unobtainable  on  many  other  types 
of  roller  Isearings  and  makes  it  possible 
to  take  up  any  wear  by  means  of  shins 
provided  for  that  purpose. 

The  eight-page  unit  is  really  two  4- 
page  units  combined  and  it  is  possible 
is  the  main  broadcasting  auditorium,  without  the  necessity  of  re%ersing 
e  big  groups.  The  room  will  seat  600.  cylinders  and  without  any  color  attach- 

- -  -  ■  ■  ment  to  print  one  color  and  black  on 

INSTALL  ELROD  MACHINES  sides  of  a  four-page  web-and  ii 

_ _  »  i.  r  color  arrangements  are  included  or  the 

Included  among  recent  purchasers  of  li^aers  reversed,  it  is  possible  to  ol. 
hlnxl  machines  from  the  Ludlow  Typo- 


hold  a  24-story  building,  WGN  studio  RECENT  LINOTYPES  INSTALLED  INSTALL  ELROD  MACHINES 

building’s  Gothic  architecture  is  in  har-  Linotypes  recently  have  lieen  installea  Included  among  recent  purchasers  of 
mony  with  the  Tower.  The  studios  are  ',’7  Lainanda  Pork  H;ir(xl  machines  from  the  Ludlow  Typo- 

products  of  a  $5,000  prize  contest.  The  c/cm/a;  ly  ilmingt on  (Del.)  a  iji's-  graphical  Company,  Chicago,  are  the 
first  prize  design  was  used  for  the  main  (Two-m-One  Model  14) ;  //oh-  following  newspaiiers:  Camden  (Ark.) 

audience  studio  and  those  of  other  lead-  ohdu  Star-Builetm ;  B'ear  Lake  Coiuity  L'tVning  .Vetew;  H'innif'eg  (Man.)  F’-ee 
ing  contenders  of  widely  different  styles  ^'ontpelier  (la.)  •.Boston  Her-  Press;  Xetv  York  Morning  Telegraph; 

for  the  other  studios.  There  are  also  Orange  (N.  J.)  Daily  Courier;  Heti- 

a  control  room,  artists’  rooms,  librarv  (^Lch.)  H'/r«OHfc;  derson  (Ky.)  Gleaner  &  Journal; 

-...I  -1; - . -  .  : - mg  Company,  St.  Paul;  Dady  Capital  Chillicothc  (O.)  .S'ciolo  Gazette;  Xal- 


and  clients’  rooms,  all  done  in  modern-  ..  t  n  v-i-  •  -  . -  - 

istic  style  .\cu>s.  Jefferson  City  (Mo.)  (Two-in-  ^hez  (Miss.)  Democrat; 

.  One  Model  14)  ;  N7. /.oHi.t  lEi/-  (Pa.)  //cru/d •  and  Huntneto 

Emb^d^  in  the  limestone  exterior  Uamstown  (N.  j.)  Plain  Dealer;  Corn-  ing  Co  Huntington  W  \’a 
of  the  building  are  stones  and  a  bronze  (x.  Y.)  Leader;  Medina  (N.  Y.)  ^  "  g  ,  ■  ■ 

plate  from  other  famous  structures  dat-  Tribune;  .Worth  Tonazvanda  (N.  Y.)  minf  mopp  intfpt 


ehez  (Miss.)  Democrat;  Titusi’illc 
(Pa.)  Herald;  and  Huntngton  Publish- 


plate  from  other  famous  structures  dat-  Tribune;  .\h>rth  Tonazoanda  (N.  w\) 
mg  back  5,^  years  in  history.  These  Evening  Xeivs;  Rochester  (N.  Y.) 
rtones  are  in  keeping  with  Col  Robert  Times-Union ;  Arkron  (O.)  Beacon- 


NINE  MORE  INTERTYPES 

The  Pittsburgh  Siun-Tclegraph, 


tain  as  many  as  three  colors  and  bhek 
on  both  sides  of  the  web. 

The  press  is  equipped  with  the  Gob 
heavy  duty  reverse  delivery  foldo 
which  delivers  the  folded  edges  of  tbt 
paper  foremost. 

PATTERSON  MAKES  ADDRESS 

Walter  B.  Patterson,  director  oi 
agencies  with  the  Mergenthaler  Liao- 
type  Company,  was  the  main  spe^ 
at  a  dinner  meeting  of  the  Toro* 
Club  of  Printing  House  Craftsm^ 
Toronto  Sept.  25.  Speakii^  on  “Tk 


^ones  are  in  keeping  with  Col  Robert  Times-Union;  Arkron  (O.)  Beacon-  nttsburgli  .Sun- !  elcgraph,  a  Toronto  Sept.  25.  Speakii«  on  “TV 

R.  McCormicks  idea  of  bringing  ini-  Journal;  Defiance  (O.)  Crescent-  H^arst  newspajier,  has  installed  nine  p'reedom  of  the  C’s”  Mr.  Patter** 

portant  historical  matters  to  the  inti-  Xczvs;  Burns  (Gre.)  Free  Press;  "ew  Intertypes,  including  two  Model  G  stressed  among  other  things,  the  b 
mate  attention  of  people  today,  par-  .Sharpsburg  (Va.)  Herald;  Grant  Coun-  combination  text  -  display  -  mixer  ma-  portance  of  “contact,  conference,  con- 

ticularly  children.  This  manner  of  t\  Independent,  Lancaster,  (Wis.) ;  Model  P  mixer,  and  six  (idence  and  cooperation.” 


linking  the  past  with  the  present  was  .Madison  (Wis.)  Capital  Times  (Two- 


thret;-magazine  Intertypes. 


first  tried  in  the  walls  of  Tribune  Tower  in-One  Model  14)  ;  Stevens  Point  High  these  machines  are  equipped  with 


and  has  been  extended  to  the  new  WGN 
building. 


School,  Stevens  Point.  \Vis.;  Little  side  ma>pzine  units.  The  Sun-Tele- 


Arkansas  Democrat; 


In  the  new  structure  is  a  block  from  Defender  (three  Model  8s)  ;  Post  Print- 
the  Great  Pyramid  of  the  year  3700  Publshing  Company,  Denver; 

B.  C. ;  a  bronze  panel  from  the  “Holy  Tiberal  (Kan.)  Soutlmvst  Daily  Times; 
Door”  of  St.  Peter’s,  Rome;  a  stone  Baltimore  Daily  Record  (two  Model 
from  the  Roman  Colosseum,  A.  D  87,  ^s)  ;  Boston  Herald-Trazvler  (one  .Ml- 


F.  W.  SHOBER  PROMOTED 

Frank  W.  Shober,  for  11  years  wki 
.\merican  Type  Founders  Sales  W 


f9T4"\n?oftheJra  ModT^^’" 

poration,  the  Ikst  two  as  manager  of  to 

^  ■  _  Cincinnati  branch,  has  been  appow 


Liberal  (Kan.)  Soutimvst  Daily  Times;  - -  manager  of  the  New  York  branch# 

Baltimore  Daily  Record  (two  Model  BUILDING  NEW  PLANT  the  company.  He  will  succeed  the  la* 

8s)  ;  Boston  Herald-Traivler  (one  .Ml-  'j'he  modern  colonial  type  home  of  the  (George  E.  Packard.  E.  P.  Dahllit^ 

Purpose  Lintoype)  :  Yrcrf/iam  (Mass.)  Hickory  (N.  C.)  Daily  Record  has  for  a  long  time  Mr.  Packard’sr# 
J  1  l.een  started  and  occupancy  is  scheduled  hand  man,  has  been  made  assist* 

Kuechenmeister,  Bemidji,  Minn.;  Nee-  near  the  hrst  of  the  year.  The  build-  manager.  _ _ 

ter  Brothers  Publishing  Company.  Cape  nreproot  brick  stone  and  steel  TIMES-PICAYUNE  ADDS  16 

Girardeau,  Mo.  (Two-in-One  Model  construction,  is  planned  as  an  accurately  PiVjw* 

14)  :  Rochester  Times-Union  (two  atmospheric  Southern  type  of  business  The  Neze  Orleans  Times-T>^ 
Model  28s)— one  a  42  pica  machine)  ;  huilding,  and  will  be  one  of  the  largest 

Syracuse  (N  Y)  Post-Standard  (Two-  and  most  attractive  structures  in  the  Ih  more  Intertypes  15  mr  mag*^ 
.i^ruiusi  1  .J  rosi  Jiunaaru  iwu  j  two-maffazilie  mixer.  l 


from  .he  Taintokay.  Tower  of  the  S, !.Sst™liX”plaS  af»,%“»a,eTy 
HSrfrL'pTslSS^^^^^^^^  'K  ..n.»rl.eric  so, type  of  hus.oe,. 

historical  sites  Model  28s) — one  a  42  pica  machine)  ;  building,  and  will  be  one  of  the  largest 

,  ■  ,  .  ,  .  ,  S'vracHJc  (N  Y  f  Post-Standard  (Two-  and  most  attractive  structures  in  the 

Lrom  a  broadcasting  standpoint,  the  -  ^  w  :  ritv 

new  WGN  studios  are  the  latest  in  »)  :  Greenfield  (O.)  city.  _ 

every  detail.  Completely  furnished  with  Times;  Lchafwn  (Pa.)  Lnioii-  HAS  LARCFR  OIJARTFRS 

standard  RCA  equipment,  built  bv  spe-  '^"'i  Newsiwpers,  Inc.,  Lniontown,  Pa.  i-ai*ue.k  vgUAKitio 

dal  design  of  Carl  Meyers,  WGN  chief  (Two-in-One  Model  14)  ;  San  Benito  Offices  of  the  Los  -Angeles  branch  ot 

engineer,  the  station’s  studio  pickup  and  (Tex.)  CaiiU'ron  County  Xezes;  I'aki-  the  Intertype  Corp.,  have  been  moved 

control  facilities  are  entirely  new.  They  nia  (Wash.)  Republic-Herald  (Two-in-  from  the  third  to  the  11th  floor  of  the 

represent  one  of  the  largest  individual  One  Model  14)  ;  Virogua  (Wis.)  Uer-  Printing  Center  Bldg.,  1230  South 

orders  for  new  radio  equipment  in  re-  non  County  Broadcaster;  Ottazea  (Ont.)  Maple  avenue.  The  new  cpiarters  pro- 

cent  months  sold  bv  RC.\.  Journal  (Two-in-One  Model  14).  vide  more  space. 


in-One  Model  8)  :  Greenfield  (O.) 
Times;  Lebanon  (Pa.)  Wezvs',  Union- 
town  Newsiwpers,  Inc.,  Uniontown,  Pa. 
(Two-in-One  Model  14);  San  Benito 


HAS  LARGER  QUARTERS 

Offices  of  the  Los  -Angeles  branch  ot 


(Tex.)  Canu'ron  County  .Wezvs;  )'aki-  the  Intertype  Corp.,  have  been  moved 
ma  (Wash.)  Republic-Herald  (Two-in-  from  the  third  to  the  11th  floor  of  the 


and  one  two-niagazine  mixer.  * 
Times- Picayune  plant  now  uses  2. 
tertypes,  in  addition  to  single-type  * 
hand  display  equipment. 

SATURDAY  TABLOID  EDITTOH 


trom  the  third  to  the  11th  floor  of  the  Featuring  a  page  of  local  pictures  af 
Printing  Center  Bldg.,  1230  South  ^  Review  of  the  Week,  the 
Maple  avenue.  The  new  cpiarters  pro-  Y.)  Times  issued  its  Saturday  e*!*!** 
vide  more  space.  in  tabloid  size,  Oct.  19. 
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printing  equipment  group  names 

ADVERTISING  COMMITTEE 


PRESS  PURCHASE  IS 
CONFIDENCE  SIGN 


HICKORY  RECORD  BUILDING 

The  Hickory  (X.  C.)  Record  has  had 
plans  prepared  for  a  new  building  and 
bids  have  been  requested  from  contrac¬ 
tors.  The  building  has  been  planned  by 
Robert  L.  L'lcmmer,  Hickory  architect. 
I..  ti.  (iitford  is  general  manager  of  the 
Hickory  Record,  Inc.,  publishers. 


Manila  Publiiher  Spending  $250,000 

in  Remodeling — Getting  One  of 
Gos*’  Largest  Presses 

Installation  of  additional  rotogravure 
printing  eciuipinent  l)y  Alejandro  Roces, 
00  year-old  Manila  newspaper  publisher, 
was  recently  cited  by  Walter  Robb, 
i'liicano  Daily  Xfws  corresinnident,  as 
evidence  of  that  publisher’s  faith  in  the 
IMiilippines  commonwealth  and  the  fu¬ 
ture  indeiH-ndent  Philippines.  Mr.  Robb 
refers  to  this  investment  in  new  equip¬ 
ment  as  Roces’  answer  to  the  prevail¬ 
ing  pessimism  as  to  the  future  of  the 
Philippine  Islands. 

•Mr.  Roces  has  a  rotogravure  depart¬ 
ment  in  his  newspaper  plant  that  rivals 
many  .American  roto  printing  facilities, 
according  to  the  Daily  News  corres¬ 
pondent.  Housed  in  a_  three-story  con¬ 
crete  building  is  a  Goss  rotogravure 
press  with  a  capacity  of  10.000  64-page 
roto  supplements  an  hour.  Roces  is  now 
installing  a  new  German  press  with  36 
motors  said  to  be  the  largest  rotograv¬ 
ure  press  in  the  world.  Commenting 
upon  the  new  equipment  and  the  im¬ 
portance  of  news  pictures  for  Filipino 
readers,  the  Daily  News  correspondent 
states : 

“The  German  mechanic,  here  to  erect 
the  press,  tells  Senor  Roces  the  press 
is  one  of  the  largest  the  Goss  plant  has 
made.  It  at  least  has  no  rivals  in  the 
Far  Fast.  Press,  plant  and  building — 
with  spacious  recreational  grounds  for 
employes — are  costing  Senor  Roces 
$250,000.  He  publishes  three  daily  news¬ 
papers,  the  English-language  one  the 
Tritninc,  toeing  the  largest,  selling  31,000 
Sunday  copies  at  IVx  cents  a  copy.  Roces 
wishes  to  boost  this  to  100,000  a  Sun¬ 
day  with  the  new  press. 

“He  knows  Filipinos  are  picture- 
minded;  he  was  the  first  newspaper 
publisher  in  the  Philippines  to  install 
an  engraving  plant  and  illustrate  the 
daily  news  extensively — a  venture  that 
proved  to  be  the  foundation  of  his  for¬ 
tune.  His  aim  now  is  to  give  many 
more  pictures  with  no  higher  charges. 
He  sells  his  Spanish  newspapers  for 
3y2  cents,  5  cents  on  Saturdays,  and 
his  Tagalo  newspapers  at  the  same 
prices,  with  the  Tribune  Syi  cents  on 


Ulioofacturers  See  Need  for  Educational  Campaign  to  Increase 
Consumption  of  Printing — Mackey  Named  President  With 
Thos.  R.  Jones  as  Vice-President 

The  National  Printing  Equipment 
\s4ociation,  Inc.,  whose  memliers 


WELL  LIGHTED  SMALLER  PLANT 


ciadoas  like  the  United  Typothetae  of 
\nierica  and  all  its  affiliated  and  non- 
aiiliated  organizations  in  that  lield. 

The  association  also  approved  a  com- 
prd»isive  plan  for  dealing  with  the 
proWem  of  surplus  used  machinery. 

The  following  officers  were  elected : 
President,  Joseph  T.  Mackey,  executive 
nce-president  of  the  Mergenthaler  Lin- 
ot)-pe  COTpany ;  vice-president,  Thomas 
R.  Jones,  president  of  the  American 
T)-pe  Founders  Sales  Corporation ; 
treasurer,  Janies  S.  Gilbert,  president  of 
the  Dexter  Folder  Company ;  secretary, 
lames  E.  Bennet,  president  of  the  Bab¬ 
cock  Printing  Press  Manufacturing 
Company. 

The  retiring  President  is  Arthur 
Bentley  of  the  Miehle  Printing  Press 
4  Manufacturing  Company  who  has 
served  for  two  terms.  He  remains  a 
director  and  member  of  the  executive 
committee. 

Charles  Cottrell,  acting  president  of 
the  C  B.  Cottrell  and  Sons  Company, 
Westerly,  R.  I.,  was  elected  director, 
to  succ^  his  brother,  Calvert  B.  Cot¬ 
trell,  3d  who  died  suddenly  on  Oct.  12. 

The  other  directors  are:  Neal  Dow 
Becker,  president.  Intertype  Corpora- 
tkn;  Harvey  D.  Best,  president,  Lan- 
ston  Monotype  Machine  Company;  L. 
W.  Qaybourn,  President,  Claybourn 
Corporation;  R.  V.  Mitchell,  president, 
Hanis-Seybold- Potter  Company ;  Wal¬ 
ter  A.  Sittig,  secretary,  H.  B.  Rouse 
4  Company ;  Fred  S.  ITpson,  treasurer, 
T.  \V.  &  C.  B.  Sheridan  Company. 

To  carry  the  association’s  plans  into 
effect  the  following  chairmen  were  ap¬ 
pointed:  Harvey  D.  Best,  chairman  of 
the  committee  to  form  the  Research 
Foundation;  R.  V.  Mitchell,  chairman 
of  the  committee  to  form  a  Clearing 
.Association  to  handle  the  Used  Ma¬ 
chinery  Problem;  Thomas  R.  Jones, 
chairman  of  the  committee  on  Educa¬ 
tion.  Joseph  T.  Mackey  is  an  ex-offi¬ 
cio  member  of  each  of  these  Committees. 


MONITOR  HAS  SAN  DIEGO  EXHIBIT 


NEW  YORK’S  NEWSSTANDS  GO  MODERN 


PRESS  SALES  HINT  UPTURN 


TYPEWRITER  JUSTIFIES  UNES 

Further  Research  Necessary  to  Per¬ 
fect  Photolithography,  Bush  Says 

Research  now  underway  in  photo¬ 
lithography  and  off-set  printing  fore¬ 
sts  a  new  era  in  advertising  service, 
dttlared  Prof.  Clinton  R.  Bush,  director 
of  journalism  at  Stanford  University, 
m  addressing  the  monthly  meeting  of  the 
•Northern  California  Advertising  Man- 
^ers  Association  meeting  recently  at 
^  Francisco.  -  -  -- 


- George  McQueen,  presi- 

dot  of  this  California  Newspaper  Pub- 
ushers  Association  unit,  presided. 

.  development  cof  a  typewriter  that  will 
justify  needed  to  bring 

ju^er  development  in  the  use  of  photo-  ,  '  . 

uUiography  that  may  eliminate  the 
system  of  printing,  Prof.  Bush 
^ted.  This  statement  brought  the  an- 
^cement  by  Mr.  McQueen  that  he 
uud  been  advised  such  a  development 
*us  at  hand.  Mr.  McQueen  said  he  had 
^  told  that  a  typewriter  company 

P^duced  a  typewriter  In  its  efforts  to  “clean  up”  New  Yoi 
line  the  end  of  each  meiit  of  unsightly  buildings.  Exper 

0  then  print  the  line  on  paper.  have  created  hundsome,  modern  ne 
reonrt  a*  ^  development,  street  and  at  Greeley  square,  Sixth 

C^v  ♦  T  Dean  J.  rebuilt  these  newsstands  strictly  ale 

jij  ^nd  J.  Paul  Moore,  would  en-  sheets,  combined  with  bright  brass 
P'’®ouction  of  photoiithic  news-  tures  so  familiar  to  New  Y'orkers  i 
P*P«rs  by  typists.  at  the  above  locations  to  keep  them 
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CLINE  ELECTRIC  MEG.  CO. 


MORE  THAN  A  QUARTERICENTURY  OF  SERVICE  TO  THE  PRINTINGIAND  PUBUSHING  INDUSTRY 


WESTERN  OFFICE 

CROCKER  FIRST  NATL  BANK  BLDG. 

SAN  FRANaSCO.  CAUFORNIA 


EASTERN  OFFICE 
220  EAST  42nd  STREET 
NEW  YORK  aTY 


MAIN  OFFICE, 


211  WEST  WACKER  DRIVE 
CHICAGO,  ILL. 


A  COMPREHENSIVE  SPECIALIZED  ELECTRICAL  SERVICE  TO  THE  PUBLISHER 


CUNE  SYSTEM 
UNIT  TYPE  PRESS  DRIVE 

Patented  and  Patents  Applied  For 

An  iDdividual  Motor  Drives  Each  Unit 
and  Each  Folder  in  Any  Combination 
No  Press  Drive  Shaft.  No  Back  Lash 
Perfea  Acceleration 

Perfect  Slow  Down 

Perfect  Automatic  Brake 


CLINE  HIGH  SPEED 
PASTERS,  REELS  and 
AUTOMATIC  TENSION 

Patented  and  Patents  Applied  For 

Used  in  Prominent  Plants 
No  Running  Belts — Plenty  of  Room 
Tension  Adjustable  From  Press  Room 
Quick  Roll  Stop  From  High  Speed 


VII  J 


CLINE  SYSTEM  UNIT  TYPE  NEWSPAPER  PRESS  DRIVES  AND  TENSIONS 

Originated,  Patented  and  Perfected  by  Cline 


For  over  thirty  years  the  Cline  Electric  Mfg.  Co.  have 
been  furnishing  electrical  equipment,  including  Stand¬ 
ard  Double  Motor  Drives  and  Automatic  Controllers 
and  accessories  for  newspaper  presses.  For  more  than 
ten  years  they  have  been  furnishing  reels  with  tensions 
arranged  to  make  flying  pasters  at  reduced  speed  of  the 
press,  and  have  therefore  been  in  a  position  to  coordi¬ 
nate  paper  feeding  devices  with  press  control  and  make 
layouts  of  such  coordinated  equipments  to  give  the 
greatest  possible  flexibility  of  press  combinations  as  well 
as  operation.  Cline  engineers  have  therefore  had  expe¬ 


rience  in  a  great  number  of  plants.  This,  together  with 
the  standardized  Cline  equipment,  has  resulted  in  pub¬ 
lishers,  engineers,  architects  and  press  manufacturers 
recognizing  that  the  engineering  work  of  this  service  is 
a  very  important  factor. 

The  coordination  between  the  reels  with  automatic 
tension  for  pasters  for  high-speed  presses,  together  with 
the  Qine  Unit  Drive,  gives  flexibility  of  press  combina¬ 
tions  in  a  most  efficient  manner,  and  should  interest  any 
prospective  purchaser  of  presses. 


CLINE  DOUBLE  MOTOR  DRIVES  FOR  MAGAZINE  AND  DECKER  TYPE 

NEWSPAPER  PRESSES 


The  Cline  System  is  the  Most  Logical  for  Efficient  Operation  and  Control  oj  the  Modem  Newspaper  Plant 


THE  CLINE  SYSTEM  INCLUDES 


Unit  Press  Drive  and  Control 

Double  Motor  Drive  and  Control 

Magazine  Type  Single  Motor  Control 
Special  Color  Press  Control 

Stereotype  Motor  Equipment 
Totalizing  Counters 


f  Cline  Reels  and  Automatic  Electric  Tension 
Cline  High  Speed  Pasters 
Paper  Roll  Conveyors 

Plate  Conveyors  and  Droppers 
Typesetting  Machine  Drives 
Paper  Roll  Core  Adapter 


TELL  US  YOUR  PROBLEMS  —  OUR  ENGINEERS  HAVE  THE  EXPERIENCE  AND  FAOLITIES  TO  SERVE 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 

CALIFORNIA — Continued 
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Madam,  your 
Matrix  shoes 
for  fall  have 
arrived. ■■ 

S9.50  & 


1  "You  Mean  I'll  Save  Money 

ISillJEfwS  W  ^  Throw  Away 
My  Old  Furnace^* 


s9‘ 


■*  ■as  — .  .2:. 


GENERAL 
ELECTRIC  '^3P' 
OIL  FURNACE 


■^cy 


^  <••**  '  ' 


6«‘ 


OjwiJwt 
OdamA’ 
Sample  Sain! 


^ginning^^owow  \: 

6  great  DAY^w 

furniture  ■S''  ■-- 

MOmrSfBATWvAlUElA^^'Ol 


-^.UArs  FEATURED 

«75  Empire  Bedrc 

Suite...  3.Pc8.._ 


-..Sinn 

^•uTivi  vAiuii  ^riirr* '-  x 

I  ,r;3i5. 

•'\  I  rhintie  and 

PtrsMn  fhrow  R„,, 

iJQ  f«  Un  xj.t  .  ,  .  • 


|S|S: 


S*l«*  l«fr»FtiwU»»i'»yr^^^ 

CURTAINS 

Cerrccfly  s'vM  •"  a 

er<«d  tor  <*M  l«u  e«v  I 

•t  fhi«  turprttmg  tow  | 

S.M«  UW  N«w  D»ii«k 

DRAPES _ 


-”14 

“  *I5  Panifli.to'  ’"'2*- 


Are  you  ready  for  the 

Holiday  Peak  Load  in 
Display  Composition? 


Is  your  available  type  supply  ample 
for  a  succession  of  heavy  days? 

With  the  Ludlow  system  of  hand¬ 
set,  slug-cast  composition,  matrices  are  always 
ready  for  the  compositor's  use,  no  matter  how 
heavy  the  volume  of  display  composition. 
Cases  can  never  run  out. 

Are  your  display  lines  set  efficiently? 

Users  have  found  that  the  ease  of 
gathering  and  spacing  Ludlow  matrices  makes 
for  getting  up  display  lines  in  a  variety  of  sizes 
and  styles  in  shorter  time. 

Is  your  make-up  as  fast  as  it  should  be? 

With  the  Ludlow,  there  are  only 
slugs  to  handle,  and— as  is  universally  recog- 
Full  information  regarding  Ludlow  nized-all-slug  forms  make  for  the  speediest 
equipment  will  be  sent  on  request,  handling  and  make-Up. 


Do  make-overs  caused  by  sinks  slow  up 
production? 

Ludlow  slugs  stand  up  under  the 
most  severe  stereotyping  pressure.  Ask  the 
mechanical  executives  of  large  newspapers 
with  Ludlow  equipment  who  are  rolling  mats 
under  the  most  severe  pressure. 

Wth  the  Ludlow,  the  display  lines  for  large 
local  advertisements  are  up  and  waiting  be¬ 
fore  the  body  matter  is  ready.  The  Ludlow 
thus  helps  to  meet  weekly  or  daily  peak  loads, 
as  greatly  as  it  does  to  carry  efficiently  the 
seasonal  peak  of  holiday  display. 

The  best  and  most  up-to-date  typefaces. 
Including  a  number  of  exclusive  designs,  are 
available  for  use  in  Ludlow  matrices. 


LUDLOW  TYPOGRAPH  COMPANY 

2032  CLYBOURN  AVENUE  +  +  +  CHICAGO,  ILLINOIS 
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Editor  &  Publisher  for  October  26,  1  935 


Our  Sales  Prove  Prosperity  Has  Arrived 

In  the  corresponding  issue  of  this  publication  last  year,  we  stated 
that  prosperity  had  returned  and  that  business  could  be  had  if 
worked  for. 

As  evidence  of  the  truth  of  this  statement,  we  delivered  in  the 
first  nine  months  of  this  year  4,585,046  lbs.  of  black  and 
635,461  lbs.  of  colors,  to  newspapers  in  the  United  States,  in 
excess  of  the  same  period  last  year.  This  means  that  our 
newspaper  customers  have  printed  more  revenue  pages  this  year 
than  last. 

This  increase  is  ample  evidence  that  it  has  paid  us  to  maintain 
highest  quality  and  uniformity  in  our  product  and  to  have  care¬ 
fully  guarded  the  interests  of  our  clients. 

If  you  are  one  of  them,  we  appreciate  the  compliment  paid  our 
product  and  the  confidence  placed  in  us — if  you  are  not,  it  will 
pay  you  to  give  our  ink  a  trial. 

Geo.  H.  Morrill  Co. 

Division 

GENERAL  PRINTING  INK  CORPORATION 

World's  largest  manufacturer  of  Netcspaper  Black  and  Colors. 

100  Sixth  Avenue,  New  York  City,  N.  Y. 

Factories — Noruoood,  Mass.  Tacony,  Phila.,  Pa.  Chicago,  III.  San  Francisco,  Cal. 

Brmitkmmt — Boaton  /V«w  York  Philadolphim  Detroit  Chicago  St.  Louie  Minneapolie  Fort  Worth  LoeAngelae  San  Frandeeo  Seattle 
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Editor  &  Publisher  for  October  2  6,  1  9  35 
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Four  Papers  Choose  Different 
Presses  .  .  .  But  Aii  Agree  on 


resulting  from  their  use,  gives  new  “eye  appeal”  which  will  be 
both  noticed  and  appreciated  by  your  advertisers  and  readers. 

Efficiently  operated  newspapers  the  world  over  recognize  these 
facts— as  is  evidenced  by  their  specifying  Goodrich  Printers’ 
Rollers  on  all  presses,  both  new  and  old.  Pressroom  foremen, 
business  managers  and  publishers  alike  have  learned  that  they 
may  expect  finer  printing  and  a  bigger  return  on  their  invest¬ 
ment  with  the  use  of  these  rollers. 

Whether  you  are  planning  to  purchase  new  press  equipment 
or  want  to  improve  the  performance  of  the  old  — specify 
Goodrich  Printers’  Rollers. 

/»  addition  to  the  two  presses  shown,  the  Wilkes-Barre  News  of  Wilkes-Barre,  Pa.,  has  a 
new  Hoe  Sextuple  Super- Production  Press,  and  the  Athens  Messenger,  Athens,  Ohio,  has 
a  24-page  (loss  Unitube  Press,  both  equipped  lOOi  with  Goodrich  Printers’  Rollers. 


Unanimous  choice  for  Goodrich  Printers’  Rollers! 

Why?  Two  papers— Athens  (Ohio)  Messenger  and  The 
Long  Island  (N.Y.)  Daily  Press— were  old  customers.  Experi¬ 
ence  had  shown  them  that  these  rollers  make  for  lower  costs  and 
better  printing.  The  other  two— Wooster  (Ohio)  Record  and 
Wilkes-Barre  (Penna.)  News— were  newcomers.  Before  buy¬ 
ing  they  checked  with  other  papers,  verified  for  themselves 
the  reports  that  Goodrich  Printers’  Rollers,  regardless  of 
climate,  improve  the  performance  of  any  press  and  reduce 
maintenance  costs  to  a  minimum. 

(Goodrich  Printers’  Rollers  lower  printing  costs  because  they 
eliminate  shut-downs  for  resetting  and  washup,  are  unaffected  by 
temperature  changes,  will  not  melt,  and  after  years  of  use  may 
be  reground  to  give  added  service.  The  sharp,clean-cut  printing. 


Long  Island  Daily  Press,  Jamaica,  N.  Y.,  specifies  Goodrich 
Printers  ’  Rollers  lOOl  for  new  Scott  Decuple  Extra-IIigh-Speed  Press. 


New  Duplex  24-page  Unituhular  Press  for  the  Wooster,  Ohio, 
Daily  Record,  equipped  100%  with  Goodrich  Printers’  Rollers, 
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Sentinel . 

..  8 

12 

294 

150 

34.  17 

4,000 

1  D 

6  L 

Drv 

A 

...  1C 

MARYLAND 


Annapolis .... 

.  Capital . 

.  8 

12 

287 

l.SO 

52}.  .15 

1.800 

1  D.  IB 

Fb 

5  L 

Baltimore .... 

.  News-Post  &  .American. . 

.  8 

12 

280 

67}.  50},  33} 

4G 

D.  O. 

10  L,  24  I,  4  M.  3  Lu 

Dry 

D  2  H 

V'es 

No  1 

...  8  C  W 

Record . 

.  6 

13 

237 

38} 

30  X  44 

900 

1  Pr 

7  L 

.A  . 

..  No 

No 

Sun . 

.  8 

12 

295 

24,600 

67},  50|,  33} 

737,800 

5  H 

7  d 

37  L.  12  M.  2  L2 

Dry 

D  . 

. .  Yea 

...  5  C  H 

Cambridge.  . . 

.  Banner . 

.  7 

13 

280 

50 

52} 

1,200 

1  D 

Fb 

1  L.  1  I 

Dry 

A  . 

..  No 

No 

Cumberland.  . 

.  News  8t  Times . 

.  8 

12} 

280 

250 

33, 16} 

8,000 

1  G 

SI 

5  L,  1  Lu 

Dry 

.A-D  . 

..  No 

No 

Frederick . 

.  News  8t  Post . 

.  8 

12 

294 

250 

34,  17 

6,000 

1  D 

Tub 

5  L.  1  Lu,  1  El 

Dry 

.A  . 

..  No 

1  G  E 

Hagerstown . . . 

. .  Herald-Mail . 

.  8 

12 

298 

68.  51},  34 

1  H 

Ut 

5  L*  1  Lu 

Dry 

A  . 

...  1  C  W 

Salisbury . 

.  Times . 

.  7 

13 

280 

75 

1,000 

1  D 

3  L' 

Dry 

.A  . 

..  No 

No 

MASSACHUSETTS 


Amesbury .... 

. .  News . 

7 

13 

280 

.  1  G  E 

Athol . 

. .  News . 

7 

12 

294 

70 

65 

D 

3  L 

A  . 

Attleboro . 

..  Sun . 

8 

12 

298 

229 

■34,  17} 

6,432 

1  D 

Tub 

5  L.  1  Lu.  1  El 

Dry 

.A  . 

..  No 

No 

Beverly . 

..  Times . 

8 

12 

308 

200 

34 

1,500 

1  H 

W 

6  L,  1  Lu 

Dry 

A  . 

No 

.  C 

Boston . 

. .  .American  &  Sunday 

Advertiser . 

8 

12 

280 

H 

Di^- 

A  . 

..  5GE.6CH 

,  Christian  Science  Monitor 

8 

12 

296 

4,800 

68,51}. 34, 17} 

136,000 

3  G 

Oct 

27  L  ,2  I,  1  M.  1  Tp 

Dry 

.A  . 

.  Yes 

1  .. 

.  3CH 

.  Jjjlolie. — .... . 

8 

12 

306 

H 

Sex.  Oct, 

4  Units 

Dry 

A-D  . 

.  6GE.2CH 

Herald-Traveler . 

8 

12} 

.300 

.30.000 

68}.  511,  34} 

870.070 

6  S 

20  Units 

48L.  2  I.  5  M 

Dry 

D  . 

. .  Yes 

Yea 

1  . 

Post . 

8 

U} 

296 

36,000 

71},  53},  35). 

63},  31} 

1,000,000 

1D,24H 

51  L.  10  M 

Dry 

D  2  H 

Yea 

Yes 

3  . 

.  4J.18CH, 

5 

12 

200 

..  2  C  H 

Transcript . 

7 

13 

305 

4,000 

68).  51),  34), 

17} 

6,000 

4  H 

Qu 

37  L 

Both 

D  . 

No 

..  3CH 

Brockton . 

. .  Enterprise  &  Times . 

8 

12} 

297} 

1,900 

71.  53}.  35} 

61,600 

1  G 

Oct 

1 1  L,  7  I 

Dry 

A  . 

No 

No 

..  2J 

Cbelsea . 

. .  Record . 

.  8 

12} 

287 

70 

72),  54),  36} 

3,000 

1  D 

3  L 

Dry 

A  . 

No 

..  w 

Clinton . 

...  Item . 

.  8 

12 

287 

40 

70,  52),  35 

1,500 

1  D 

3  L.  1  Lu 

.A  . 

No 

8 

12 

290 

Fall  River. . . 

. .  Herald  News . 

8 

12 

296 

1,430 

68.  51.  34 

33,000 

1  H 

Sex 

12  I,  1  Lu,  2  El 

Dry 

A  . 

Yes 

No 

.  2CH 

8 

12 

294 

400 

23L  17) 

10*000 

1  D 

Tub 

7  L,  2  I,  1  Lu,  1  M2 

Dry 

A  . 

..  G  E 

Framingham 

..  News . 

8 

12} 

297 

125 

72.  54}.  36 

4,800 

H 

6  L 

Dry 

.A  . 

No 

No 

Gardner . 

. .  News . 

8 

12} 

287 

90 

72).  541,  36} 

3,200 

D 

4  L 

Both 

A  . 

No 

No 

..  G  E 

8 

12} 

287 

721.  54).  36} 

1  D 

5  L 

A  . 

..  G  E 

Greenfield . . . 

. .  Recorder-Gasette . 

8 

12 

294 

270 

70;51}.’35  ' 

6,300 

1  D 

5  L.  1  I,  1  Lu 

A  . 

No 

..  G  E 

8 

12 

280 

1  H 

Sex 

A  . 

..  G  E 

8 

12 

301 

55 

.34} 

500 

H 

w 

3  L 

Dry 

A  . 

..  G  E 

8 

12 

308 

654 

68).  Slf.  344 

17,400 

D 

S.  S 

5  L.  8  1,  1  Lu,  1  El 

Dry 

A  .  ... 

No 

.  2  C  W 

8 

12 

294 

1,500 

68},  51},  34} 

45,000 

H 

Ut 

10  L,  2  Lu.  1  El,  1  L2 

Dry 

A  . 

No 

No 

2  C  H 

8 

12} 

294 

2  D 

Tub 

..  2  G  E 

.  8 

12 

287 

70 

1  D 

A.  B. 

5  L 

Dry 

A  . 

..  2  C  H 

Lowell . 

. .  Courier-Citisen  &  Leader . 

8 

12} 

294 

1,000 

71, 53},  35} 

44,000 

1  H 

Oct 

1 1  L,  2  Lu.  1  El 

Dry 

A  . 

No 

Sun . 

7 

13 

280 

100 

65} 

3,000 

1  H.  1  G 

Sex 

1 1  L,  1  I 

Dry 

A-D  . 

Yes 

. .  i'cH.icw 

Telegram . 

8 

12} 

308 

80 

72,  .54,  36 

H 

3  L.  1  El 

Wet 

A  . 

No 

No 

Lynn . 

. ..  Item . 

.  8 

12 

.308 

670 

68},  51},  34} 

19,000 

2  H 

Qu.  Sex 

17  L,  2  Lu.  2  El 

Dry 

D  . 

No 

No 

..  G  E 

Telegram*New8 . 

.  8 

12 

297 

34}. 17 

2  D 

Tub 

15  L.  2  Lu 

Dry 

A  . 

Yes 

3 

..  2  G  E 

Malden . 

. . .  News . 

.  8 

12} 

294 

4  L,  1  Lu 

Dry 

D  . 

No 

No 

. . 
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lOOO 


PROOF 

THAT 

VULCAN  PRESS  BLANKETS 
IMPROVE  PRESSWORK 
AND  SAVE  MONEY 

CHART  OF  NEW  USERS  ■  1932  to  1935 


800 


600 


400 


200 


Why  has  that  Vulcan  sales  curve  risen  so  rapidly^ 
so  consistently,  even  durins  the  months  when 
linage  curves  were  heading  downward? 

You  will  find  the  answer  in  the  quality  of  presswork  that  is  being 
obtained  by  users  of  Vulcan  Blankets,  including  such  papers  as 
the  New  York  Times,  Chicago  Tribune,  Washington  Star,  Christian 
Science  Monitor,  St.  Louis  Post<Dispatch,  Pittsburg  Press,  Cin¬ 
cinnati  Enquirer,  Eloston  Herald,  Des  Moines  Register,  Omaha 
World-Herald,  Cleveland  Press,  Memphis  Commercial  Appeal, 
and  a  thousand  other  well-printed  newspapers  from  Maine  to 
California.  All  of  these  newspapers  are  getting  better  presswork, 
better  looking  ads  and  cleaner  printing  of  type  matter  through  the 
use  of  Vulcan  Blankets. 

And  that  is  only  half  the  story.  The  other  half  can  be  expreued 
in  one  word:  ECONOMY.  Vulcan  Blankets  are  economical 
because  you  get  more  millions  of  impressions  from  them,  or  more 
months  of  useful. service.  And  that  means  REAL  economy,  based 
upon  length  of  service  as  well  as  initial  cost. 

Several  kinds  of  Vulcan  Cylinder  Packings  are  available,  to  meet 
various  requirements,  including  felt  and  non-felt  blankets,  E.  D. 
blankeb,  draw  sheets,  and  underpackings.  Have  the  man  in  charge 
of  your  pressroom  send  for  our  booklet,  Money-Saving  Products 
for  Newspapers,  which  describes  Vulcan  Cylinder  Packings,  Inking 
Rollers,  and  Mat  Molding  Blankets. 

Vulcan  Proofing  Company 

FIRST  AVENUE  AND  FIFTY-EIGHTH  STREET,  BROOKLYN,  N.  Y. 
Pacific  Coast:  Ralph  Lebar  Co.,  Inc.,  4S6  Poison  Building,  Seattle, ■  Wash. 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


COLUMN  DATA 


Paper 

Dliueniiions, 
Bolls  or  Sbeets, 
Inches 


CTTT 


NEWSPAPEB 


Medford .  Mercury .  8  12  308  . 

Milford .  News .  8  12  291  90  70,  52}.  35  1,815  ID  Jr  3L  Dry  A  .  No  . 

New  Bedford. .  .  Standard  Times  &  Mercury  8  12  294  2,500  68,51,34  75,000  2  H  Sex.  Oct  16  L,  1  1, 1  M,  2  Lu.  1  El  Dry  A  .  Yes  No  ..  . 

Newburyiwrt .  . .  News .  8  12}  287  125  72}.  54}.  36}  2,000  D  .  5L  _  A  .  No  No  ..  . 

North  Adams. . .  Transcript .  8  12  301  .  IH  Quad  _  A  . 

Northampton...  Gazette .  8  12  294  312  45,22}  9,548  IS  .  6  1,  1  Lu,  1  El  Dry  A  . 

North  Attleboro.  Chronicle .  7  13  280  . 

Pittsrield .  Berkshire  Eagle .  8  12  .>08  .  68, 511,34  .  2H  Sex  12  L.  2  1.  1  M2.  2  Lu  Dry  A  .  No  No  ..  . 

Ouincy .  News .  8  12  308  325  34}.  li}  18,000  G  .  8  L.  1  Lu  Dry  A  .  Yes  Yes  1  D 

Patriot-Ledger .  8  12  294  492  34,  17  20,472  D  .  10  L,  1  Lu  Dry  .  No  No  3  . 

.  News .  8  12  294  650  68},  51},  34}  15,500  IH  S.S..Oct  15  L,  2  Lu,  1  M2.  1  L2  Dry  A  .  Yes  No  ..  . 

■  News .  8  12  308  175  34}.  17}  6..S00  G  .  4  L.  1  Lu.  1  El  Dry  AG  No  Yes  2  . 

.  Union.  Republican  &  News.  8  12}  298  8,000  531,  71,  35}  235.000  2  H  Qui  5  L.  22  I.  1  M  Dry  A  No  No  ..  . 

.  Gazette .  8  12  294  335  34}.  17}  2,250  1  H  Sim  7  L,  1  El  Dry  A  .  No  . 

.  Item .  8  12  .  70,  52},  35  .  ID  .  4L  Dry  A  .  No  No 

.  News-Tribune .  8  12  294  1,183  34}.  1/1  35,000  ID  Tub  6  L.  2  1.  2  Lu  Dry  A  No  No  1  A 

^  (After  Nov.  1  plant  will  liave  two  h-page  Duplex  Unit  Presses  with  color  decks  to  print  three  colors.  1  liete  presses  will  be  driven  by  two  40  H.P.  General  Electric  drives.) 

Woburn .  Times .  7  13  28/  . 

Worcester .  Telegram  &  Gazette .  8  12  .101  8,000  68, 62}.  51, 34  300,000  S.  G  Sex,  Oct  ,10  L.  3  M,  2  Lu  Dry  A  G  Yes  Yes  3  D 

Post .  8  12  301  1,600  68},  511,341  42,000  G  Oct.  SI  lOL,  6  1.  2  Lu.  1  El  Dry  A  .  No  . 


Salem . 

Southbridge. 
Springfield. . 
Taunton. . . . 
Wakeheld . . 
Waltham . . . 


MICHIGAN 


Adrian . 

Albion . 

Alpena . 

Ann  Harbor. 
Battle  Creek. 


Telegram . 

Recorder . 

News . 

News . 

Enquirer  &  News 

Moon-Journal _ 

Times . 

News  Palladium.. 

Pioneer . 

News . 

News . 

Tribune . 

Reporter . 

Free  Press . 


275  35,  17} 

35  70,  52},  35 

120  70,  52},  35 
422  341,  17} 

675  341, 17} 

600  35,  17},  311 
900  34}, 1/1 

.  36.  17} 

.  70,52},35,17} 

70  70.52}.35,17} 

25  70,  52  }',  35  “  ’ 

.  70.  52},  35 

24,000  68,  62}.  51,  34, 
31} 

.  68, 51. 34.  black 

presses;  64, 
16,  color 

.  67},  50}.  33} 

45  70,  52},  35 

200  35}, 18 
3,711  68,51,34 
52}  70.  52},  35 
2,000  68},  51},  341, 
1/1.31} 

65  70,' 52  }',  3S’ ‘ ' 

"  '  ioo  34},’  17} . 

110  34.  17} 

.  34}.  171 

45  70,  521,  35 
217  34},  17} 

175  68},  511,34} 

.  68,  51.  34 

200  70,  52}.  35 

‘2.466  7i's7L37’}" 

.  70,  52} 


Bay  City . 

Benton  Harbor. 
Big  Rapids . . . . 

Cadillac . 

Calumet . 

Cheboygan. , . , 

Coldwater . 

Detroit . 


27  Units  39  L.  3  1,  5  .M 


News 


UMuOct  55L.3Lu.4M. 21, 2E1  Dry 
30  Uniu,  5  L.  32  1,  4  M  Dry 

6  Units 

-AB.,  P'b  3  L  _ 

Si  4  L,  1  1,  1  Lu  Wet 

Oct  14  L.  1  1,  2  -M.  1  M2  Dry 

.  3  L  Dry 

.  10  L.  3  I,  2  Lu.  1  M2  Dry 


Times. 


Dowagiac . . . . 

EscanalM . 

Flint . 

Grand  Haven. 
Grand  Rapids. 


News. . , 
Press. . . 
Journal. 
Tribune. 
Herald. . 


Press . 

Greenville .  News . 

Hancock . Copper  Jourttal . . 

Hillsdale .  News . 

Holland .  Sentinel . 

Houghton . Mining  (Jazette .  . 

Ionia . Sentinel  Standard 

Iron  Mountain. .  News . 

Ironwood .  Globe . 

Jackson .  Citizen  Patriot. . . 

Tribune . 

Kalamazoo . Gazette . 

Lansing .  State  JouiWl .... 

Ludington . News . 

Manistee . News  Advocate. . 

Marquette .  Mining  Journal.. . 

Marshall . Chronicle . 

Menominee . Herald-Leader.  .  . 

Monroe .  News . 

Mount  Clemens.  Leader . 

Muskegon . Chronicle . 

Niles. . Star . 

Owosso . Argus-Press . 

Petoskey .  News . 

Pontiac . Press . 


2.500  1  H  .  6  L,  1  Lu 

10,000  D  Tub  4  L,  1  Lu 

.  IG  .  4L 

1.600  1  VV.  1  D  Cyl,  Fb  3  L 

4,300  1  D  Tub  5  L.  2  .M 

5.600  1  G  SI  5  L,  1  Lu,  1  .M 

.  S  Mu  8  L,  1  1.  1  .M.  1  : 

5.500  ID  Fb  3  1,  1  Lu 

.  S  6  Units  12  L.  2  M 

91,000  2  D  Oct  13  L.  2  M,  2  Lu 

.  1  G  Com  5  L,  1  Lu 


Port  Huron .  Times  Herald. 

Royal  Oak .  Tribune . 

Saginaw .  News . 

St.  Joseph . Herald-Press. 

Sault  Ste.  Marie.  News . 

South  Haven.. . .  Tribune . 

Sturgis . Journal . 

Three  Rivers. . . .  Commercial. . 
Traverse  City. . .  Record-Eagle 

Wyandotte .  News . 

Ypsilanti .  Press . 


MINNESOTA 


Albert  Lea 

Austin . 

Bemidii . . . 
Brainerd . . 
Crooks  ton. 
Duluth. . . . 


3,234  1  S.  1  M  R.  Cyl  1  L,  3  I 

.  1  G  Jr,  SI  4  L 

1,350  ICD  .  3L 

2,500  1  G  R  3  L 

2,000  ID  .  3  L,  1  Lu 

.  3  H  Sex  22  L,  1  I.  4  M 

5,666  i 'd  " '  Tub . i'u  'ii . 

5,100  1  D  Tub  3  L 

.  IP  .  6  L,  1  M 

2.000  1  M  .  3  L 

2,000  1  G.  1  C  Com  3  L 

15,000  1  G  .  6  L,  2  I,  2  M 

!!!!!  4'g  diet  ii’LiVi.’i'M 

.  IS  10  Units  1  L.  14  I,  3  .M 


Tribune . 

Herald . 

Pioneer . 

Dispatch . 

Times . 

Herald  &  News  Tribune. 


Fairmount . . . 
Faribault .... 
Fergus  Falls. 

Hibbing . 

International 

FaUs . 

Little  Falls . . 
Mankato. . . . 
Marshall .  .  . . 
Minneapolis . 


Sentinel. 
News. . . 
Journal. 
Tribune. 


Journal . . . . 
Transcript. 
Free  Press. 
Messenger . 
Journal. . . 
Star . 


iGE.2CW 

3CH 


12,500  67},  50}.  33} 

.  67},  .50}.  33}, 

31 

16,000  67},50|.33}— ’ 
news-  new8;651 — I 

print;  comic  and 

1,300  mag.;  47),  | 

roto  44},31} — roto, 

100  70.52},35,17} 
.  70,  52}.  35 

75  76,'52}V3'5'.i7} 
330  35}.  18 
292  341,  17} 


Tribune . 


Moorhead 
Owatonna . 
Red  Wing 


News . 

People's  Press. 

E^gle . 

Republican .  . . 
Post-Bulletin . 
Times-Journal 


Rochester 
St.  Cloud. 


For  Explanatiort  of  Key  Letters  See  Page  XXXVII 
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4  L . 

i.»ry 

Dry 

Dry 

Wet 

Dry 

A 

No '  .  1 

4  L,  1  Lu 

8  L,  1  Lu,  1  El 

10  L.  2  Lu,  1  El 

7  L 

6  L,  2  I.  1  M.  1  M2 

A 

A 

A 

A 

.\ 

.  No 

No" 
.  No 

Yes  . .  Att 

3  L 

Dry 

A 

.  No 

3  L 

.  No 

No  . 

2  L 

Dry 

A  m 

!!!.!  No* 

55S  r;  !7. 

4  L 

Dry 

.  No 

No  . 

.  No 

No 

No 

No 
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MINNESOT  A — Continued 


COLUMN  DATA 


CITY 


NinVSPAPEB 


1  2  S 


«  .  Paper 

Dlinenilens, 
_  g  •  BolU  or  Sheets, 
*  laches 


ers 

Hi 

2®-’ 


xS: 


Is 


oil  • 


ap 


•ct 

a" 

•e 

la 


C 

4<>A 

ft"' 

og 

I- 

*"6 
o  a 
QN 


e  « « 

U  Sfi 

SI 


a^.  A  o 


«  « 

as 


e  S  82 

an 


Is 


PjjI .  Dispatch-Pioneer  Press. .. .  8  12  300 


.News .  8  12 


11,800  62,  67i,  50|, 
33} — white; 
67i,  33}— 
ureen 

3,600  67,  50},  33}, 


380,000  3  H,8\Vd  Oct 


9  L,17  1,3  M,2  Lu,l  El  Dry  D 


3  Att  2  C  H,  2 


So.  St.  Paul .  Retwrter .  8 

SuUwatet .  Gaaette. .  7 

Viroma .  Enterprise .  8 

Williaar .  Tribune .  8 

.  Republican-Herald . 8 


Biloxi-Gulfport. 
CbrkidaJe . 


Columbus . 

Corinth . 

Grsenville . 


Herald .  8  12 

News .  7  13 

Register .  8  12 

C  ommercial  Dispatch . 8  12 


284 

294 

294 


294 

280 

294 

290 


16},  32 

117,000 

3  G 

Oct,  Sex 

9L,9I,2M,2Lu,  1  El 

Dry 

A-D  2  G 

V'es 

Yes 

70,  53,  35 

2,000 

D 

Kb 

3  L 

70,  52} 

1  D 

Kb 

2  1 

Dry 

A  . 

45,  22} 

2,574 

1  S 

S  K 

4  L,  1  Lu 

Dry 

A  . 

. .  No 

No 
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Howard  Flint  Ink  Company 

DETROIT  -  CHICAGO  -  INDIANAPOLIS  -  NEW  ORLEANS  -  HOUSTON 


The  best  salesman  we  could  send 
you  would  be  a  trial  order  of 

ARROWHEAD  BLACK 
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New  York  Evening  Post — Scott  high-speed  presses  {above)  equipped 
with  two  G-E  200-hp  double-motor  d-c  drives.  A  full-automatic  coo- 
troUcr,  similar  to  those  supplied  by  General  Electric  for  this  installation, 
is  shown  at  the  left 


At  the  following  plants  in  the  Newr  Yitrk  raetro|Mtlitan 
area,  as  well  as  at  those  illustrated,  G-E  ef|uipinents 
are  estahlishing  enviable  records: 


New  York  Sun 
Wall  Street  Journal 
Jersey  City  Printing  Co. 
Brooklyn  Chat 
New  York  Daily  Mirror 
Brooklyn  Standard-Union 
New  York  Graphic 
New  York  llerald-Tribune 
Brooklyn  Home  Talk 
Newark  Star-Eagle 
New  York  Times 
New  York  Graphic 
Newark  Ledger 
Brooklyn  Daily  Times 
Jewish  Morning  Journal 
Brooklyn  Home  Talk 


I>K1\» — IIP  PRESSES  INSTALLED 


3 

100 

(a<-) 

Hoe 

1931 

2 

150 

(a-c) 

Hoe 

1932 

4 

100 

(«1h) 

Hoe 

1932 

1 

75 

(a-c) 

Hoe 

1931 

1 

200 

(«l-) 

Hoe 

1931 

1 

75 

(a-c) 

Hoe 

1930 

•> 

100 

(a-c) 

Hoe 

1929 

1 
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(•>--•) 

Scott 

1929 

1 

50 

(a-c) 

Duplex 

1929 

3 

100 

(a-c) 

Hoe 

1927 

1 

250 

(a-c) 

Wood 

1927 

4 

100 

(a-c) 

Scott 

1927 

1 

100 

(a-c) 

Scott 

1926 

4 

80 

(a-c) 

Hoe 

1925 

2 

60 

(a-c) 

Hoe 

1923 

1 

50 

(a-c) 

Hoe 

1923 
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New  York  Herald-Tribune  (above) — Here  is  one  of  the  three  G-E 
200-hp  double-motor  d-c  drives  installed  in  this  plant,  on  Scott  high¬ 
speed  presses 


The  New  York  Times 
(above) — Control  panels 
for  the  five  G-E  adjust¬ 
able-voltage  drives  which 
operate  Wood  high-speed 
presses  in  the  Times’ 
Brooklyn  plant.  Pioneered 
by  General  Electric,  the 
adjustable-voltage  system 
attains  the  smoothest  per- 
fnraance  of  any  type  of 
press  drive  yet  developed 


The  New  York  Times  (above) — One  of  the  five  G-E  200-hp 
adjustable-voltage  d-c  drives  which  are  providing  flexibility, 
smoothness,  and  wide  speed-range  with  high  operating  efficiency, 
in  the  Times’  Brooklyn  plant.  Note  the  small  a-c  starting  motor; 
it  effects  appreciable  economies  during  the  plating-up  period  . 


The  New  York  Sun — Six  G-E 
200-hp  double-motor  a-c  drives, 
similar  to  the  one  shown  at  the 
right,  are  now  being  installed  on 
Hoe  super-produc¬ 
tion  presses.  Note 
that  positive.smooth- 
acting  Thrustor 
brakes  are  to  be 
furnished.  The  con¬ 
troller  for  each  drive 
(illustrated  at  the 
right)  has  no  sliding 
contacts,  no  cross 
shafts  for  parallel 
operation 
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New  York  Herald-Tribune  (right) 
— These  G-E  full-automatic  con¬ 
trol  panels  stand  guard  over  the 
performance  of  three  General 
Electric  200-hp  d-c  drives,  one  of 
which  is  illustrated  at  the  right 
of  this  picture 
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the  i^uperintendent  •  •  •  • 

What  G-E  Eqnipmeiit  Means 
to  These  New  York  Papers 


Neu)  York  World-Tele¬ 
gram  (lejf) — One  of  the 
six  G-'E  200-hp  double- 
motor  alternating-current 
drives  in  daily  service  on 
Hoe  super-production 
presses 


GENERAL 


The  New  York  Times — G-E  unit-drive 
equipment  is  the  most  effective  solution 
yet  found  for  the  problems  of  drive 
space  in  the  pressroom  and  increased 
flexibility  in  the  selection  of  press 
combinations.  In  the  West  43rd  Street 
plant  of  the  Times,  32  of  these  equip¬ 
ments  drive  Wood  high-speed  presses 
(above).  Each  press  unit  is  mechanically 
independent;  the  G-E  Selsyn  principle 
of  electrical  tie-in  is  used.  Each  master 
control  panel  (left)  may  control  any 
combination  from  a  single  unit  and 
folder  to  a  double¬ 
sextuple.  One  of  the 
G-E  35-hp,  1250- 

rpm  ,  Selsyn-type  drive 
units  is  shown  below 


020-40 

ELECTRIC 


Right:  Control  panels  for  two 
G-E  200-hp  double-motor  a-c 
drives,  typical  of  the  equipment 
installed  for  the  New  York  World- 
Telegram,  and  for  the  New  York 
American  and  the  New  York 
Evening  Journal.  Although  suit¬ 
able  for  parallel  operation,  the 
controllers  require  no  cross-shaft¬ 
ing.  They  are  of  the  G-E  full- 
automatic  contactor  type 


Wlietlier  you  plan  to  replace,  modernize,  or  add  to, 
your  present  equipment,  our  printing-equipment  sjie- 
eialists  can  render  valuable  assistance,  help  you  save 
time  and  money.  Atldress  the  (t-E  office  nearest  you, 
or  General  Electric,  Dept.  6-201,  Schenectady,  N.  Y. 


New  York  American  and  New 
York  Evening  Journal  (above) — 
This  row  of  Hoe  super-production 
presses  is  operated  by  G-E  200- 
hp  double-motor  a-c  drives. 
Fourteen  of  these  equipments 
operate  directly  from  the  incom¬ 
ing  a-c  power  lines;  they  require 
no  power-conversion  apparatus 


There  is  no  better  tf^limonial  than  that  of  the 
man  in  charge.  Mechanical  superintendents  of 
more  than  800  well-known  newspapers  throughout  the 
country  can  tell  you  from  experience  what  G-E  press 
drives  mean  to  the  user  —  superior  performance,  greater 
dejiendahility,  lower  maintenance  costs,  longer  life. 


In  the  pressrooms  of  progressive  newspapers,  you’ll 
notice  a  predominance  of  G-E  motors  anti  control — 
a  predominance  achieved  largely  by  General  Electric’s 
ability  to  supply  the  type  of  drive  .  .  .  a-c,  d-c, 
adjustable-voltage,  unit-motor  .  .  .  that  best  suits  the 
individual  needs  of  each  installation. 
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For  Explanation  of  Kay  Lattars  Saa  Pago  XXXVll 


(Csnlsausd  sa  pags  XXVI) 


The  most  startling  effect  in  modern  news¬ 
paper  advertising  has  been  the  introduction 
of  COLOR  in  the  daily  papers. 

To  assist  the  advertising  department  in 
the  solicitation  of  color  advertising,  and  the 
mechanical  department  in  its  production, 
Huber  has  prepared  a  very  helpful  coop¬ 
erative  aid.  It  is  free  to  those  publishers 
using  Huber  Inks. 

This  effective  plan  is  based  upon  Huber’s 


experience  as  th^  largest  independent  pro¬ 
ducer  of  newspaper  inks  in  the  country 
—  and  remember,  Huber  Inks  have  been 
used  by  every  newspaper  winning  the 
Ayer  Award! 

Ask  to  have  a  Huber  representative  ex¬ 
plain  this  sales-help  to  you.  It  has  meant 
dollars  in  the  pocket  to  every  newspaper 
using  it.  Address:  J.  M.  Huber,  Inc.,  Dept.  C, 
460  West  Thirty-fourth  St.,  New  York  City. 


Huber  Products  in  Use  Since  1780 


black  and  colored  inks  for 
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The  Reliable 

NEW  ENGLAND  NEWSPAPER  SUPPLY  COMPANY 

Exclusive  manufacturers  of  Specialties  in  Newspaper  Press  Packing 
HIGHEST  QUALITY  AT  LOWEST  PRICES 


Hi -Speed  Efficiency  Automatic  Felt 
Blanket  in  general  use  throughout 
the  World.  Has  never  been  equalled. 

Monocork  Fibre  Blanket,  Soft-Re¬ 
silient  and  Instant  Recovery.  An 
IDEAL  under  packing  and  popular 
as  a  two  piece  blanket.  No  Bolstering 
and  long  wear. 


Oil-proof-face  Rubber  Blanket.  The 
Only  rubber  blanket  that  has  a  face 
not  affected  by  oil. 

Automatic  Sateen  Tymy^an,  made  un¬ 
der  our  specifications.  Strong  and 
durable.  Less  offset  and  ink  “pile  up” 
than  any  other  tympan  on  the  market 
by  actual  test. 


All  Goods  Designed  and  Manufactured  for  HIGH  Speed  and 

SUPERIOR  Printing 


Our  own  modern  textile  mill.  Our  own  formulas  worked  up-to-date  from 
over  FORTY  YEARS  experience  in  this  exclusive  line,  meet  all  conditions 
and  requirements,  minimize  waste  and  delay  and  improve  presswork. 


Recognized  throughout  the  World  as  the  only  Reliahle 
Exclusive  Printing  Press  Packing  Manufacturer  and 
Supply  Company. 

Our  goods  are  used  most  generally  hy  the  large  Printing 
Press  Manufacturers. 


We  continue  to  Serve  You  from  the  same  Old  Location. 


New  England  Newspaper  Supply  Company 

Worcester,  Mass. 
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The  show  must  go  on 


TDEAL  DX  Synthetic  Newspaper  Rollers,  made  of  odor* 
less  Du  Prene*,  are  our  contribution  to  better  and 
smoother  performances.  Just  as  rubber  rollers  adapted 
to  high-speed  presses  replaced  the  troublesome  glue 
rollers,  IDEAL  DX  Synthetic  Newspaper  Rollers  are  now 
replacing  rubber  rollers  with  their  attendant  drawbacks. 

In  addition  to  having  all  the  advantages  of  rubber,  DX 
Rollers  do  not  have  to  be  broken  in.  They  have  a  f^lass 
finish  and  therefore  turn  out  sharper,  clearer  prints.  Their 
freedom  from  swelling  eliminates  frequent  regrindings. 
This  means  that  no  resetting  is  necessary  if,  for  instance, 
in  case  of  a  wrap,  a  roller  has  to  be  replaced  with  another 
at  a  crucial  moment. 

No  matter  what  the  difficulties  nor  how  crude  the  fin¬ 
ished  product,  American  newspapers  have  seldom  missed 
a  scheduled  performance  since  Benjamin  Harris  issued 
the  "Publick  Oceurences  both  Foreign  and  Domestick”  in 
Boston  on  September  25,  1690.  But  in  addition  to  this 
spirit  that  "the  show  must  go  on”  is  now  added  the  eon- 
viction  that  it  must  be  the  best  show  possible. 

Let  IDEAL  DX  Synthetic  Newspaper  Rollers  bring  out 
all  the  refinements  of  makeup,  fine  illustrations,  attrac¬ 
tive  headlines  and  spicy  leaders  which  you  have  taken 
so  much  pains  to  perfect.  _ 

Competent  sales  and  service  represent- 
atives  are  located  in  principal  cities. 

Ideal  Roller  &  Manufacturing  Co.  1 1  m  m 
CHICAGO  •  •  NEW  YORK  IJSJ9LS 

*A  registered  trademark  of  Du  Pont. 
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Ut  15  L.  2  M,  2  Lu,  1  M2  Dry  A 


Sharon . 

Shenandoah . 

Somerset . 

State  CoUw..,, 

Stroudsburg. . . . 
Cast  StroudAurg 
Sunhury . . 

SusQuehanna.... 

Tamaqua . 

Taientum . 

Titusville . 

Towanda . 

Tyrone . 

Uniontown . 

Vandergtilt . 

Wanen . 

Washington. ... 
Waynesboro.... 
Waynesburg. . . . 
West  Chester. . . 
Wilkes-Barre. . . . 


WDliamaport. . . 
York . 


Republican . i 

Scrantonian .  8 

Times .  8 

Herald .  8 

News-Dispatch .  8 

Herald .  8 

Herald .  8 

Herald .  8 

Centre  Times .  7 

Record .  7 

Sun .  8 

DaUy .  8 

Item . 8 

Transcript .  7 

Courier . 8 

Valley  News .  8 

Herald .  7 

Review .  8 

Herald . 8 

Herald  &  Genius . 7 

News-Standard .  8 

News . 8 

Times-Mirror . 8 

Observer  &  Reporter . 8 

Record  Herald . 8 

Democrat  Messenger . 8 

Local  News .  8 

News . 8 

Record .  8 

Sunday  Independent . 8 

Times-Leader .  8 

Gazette  8c  Bulletin  Sun.. . .  8 

Grit .  7 

Dispatch . 8 

Gazette  8c  DaUy .  8 


12  297 
12  297 
12*  300 
12*  308 
12  294 
12  294 
12*  294 

12  287 

13  280 
13  283 
12  287 
12  294 

12  294 

13  280 
12*  308 
12*  298 
13  294 
12  308 

12  287 

13  288 
12  287 
12  287 
12  294 
12  294 
12  294 


12*  294 
12  301 
12  294 
12  301 

12  297 

13  294 
12*  308 
12*  297 


.  3  I,  1  Lu 

.  521  .  1  B,  1  D  Kb  2  L 

no  34*.  17*  3,960  D  Tub  3  L.  1  1.  1  Lu 

(Newsprint  compute  from  Oct.  1,  1934,  to  Oct.  1.  1935) 

1,700  68,  51,  34  54.000  ID  H  S  14  L.  1  M,  2  Lu 

800  56.  34,  68  .  G  Sex  7  L.  1  Lu.  1  El 

3,600  68,501,33]  115,000  2  H  S.S.Oct  21  L.  1  M2, 2  Lu 


312  34.  17* 

....  34*.  17 

_  36*.  18 

80  70,  53,  35 
60  70.  52.  35 
no  45,22* 

75  70*.  521,  35* 
200  34*. 17* 


53* 

35*.  18* 

55. 36,  18 
66*.  50*.  33} 
34,  17 
70,  53 
22 
22 

70,  52.  35,  17* 
34,  17 

68*.  51*.  34* 
34,  17 
35 

34,  17 

68*.  51*.  34* 
68*.  51 1,34* 
68*.  52*.  34* 
68*.  51*.  34* 
68,  51.  34.  17 


10,900  1  D  Tub 

. .  1  G  SI 

.  1  G  2  Dk 

3,000  1  D,  1  B  Fb 

800  D  Fb 

3,400  P  R 


800  D 
3,400  P 
3,000  1  G 
10,000  1  D 


Tub  7  L,  1  Lu 

SI  7  L.  1  Lu,  1  M 

2  Dk  5  L.  1  Lu.  1  El 

Fb  2  L,  1  I,  1  Lu 

Fb  3  L.  1  M 

R  3  L,  2  1.  1  M 

Com.Fb  3  I,  1  Lu 
Tub  7  L.  1  I,  1  M,  1  Lu 


Dry  A 
Dry  A-D 


....  A 

_  A-D 

Wet  A 


1  G 
H 
1  G 
1  D 
1  G 

1  D.l  M 
1  G 
1  G 
1  D 
1  D 
1  G 
1  D 
S 
H 
1  H 
1  G 
1  S 
1  H 
1  D 
H 
1  H 
G 


1  L 

4  L,  1  Lu,  1  I 
4  L.  1  M,  1  Lu 

2  L,  2  I.  1  Lu 

4  1,  1  El 

5  L 

5  L,  1  I.  1  M,  1  Lu 
5  L,  1  M.  1  Lu 

3  L,  1  M.  1  Lu 

3  L,  4  I,  1  Lu,  1  El 
7  L.  1  M.  2  Lu 

4  L,  1  Lu 
3  L.  1  Lu 

7  L.  1  M2,  1  Lu 

7  L.  3  I,  1  M.  2  Lu 
14  1,  2  M,  2  Lu 

5  I.  2  Lu,  1  El 

14  L,  2  Lu.  2  El.  1  L2 
9  L,  1  M2,  1  Lu 

8  L,  1  Lu,  1  El 

9  L,  2  I.  1  Lu,  1  M2 
7  I,  1  M 


Dry  A 
Wet  A 
Dry  A 
....  A 
....  A 
Dry  A 
Dty  A 
Dry  . . . 
Dry  A 
Dry  A 
Dry  A 
Dry  A 
Dry  A 
Dry  A 
Both  A 
Dry  A 
Wet  A 


No  No 
No  Yes 


No  No 
No  . . . . 
No  No 
No 


No  Yes 
No  No 


Yes  2  Att 


No  No 
No  No 

YeV  ■.!!’. 
No  .... 
No  Yes 
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^'ewport . Herald. 


„  ,  News .  8  12*  294 

.  Times .  8  12  305 

Providence . Dournal  &  BuUerin .  8  12  298 

4<  < 

,,,  News-Tribune .  8  12  280 

. Sun .  8  12  294 

West  W^ck. .  Pawtuxet  VaUey  Times. .  ,  8  12  287 

Woonsocket.,..  Call .  8  12  298 


287  .  831, 66* 


260  35*.  18 
1,625  68*,  51*.  34* 

13.500  68*.  51*.  34* 

1.500  68*.  51*.  34* 


No  No  .  1  C  H 

No  ....  1  Att  C  H 

No  Yes  2  Dk  1  C 

No  No  .  I G  E 

No  Yes  2  . . .  1  G  E 

No  No  .  1  G  E 

Yes  No  2  . . .  2  C  H 

..  G  E 

No"  .  Sp 


No  No 
No  Yes 
No  No 
Yes  No 


84  70,  52*,  35 
,.,  34*,  ll* 
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Fb 

Both 
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A 
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No 
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Dry 

A 

.  No 

No 

S 
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4L,23 1,L2.1M.2Lu. 

1  El 

Dry 

D 

.  Yes 

No 

1  G 
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17  L.  1  I.  1  Lu 

Dry 

A 

1  D 

Tub 

5  L 

Dry 

A 

.  No 

No 

D 

2  L 

Dry 

A 

.  No 

No 

1  H 

Sim 

10  L,  1  Lu.  1  El 

Dry 

A 

.  No 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


SOUTH  CAROLINA 


COLUMN  DATA 


.is* 

a!  Om 


NEWSPAPER 


S  ii  B 


2  5  5 


w  AO  A* 

.  Paper 

2aS  DlmensloDs,  • 

*  s  °  EolU  or  Sheets,  _ 

2  Inches 

I  Si 


Ij  £ 


Anderson . 

. .  Independent  &  Mail _ 

..  8 

12 

294 

Record . 

..  8 

12 

287 

Charleston.. . . 

. .  Post,  News  &  Courier. . . 

..  8 

12 

280 

Columbia . 

. .  Record . 

..  8 

121 

280 

State . 

..  8 

12 

298 

Florence . 

, .  News . 

.  .  8 

12 

2  80 

Greenville .... 

. .  News  &  Piedmont . 

.  .  8 

12 

299 

Greenwood ... 

. .  Index-Journal . 

.  .  8 

12 

287 

Rock  Hill . 

. .  Herald . 

..  8 

12 

287 

Spartanburg . . , 

. .  Herald  &  Journal . 

..  8 

12 

298 

Sumter . 

. .  Item . 

..  8 

12 

280 

Union . 

. .  Times . 

.  .  8 

12 

287 

28S  52,  34J,  I7J 


Sb«J 

aSi  ai 
<22  iL 

lO.UOO 


as 

6  • 
5^ 

Jl® 

^|s 

• 

®d 

'3 

1a| 

®s 

0,. 

52* 

(-U 

•  © 

©9 

au 

©  S 

«  m 

TZ 

I 

^  -I 

S  4-  < 

“  .5 

o® 


u2 

•o  V® 
e"  S® 

e<  aB 


G.  S 


1,200 

1,010 

1,500 


6H.  51,  -U 
34J,  17} 

68,  51},  34 


38,000 

27,500 

40,000 


1  G 
1  G 


.  70,  521,  35  . 

1,984}  69,511,341,17}  73,920 


1  G 
2  H 


70,  521,  35  . 

69,511,341,17}  22,250 
70,  52},  35  . 


1  D 

2  H 
1  D 


2d.  3d  SI 

6  L.  1  M 

Dry 

.  Yes 

No 

Qu.  SI 

13  L,  1  .M.  1  Lu 

.A  TT! 

SI 

8  L.  1  Lu,  1  El 

Dry 

.  No 

Sex,  Qu 

12  L.  2  Lu,  1  El 

Dry 

.\ 

.  .No 

Yes 

Fb 

3  L,  1  Lu,  1  El 

A 

.  No 

No 

7  L,  5  1.  1  Lu.  1  El 

Dry 

.\ 

.  No 

NoJ 

Fb 

3  L.  1  M 

.V  rrr 

6  L.  2  I,  2  Lu.  1  El 

Dry 

.A 

.  No 

No 

2  L 

Dry 

.A 

.  No 

No 

Sp 


1  G  E.  ■ 
1  C  H 


2GE 


SOUTH  DAKOTA 


Aberdeen . 

.  .American  8:  News . 

...  8 

12 

290 

Belle  Fourche . . 

.  Post . 

. . .  5 

12 

224  .. 

Deadwood . 

.  Pioneer-Times . 

...  7 

13 

308 

Hot  Springs. . . 

.  Star . 

...  7 

13 

280 

Huron . 

.  Huronite . 

...  7 

13 

294 

.  Call . 

...  7 

13 

308  .. 

Madison . 

.  Leader . 

...  7 

13 

287  .. 

. , .  7 

13 

276  . . 

Mitchell . 

.  Republic . 

...  8 

12 

294 

...  7 

13 

287  . . 

Dakotan . 

.  . . .  6 

13 

280  . 

Platte . 

, .  Tribune . 

, ...  5 

12 

238  . 

. . . .  8 

12 

294 

Redheld. . 

. .  Journal-Observer . . 

. ...  5 

12 

224  . 

.  . .  .  8 

12 

308  . 

Watertown .  .  . . 

.  Public  Opinion . 

13 

294 

Yankton . 

.  Press  &  Dakotan . 

...  8 

12 

168  . . 

375  331,  16} 


14,000  G 


45 


24  X  35 

'4(16  Vm  ' 

Fb 

2  L 

Com 

2  1 

45,  22} 

3,600  1  G,  1  M 

.■\c 

4  L 

24  X  35 

.  2  W,  1  B 

Fb 

1  L,  1  1 

35  X  44 

.  2  L 

67},  .50J,  33} 

10,656  1  H 

Oct 

5  L.  1  El 

52},  35 

.  1  C  D, 

2  M 

.  3  L 

i  G 

R 

4  L 

68},  51}.  34 

.  ID 

Sex 

10  L.  1  M 

45,  22} 

5.000  1  P 

.  4  L.  1  1 

70,  521,  ^5 


Dry  A 
A 


Dry 

Dry 


No 

No' 

No 


Dry  A 
Dry  A 


Dry  A 


Dry  A 


G,  R 


Dr\  A 
Wet  A 
Dr\  D 


No 

No 

No 

No 

No" 

Yes 

"2  bk 

1  GE 

.' .'  bk 

1  GE 

Yes 

No 

TENNESSEE 


Athens . 

.  Post-Athenian . 

7 

12 

280 

31  X  44 

1  Cr 

2  L 

Dry 

.V 

Chattanooga. . . 

68.  51,  34 

1  s 

De 

9  L.  4  I.  2  M.  1|E1 

Dry 

A 

1  C  H 

Times . 

....  8 

12 

.Kll 

2,500 

68},  5i|,  34} 

56,000 

1  S.  1  G 

Mu.  3d 

16  L,  1  M2.  i.Lu,  1  El 

Drv 

.A-D 

G 

Yes 

Yes 

2-3 

3CH 

Clarksville . 

.  Leaf-Chronicle . 

12 

294 

75 

70.  521,35.  17} 

3.000 

1  D 

Fb 

3  Lj 

.A 

Yes 

1GE,3K1 

Cleveland . 

.  Banner . 

.  8 

12 

280 

35 

52}.  34 

2,500 

1  G 

Com 

2  L 

brv 

.A 

No 

No 

. 8 

12 

294 

70.  52  i,  35 

1,500 

ICD.l  B 

Fb 

2  L 

.A 

.  8 

12 

280 

42 

70,  52 1.  35 

1,600 

l.G.  1  W  Fb 

2  H 

Dry 

A 

No 

No 

12 

70,  52|.  35 

2,000 

1  G 

2  L.M  I 

A 

No 

.No 

Greenville . 

.  Sun . 

....  8 

12 

287 

100 

70;  52.' 35 

2,000 

1  D 

3  L 

Drv 

.A 

Yes 

No 

. 

Jackson . 

.  Sun . 

.  8 

12 

294 

Johnson  City. . 

.  Chronicle,  Press  & 

Staff 

News . 

.  8 

12 

308 

34.  17 

1  H 

5  L.  1  I.  1  M 

Dry 

.A 

No 

Kingsport . 

.  Times . 

.  8 

12 

280 

120 

70.  52}.  35 

4,500 

Ct 

2  L.  21 

.A 

A’es 

i 

Knoxville . 

.  Journal . 

.  8 

12 

301 

2..500 

70.  521,  35 

79.200 

1  H 

Oct 

9  L.  2  I,  2  .M 

Wet 

.A 

No 

Yes 

2 

Att 

2  C  H 

News-Sentinel . 

.  8 

12 

301 

2,450 

68,  51,  34 

75,000 

1  H 

4  Units 

10  L.  5  1,  1  .M,  2  Lu. 

1  El 

Dry 

A 

H 

Yes 

No 

3 

C  H 

Memphis . 

.  Commercial  .Appeal . . 

....  8 

12 

300 

10,500 

67},  61,  .50} 

33  H.  30} 

312,000 

IG.  2H 

Oct 

22  I,  1  .M2.  2  Lu.  2  L, 

1  El 

Dry 

.A 

H,  Quad 

Yes 

Yes 

3 

1  C,  2  W, 
I  GE 

Press-Scimitar . 

. 8 

12 

315 

3,750 

68,  51,  34 

150,000 

2  H,  1  G 

3  De 

17  L,  3  Lu.  2  El 

Dry 

.A 

No 

Yes 

1 

1  C  H.  1 C 

Morristown . . . 

.  Gazette  &  Mail . 

.  7 

13 

280 

Murfreesboro. 

.  News-Journal . 

.  8 

12 

280 

40 

67,  501,  33} 

3.000 

1  G.  1  .M 

Com 

3  L 

.A 

No 

Nashville . 

.  Banner . 

.  8 

12 

308 

4,400 

681,  Si},  34}. 

68.  51,  34 

190,000 

1  G.  1  H 

Oct 

15  L.  2  I,  1  M,  2  Lu. 

1  El 

Drv 

.A-D 

No 

1 

1 J,  1  c 

Tennessean . 

. 8 

12 

298 

6,072 

68,  51}.  34. 17 

214,000 

2  H 

Oct  Qu 

14  L.  1  M2.  1  M 

Dry 

Both 

Yes 

Yes 

3 

Paris . 

.  Post-Intelligencer _ 

. 8 

12 

294 

Trenton . 

.  Bulletin . 

.  .  7 

12 

280 

16 

32  X  44-52 

350 

2  M 

1  L 

brv 

.A 

Sio 

No 

Union  City. . . 

.  Messenger . 

12 

280 

36 

52},  35 

900 

1  G 

Com  Fb 

2  L 

Wet 

.A 

No 

No 

TEXAS 


AbileiiS ;  ;  1  i . . . . 

Repurter-New'S. .  *  v .  i . . . 

.  .  8 

iJ 

294 

600 

Amarillo . 

Globe  &  News . 

.  .  8 

12 

301 

1,500 

Athens . 

Review . 

..  7 

12 

287 

20 

Austin . 

American-Statesman . . . . 

..  8 

12 

294 

1,008 

Dispatch . . 

..  8 

12 

294 

160 

Bay  City . 

Tribune . 

.  .  8 

12 

308 

Beaumont . 

.  Enterprise  &  Journal - 

8 

12 

297 

2,400 

Big  Spring . 

.  Herald . 

. .  .  8 

12 

294 

60 

Bonham . 

,  Favorite . 

. .  7 

13 

280 

2} 

Borger . . 

.  Herald . 

...  8 

12 

294 

100 

Breckenridge. . . , 

,  American . 

...  8 

12 

287 

51 

Brenham . 

,  Banner-Press . 

...  7 

13 

308 

30 

Brownsville _ 

.  Herald . 

.  .  .  8 

12 

297 

300 

Brownwood . . . . , 

.  Bulletin . 

. .  .  8 

12 

290 

60 

Bryan . . 

.  Eagle . . 

. .  .  8 

12 

294 

35 

. .  .  6 

13 

280 

Childress . 

.  Index . 

.  .  .  8 

12 

294 

60 

Cisco . 

.  News . 

. .  .  8 

12 

287 

30 

Cleburns . 

.  Times-Review . 

.  .  .  8 

12 

294 

80 

Commerce . 

.  Journal . 

.  .  .  8 

12 

280 

45 

Cooper . 

.  Courier . 

...  7 

12 

280 

Corpus  Christi. 

.  Caller  Times . 

.  . .  8 

12 

294 

400 

Corsicana . 

.  Sun . 

...  8 

12 

294 

300 

...  8 

12 

287 

Dalhart . 

.  Texan . 

...  5 

12 

196 

20 

Dallas . 

.  Dispatch . 

...  8 

12 

310 

1,500 

4,200 

40,000 

500 

27,000 

4,000 


1  D 
1  H 
1  M 
1  D 
1  D 


Tub 

Sim 


Tub 
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5  L,  2  1,  1  M 
7  L,  1  M 
1  L 

9  L,  1  Lu 
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Dry 

Dry 
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Dry  A 


Dry  A 


No 

No 

No 

No 

No 


No 
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45,  22} 

521,  35 

70,35,171,021 

70,521.35,171 

24x35 

34,  17} 

70,521.35,17} 
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30  X  44 
72,521,35,17} 
72,  56,  35 
70,521,35,17} 
72.  53.  35 
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1,000 
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2,000 

3,000 

500 

6,000 

2,000 
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1,000 
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1,500 

1,000 


1  G.  1  H 
G 

1  D 
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Fb 

Fb 

Fb 

D 

Tub 
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Fb 

Fb 

Fb 

E'b 
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Dry 

Dry 

Dry 

Dry 
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No 
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Dry  A 
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No 

No 
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Dry 

Dry 

Dry 


Dry 


No 
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11,250 
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1  D 


5  L,  1  Lu,  1  El 
5  L 
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No 

No 


No 

No 


1  G  E 
1  G  E 


News  &  Journal .  8  12  297 


Times  Herald .  8  12 

Del  Rio .  News .  8  12 

Denison .  Herald .  8  12 

Denton .  Record-Chronicle .  8  12 

Eagle  Pass .  Guide .  7  12 

Eastland . Telegram .  8  12 

Edinburg .  Valley  Review .  8  12 

El  Paso .  Herald-Post .  8 

Times .  8 

World-News  &  El  Conti¬ 
nental. .  8 

Ennis .  News .  8  12 

Fort  Worth .  Press .  8  12 

Star-Telegram . 8  12 

Gainesville . Register .  8  12 

Galveston .  News  &  Tribune . 8  12 
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287 

294 

287 

280 

294 
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315 
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681,  SI}.  34}. 
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70,  52},  35 
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70,  52}.  35 


6,000 

30 

250 

65 


' 

1  D 

Tub 

2  L 

Dry 

.A 

1..500 

1  G 

Ct 

2  I 

D 

50,000 

2  G 

Qu-Sex. 

7  L.  2  Lu 

Dry 

.A 

315,149 

4  G 

Oct 

16  L,  8  I,  3  M 

Dry 

D 

20.000 

S 

10  Mu 

14  L,  5  I,  4  .M,  1  Lu 

Dry 

A-D 

.500 

1  D 

2  L 

Dry 

A 

700 

1  D 

Tub 

5  I 

Dry 

A 

3.000 

1  D 

Fb 

4  L 

Dry 

A 

2  C 


No 

No 

No 

No 


2  C.  2  E 


No 

No 


1  Att  5  C  H 


2  Att  G  E 


12 


280 

283} 

298 

280 

287 

297 


.50  72,  52}.  35  1,500  IG.  IB  Com.Op  3L 

1,100  34,  17  35,000  G  W  9  L,  2  Lu 

1,200  34,  31,  17}  45,000  2  G  .  12  L.  2  Lu 

480  341,31,17  11,000  G,  H  .  7  L,  1  M 

1,W8  68,'  5li  34  .53,366  H .  Oct  9  I,  1  M2,  2  Lu 

8,000  68,  51,  34  256,000  3  G  Oct  22  L,  3  M 

80  70,  52},  35  5,000  ID  .......  2  L,  1  I 

900  681,511,34}  29,558  H,  S  .  6L,  6  1,2M 

For  EaplanoUon  of  Koy  Lottors  So*  Pago  XXXVII 


Dry 

A  G 

No 

No 

3 

Alt 

Dry 

A  1  G 

Yes 

Yes 

3 

Dk 

Dry 

A  . 

.  No 

No 

3 

Dk 

bry 

A 

.  No 

*2 

Wet 

A  G,  Qu 

No 

3 

Dry 

.A  . 

.  No 

Dry 

A-D  . 

.  Yes 

Yes 

4 

bk 

1  W 
4  C  H 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


TEXAS — Continued 


COLUMN  DATA 


CITY 


NEWSPAPEB 


GooM  Creek -  Sun . 

Gnhim .  Reportei 

Greenville .  Banner. 


Houston .  Cltfonicle .  8  12  297 


Post. 


Jickwnville. . . .  I’rogress. 

Uittinan .  Herald... 

Kilgore .  News..., 

Lampasas .  Ix-ader.. 

Laredo .  Times . . . 

Longview .  Journal  & 

Lubbock .  Avalancb 

Lulkin .  News... 

Mc.Cllen .  Monitor. 

l*ress _ 

McKinney .  Courier-Gazette .  8  12 

Marbn . . 

Marsh^ . . 

Marc . . 

Memphis . . 

.Mexia . 

Midiand . . 

Mineral  W'ells. . 

Mount  Pleasant 

Nacogdoches _ 

Navasota . 

Orange . 

Palestine . 

Pampa . 

Paris .  News 

Plainview .  Herab 

Port  .M-thur .  News 

Ranger .  Times 

San.Vngelo .  Stand 

San  .\ntonio. . . .  Expre 
Light 

San  Benito . Light 

San  Marcos .  News 

Shamrock .  Texar 

Sherman .  Demc 

Sulphur  Springs.  News-Telegram .  7  13 

Sweetwater .  Repori 

Taylor .  l*ress . 

Temple .  Telegr 

Terrell .  Tribui 

Texarkana-.\rk. .  (>azeti 

Timpson .  Times 

Tylm .  Courie 

Vernon .  Recor< 

Victoria. 

Waco. . . 


Reporter-Telegram .  8  12 


Herald  &  Press .  8  12 


Waxahachie. . . . 
Weatherford. . . . 
Wichita  Falls . . . 
Yoakum . 


News-Tribune  &  Times- 


Light.  . 
Herald . 


m 

m 

B 

w 

a 

s 

Ob 

ml 

6 

d 

•a 

n 

A 

0 

i 

41 

a 

7 

13 

280 

7 

12 

280 

8 

12 

287 

8 

12 

287 

7 

12 

276 

8 

12 

294 

8 

12 

280 

8 

12 

290) 

8 

12 

280 

7 

13 

283 

8 

12 

297 

8 

12 

.308 

8 

12 

308 

8 

12 

283) 

7 

12 

280 

8 

12 

280 

6 

13 

276 

8 

12 

294 

8 

12 

280 

8 

12 

294 

8 

12 

280 

8 

12 

287 

8 

12 

280 

8 

12 

280 

7 

13 

276 

8 

12 

280 

6 

13 

276 

7 

12 

280 

8 

12 

308 

8 

12 

287 

8 

12 

287 

5 

13 

252 

6 

13 

277 

6 

13 

276 

7 

13 

280 

8 

12 

280 

8 

12 

294 

8 

12 

294 

8 

12 

294 

8 

12 

294 

8 

12 

294 

8 

12 

294 

8 

12 

300 

8 

12 

280 

8 

12 

287 

8 

12 

280 

7 

12 

277 

.  8 

12 

294 

7 

13 

280 

8 

12 

294 

.  8 

12 

290 

.  8 

12 

280 

.  8 

12 

285 

.  8 

12 

294 

6 

13 

276 

1  8 

12 

294 

.  8 

12 

297 

.  8 

12 

280 

.  8 

12 

294 

.  8 

12 

280 

.  7 

13 

280 

.  8 

12 

204 

12 

280 

6 

13 

276 

.  Paper 

faS  Dimensions, 
_  B  §  Bolls  or  Sheets, 
S  bH  Inches 


dS  H 

Sfti  £ 


M  A 

Ill 


e  « 


O  m 
•  £ 


III 

ft 

2  eS 


V  O  8 

t-o 


C  OB 

5  ^ 

4  « 

■ot 


2& 

off 


I 

e  « S 

S  «  Sfi 

9  2Ji  ”**0 

an  S5 

SS  “I  -gB 

«J5  eS 
Sa  qS 


Hi 

4  • 

A  ^ 

l£ 


30  70,521,35,171 

, ..  70,521,35,171 

10  32  X  44 


G 

Com 

2  L 

Dry 

A 

.  No 

No 

D 

.  1  L,  2  I.  1  Lu 

Dry 

D 

.  No 

No 

1  Cr 

.  1  L 

Dry 

.A 

.  No 

3,.500 


(Newsprint  computed  for  nine  months) 


.15,  171 
70,  52|,  .15, 
22  X  35 

681,  51),  .14), 
30),  17 


4,000  1  H 


2d 


6,000 

2,000 

68.  51,  34.  .30 
68.  51,  34 

70,  52),  35 

194,940 

67,000 

160 

35.  17) 

220 

.34,  31,  17 

10.000 

250 

70,521.35,  17) 

10.000 

420 

34.  17 

12,987 

1  H,  1  D, 
1  C 

1  H,3G 
1  S 
S 

1  G,  1  B 


Oct 

Mu  Sex 
6  units 
Com 


3  L,  1  1,  1  Lu,  1  El 


3  L 

23  L,  3  M 
22  I,  3  M 

11  L,  2  I,  2  M,  2  Lu 
1  L,  1  I 


Dry  .\ 


Dry  .A.  . 

Dry  .\  G,  Oct 

Dry  .\  S 

Dry  .\  . 

Dry  . 


Yes 

No 


Yes 

Yes 

Yes 

.No 


No 

No 

Yes 

3  Dk 

2  J.  2  \V 

Yes 

3  .Att 

1  Sp 

1  ... 

AC 

G,  .M  Com,Cyl  3  L,  1  .M 


Dry 


70, 54),  35, 17) 


22  X  31 


1  D 
D 
1  D 
D 

1  D 
1  L 


Tub 

Kb 

Tub 

Kb 

Kb 

Kb 


3  L,  1  I,  1  Lu,  1  El 
3  L,  1  M,  1  Lu 
5  L,  1  .M 

2  L 

3  L 
2  L 


Dry  A 
....  A 
Dry  A 
Dry  -A 
Dry  .A 
Dry  A 


D,  Tub 


No 

No 

No 

No 


No 

No 

No 

No 


200  .14).  17 


Dry  A 


33 

70.  ,52  J,  ,15 
70,  52),  35 


....  1  H 

800  D 
....  ID 


R 

Kb 

Kb 


3  L 
.1  L 

2  L,  1  I 


Dry  A 
Dry  .A 
Dry  A 


No 

No 


No 

No’ 


14 

.30  X  44 

500 

1  C 

Kb 

2  L 

Both 

.A 

..  No 

32  X  44 

1  B 

Kb 

1  L 

Dry 

A 

40 

70.  35) 

3,225 

D 

2  L 

A 

...  G  E 

G 

Com 

2  L 

Dry 

A 

120 

70.  52}.  .55 

4,000 

D 

.3  L.  1  M 

A 

250 

.34,  17 

6.000 

1  D 

Tub 

5  L,  1  Lu 

Dry 

-A 

..  No 

...  1  G  E 

70.  62}.  35 

1  D 

Kb 

2  L,  2  I 

Dry 

-A 

390 

34,  17 

16,000 

1  D 

Tub 

7  L.  1  Lu,  1  El 

-A 

..  No 

Yes 

2 

Att  . 

SO 

70,  .521.35 

I.IKX) 

D 

Kb 

3  L,  1  I 

Dry 

A 

632 

34,  17 

2.000 

D 

Tub 

6  L.  1  I,  1  Lu 

Dry 

A 

..  No 

No 

2 

...  G  E 

550 

68,51,34,  45 

110,000 

G 

10  Units 

24  L,  6  M 

Dry 

A 

G 

Yes 

A'es 

3 

68,  SO),  .33} 

2  H 

Twin  Sex 

11  L.  .3  I,  2  Lu 

Dry 

A 

..  No 

35  X  4-4 

1  C 

2  r 

1  L,  i  1 

Wet 

A 

..  No 

20 

35  X  45 

1,800 

1  B 

Op 

2  L 

Dry 

A 

. .  No 

No 

200 

<)0 

18 

65 

340 

50 

560 


34).  17) 
70,521,35.17) 

70.521.35.17) 

70.521.35.17) 
51.30,  34,  17 
52}.  35 

34),  31,  17 


4  L.  1  El 


Dry  A 


1,500 

D 

Kb 

3  L 

A 

250 

D 

Kb 

2  L,  1  Lu 

Both 

-A 

1,250 

D 

Kb 

1  L.  2  I 

Dry 

A 

12,000 

H 

3  units 

4  L,  2  I,  1  El 

Dry 

A 

600 

G 

1  L,  1  I 

Dry 

A 

16,000 

D 

Tub 

8  L,  1  M,  1  Lu 

Dry 

.A 

2  Att  C  H 


No 

No 

No 


No 

No 

Yes  1 


100  34), 17) 

1,500  1  D 

Tub 

4  L 

Dry 

A  '  ‘ 

D.  Tub 

No 

Yes 

1  Att  . 

.  70,  52),  35 

Kb 

3  L,  1  Lu 

Dry 

A 

No 

.  D 

9  L,  2  Lu,  1  M 

Dry 

A 

No 

No 

1,200  34,30,  17 
15  31  X  44 


4,000 

350 


1  D 
1  B 


6  L,  2  1,  2  -M,  1  Lu 
1  I 


Dry  A 
Dry  A 


No 

No 


UTAH 


Brigham  City. . . 


Salt  Lake  City. . 


Box  Elder  Journal . 

...  7 

12 

280 

30)  X  44 

1  C 

Kb 

1  L 

A 

No 

Herald-Journal . 

...  8 

12 

294 

70,  52),  35} 

1  D 

Kb 

2  L,  2  I.  1  Lu 

A 

Standard-Examiner .... 

...  8 

12 

298 

600 

34.  17 

21,600 

2  D 

Tub 

5  L.  3  I.  2  Lu 

Dry 

.A 

1  D.  Tub 

Yes 

Yes 

3 

Herald . 

...  8 

12 

287 

100 

70.  52),  35,  30 

6,000 

1  D 

Kb 

3  L,  1  Lu 

Dry 

.A 

No 

Deseret  News . 

...  8 

12 

280 

67,  SO).  33). 

30,  15 

1  H 

20  L,  1  Lu 

Dr>' 

.A-D 

No 

Tribune  8c  Telegram . . . , 

...  8 

12 

280 

5,525 

67,  50),  33). 

news;  62, 

46),  31, 

comics,  mag. 

225,000 

G 

8  units 

27  L.  1  .M2,  3  Lu.  1 

1  El  Dry 

-A 

1  G 

Yes 

Yes 

3 

VERMONT 


.  Times .  8 

Bennington .  Banner .  7 

Brattleboro .  Reformer .  8 

Burhngton .  Kree  Press .  8 

News  •  7 

Montpelier . Argus. ’.!!!!!!!!  i  ”![!!!  i  7 

.  Herald .  8 

.  Messenger .  7 

St.  Johnsbury . . .  Caledonian- Record . 8 


^^**'jdria .  Gazette .  8 

.  Herald  Courier  8c  News 

,  Bulletin .  8 

LlmlotMville. .  Progress .  8 

Chtwn  Forge. . .  Review .  8 

^vti^ton .  Virginian .  8 

^"'''•.1',  . .  Register  8c  Bee .  8 

f,'*derick8burg..  Kree  Lance-Star .  8 

“*ttwnburg . . .  News- Record .  8 

vt?'.-  .  Advance  8£  News .  8 

v,^P?«News..  Press  8:  Times-Herald .  8 

_ ,  ginian  Pilot .  8 

.  Progress-Index .  8 

Syjfb-.. .  Southwest  Times .  8 

Richmond .  News  Leader .  8 

Record .  5 

Times-Dispatch .  8 


12)  294 

13  287 


287 

309 

294 

280 


150  36),  18) 

84  70,  52),  35 
90  70,  52).  35 

_  68,  34,  17 

155  33),  16} 


5,000  1  H 

1.600  1  C  D 

2,800  1  D 
.  1  H 

4.600  1  D 


4  L 

4  L 

5  L,  1  Lu 
7  L 

6  L 


Dry- 

Dry 


12)  294 
13  287 
12  280 


450  71),  53),  35) 

. . . .  67 

59  70.52),35.17| 


19,000  1  H 

. .  ID 

2,598  1  D 


Sex 

Kb 


(Newsprint  estimated  to  Sept.  1,  1935) 


VIRGINIA 


7  L,  1  Lu.  1  El 
5  L.  2  M 
3  I,  1  Lu 


Dry- 

Wet 

.A 

.  No 

.  No 

No 

Dry- 

A  "  '.  ’. 

No’ 

No 

Dry 

A 

.  No 

No 

Dry- 

.A 

.  No 

No 

IGE,  ICH 
i’G  e"‘“ 


12  280  .  1  H 


294 

294 

287 

287 

.300 

294 

294 


440  35,  17) 


100 

25 

125 

6.S0 

100 


12)  298 
12  287 
12  294 


308 

304 

308 

294 

294 

201 

308 


34,  17) 

70,  52),  35 
70,  52),  35 
68.  51,  34 
341.  17) 
34),  17) 

750  71,53),  35) 
85  70,  52).  35 

600  68,  51,  34 

5,000  68,  51),  34 


250  68,  51),. 34 
30  70,  52).  35 
5,000  68),  51),  .34) 

5,766  68, 5 1,34,  news; 
61,  comic 
and  mag. 


12.000 

1  G 

SI 

6  I,  1  M 

Dry 

.A  . 

No 

No 

4,050 

1  D 

Tub 

2  L,  3  I,  1  Lu,  1  El 

Dry 

.A  . 

1  G  E 

500 

1  G 

Ct 

2  L 

A  . 

2,200 

1  D 

3  L 

Dry 

A  . . 

No 

No 

15,000 

1  S 

Sex 

8  L,  1  M2,  1  Lu 

Dry 

.A  . 

No 

No 

2  C  H 

3,000 

1  D 

Tub 

4  L.  1  Lu 

Dry 

.A  . 

No 

. .  Att 

1  C  H 

1  D 

Tub 

2  L 

Dry 

A  . 

No 

19,000 

1  S 

9  L,  2  Lu.  1  El 

Dry 

.A  . 

No 

No 

2  C  H 

2,200 

D 

Kb 

3  L,  1  Lu 

-A  . 

3  H 

. 

7  L,  1  Lu.  1  El 

Dry 

-A  . 

V'es 

1  C  H 

160,000 

2  S.  2  G 

Oct.  Sex 

17  L,  5  I,  5  M 

Dry 

-A-D  . 

Yes 

No 

1  ... 

C  H 

10,750 

1  H 

7  L,  2  M 

Dry 

A  . 

No 

1  G,  1  B 

Com.Cyl 

3  I 

Dry 

.A  . 

No 

175.(K)0 

2  H 

5  units 

19  I,  2  M.  2  Lu 

Dry- 

-A  . 

No 

Yes 

i  Att 

2  C  H 

160,000 

2  S 

Oct 

10  L.  8  I,  4  M 

Dr>' 

A  H,  Sex 

Yes 

Yes 

3  ... 

3  F  M 

For  Explanation  of  Koy  Letters  See  Page  XXXVII 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


VIRGINIA— Continued 


COLUMN  DATA 


Paper 

Dimension!, 
Bolls  or  Sheets, 
Inches 


CITY 


NEWSPAPEB 


SS’t  SS 

ggJ  Ss  Ss 

in  Hj: 

61,335  IG,  IH  Sex, 

6,000  1  H  .... 

2,000  1  D,  1  B  Op 

.  I  H  Dk 

1,000  IB,  ID  \V 
4,500  1  D  Tub 


Roanoke. . . 
Staunton . . . 
Strasburg. . . 

Suffolk . 

Waynesboro 

Winchester. 


Times  &  W'orld-News. . , 
Leader  &  News  Leader . . 
Northern  Virginia  Daily 

News-Herald . 

News-Virginian . 

Star . 


WASHINGTON 


Aberdeen . . 

Anacortes . . . . , 
Bellingham. . . . 

Bremerton.... 

Centralia . . 

Coulee  Dam . . , 
Ellensburg. . . , , 
Everett . . 

Hoquiam . . 

Kebo . . 

Longview . 

Mount  Vernon, 

Olympia. . 

Port  Angeles... 
Seattle . 


W'orld . 

Mercury . 

Herald . 

News . 

News  Searchlight . 

Chronicle . 

Grand  Coulee  Times . . . 

Record . 

Herald . 

News . 

Washingtonian . 

Kelsonian  Tribune . 

News . 

Herald . 

Olympian . 

News . 

Journal  of  Commerce. . 

Post-l  ntelligencer . 

Star . 

Times . 

Chronicle  &  Spokesman- 
Review . . 


3,800  68,  51,  34  12,000 

9,600  68,  51,  34,  46}, 

61,301— color  279,000 

5,000  671,  50|,  33|; 

61,  45),  mag. 

comic  112,000 

620  70,52),35, 17)  26,000 

2,300  67,  50),  33), 

31),  16);33), 

16),  color  70,210 

1,080  68,  51,  34,  17  57,000 

168  34),  17  8,100 

450  24,  17  15,000 

50  35)  X  44  3,000 

300  71.  53),  35)  22,000 

500  34,  17)  1,200 


Press .  8  12  297] 

Ledger  &  News  Tribune.  ..8  12  300 


Times . 

Columbian . 

Bulletin  &  Union. . 

Sun . 

World . 

Herald  &  Republic . 


Vancouver.. 
Walla  Walla. 
Wenatchee. . 


Yakima. 


WEST  VIRGINIA 


Beckley .  . . 

Blueheld. . 
Charleston. 


Post-Herald  &  Raleigh 

Register . 

Telegraph  &  Sunset  News 
Gazette . 

Mail . 

Exponent  &  Telegram.... 

Inter-Mountain . 

Times  &  West  Virginian. . 

Sentinel . 

News . 

Advertiser  &  Herald- 

Dispatch  . 

Mineral  Wells . 

Banner . 

Journal . 

Domion-News  &  Post .... 

Echo . 

Journal . 

News  &  Seminal . 

Register . 

Review . 

Times . 

News . 

Herald . 

Intelligencer  &  News- 

Register . 

News . 


310  34,17  8,500  ID  Tub  6  L^l  Lu  Dry  A 

1,69b  68,  '51,‘34‘  ‘’  sii  IM  I  G ”  "  ’ll  l!  i‘m2,  1  Lii .  Dry  A 

(Newsprint  and  news  ink  computed  to  Sept.  1,  1935) 

.  IS  . 

1,100  68,51,34  35,700  IG  Oct  IIL,  lM,2Lu  Dry  A 

"425  34,’ 17 . ’l'4',b66  i’o  Tub”  1 'Lu,"rEi,’8’L .  Dry  A’ 

40  70,52)  11,500  D,  W  Fb  1  L.  2  I  Both  D 

5  33)  1,030  S  .  1  L,  2  1  Wet  D 

1,110  68,  51,  34  32,322  1  H  Sex  18  L,  1  M,  2  Lu,  1  El  Wet  .\ 

'"55  '70,’5’2'j . 800  ‘I'D.'rB  Fb,’6p  2’l .  Dry  \ 

.  35),  171  .  IG  SI  5L,  11  Dry  A 

288  34,  17  9,600  1  D  Tub  8  L,  1  Lu  Dry  A 

.  34,  17  .  1  H  .  5  L  Dry  A 

77  47,  23)  .  IS  .  4  L  Dry  A 

.  51),  34),  17)  .  IG.  IDTub  9L  Dry  A 


Clarksburg . . . 

Elkins . 

Fairmont . 

Grafton . 

Hinton . 

Huntington..  . 

Keyset . 

Logan . 

Martinsburg. . . 
Morgantown. . 
Moundsville. . 

Parkersburg . . 

Point  Pleasant 
Sisters  ville . . . 

Weirton . 

Welch . 

Wellsburg .... 
Wheeling . 

Williamson. . . 


WISCONSIN 


Amigo . 

Appleton . 

Ashland . 

Baraboo . 

Beaver  Dam. . . 

Beloit . 

Berlin . 

Chippewa  F^s. 

Eau  Claire . 

Fond  du  Lac... 

Green  Bay . 

Janesville . 

Kenosha . 

La  Crosse . 

Madison . 


Journal . 

Post-Crescent . 

Press . 

News-Republic . 

Citizen . 

News . 

Journal . 

Herald-Teleoam . 

Leader  Telegram . 

CommonwetUtb  Reporter. 

Press-Gazette . 

Gazette . 

News . . 

Tribune  &  Lwder  Press. . 

Capital  Times . . 

Wisconsin  State  Journal. 

Herald-Times . 

Eagle-Star . . 

News-Herald . . 

Record . . 

Herald . 

Journal . 

Leader . 

Sentinel . 

Wisconsin  News . 

Times . 

News-Times . 

Northwestern . 

Register-Democrai . 

Journal-Times . 

News . 

Leader . 

Press . 

Journal . 

Courier-Hub . 

Telegram . 


.  1  G 

25,500  2  D 
1,735  1  H 

1.000  1  D 

1.500  1  D 

7.200  1  D 
.  ID 

2.500  1  G 
14,400  1  D 

1.200  1  D 

.  ID 

13J)00  1  G 
20,000  1  G 
24,000  1  S 
51,000  1  H 

3,800  1  D 
14,000  1  D 
5,100  1  D 

.  IS 

.  IP 

860  1  G 


Jr.  SI  5  L 

Tub  lOL,  2I.3M 

R  4  L.  1  I,  1  M,  IXu 

.  2  L 

Tub  1  Lu,  3  L 

Tub  8  L.  2  M 

Fb  2  I 

SI  1  L.  3  I 

Tub  5  L,  1  M 

Tub  4L,  1M,4I 

.  9  L,  3  L.  3  M 

Ut  9  I.  2  Lu.  1  El 
SI  8  L,  1  M.  1  M2 

Sex  7  L,  2  Lu 

W  9  L,  2  M 

Oct  9  L.  1  I,  2  Lu.  1  El 
Tub  3  L.  1  Lu.  3  I 

R  5  L.  1  M.  1  Lu 

.  3  L.  1  I.  1  El,  1  Lu 

.  11 

Com  4  I,  1  Lu 

20  units  27  L,  2  I,  9  M 
4d  7  L,  6  I,  3  M 


No  No  1  Dk  I  G  E 

No  No  .  2  G  E 

No  No  . . 

....  No  None  No  . . 

‘No’  'Yes’  "2  Att  'CILFl 

No  No  . 

No  No  . 

No  No  .  G  E 


Msmitowoc. 
Marinette. 
Marshfield. 
Menasha. . 
Merrill.. . . 
Milwaukee. 


Momoe . 

Neenah . 

Oshkosh . 

Por^e . 

Racine . 

Rhinelander . . 

Shawano . 

Sheboygan . . . 
Stevens  Point. 
Stoughton. . . . 
Superior . 
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18,000 
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70.  52.  35,  17) 
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75 

70.  52).  35 

1,700 

70.  56 
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44,  22 
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70,  52|,  35 

60 

70,  52).  35) 
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66 
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2,9.50 
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NKWSPAPKR 


T*,  Riven .  Reporter 

Vtttfftown .  Tunes . . . 

ftsokesha .  I  reeitwn 


Record-Herald . 


VTKOinin  Rapids  Tribune. 


Tribune-Herald . 


rSwiiiie .  WyominR  Eaitle . 

IBeyenne  Tribune-Leadcr-Sun . 

Gillette .  Journal*  American . 

News- Record . 

uuier .  Post . 

.  Republican  &  Boomerang.. 

Sewostie .  News  Letter-Journal . 

.^(Un .  ITess . 


.tocborage .  Times . . 

Cordova .  J,*'”®*.;;--  • 

Fiirbanks .  News-Miner. 

jtaeau .  Empire . 

llKchikan .  ('hronicie. . . , 

Seward .  Gateway... 


Hilo .  Press . 

Tribune-Herald. 

Honolulu .  .\dvertiser - 

Star-Bulletin. . . 


U  £ 

•m  g  g  n  ^ 

SkS”!  sapaper  -S 

faS  Dimensions,  s  X  ;  a. 

_  a  e  Bolls  or  Sheets,  _  a  J  — 
gat*  Inches  a^*^ 

0  a^  fi  e..J  S  2 


S  -o* 

—  U  <n  a 

2  tP  S” 

2£  **8 


“  *  >.3 

Ss  t*u 


"'x  -a  ®® 

.*2 

a  tt  4  2  r  4» 
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.  16} 

1  H 

SI 

4  L 

Dry 

.\ 

.  No 

No 

1.  17) 

2,200 

1  D 

Tub 

6  L,  1  .M 

Dry 

.\ 

No  .No 

S).  18 

11,000 

1  D 

Tub 

K  L 

Dry 

.\ 

.  Yes 

SI.  17} 

5,000 

1  G 

R 

4  L,  1  Lu 

Dry 

.  Yes 

.No 

WYOMING 


34).  17) 

7,500 

1  D 

Tub 

68,  51,  34,  17) 

15  X  22 

9,200 

1  H 

24x35,35x48 

350 

1  t'en 

83),  66),  50) 

1  D 

Kb 

34)  X  17) 

6.000 

1  D  Kb 

ALASKA 

30x44 

.125 

1  B 

6L.  1  El.  1  Tp 
5  L.'i' i.'i'M  ■ 

i  L . 

4  L . 

6‘l . 


No  No 
No  No  1 
No  No 


No  Yea  1  -Vtt 


No  No  1  ... 


22  .16x44 
4  30x44 


3  L.  I  1.  1  I.u 

2L 


TERRITORY  OF  HAWAII 


1.000  .14.  17  27,600  ID 

1,200  68i,51i,  34i  80,000  IH 


10  L,  1  Lu 
9  L.  1  M,  1  I.u 


Dry  .\  I),  Tub 

Dry  .\  . 


Yes  Yea  .1 
Yes  Yes  .1 


DOMINION  OF  CANADA 

ALBERTA 


Cilfjiy  .  .\lbertan .  8  12  .108 

Herald .  8  12  .108 

Edoontun . . . . . .  Bulletin .  8  12  308 

Journal .  8  12  .108 

Lethbridge  .  Herald .  8  12  294 

Medicine  Hat .. .  News .  7  13  287 


Nanaimo .  Free  Press .  7  12)  290) 

Herald .  7  13  294 


1,600  68,51,34 
1,000  34),  17 


230  34). 17) 
55  831,66} 


H 

6  Units 

14  L,  1  M,  1 

Lu 

G 

SI 

8  L.  2  Lu 

1  H 

5  Units 

14  L.  2  Lu 

1  D 

Tub 

5  L.  1  Lu 

1  D 

4  L 

...  22)x33) 

17  70,52,  34 


BRITISH  COLUMBIA 

.  IB  Opt  2  1 
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A 
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■No 

2  C  H 

Dry 

A 

.  No 

2  ... 

Dry 

A 

S,  4d  No 
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,1  Dk 

('  H 

Dry 

A 

.  No 

No 

C 

Dry 

A 

.  No 

No 

A 

Dry 

A 

.  No 

No 
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Scorchers -Mat  Storage  Boxes -Packing  Felt -Molding  Boards -No.  64  Parting  Powder 
Felt  Molding  Blankets  - Rubter  Molding  Blankets -Cork  Molding  Blankets 
W©(Q)!D)  FLlDNC.  CORPODkATnON- Hoosick  Falls, N.Y. 


CITY 


Nelson .  News . 

NewWestminster  British  Columbian 

Prince  Rupert. 

Trail . 

Vancouver. . . . 


Empire . 

News . 

Times . 

News-Herald. 

Province . 

Sun . 

Colonist . 

Times . 


X’ictoria, 


.9 
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Drv  .A 
. \ 


-  50}.  .t3}  ID 

400  43  10,000  1  P 

5.402  68,51,34. 17. .to  180.288  D 

4,200  68.  51,  ,14.  .to  140,<K)0  3H 


Ft) 

R 

Tub 
Oct  .Sex 


Drv 

Wet  .\ 


D.  Tub 


\e8 


Sex 


Dr\ 
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Brandon .  Sun . 

PortageLaPrairie  Graphic . 

The  Pas .  Northern  Mail . 

Winnipeg .  Free  Press . 


Tribune, 


MANITOBA 


NEWFOUNDLAND 
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G.  Oct 

H,  Sim 


No  Yes  3  Dk  C 

No  Yes  3  ...  2  G  E 


Dry  A 
Dry  A 
Dry  a’ 


Belleville . 

Brantford. 

Brockville. 


125  681.51J.  ,t4}  6,780  G  R  7  U.  1  I.u 

(Newsprint  and  news  ink  computed  to  Sept.  1,  1035) 

‘‘‘iss  .16,  is . 3.560  D .  tub  '  6’l.  "i  M.’i'Lu . 


News . 

Gazette . 

Chronicle  &  Star  . 
Herald  &  Mail.  .. 

News . . 

Post-Record . 

News . 


St.  Johns 


News. . . . 
Telegram 


Ontario-Intclligencer . 

Expositor . . 

Recorder  &  Times. . . , 


.  2  H  .  10  L.  1  I.  I  M2 

NOVA  SCOTIA 


.  72,  52}  .  .. 

.  70,  .15 1 

1.200  68J.  51},  .14} 
2,600  68},  51}.  .14}, 
•7} 

120  .15}.  18 

.  68}.  51},  ,14} 

35  61 


10.0(8)  D.  W  Tub 

ONTARIO 


Dry  A 


Fredericton, 
Moncton. .. 


Gleaner  . 

Mail . 

Times . . 

Transcript . 

Telegraph-Journal  S: 
Times-Globe . 


!!;!!!!  IB  Fb 

Ibil.fioo  2G,Vh  io  uiiits, 

Oct  15  L.  6  1,  2  M,  2  Lu. 

1  L2,  1  El . 

71.300  ID  8  Units  1 1  L,  8  1.  1  M2.  2  Lu 

NEW  BRUNSWICK 


1  D  Tub  5  L 


8  12  276} 


Saint  John. 


Amherst . 

Glace  Bay . 

Halifax . 


New  Glasgow. . 

Sydney . 

Truro . 


287 

280 

290 

308 


308 


.101 

280 

294 

294 


’6,.566  68..5i.'.l.lj,'i7 
2..504  67}.  50}.  .1.1} 


.  .U},  17} . 


8  12  .106 


34},  17} 


280 

282 

294 

297 


294 

294 

280 


90,(X)0  2  H 

9.000  D.  M 

.  1  H 

900  1  C  D 


8  12  .101  . 

8  12  290  .500  .14},  17} 


Dry  A  . 

....  A  . 

Dry  . 


Drv  A 
Dry  A 
Dry  A 


Yes  Yes  .1  .\tt  C  H 

No  No  . 

No  No  . 


nV  ■■■■  ■■  ■ 

{Continued  on  page  XXXVII) 


Fb 

Fb 

Cvl 


9  L.  2  M,  1  Lu 

5  L 

8  L,  1  M 
2  M 


Sim.  Ut 
Tub 


AMERICAN  PUBUSHERS  SUPPLY 

WEST  LYNN  ,  MASSACHUSETTS 


(jggiton. 

KittheBer. 

LuKhay." 

London... 


H.  8  Units 


Windsor  Star, 


InfctsoU .  Sentinel-Review 

Ctarlouetown. . .  Guardian . 

Patriot . 


Levii . 

Montreal. 


A.B. — Angle  Bar 
Ac. — Acme 
Alt. — Attachment 
Com. — Comet 
Cyl. — Cylinder 
D. — Drum 

D.S. — Double  Sextuple 
D.O. — Double  Octuple 
D.Sup. — Double  Supplement 
4d. — Four  Deck 

El. — EUrod  Caster 
I. — Intertype 

L. — Mergenthaler  Linotype 


A.C. — Allis-Chalmers 
C. — Cline 

C.H. — Cutler-Hammer 
C.W. — Cline-W  estinghouse 
Cy. — Century 

Dd. — Duplex  Direct  Drive 
Dsm. — Duplex  Slow  Motion 


Printing  Press  T3rpes 

De. — Decuple  Op. — Optimus 

Dk. — Deck  Pn. — Pony 

Fb. — Flatbed  Qu. — Quadruple 

Fnt. — Fountain  R.— Rotary 

H.S. — High  Speed  2R. — Two-revolution 

Jr. — Junior  S. — Standard 

Met. — Metropolitan  S.D. — Super-Duty 

Mu. — Multi-unit  S.P. — Super-Production 

Oct. — Octuple  S.R. — Semi-Rotary 

Sex. — Sextuple 

Composing  Room  Equipment 

L2 — Mergenthaler  Slug  Caster  Lu. — Ludlow  Typograpb 

Lg. — Linograph  M. — Monotype 

Lin. — Lanston 

Press  Drive  and  Control  Equipment 

Em. — Elmerson  Kl. — Kimble 

E.  — Edwards  L.B. — Link  Belt 

F. M. — Fairbanks-Morse  M. — Monitor 

G.  — Goss  N.W. — Northwestern 

G. E. — General  Electric  P. — Phoenix 

H.  — Hoe  R. — Reliance 

J.  — Jenney  Rd. — Richmond 

K. — Kohler 


Qui. — Quintuple 
Sim.- — Simplex 
SI. — Straightline 
S.K. — Speed  King 
S.S. — Superspeed 
Tub. — Tubular 
Ut. — Unit-type 
W. — Web 
Utb. — Unitubular 


M2 — Monotype  Material-Making 
Machine 

Th. — Thompson  Type-Caster 


R.M. — Robbins  &  Myers 

Sm. — Simplex 

Sp. — Sprague  (G.  E.) 

W. — Westinghouse 
W.E. — Western  Electric 
Wg. — Wagner 
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Cluthnni - 

FortWilliaffl- 

Gdt... . 

('.UtlpD . 

Hifflilwn . 


NUsnm  Falls . . . 

bshavn . 

Otu« . . 


Owen  Sound. . . 
PeterboroURh. 

Pon  .-Vrthur.  . . 

Pott  Hope . 

St.  Cathannes. 
St  Thomas. .. . 

Samift . 

Sault  Ste.  Mane 

Stratford . 

Toronto . 


nkwspaper 


News .  8 

Times-Journal .  7 

Reixirter .  8 

Mercury .  8 

Herald .  H 

Spectator .  8 

Wliiis-Standard .  8 

Record .  8 

Post .  8 

Free  Press .  8 

Advertiser .  8 

Review .  8 

Times .  8 

Citizen .  8 

l.e  Droit. . .  8 

Journal  Dailies .  8 

Sun-Times .  8 

Fixaminer .  8 

News  Chronicle .  7 

,  Guide .  7 

.  Standard .  8 

.  Times-Journal .  8 

.  Canadian  Observer  .  8 

.  Star .  7 

,  Beacon-Herald .  8 

.  Globe .  8 

Mail  &  Empire .  8 

Star .  8 


Telegram . 

Welland .  Welland-Port  Colborne 


Windsor . 

Woodstoclc- 


Paper  x 

Dimensions.  5  a  *  ^ 
Rolls  or  Sheets.  _  ^ 

Inches 


gc*;  lg 

Be« 
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g  g  g  J  a. 

au  So.  aS 


Le  Quotidien .  7  13 

Le  Canada .  7  13 

Le  Devoir .  7  13 

Gazette .  8  12 

Star,  Herald  &  Weekly  Star  8  12 


LTllustration .  5  12 

La  Patrie .  5  12 

La  Presse .  8  12 

Standard .  8  12 


12 

.301 
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67),  .50}.  33} 

8,9.36 

G 

L>u 

8  L 

Drv 

A 

13 
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33,  1 7 

I  H 

Sim 

6  L,  t  Lu 

Dry 

A 

12 

292 
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1  D 

Tub 
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Dry 

A 

12 

298 

34, 17} 

1  H 

R 
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A 

12 

308 
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68,  51.  .34 

14,280 

H 

14  L,  2  Lu,  1  El 

Dry 

A 

12 

308 

3,000 

68,  51,  .34 

90.(M)() 

H 

DO 

18  L.  3  1,  2  Lu.  1  El 

Dry 

A 

12 

300 

389 

521.  .34} 

9,270 

G 

R 

8  L.  1  M 

Dry 

A 

12 

294 

300 

34, 17} 

10,500 

D 

Tub 

7  L.  1  I.  1  M2,  1  Lu 

Dry 

A 

12 

287 

12 

300 

1,600 

68.  51}.  34 

40,000 

H 

4  Units 

8  L,  4  I.  1  M.  1  M2 

Dry 

A 

(Newsprint  computed  from  Jan.  1  to  Aug.  .31,  19.35) 

12 

280 

717 

68, 51},  34 
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Ou 
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Dry 
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34.  17} 
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1  D 

Tub 

6  I„  1  I.  1  M 

Dry 

A 

12 

294 

200 

.34,  17 

2, .500 

1  D 

Tub 

4  L,  1  I,  1  Lu 

Dry 

A-I 

12 

310 

1.2.58 

67}.  .50},  33} 

40,231 

H 

Oct 

1 1  L,  2  Lu,  1  M2 

Dry 

A 

12 

310 

.300 

.34,  1 7 

16.(K)0 

H 

9  L,  1  M,  1  Lu 

Dry 

A 

12 
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2,035 

68,  51.  .34 

7 1  .(KM) 

H 
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13  L.  1  M.  1  M2 

Drv 

A 

12 

287 

34}.  17} 

1  D 

Tub 
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Dry 

A 

12 

294 
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35, 17} 

20,000 

13 

294 

155 

66,  49  L  33 

6.000 

1  D 

R 

6  L.  1  M,  1  Lu 

Dry 

A 

LI 
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70,  52},  35 

1  G 

2  L 

12 
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69,  52;  34} 

11,100 

D 

Tub 

7  U.  1  I.  2  Lu,  1  El 

Dry 

A 

12} 

.305 

325 

34}. 17} 
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1  H 

R 

8  L 

Dry 

A 

12 

294 

23 

.34.  17 

5,000 

1  D 

Tub 

6  L 

Drv 

13 

290 
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33,  16} 

.3,740 

1  D 

R 
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Drv 

A 

12 
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34,  17} 

10,000 

1  G 

SI 

7  L 
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A 

12 
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12 
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68}.51A..34A 

169,215 

2  H 

s  s 

21  L.  2  M 

Dry 

D 

12 
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33,035 

68}.  51  A,  34A. 

60}.64,  48,  33. 

32,  16 
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H 

35  Units 
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Dry 

A-: 

12 
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16,500 

68}.  51},  34 

400,000 

H 

.30  Units 
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A- 

12} 
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317 
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D 
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A 
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1  D 

Tub 
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Dry 

A 

12 
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3  Dk 
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No 
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No 
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No 

No 

. .  Att 

C  H 

No 

1  C  H 
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1  H 

2d 
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Dry 

A “ 

No 
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7,000 
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6  L,  2  M 

Wet 

D  . 
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1  H 

D  S 
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Dry 
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15,000 
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440,000 

2  H 

12  Units 

3  Units 
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EXPLANATION  OF  KEY  LETTERS  IN  MECHANICAL  TABLES  ON  PRECEDING  PAGES 


Pr. — Premier 
S. — Scott 

S.B. — Seymour.Bauer 
St*. — Stonemetz 
Sw. — Swink 
Tp. — Thompson 
W. — Whitlock 
Wd. — Wood 


A. T.F. — American  Type  Founders 

B.  — Babcock 

B. S. — Bagley-Sewell 
Bui. — Bullock 

C.  — Cottrell 
Cb. — Claybourn 
Cen. — Century 
Ct. — Cox-o-T  ype 


Prmtmg  Presses 


C. D.- — Cox-Duplex 
Cr.— Cranston 

Cam. — Campbell  Drum 
Cin. — Cincinnati 

D.  — Duplex 

G.  — Goss 

H. — Hoe 

H.P. — Hoe-Pancoast 


H.H. — Huber-Hodgman 
Howe — Howe 

K.  — Campbell  2 -rev. 

Kid. — Kidder 

L.  — Lee 

M. — Miehle 

O. S. — Ostrander-Seymour 

P. — Potter 
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No  _ 
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L’ Action  Catholique. 
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MERGER  ADVISED  AS  BEST  TREATMENT 
FOR  AILING  SUBURBAN  NEWSPAPERS 

Few  Publishers  Will  Relish  This  Advice,  Executive  Says,  But  Re¬ 
sultant  Savings  and  Service  to  Field  Will  Permit  Publication 
of  Successful  Paper 
By  FRANK  M.  DUNBAUGH,  JR. 

Vice-President,  Woodyard  Publications  of  New  York  (Six  Long  Island 
Weeklies) 


DUKIN’G  the  decade  from  1920  to 
1930  there  cropped  up,  almost  un¬ 
noticed,  a  new  type  of  publication,  the 
suburban  weekly  newspaper.  Taking 
over  puny  country  weeklies  vigorous 
young  suburban  journalists  began  feat¬ 
uring  country  club  news,  women’s  club 
news,  the  social,  athletic  and  civic  do¬ 
ings  of  their  suburbanite  readers.  They 
improved  the  appearance  with  new  type, 
often  using  book  stock  and  many  half¬ 
tones.  Thus  their  weeklies  flourished 
in  sections  where  metropolitan  daily 
coverage  is  almost  100  per  cent.  In 
one  community,  Scarsdale,  N.  Y.,  the 
weekly  became  the  property  of  the  lo¬ 
cal  woman’s  club,  and  has  had  a  highly 
successful  career  under  the  club’s  able 
management 

For  the  last  two  or  three  years,  how¬ 
ever,  most  suburban  weeklies  have  had 
tough  sledding.  Expenses  are  hi^. 
Because  they  charge  the  highest  milline 
rates  of  any  publications  in  the  coun¬ 
try  they  have  been  cliopped  off  many 
a  national  advertising  s^edule.  Too 
often  specialty  shops,  their  best  custom¬ 
ers,  have  folded  up  leaving  unpaid 
balances  in  the  publishers’  ledgers.  In 
one  of  the  best  suburban  territories  in 
the  east  a  publisher  has  just  stated  that 
three  of  the  four  leading  weeklies  are 
operating  at  a  loss. 

Faced  with  decreased  earnings,  dis¬ 
couraged  suburban  publishers  are  drop¬ 
ping  back  to  half-hearted  news  cover¬ 
age  mingled  with  boiler  plate.  They 
know  this  means  gradual  extinction  but 
they  are  between  the  devil  and  the 
deep.  If  they  continue  present  exnendi- 
tures  they  go  broke.  If  they  cut  down 
they  dwindle  away.  What  is  the  an¬ 
swer  ? 

The  answer  is  medicine  of  a  kind 
few  publishers  relish,  but  in  my  opinion 
it  is  the  only  remedy — and  not  half  as 
vile  tasting  as  many  persons  think.  The 
remedy  is  merger. 

Some  of  our  suburbans  are  in  trouble 
because  of  poor  accounting  and  col¬ 
lecting.  Others  because  they  have  done 
it  right,  but  at  too  great  a  cost.  The 
burden  of  a  proper  bookkeeping  sys¬ 
tem  is  too  heavy  for  most  weeklies.  All 
the  business  end  of  publishing — the  life¬ 
blood  which  keeps  the  paper  going — 
can  be  centralized  for  a  group  of  six 
or  eight  weeklies  at  a  tremendous  sav¬ 
ing.  In  some  cases  printing  too  can 
be  centralized.  Then  the  publishers, 
unhindered  by  the  annoyances  of  bills, 
tear  sheets,  collections,  payrolls,  book¬ 
keeping,  etc.,  can  turn  out  newsy  subur¬ 
ban  weeklies  chock-a-block  with  adver¬ 
tising. 


There  are  other  advantages.  National 
advertisers  can  be  interested  more  easily 
in  a  group  than  in  one  weekly.  Hunches 
that  work  well  on  one  paper  can  be 
repeated  in  others.  Mistakes  made  by 
one  can  be  saved  the  others.  Inter¬ 
change  of  ideas  will  keep  the  publishers 
from  dry  rot.  (Causes  such  as  safety 
campaigns  can  be  sponsored  by  the  en¬ 
tire  group  with  such  fervor  as  to  prove 
the  power  of  the  suburbans  where  one 
paper  could  not  kick  up  enough  dust 
to  sway  an  entire  county. 

In  these  groups  that  I  foresee  replac¬ 
ing  the  individual  owned  suburban 
weeklies,  the  editor-publisher  of  each 
paper  will  either  own  stock  in  the  com¬ 
pany  from  the  start  or  will  work  on 
a  bonus  plan  with  opportunity  to  pur¬ 
chase  sto^.  He  will  feel,  and  his  com¬ 
munity  will  feel,  that  he  is  something 
more  than  a  paid  employe  of  some  cor- 
Ix)ration. 

Publishers  will  find  that  merger  along 
proper  lines,  far  from  making  their 
papers  weak  and  stereotyped,  will  re¬ 
lease  them  from  needless  drudgery  so 
they  can  put  more  of  their  own  per¬ 
sonality  into  their  news  columns,  and 
devote  greater  energy  to  increasing  cir¬ 
culation  and  advertising  linage. 

As  the  group  management  of  subur¬ 
bans  proves  its  worth  the  larger  groups 
will  install  their  own  engraving  plants. 
Pictures  are  becoming  vital  to  news¬ 
papers,  large  and  small.  Unable  to 
cover  spot  news  as  fast  as  the  dailies, 
the  suburbans  can  counter  by  present¬ 
ing  news  photos  more  regularly  than 
the  metropolitan  dailies  can  give  any 
one  community. 

These  suburban  weeklies,  grouped  as 
to  management,  but  with  the  editor- 
publisher  of  each  paper  out  to  make 
his  the  best  weekly  in  America,  will 
stress  the  “news  under  the  news.”  In 
addition  to  news  pictures  they  will  fea¬ 
ture  neighborly  stories  of  local  men  and 
women,  illustrated  with  pictures.  They 
will  give  more  and  better  personal  news. 
Each  will  have  its  own  “column”  based 
on  local  doings  and  gossip.  In  these 
and  other  wavs  the  editor-publisher, 
divorced  from  the  accounting  end  of 
the  business,  will  be  able  to  link  his 
paper  more  closely  than  ever  to  the 
interests  of  the  community. 

Far  from  losing  their  influence  these 
group-controlled  suburbans  of  the 
future  will  have  a  stronger  hold  on 
their  readers  than  any  other  type  of 
publication.  In  time  they  will  have 
carved  out  a  niche  of  their  own  in  the 
minds  of  national  advertisers.  “Subur¬ 
bans”  will  then  form  a  distinct  medium, 
classed  separately  from  other  weeklies. 
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and  recognized  as  reaching  most  inti-  ler,  Hartford  Times  ;  O.  R.  g-n. 
mately  the  highest  bracketed  income  denberger.  New  Britain  (Cona) 
families  in  the  world.  nal;  H.  P.  Donahue  and  Albert  SchiniL 

To  accomplish  this  without  getting  John  Laing  anj 

drowned  in  a  sea  of  red  ink  there  is  C-  Markham,  Manchester  (N.  H.) 
just  one  thing  for  the  suburban  week-  Union-Leader ;  K.  G.  Engel,  Pawtucket 
lies  to  do— combine  into  groups  large  !•)  p^ncs;  R.  G.  Cox,  Bangor 

enough  to  make  it  profitable  to  run  (Me.)  News;  J,  Frank  Coug^ 
them  as  up-to-date  business  concerns.  Holyoke  Transcript-Telegram;  Joseoh 
-  J.  Mahoney,  Transcript-Telegram. 

NEW  ENGLANDERS  MEET  Salesmen  present  were;  Arthur  H 

-  Cooke,  Mergthenthaler  Linotype  Co.- 

Semi-Annual  Composing  Room  Gath-  H.  M.  Erne.  Lanston  Monotype  Co.’ 
ering  in  Holyoke,  Oct.  13  J.  H.  Hagan,  Lanston  Monotype  Ca' 

The  second  semi-annual  meeting  of 

the  New  England  Daily  Newspaper  Samuel,  Stevem 

Composing  Room  Executives’  Associ-  Lmc^ype  Parts  Corp.; 

ation  was  held  in  Holyoke,  Mass.,  Cohen,  Acme  Type  Metal  (3o. 

r  11  ^  K  K  •  r  *  m  SHOT  FIRED  INTO  PLANT 

Luncheon  was  followed  by  brief  talks  • .  c  .  r 

by  Mrs.  William  G.  Dwight  and  Arthur  unidentified  person  fired  a  bdkt 

Ryan  of  Holyoke  Transcript-Telegram  ^  ^  o  window  of  the  SpringfeU 

and  a  round  table  discussion  presided  ^^tptbltcan  composing  rooa 

over  by  President  H.  G.  Jones  of  the  ®  punctured  a  hole 

Portland  (Me.)  Press-Herald.  A  high  enough  to  prevent  any  Mily  harm 
meaty  letter  bearing  on  composing  ‘J*  the  employes  worlang  in  tig 

room  problems  was  read  from  Frank  j'oom.  Detectives  scoured  the  vidagy 
A.  Phillips,  secretary-treasurer  of  the  were  i^ule  to  find  any  suspienM 
New  England  Daily  Newspaper  Asso-  Persons.  Ihis  was  the  seco^  time  a 
ciation,  by  Secretary-Treasurer  Joseph  fired  into  the  RepnbBoi 

J.  Mahoney  of  the  (Composing  Room  composing  room  since  the  composite 
Association,  and  B.  F.  Garrity  of  the  jyent  out  on  strike  last  May.  1^ 
Hartford  Times  told  of  a  campaign  ^htxilej,  an  employe  of  the  ^pringfdi 
which  has  been  carried  on  for  the  past  ^  ■'oo™-  was  assaultel 

two  years  to  reduce  accidents  in  the  three  men  Oct.  17  while  walldni 

Times  plant,  which  has  resulted  in  an  ,  home  trom  work, _ _ 

amazing  improvement 

It  was  voted  to  hold  the  next  meet-  | 
ing  in  May  at  Brockton. 

Members  present  included: 

H.  G.  Jones,  Portland  (Me.)  Press- 
Herald-Express;  W.  W.  Wyman, 

Christian  .'Science  .Monitor;  Herbert  F. 

Haake,  Christian  Science  Monitor ; 

Walter  Creighton,  Nero  London 
(Conn.)  Day;  .Adolph  C.  Lahl,  Meriden 
(Conn.)  Record;  B.  C.  Hastings,  Pitts¬ 
field  Eagle;  Walter  F.  Walsh,  Nero 
Haven  (Conn.)  Register;  George  H. 

Sanders  and  George  H.  Sanders,  Jr., 

New  Haven,  Register;  Oscar  H.  Dib- 
ben,  Brockton  Enter pt^e;  R.  G.  John¬ 
son.  Brockton  Enterprise;  B.  F.  Gar¬ 
rity,  Hartford  (Conn.)  Tunes;  Daniel 
J.  (D’Brien,  Hartford  'Times;  A.  J.  Ty- 
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The  name  TINGDE  has  been  associated  with  the  pro¬ 
duction  of  Press  Blankets  in  the  development  of  the 
Rotary  Press  for  over  sixty  years. 

TINGDE  on  Press  Blankets  is  your  guarantee  of 
Superior  Printing  Qualities. 


TINGIIE 


'ONGlft  FELT  Bbnkat  (cootinq  by  du  Pont)  !i  the  hiqhest 
point  ot  perfection  thus  for  reoched  in  the  production  of 
Felt  Printinq  Blonliets. 

TINGUE  "CUSHION  CORK"  Printinq  Btonket  hot  hiqh  re¬ 
siliency.  It  is  recommended  os  the  underpocitinq  for  TtHGUE 
"FELT”  Printinq  Blonket  (cootinq  by  du  Pont)  or  in  combine- 
tion  with  TIII9UE  "FOUNDATION"  Printinq  Blanket  where 
a  Drowsheet  it  used.  TlMGUE  "CUSHION  CORK"  Printinq 
Blonket  does  not  creep. 

^NGlIC  "FOUNDATION"  Printinq  Blonket  is  oil  proof  Rec¬ 
ommended  where  o  firmer  underpockinq  for  T|||9UE  "FELT" 
Printirsq  Blonket  (cootinq  by  du  Pont)  it  desired.  It  ^uld 
olwoyt  be  used  in  combination  with  "CUSHION  CORK" 
and  TINGUE  "SATISFACTION  '  Drowtheett. 

Tll^llf  "SATISFACTION"  Drowsheet  Is  mode  of  eitro 
stronq  Soteen  Cloth,  cooted  with  "Du  Prene"  by  du  Pent. 
TlNGU^  "SATISFACTION"  Drowsheet  qlves  lonqer  weor, 
resultinq  in  more  economicol  production. 

—  Premid  SkipmeiU  — 

—  Write  for  Sawtpit  Swetekes  ond  Prke  List  — 
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PRINTING  BIANKF' 


^UiliionCoI^ 
PRINTING  BLANKL 
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PRINTING  BLANKU 


TINGUE,  BROWN  &  C0.° 
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H.  B.  ROUSE  &  CO. 

2212  Ward  St..  Chicago 


nEAD-METAL  TRUCK  IS 

iabor-saver 


EPHEMERA 


The  May  Fly  (genus  ephemerida) 
lives  only  a  few  hours.  But  before 
he  passes  out,  he  often  finds  liimself 
a  patriarch  compared  with  the  news¬ 
paper  that  was 'published  five  min¬ 
utes  too  late. 


RtTitioa  of  Ordinary  Equipment 
Lifht  to  Eliminate  Unhandy 
Pile*  of  Used 
Metal 

\  real  labor-saving  device  for  stereo- 
^  rooms  is  the  mechanical  lift  de- 
for  dead-metal  trucks  at  the  Canu- 
itn  Courier-Post  plant  by  its  mechani¬ 
cal  superintendent,  l-:imer  C.  Pratt. 

The  device  eliminates  unsightly  piles 
of  mflal  on  the  floor  and  the  tedious 
job  of  throwing  them  into  the  melting 
pot,  shovel  by  shovel,  as  is  the  case  in 


to  supervise  the  dumping  of  the  metal 
as  the  slowly  rising  truck  tilts  its  con¬ 
tents  onto  a  heavy  metal  shelf  just  above 
the  furnace.  This  shelf,  attached  to  a 
heavy  metal  frame  which  acts  as  a  stop 
for  the  sides  and  back  end  of  the  truck, 
serves  as  a  chute  for  the  metal  from 
truck  to  furnace. 

“It’s  surely  a  wondtrful  ‘jigger,’’’ 
Mr.  Pratt  said  in  discussing  the  device. 
The  shoveling  process  was  such 
a  hack-breaking  task  that  I  doped  out 
this  method  of  getting  the  metal  into 
the  furnace  mechanic^ly. 

"The  cost  of  changing  over  the  trucks 
was  trifling  and  the  other  parts  of  the 
devise  were  installed  on  the  furnace  with 
little  trouble  and  expense.  It  now 
disposes  of  the  dead  metal  systemati¬ 
cally  and  without  fuss.” 


imRE  YOU 
PUBLE^HING  OLD 
NEWSPAPERS? 


The  truck  being  dumped. 

the  stereotype  rooms  of  many  news¬ 
papers  of  the  Courier- Post’s  size,  or 
smaller  dailies. 

The  dead  metal  trucks  are  equip^d 
with  heavy  studs  riveted  to  either  side 
and  reinforced  with  a  metal  band  run¬ 
ning  underneath  the  container.  The 
studs  are  placed  just  above  dead  center 
to  prevent  tipping  when  the  truck  is 
liftd  and  dumped  into  the  furnace. 

On  the  tipping  side  of  the  truck  the 
comers  are  reinforced  and  on  each  one 
is  a  heavy  roller,  as  shown  in.  the  close- 
up  of  the  truck  in  the  accompanying 
photos.  These  rollers  are  placed  into 
the  bottom  of  an  enclosed  slot  which 
runs  down  one  side  of  the  remelting  fur¬ 
nace  to  the  height  of  the  truck,  as  shown 
in  the  second  cut.  The  purpose  of  the 
slot  is  to  keep  the  truck  at  an  even 
keel  as  it  is  lifted  by  the  mechanical 
hoist  to  be  dumped. 

The  hoist  is  suspended  from  the  ceil 
ing.  Two  hooked  yoke  arms  are  fas¬ 
tened  under  the  studs  on  the  truck’s 
sides  and  at  the  pull  of  a  lever  the 
heay>'  truck  is  hoisted  to  the  proper 
position.  Closed  ends  on  the  roller 
slots  prevent  it  from  going  too  high 
Md  the  hoist  does  the  rest.  As  shown 
in  the  above  cut,  the  operator  only  has 


jyEWSPAPERS  at  their  best  are  about  the  shortest  lived 
merchandise — keenly  read  when  hot — cast  aside  in  a  few 
minutes  or  hours  to  bring,  perhaps,  20  cents  per  100  pounds 
from  the  junk  mem. 


Editions  carrying  spot  news  on  important  big  events  are 
shortest  lived  of  all.  Five  minutes  delay  may  render  such  an 
edition  old  when  it  reaches  the  street. 


ROUSE  Vertical 
Rotary  Miterer 
VISIBILITY 


No  publisher  likes  to  feel  that  he  is  turning  out  a  product 
worth  20  cents  per  hundred  pounds,  yet  that  happens  some¬ 
where  every  day,  when  press  time  operations  falter. 


When  you  cut  a  thousand  miters  an 
hour  you  have  to  see  what  you  are 
doing.  Visibility  is  essential  to  speedy 
and  accurate  production. 

The  ROUSE  VERTICAL  ROTARY 
MITERER  does  the  work  of  hours  in 
minutes.  It  makes  accurate  miters, 
whether  one  or  a  hundred,  nearly  ten 
a  minute. 

Unusual  border  combinations,  angle 
ornaments  and  decorative  designs  are 
easy  to  cut  from  rule  on  the  ROUSE 
VER'nCAL  ROTARY  MITERER  because 
operation  is  simple  and  work  is  al¬ 
ways  visible. 

Prices  and  complete  details  of  per¬ 
formance  will  be  sent  at  your  request. 
Write  NOW1 


Stereotyping  is  a  big  hurdle  in  the  race  from  the  news  room 
to  the  reader.  Taken  in  stride,  you  win.  Taken  at  a  stumble, 
you  are  humiliated. 


MANVAL  OF 

STEREOTYPiXG 

A  Story  of  the  History,  Equip¬ 
ment,  Materials  and  Manipula¬ 
tions  of  Stereotyping,  including 
»  ^ossary  and  encyclopedia  of 
t«nn8,  agents  and  praetices 
t<Jd  in  80,000  words. 

15  the 


Speedy  Certified  Mats  promote  smooth  stereo  performance. 
Their  easy  molding,  quick  scorching;  their  admirable  first  casts 
mean  “first  on  the  street.” 


Spot  news  will  be  popping  from  the  war  zone,  the  football 
field,  the  political  arena.  Rely  on  Certified  Mats,  made  in  the 
U.  S.  A. 


copy,  remittance  may 
accompany  order,  or  pay  post¬ 
man  on  delivery,  make  checks 
and  money  orders  payable  to 

JOSEPH  GOGGIN 

*^l^tkUCUUnAvnu0,  CHICACO.ILL. 


Certified  Dry  Mat  Corporation 

340  MADISON  AVENUE,  NEW  YORK,  N.Y. 
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WELL  WATER  UTILIZED  IN  CONTROL 
OF  TEMPERATURJ^HUMIDITY 

Installation  Completed  in  Plant  of  Louisville  Courier- Journal — ' 
Additional  Facilities  Avail  Themselves — General  Electric 
Works  Out  Novel  Arrangement 

Marking  a  new  departure  in  each  of  the  five  units  is  equipped  with 
newspaper  plant  air-conditioning  thiee  rows  of  direct  expansion  copper 
in  the  Ohio  Valley,  the  Courier-J otirual  fin  and  tube  coils  cooled  by  the  Freon 
and  Louisz’illc  Times  have  completed  in-  refrigerant  at  42  degrees,  which  is  sup- 
stallation  of  equipment  to  condition  the  plied  by  the  compressors.  The  low- 
air — both  winter  and  summer — in  the  temperature  surface  provides  the  neces- 
four-story  stone  building  that  houses  sary  reduction  in  the  relative  humidity 
their  offices  as  well  as  the  studio  and  as  the  moisture  collects  on  these  coils 
control  offices  of  their  radio  station,  and  is  run  off.  It  does  not  form  a 
WHAS,  in  addition  to  the  circulation  white  frost  and  clog  up  as  the  tenii>er- 


The  control  system,  furnished  and  in¬ 
stalled  by  the  Johnson  Service  Com- 
l>any,  includes  room  thermostats  on  the 
path  of  the  recirculated  air  for  each 
unit.  These  thermostats  are  automati¬ 
cally  readjusted  by  a  pilot  outdoor  ther¬ 
mostat  in  order  to  maintain  in  summer 
an  indoor  temperature  in  correct  rela¬ 
tion  to  the  outside  condition.  Thus, 
when  the  outside  temperature  is  80  de¬ 
grees,  inside  temperature  of  75  will  be 
mamtained;  at  85  outside,  77  inside;  90 
outside,  79  inside,  and  95  outside,  80 
inside. 

A  humidistat  in  winter  controls  a 
diaphram  valve  in  the  hot  water  line 
to  the  humidifiers  in  each  unit,  thus 
automatically  maintaining  proper  hum¬ 
idity  conditions. 


The  pump  from  the  well  in  the  deep 
haein  helow  the  surface  of  downtown 
Louisville,  a  hasin  left  hy  receding — 
centuries  ago — of  the  Ohio  River  chan* 
nel.  The  well  water  supplies  the 
system. 

department  of  the  paper,  located  in  the 
adjacent  Fireproof  Storage  Building. 

The  air  is  filtered,  warmed  and 
brought  to  proper  humidity  in  winter 
and  filtered,  cooled  and  corrected  for 
humidity  in  summer,  the  equipment 
drawing  on  the  great  water  basin  below 
the  surface  of  downtown  Louisville 
where  ages  ago  ran  the  channel  of  the 
Ohio  River.  Into  the  basin  a  well  was 
drilled  through  gravel,  sand  and  clay. 
TTie  Peerless  Manufacturing  Corpora¬ 
tion,  engineers  who  put  in  the  equip¬ 
ment,  reported  a  practically  negligible 
draw  on  the  water  supply,  the  capacity 
of  which  is  300  gallons  a  minute. 

The  temperature  of  the  well  water 
is  60  degrees,  which  is  not  below  the 
frost  point  and,  therefore,  not  effective 
in  controlling  humidity  in  summer. 
While  the  cold  water  is  relied  upon  to 
do  the  major  job  of,  cooling,  it  is  aided 
by  five  General  Electric  condensing 
units  with  a  total  capacity  of  nearly  40 
tons  of  refrigeration. 

Three  of  the  compressors  for  these 
units  are  located  in  the  basement  of  the 
main  building,  one  in  the  basement  of 
the  Fireproof  Store  building  and  one 
in  the  workroom  of  WHAS.  There 
are  five  conditioning  units  fed  by  the 
well  water  and  the  Freon  refrigerant 
from  the  compressors,  in  addition  to 
the  fourth-floor  composing  room  unit 
and  the  combined  press  room  and  base¬ 
ment  unit.  Much  of  the  space  that 
would  otherwise  be  taken  up  with  air 
ducts  has  been  saved  by  locating  the 
conditioning  units  in  the  six-foot  area¬ 
way  between  the  two-buildings.  The 
^uipment  has  been  silenced,  a  precau¬ 
tion  regarded  as  highly  important  due 
to  possibility  that  sensitive  microphone 
could  pick  up  sound  of  wind  currents. 
A  cheap  batting  was  used  as  a  silencer. 

The  well  water  is  divided,  part  of 
cooling  the  compressor  units  and  an¬ 
other  the  six  rows  of  water  cooling 
coils  in  each  conditioning  unit.  The 
water  is  then  pumped  to  the  composing 
room  and  pressroom  washers  and  then 
sprinkled  on  the  roof. 

In  addition  to  the  water  cooling  coils. 


Three  of  the  five  compressor  units  in  the  basement  of  the  Courier-J oumal  & 
Louisville  Times  Building,  heart  of  the  newly-installed  ^ummer-and•winler  air 
rondiiioning  system  that  supplies  the  newspaper  plant  along  with  WHA8,  radio¬ 
phone  of  the  newspapers. 


ature  is  maintained  above  any  such  pos¬ 
sible  point.  The  five  units  have  a  com¬ 
bined  air  capacity  of  30,400  cubic  feet 
a  minute. 

The  water  which  falls  into  the  tank 
on  the  fourth  floor  washer  is  picked  up 
by  a  three  horsepower  centrifugal  pump 
mounted  .on  top  of  the  third  floor  con¬ 
ditioning  unit  and  is  pumped  up  to  the 
grid  piping  system  on  the  roof  and  dis¬ 
charges  through  54  snray  heads,  cover¬ 
ing  the  entire  roof  area. 

Winter  conditioning  is  accomplished 
by  circulating  hot  water  through  the 
same  piping  system  and  water  coils. 
Gil-burning  lowpressure  steam  boilers 
furnish  steam  through  a  four-inch  ther¬ 
mostatically-controlled  valve.  At  the  end 
of  the  heating  season  the  system  will  be 
drained  of  well  water,  filled  with  city 
water  and  a  scale  solvent  treatment  to 
remove  any  possible  accumulation  of 
scale  or  lime,  deposited  in  the  summer. 


H.  W.  BRANSFORD  PROMOTED 

Mr.  Horton  W.  Bransford,  Dallas 
manager,  has  been  promoted  to  man¬ 
ager  of  the  Cincinnati  branch  of  .Amer¬ 
ican  Type  Founders  Sales  Corporation, 
succeeding  Frank  W.  Shober,  who  in 
turn  has  been  promoted  to  New  York 
manager.  Mr.  Bransford  has  been  with 
.ATF  and  with  Barnhart  Brothers  and 
Spindler  since  1907. 


DRUG  STORES  COOPERATING 

Forty  independent  dnig  stores,  or¬ 
ganized  as  the  Associated  Druggists  of 
San  Francisco,  are  using  full-page 
newspaper  advertising  on  a  regular 
basis.  .All  of  the  stores  are  uniting  in 
offering  the  same  specials.  Copy, 
which  is  appearing  in  the  San  Fran¬ 
cisco  Examiner,  also  carries  an  appeal 
for  patronizing  local  neighborhood 
drug  stores. 


DRY  MATS 


for  improved 
stereotyping 


You  can  improve  the  appearance  of  your  newspaper — improve 
your  halftone  and  Ben  Day  cuts — improve’the  printing  of  your 
news  type  and  classified  pages — by  using  FLEX  dry  mats. 
This  is  an  easy  way  to  please  both  readers  and  advertisers  anl 
at  the  same  time  promote  faster  stereotyping.  Samples  of 
FLEX  dry  mats  will  be  sent  on'request. 


FLEXIDEAL  DRY  MAT  COMPANY 

l/Jes/^Aee/  IfcwljotA 


ENGRAVING  PLANT  ADDED 

Roy  Oglesby  Leaves  Weekly  Groaj 
to  Go  to  Iowa  City 

Installation  of  an  engraving  plant  has 
lieen  completed  by  the  /oau  City  (la) 
Fress-Citisen  and  Mr.  Roy  Oglesby  of 
Sheldon,  la.,  has  joined  the  Press-Citj. 
zen  staff  as  engraver.  Mr.  Oglesby  nai 
formerly  connected  with  the  Northwest 
Iowa  Newspaper  Association,  which 
maintains  an  engraving  plant  at  Shel¬ 
don.  The  Press-Citizen  is  making  lib- 
eral  use  of  local  cuts,  running  as  high  as 
60  in  some  weeks,  and  averaging  a 
week  now.  Pictures  are  taken  by  sta# 
members,  who  are  equipped  with 
cameras,  and  by  Clarence  Kemp,  Uni¬ 
versity  of  Iowa  student,  who  is  a  part- 
time  employe. 

Equipment  was  purchased  from  the 
Engraving  Equipment  Corp.,  of  Chicago. 


SIGNS  A  NEW  WAGE  CONTRACT 

Four  printing  concerns  in  Seminole, 
Okla.,  recently  reached  an  agreement 
with  the  Seminole  Typographical  Union 
for  a  contract  during  the  next  year,  the 
Seminole  Reporter  said  recently.  Wage 
increases  and  retention  of  the  40-hoor 
week  were  included  in  the  agreement, 
it  was  said.  C.  A.  Burton,  Fort  Worfli, 
Tex.,  represented  the  international  union 
in  the  contract  negotiations.  Firms 
agieeing  to  the  contract  were  the 
jiorter,  the  Seminole  Producer,  SemmoU 
County  Netvs  and  the  Hoffman  Print¬ 
ing  Company. 


BOURQUE  REPRESENTS  UNOTYPE 

James  L.  Bourque  has  been  appointed 
by  Fred  A.  White,  manager  of  the 
Chicago  agency  of  the  Mergenthaler 
Linotype  Company,  to  represent  the 
company  in  southern  Ohio,  with  head¬ 
quarters  in  Cincinnati.  Joe  Kaercher, 
who  formerly  represented  the  Linotype 
Company  in  the  field  now  covered  by 
Mr.  Bourque,  is  now  serving  the  com¬ 
pany  in  the  Chicago  area. 


MODERN  NEWSPAPERS  are 
demanding  better  proofs. 

Better  proofs  shorten  the  time 
between  the  original  copy  and 
the  mode  up  pages.  They  permit 
faster  and  more  accurate  read¬ 
ing  and  correcting. 

No.  22  Vandercook  Electric 
Proof  Press  produces  40  goQ^ 
proofs,  up  to  10"  X  28".  per  minute. 

Impression  cylinder  and  ink¬ 
ing  system  are  unusually  effi¬ 
cient  at  high  speed. 

Price  and  details  of  perform¬ 
ance  will  be  mailed  upon  request 
and  without  obligation. 

Write  today. 


VANDERCOOK 
&  SONS.  INC 

914  N  Kilpatrick  Avenue.  Chicago 


G  QUADDING  dins  of  slugs  at  lower  depths  than  the  CITRUS  COPY  TO  DAIUES 
,  Intertype  Corjiora-  ‘luadded  ix)rtion  ot  the  usual  slug,  the  Criticism  among  Florida  advertising 
in  charge  of  sales,  c|uadding  _  being  no  higher  men  over  the  choice  of  Ruthrauff  & 

development  of  the  leads  now  in  common  use  by  Ryan  to  direct  the  advertising  of  Florida 

""  printers.  It  is  stated  that  low-slug  Citrus  Commission  liad  apparently  come 
(juadding  will  be  available  with  all  to  naught  this  week.  The  criticism  was 
future  Intertype  Autoapacers.  It  is  based  on  the  argument  that  the  account 
entirely  automatic  and  needs  no  special  should  have  gone  to  an  agency  with 
matrices  or  spacebands.  It  ser\’es  to  lieadquarters  in  Florida.  Chairman  L. 
eliminate  smudging  and  routing  and  p  Kirkland  defended  the  award  of  the 
may  be  operated  to  slug  at  any  depth,  commission  as  fully  complying  with  the 

law,  saying  that  Ruthrauff  &  Ryan  plan. 
MACKAY-SPAULDING  NAMED  based  largely  on  newspaper  space  and 
Banks  &  Cleveland,  Greenwich,  Conn.,  spot  broadcasting,  was  considered  both 
real  estate,  have  placed  their  account  flexible  and  effective.  About  75  news- 
with  Mackey-Spaulding  Company,  New  papers  in  50  cities  east  of  the  Missis- 
York  agency.  Eugene  W.  Spaulding  is  sippi  River  will  be  used  beginning  early 
account  executive.  next  month. 


inC  X -  -  #  ;  _ _ 

.hich  an  interest  was  recently  obtained  _ 

Talbot  Patrick,  publisher  of  the 
^Moro  (N.  C.)  News-Argus.  A.  W. 

publislier  of  the  Rock  Hill  (S. 
r )  Evening  Herald  and  A.  C.  Cline, 

19  vears  connected  with  the  paper, 
this  we^  bought  a  to  be  made 

An  addition  and  considerable  altera¬ 
tions  within  the  present  building  are  to  Low-quadded  slug 

he  oushed  through  m  an  effort  to  make  ^ 

^ible  the  moving  of  the  Concord  salient  feature  of  low-slug  quadding  is 

Tribune  into  its  own  home  before  the  just  what  its  name  implies— the  quad- 

hnt  of  the  new  year.  The  present 

building  is  a  a 

nrt  basement,  and  is  located  on  Con- 

cord's  main  Imsiness  street  opposite  the 


a  MORE  IMPROVEMENTS 

Printers  will  appreciate 
ON  THE  NEW  ATF  COMPOSING  ROOM  SAW 


ELBOW  ROOM 
ON  THE  WORK  TABLE 

Work  and  attachments  will  not  be  fall¬ 
ing  on  the  floor,  nor  will  you  need  any 
auxiliary  working  iurfaces.  The  gen- 
eroua  work  table  . . ,  the  largest  in  this 
class  of  saw  . . .  20x28  inches . . .  pro¬ 
vides  all  the  room  you  could  need. 


A  TABLE  THAT  LOCKS 
WHERE  YOU  LEAVE  IT 

Calibrated  to  eliminate  calculations 
and  eyestrain.  One  revolution  of  the 
handle  moves  the  table  six  points. 


When  the 

DEADLINE 

is  only 

Minutes  Away  ♦♦♦ 

. . .  when  the  type  forms  come 
sliding  into  the  stereo  room, 
and  the  pressroom  foreman 
is  calling  for  plates  .  .  .  this 
is  one  of  the  times  when  you 
need 


JUST  ONE 

^  -  ADJUSTMENT 

The  three  trimmer  knives  ground  to 
equal  length  in  the  trimmer  knife 
grinding  tool  are  advanced  or  re¬ 
tarded  in  the  hub  all  at  one  time  by  a 
single  adjusting  nut,  eliminating  the 
former  triple  adjustment. 


is  provided  by  the  20  inch  utility  box 
...  a  bln  for  accessories  and  tools  . . . 
a  tray  for  unfinished  work. 


WHAT,  ’'w  Hr 
NO  CHIPS?  A 

Of  course  the  ATF  Saw 
makes  chips,  but  you 
never  see  them.  The  specially  de* 
signed  guard  deflects  all  chips  into 
the  waste  hopper.  With  the  blade 
guard  in  place,  there  are  no  flying 
chips  to  annoy  the  operator  and  dam¬ 
age  other  machinery.  Special  guard 
is  under  table.  (Not  shown  on  this 
photograph.) 


NO 

A  GUESSWORK 

trimmer  knife 
*  grinding  tool.  The  three 

knives  are  ground  simultaneously  and 
accurately  to  equal  length.  (Not  shown 
on  photograph.) 


MORLEY 

MATS 


Every  feature  listed  except  special  attachments  is 
standard  equipment  on  the  ATF  Composing  Room 
Saw  and  is  included,  incredible  though  it  seems,  in 
the  low  standard  price,  $295.00  f.o.b.  Elizabeth,  N.  J. 


MUST  A  SAW  BE  UGLY? 

We  don't  think  so.  We  have  built, 
within  the  limits  of  efficiency,  a  saw 
attractive  enough  to  add  to  the  ap¬ 
pearance  of  your  plant. 


At  all  times  they’re  to  be 
depended  upon  for  complete 
satisfaction.  Flexible  .  .  . 
quick-scorching  .  .  .  con¬ 
trolled  shrink;  deep,  sharp, 
accurate  impression  with  low 
moulding  pressure  that  pro¬ 
longs  lifeof  moulding  blankets. 

Samples  for  test  in  your  owm 
plant  will  cost  you  only  the 
effort  of  writing  for  them. 


The  result  of  a  studied  effort  to  reduce 
maintenance  time  and  expense,  the 
ATF  Saw  has:  reduced  the  number  of 
points  to  be  oiled  to  only  three  .  .  . 
eliminated  the  necessity  of  frequent 
oiling  . . .  a  spindle  equipped  with  ball 
bearings  running  in  an  oil  bath  to  as¬ 
sure  long  life  free  from  repairs  ...  a 
motor  which  will  require  no  attention 
except  lubrication  once  in  two  years. 


SPECIAL  ATTACHMENTS 

easily  applied  without  screws,  bolts 
or  tools  .  . .  the  new  plate  line-up  de¬ 
vice  .  .  .  160  pica  gaga  .  .  .  face-up 
miter  device  .  . .  beveling  attachment 
.  .  .  special  blades,  etc.  .  .  .  are  avail¬ 
able  as  extra  equipment  to  meat  spe¬ 
cial  conditions.  Ask  for  additional  in¬ 
formation  and  prices. 


Like  all  practical  men,  you'll  appreciate  these  im¬ 
provements  in  saw  design  most  when  you  see  them 
in  operation ;  when  you  manipulate  these  time-saving, 
labor -cutting  improvements  with  yonr  own  inquiring 
fingers.  Your  ATF  Branch  will  bo  very  glad  to  ar¬ 
range  for  a  working  demonstration  at  your  conven¬ 
ience.  Ask  an  ATF  man  about  it.  You'll  find  more  saw 
value  than  you  ever  thought  could  be  produced  at 
this  low  price. 


AMERICAN  TYPE  FOUNDERS  SALES  CORPORATION 


MORLEY  BUTTON 

Manufacturing  Company 
Portsmouth,  New  Hampshire 

New  York  Office,  46  Kast  11th  Street 


Branches  and  Selling  Agents  in  Twenty-five  Principal  Cities 


Types  used:  Franklin  Gothics  and  Stymie  Family 
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“COPIFIT”  CALCULATES 
TYPE  AND  SPACE 

Relationship  Between  Character  Count 

of  Typewritten  Material  and  Fin¬ 
ished  Type  Is  Basis  for  Inno¬ 
vation  to  Insure  Accuracy 

Guy  R.  Johnstone  and  H.  L.  Wads¬ 
worth,  after  18  months’  study  of  the 
needs  of  advertisers,  agencies  and  news¬ 
papers,  have  now  introduced  the  “Copi- 
fit”  system  for  accurately  calculating 
how  much  typewritten  copy  is  required 
to  fill  a  given  space,  and  how  much 
space  a  given  amount  of  typewritten 
copy  will  requir^  Both  these  possibili¬ 
ties  are  figured  in  all  sizes  of  types  and 
spacings  and  in  all  sizes  of  typewritten 
characters  and  spacings. 

The  plan,  already  used  on  several 
newspaper-style  editions  issued  in 
California,  is  perhaps  best  suited  to  the 
needs  of  agency  men  and  magazine  edi¬ 
tors,  who  frequently  employ  run¬ 
arounds  and  other  intricate  typographi¬ 
cal  maneuvers. 

Briefly,  the  originators  of  this  sys¬ 
tem,  which  is  to  be  distributed  on  a 
lease  basis  of  $75  initial  fee  and  $15 
yearly  fee,  have  put  in  black  and  white 
what  has  long  been  guesswork.  The 
application  of  “Copifit,”  although  it  will 
tidee  the  user  considerable  time  in  con- 


HOBART  DEMOCRAT-CHIEF’S  NEW  PLANT 


Oklahoma  dailv  in  new  80x6.5  fool  home. 

faces  and  Intertype  stick  attachment  provided  for  cutting  of  slugs  and  saw- 
faces  with  data  as  in  “A”  Section.  ing  of  cuts,  by  means  of  an  index  pii 

"D”  Section — Ludlow  faces  with  data  entering  hardened  bushings, 
as  in  “A”  Section.  , 


yearly  fee,  have  put  in  black  and  white  ,  .  ,i  ,  *  *•  .?r  •«;*» 

what  has  long  biol  gMSswork.  The 

S^“Si,T™'aKe'‘:;s'’oiX 

crhpm..  will  «litor  s  desk  of  the  Ordinary  daily  news- 


scheme,  will  eliminate  many  expensive 
resetting  jobs  and  possibly  speed  up 


paper.  To  a  lesser  degree,  that  feeling 


prindi;k%r^uctionwi;;eVT;U^  viSine it 

tions  have  a  determining  effect  on  de^ment  Not  ^  «n  the 


quoted  prices,  etc. 

The  authors  of  the  plan  outline  as 


magazine  editor’s  office,  or  the  office 
of  the  larger  newspaper’s  feature  and 


follows  the  innovations  offered  by  the  ^  ° 


“Copifit”  system: 


There  is  a  place  where  efficiency 


mgico^ts- Almost  automatically  to  ^  m  economy.  M^y  users 

count  typewritten  characters.  ^^o  do  not  have  use  for  com- 

Taw/ /-Multiplication  and  division  character-content  of  large  quan- 

titles  or  large  masses  of  type,  might 

Table  //-An  accurate  computation  ^ 

of  the  number  of  type  characters  of  the  other  ^d  there  are 

any  face  of  type  in  ^  measure  from  P  absolve 

three  picas  to  forty-five  picas.  computation  of  the  r^ult  of  transform- 

Table  ///-Gives  the  nGmber  of  slugs  typ«et  material 

f _ _ j _ I,-  w’ould  be  a  distinct  asset.  In  these 


three  picas  to  forty-five  picas.  compuuiHon  oi  me  r^u«  oi 

Table  ///-Gives  the  nGmber  of  slugs  typ«et  material 

from  keyboard  machines  (as  they  come  lx  a  distinct  ass^.  n  ese 

from  the  machines)  that  will  fit  into  a  P'aces  Copifit  will  be  welcome.-B.  C. 


given  number  of  picas  in  depth  up  to 
144. 


NEW  SAW  TRIMMER 

Milwaukee  Saw  Trimmer  Corpora- 


Indention  Table  Instructs  how  to  set  announced  the  new  model  “E” 


ty’pe  to  follow  any  angle. 


Cabinet  Saw  Trimmer,  with  the  follow- 


Layout  Chart  Ruled  divisions  ac-  j„g  features :  The  73  pica  gauge  is 
cording  to  keyboard  machine  standard  constructed  to  handle  the  largest  over- 
m^surements.  _  ^  ,  i-  hanging  display  slugs,  .^nti-friction  de- 

Index  ‘A  Section — Quick  reference  yjeg  ajjjg  operation;  pica  end  gauge  is 
to  the  name_  of  any  _  face  in  either  po-  self-aligning ;  pica  gauge  screw  is  al- 
sition  with  its  combination  of  those  on  ways  in  proper  position ;  the  vise  clamps 
two-letter  matrices  in  all  type  in  sizes  42  picas;  large  plate  matter  is  sawed 
from  5  point  to  14  point,  inclusive.  by  sliding  vise  bar  forward  for  removal ; 

‘"A”  Section — Accurate  data  concern-  plate  matter  16  inches  in  size  can  be 
ing  all  type  faces  of  keyboard  machines  sawed.  'The  si*-table  of  this  new 
in  _sizes_  5  point  to  14  point,  inclusive :  model  automatically  positions  itself 
Point  size,  font  number,  figure  wid^s  when  the  saw  is  raised  or  lowered, 
in  points,  and  key  numbers  that  coin-  "The  right  and  left  hand  miter  vise  is 
dde  with  k^  numbers  of  Table  II.  furnished  so  that  all  rules  of  any  length 
"B"  Section — Keyboard  machine  faces  can  be  mitered  face  up.  Saw  and  em- 
in  sizes  16  point  to  60  point,  inclusive,  ery  wheel  are  fully  guarded.  The  saw 
with  data  as  in  “A”  Section.  can  be  elevated  or  lowered  to  any  de¬ 


lta  as  in  “A”  Section.  can  be  elevated  or  lowered  to  any  de- 

Section — All-purpose  Linotype  sired  position.  Definite  positions  are 


MORE 


NEWSPAPERS 

ARE  PRINTED  ON 


CHIEF’S  NEW  PLANT  i  „  okla^a  plant 

_ _ _  Hobart  Democrat-Chief  Recoaditi*^ 

_  Equipment  in  Move 

The  Hobart  (Okla.)  Democrat-Chuf 
recently  moved  into  new  quarters  TK. 
floor  space  is  80  by  65  feet.  The  W 
section  IS  divided  into  the  general 
A  advertising  department,  editorial  denari 

ML  ment  and  a  small  publisher’s  office 

composing  room  proper  ha,  a 
floor  space  of  56  by  65  feet.  The  naner 
operates  three  machines,  all  Intern^ 
and  a  Ludlow.  The  press  a 
<joss  flat-lied.  The  printing  plant 
oiierates  three  platen  presses,  ow 
e<iuipped  with  a  Miller  feeder. 

Before  moving  to  the  new  plant  the 
operated  only  two  Intertypes 
Tliey  purchased  a  rebuilt  machine  ^ 
installed  it  when  thev  moved  the  middle 
1^  of  September.  The  Goss  Comet  press 
— '  "  ’  was  rebuilt  when  it  was  moved  from 

_ ,  the  old  building  to  the  new. 

^  The  Hobart  Democrat  Chief  Printing 
»w  80x65  fool  home.  Co.  publishes  the  Daily  Democrat  Chief 

^  ^  - - - except  Saturday  and  Sunda* 

provided  for  cutting  of  slugs  and  saw-  morning,  and  the  Weekly  Kiowa  Comh 
mg  of  cuts,  by  means  of  an  index  pin  Review  is  published  each  Thursday  ev^ 
entering  hardened  bushings.  ning.  The  company  was  established  in 

I  Paul  B.  McEvoy  is  editor  and  pub- 

W  i  lisher;  D.  C.  D.  Clarence  Frost,  raanag- 

i ^  ing  editor ;  J.  W.  McBride,  assistant  to 

Mr.  McEvoy  and  advertising  manager; 
j  E.  K.  Livermore,  circulation  manager' 

I  make  up  the  executive  staff  of  the 

j  ^  Democrat-Chief. 

I  “DIGESTED”  SPECIMEN  BOOK 

^  A  Digest  of  Linotype  Faces  a  180 

^80  ^  page  book,  4  by  7  inches  size,  that 

!  gives  a  comprehensive  picture  of  Lino- 

type’s  typographic  It  does 

I  attempt  to  show  each  point  size  of 

each  faces  included,  but, 

indicates  how  the  faces 

look  when  properly  leaded,  gives  a  list 
▼  characters,  both  regular  and 

I  special,  supplied  with  each  font,  and 

has  page  after  page  of  special  character 

• - -  data  charted  for  reference.  It  is  avail- 

Milwaukee  Saw  Trimmer  able  without  cliarge. 


BURGESS  CHROME  MATS 

Specializing  on  Your 
Mat  Problems 

The  dry  mat  was  very  much  a  hit-or-miss  proposition  until 
Burgess  came  into  the  picture. 

Instead  of  being  satisfied,  Burgess  studied  the  problems  that 
were  known  to  beset  every  stereotype  department:  MOULD¬ 
ING,  SHRINKAGE,  SCORCHING,  CASTING,  Etc. 

Our  laboratories  set  out  to  see  what  it  could  do  about  these 
things.  The  result  was  the  Burgess  Chrome  Mats — new  mats 
— new  formulae.  These  new  mats  showed  remarkable  results 
from  a  manipulation  and  printing  standpoint. 

In  fact  they  were  the  first  real  improvement  in  mats  that 
the  trade  had  seen  in  some  ten  or  more  years. 

They  didn’t  end  all  stereotype  troubles  but  they  did  increase 
the  stereotyper’s  ability  to  produce  better  results,  so  much  so 
that  there  has  been  more  advance  in  high  capacity  printing 
from  stereotype  plates  during  the  short  existence  of  the  Bur¬ 
gess  Chrome  Mat  than  all  the  preceding  years. 

The  Burgess  Cellulose  Research  Laboratories  are  untiringly 
working  on  your  problems,  trying  to  find  and  develop  ways  of 
making  better  and  more  fool-proof  mats.  Not  only  are  their 
results  incorporated  into  the  Chrome  Mat — but  they  are  con¬ 
stantly  building  up  a  wealth  of  laboratory  tests  and  exper¬ 
ience  invaluable  to  every  stereotype  department. 

Burgess  Representatives,  with  this  knowledge  to  back  up 
their  practical  experience,  can  be  of  great  assistance,  if  per¬ 
mitted,  in  overcoming  your  problems. 

Burgess  Chrome  Mats  coupled  with  Burgess  Service  is  an 
unbeatable  combination.  You  owe  it  to  yourself  to  find  out 
NOW  what  they  can  do  for  you.  Call  for  a  Burgess  Man 
today — there’s  no  obligation  whatever. 


CHROME  MATS 

A  LABORATORY  PRODUCT 


DIID^CCC  CELLULOSE  COMPANY 

Freeport,  Illinois  A239 


Pacific  Coast  Representative,  RALPH  LEBER, 
42(  Poison  Bide.,  Seattle,  Washington 


BURGESS  CHROME  MATS 


/’ 


¥--5S.s.ra 5 gSs.sW 
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taEVISION  TO  “JAR” 
PRESS.  SAYS  PAYNE 

Evideoce  During  Past  Month  Leads 
to  Conclusion  that  Visual  De¬ 
velopment  Is  Soon  to 
Be  Actuality 

By  James  J.  Butles 

EoiTos  4  Publishes  Corretpondtnt 
Washington’,  D.  C.,  Oct.  21 — Telt- 
rision  is  going  to  jar  newspaperdom 
out  of  its  complacency,  although  the 
bodyblow  won’t  be  fatal,  predicts  George 
Henry  Payne,  ex-newspaperman  and 
number  of  the  Federal  Communications 

Commission. 

Developments  of  the  last  month,  al¬ 
though  probably  unnoticed  outside  the 
tiade,  give  evidence  of  what  the  future 
has  in  store  for  the  Fourth  Estate,  and 
shows  television  is  destined  to  supplant 
radio  news  reporting  as  the  big  head¬ 
ache  to  editors  in  the  future,  sayt 
Pavnt  Since  television  is  no  longer 
a  dream  but  an  actuality,  and  ready  to 
be  carried  into  the  homes  of  the  mil- 
lioos  of  Americans,  the  newspaper  will 
meet  a  strong  competitor  for  public 
interest  when  the  actuality  becomes  a 
practicality,  he  predicts. 

“Newspapers  will  have  to  come  out 
of  their  self-contented  attitude  when 
tdevision  is  in  use  as  is  the  radio  of 
today,"  says  Commissioner  Payne.  “It 
»-ill  be  revolutionary  as  was  the  advent 
of  the  penny  press  some  90  years  ago. 
But  I  feel  that  beyond  ridding  the  news¬ 
paper  world  of  extravagances,  the  life 
of  the  printed  press  will  never  be  en¬ 
dangered”  Payne  pointed  as  example 
of  extravagances,  the  number  of  excess 
papers  in  larger  metropolitan  areas, 
which  he  believes  will  be  decreased. 

The  strong  point  of  the  press,  he 
contends,  is  the  political  perogatives  it 
holds,  which  can  never  be  allowed  in 
raio  or  television  in  a  free  country. 
The  radio  and  its  growing  brother,  tele¬ 
vision,  under  a  democratic  system  of 
government  must  be  bi-partisan,  merely 
an  agent  to  transmit  various  opinions, 
rather  than  a  crusader  for  one  school 
of  thought,  Payne  declares. 

“The  press  and  television  will  always 
be  complementary,”  he  said.  "\s  an 
example,  the  persons  who  will  see  a 
football  game  by  means  of  television, 
will  invariably  want  to  read  the  printed 
account.  Those  who  see  a  play,  always 
reserve  their  final  criticism  until  read¬ 
ing  the  opinions  of  the  dramatic  critic.” 
This  attitude  is  substantiated  by  per¬ 
sonal  experience  of  Commissioner 
Payne,  who  for  many  years  was  a  dra¬ 
matic  critic  of  the  New  York  Evening 
Telegram, 

NEW  EL  MUNDO  SIGN 


NEW  GEORGIA  PLANT 

Daily  in  Remodeled  Structure  in 
Heart  of  Americua 

A  two-story  brick  building  in  the 
heart  of  the  city  now  houses  the  A'mer- 
icus  (Ga.)  Times-Recorder,  afterncxin 
daily  and  one  of  the  oldest  newspapers 
in  south  Georgia.  The  newspaper  has 
just  completed  moving  its  plant  and 


^oasands  congregating  nightly  in 
trie  Central  Park  of  old  Havana  see  this 
neon  sign  atop  the  historic  El 
lUando  building  as  another  sign  of  the 
rejuvenation  of  the  Spanish  language 
_  the  publication  was  sus- 
L  the  efforts  to  stabilise 

me  Cuhan  government.  The  paper  did 
not  publish  for  eight  weeks. 


Americus  Times-Recorder  Plant. 

offices  from  Cotton  avenue,  where  it 
had  been  located  for  15  years. 

Not  an  issue  of  the  paper  was  missea 
during  the  moving  operations.  How¬ 
ever,  it  was  necessary  to  have  three 
issues  of  the  paper  printed  in  the  plant 
of  the  Southern  Printers,  commercial 
shop,  while  the  big  newspaper  press 
was  being  erected  in  the  new  plant 
The  interior  of  the  building  now 
occupied  by  the  Times-Recorder  was 
completely  remodeled.  The  business 
and  editorial  offices  are  located  in  the 
south  end  of  the  street  floor  with  the 
composing  room  and  pressroom  occupy¬ 
ing  the  remainder  of  the  floor.  The 
second  floor  is  used  for  storage,  files 
and  morgue.  A  room  for  the  carrier 
boys  has  been  fitted  up  on  the  second 
floor. 

Located  between  the  two  main  busi¬ 
ness  streets  of  the  city  and  convenient 
to  the  public,  the  Times-Recorder  now 
has  many  interested  visitors,  who  drop 
in  to  see  how  a  daily  newspaper  is 
made.  James  R.  Blair  is  editor  and 
publisher  of  the  paper. 

COMPANY  UNIONS  OPPOSED 

Gov.  LaFollette  Champions  Labor’s 
Cause  at  Madison 

About  150  delegates  of  typographical 
unions  from  all  sections  of  Wisconsin 
attended  the  15th  annual  convention  of 
the  Wisconsin  Typographical  confer¬ 
ence  in  Madison  Oct.  5-6. 

Speakers  at  the  conference  included 
Gov.  Philip  LaFollette ;  William  T. 
Evjue,  editor  of  the  Capital  Times; 
Don  Anderson,  business  manager  of 
the  IVisconsin  State  Journal;  Harry 
Collins,  Madison,  president  of  the  con¬ 
ference.  and  a  member  of  the  State  Jour¬ 
nal’s  staff.  Collins  and  J.  J.  Barken- 
hagen,  also  of  the  State  Journal,  were  in 
charge  of  the  convention. 

In  his  address  before  the  :.;roup.  Gov. 
LaFollette  declared  that  the  principles 
of  political  democracy  must  be  pre¬ 
served  and  applied  to  industry.  He 
championed  the  cause  of  labor  and  told 
the  delegates  that  although  the  world 
owes  no  one  a  living,  “society  does  owe 
each  man  a  real  chance  to  earn  his  own 
living.”  The  Governor  also  stressed 
the  iniiMjrtance  of  collective  baragain- 
ing,  and  said  that  through  it  was  the 
only  way  that  labor  may  be  heard,  add¬ 
ing  that  the  “company  union  must  be 
outlawed  by  statute.” 


BECKER  RETURNS  FROM  EUROPE 

Neal  Dow  Becker,  president  Inter- 
type  Corporation,  returned  recently 
from  his  annual  business  trip  abroad, 
after  spending  several  months  with  In¬ 
tertype  selling  representatives  in  various 
European  centers,  including  his  com¬ 
pany’s  affiliated  organizations  in  Lon¬ 
don  and  Berlin. 

ADD  TWO  INTERTYPES 

The  Topeka  (Kan.)  Daily  Capital  is 
installing  two  new  model  G-4  sm  Inter¬ 
type  machines  and  considerable  new 
steel  composing  room  equipment,  ac¬ 
cording  to  Leland  Schenck,  mechanical 
I  superintendent  of  the  Capper  Publica¬ 
tions. 


FREE  SAMPLE 

Clark’s 

Unconditionally 
Guaranteed  Steel 
Pouring  Sheets 


MARK  YOUR  MEASUREMENTS 

CLARK’S 

UNCONDITIONALLY  GUARANTEED 
SELF  RELEASING 

Steel  Pouring  Sheet 

FOR 

AUTO  PLATE  MACHINES 
OF  ALL  KINDS 

TOP  OF  SHEET  MEASUREMENT 


SAMPLE  SHEETS 
UPON  REQUEST 


FREE 


With  a  new  and  special  formula -designed 
steel,  this  self-releasing  steel  pouring  sheet  is 
now  offered  as  the  finest  on  the  market.  Manu¬ 
factured  with  entirely  new  process  which 
eliminates  possibility  of  cracking  at  the 
comers,  this  sheet  is  unconditionaUy  guaran¬ 
teed  to  be  superior  in  every  respect  to  any 
other  on  the  market. 


Longer  Service  Better  Results 
Satisfaction  Guaranteed 


Fill  in  above  diagram  or  send  correct  fitting  sheet  for 
trial  order. 

AMERICAN  PUBLISHERS  SUPPLY 


P.  O.  Box  131 


West  Lynn,  Mass. 
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LINOTYPE 

SELF- 

QUADDER 


Automatically  quads  right, 
centers,  or  quads  left 
by  the  touch  of  a  finger 
on  this  convenient  lever. 


Now  let  some  users  tell  the  rest  of  the  story: 


•  "I  can  heartily  endorse  the  quadding  and  cen¬ 
tering  device  on  machines  dehvered  to  us  in 
August,  a  year  ago.  On  display  machines,  this 
device  has  speeded  production.  Operators  are 
crazy  about  it." 

•  "After  operating  a  Model  14  with  the  auto¬ 
matic  quadding  attachment  for  over  a  year,  we 
would  be  at  a  loss  to  go  back  to  the  old  way  of 
centering  lines  and  blanking  out  end  lines.  In 
some  instances,  we  have  cut  our  time  in  half." 

•  "The  variety  and  class  of  work  that  can  be 
done  on  this  machine  seems  to  be  almost  unlim¬ 
ited.  We  are  constantly  working  out  new  combi¬ 
nations  for  time  saving  that  could  not  be  handled 
on  any  other  kind  of  typesetting  machine.  It  has 
speeded  up  our  ad  setting  beyond  our  greatest 
expectations.  If  you  core  to  take  the  trouble  to 
watch  our  paper  for  a  few  issues,  you  will  find 
that  almost  every  Une  of  display  advertising  is 
set  on  our  new  Model  14. 

"Before  I  had  any  experience  with  the  centering 


and  quadding  device,  I  had  some  doubts  as  to  its 
true  value  and  the  time  saving  that  was  claimed 
for  it.  After  having  used  this  equipment  for  three 
months,  I  would  not  dispose  of  it  for  twice  what  it 
cost  me." 

•  "The  quadding  device  is  a  great  time  saver, 
especially  where  ad  work  is  concerned." 

•  "After  two  years'  experience  with  the  attach¬ 
ment,  we  just  can't  imagine  a  Linotype  without 
it.  The  time  saved,  accuracy  secured,  and 
money-making  possibilities  hove  proved  them¬ 
selves  time  and  time  again." 

•  "On  any  kind  of  job  consisting  of  short  lines 
which  have  to  be  set  flush  either  to  the  right  or 
left  or  centered,  there  is  a  tremendous  saving  of 
time." 

•  "We  are  thoroughly  satisfied  with  our  Lino¬ 
type  Double  Quadding  and  Centering  device.  It 
does  everything  that  is  claimed.  We  hove  had 
no  troiible  with  it.  It  is  a  time  saver  on  a  lot  of 
jobs." 


(•'■“LINOTYPE"’-) 

MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK 

SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS  •  CANADIAN  LINOTYPE,  LIMITED,  TORONTO,  CANADA 

RepTesentatives  in  the  Principal  Cities  of  the  World 


LINOTYPE  MEMPHIS  FAMILY 


i 


